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Frank  Noyes  af  the  age  of  8.  Mr.  Noyes  in  1878,  age  15.  At  24.  as  manager  of  the  Star.  In  1901;  first  AP  president. 


F.  B.  Noyes,  Retiring,  Proud  of  38 
Re-elections  as  AP  Chief 


honor  was  seldom  involved  in  the  in¬ 
fractions  that  brought  members  be¬ 
fore  him  and  the  directors,  there  were 
acts  which  involved  trespass,  often 
unwitting,  on  the  rights  of  other 
members  of  a  cooperative  group,  and 
they  were  dealt  with  according  to  a 
strict  code. 


A  Stern  Disciplinarian,  He  Kept  Esteem  and 
Votes  of  His  Colleagues  .  .  .  Believes 
1938  Newspapers  Best  Ever 

By  ARTHUR  ROBB 

WHEN  Frank  Brett  Noyes  hands  the  express  the  unanimous  view  of  1,400  never  permitted  to  disrupt  a  working 
gavel  to  his  successor  as  president  members.”  organization.” 

of  the  Associated  Press,  at  the  meet-  The  habits  of  more  than  four  de-  In  that  connection  the  late  C.  P.  J. 
ing  of  its  board  on  April  26,  he  will  cades  are  hard  to  break,  and  Mr.  Mooney  used  to  tell  a  story  on  Presi- 
mark  the  end  of  one  of  the  longest  Noyes  can  still  declare  in  truth  that  dent  Noyes  that  has  become  somewhat 
periods  of  service  to  organized  jour-  he  has  not  been  interviewed.  of  an  inner  circle  classic.  Mr.  Mooney 

nalism  ever  rendered  by  any  Ameri-  In  a  delightful  three-hour  chat  with  was  then  editor  of  the  Commercial 

can.  He  forecast  his  retirement,  after  an  Editor  &  Publisher  man  last  week.  Appeal  of  Memphis  and  first  vice- 
38  consecutive  terms,  a  few  weeks  ago  however,  he  recalled  many  incidents  president  of  the  Associated  Press.  He 
in  announcing  that  he  would  not  be  of  his  newspaper  life.  Just  returned  enterd  the  board  room  one  afternoon, 
a  candidate  for  re-election.  His  vale-  from  Florida,  he  was  in  the  peak  of  and  told  the  directors  that  the 
dictory  will  be  formally  delivered  at  health  and  good  humor.  He  posed  “mourners’  bench”  in  the  anteroom 
the  Associated  Press  luncheon  on  patiently  for  several  photographs,  and  was  occupied  by  a  couple  of  worry- 


"Except  in  actual  spiritual  service,” 
Mr.  Noyes  told  Editor  &  Publisher 
several  years  ago,  “I  know  of  no  hu¬ 
man  undertaking  wherein  men  have 
given  of  themselves  so  freely,  regard¬ 
less  of  compensation.  Melville  Stone 
often  truly  said  that  there  is  nothing 
in  business  life  to  compare  with  the 
esprit  de  corps  of  the  body  of  the 
membership  and  staff  of  the  Associ¬ 
ated  Press.  The  service  is  not  with¬ 
out  its  satisfactions.  Self-respect  is 
an  underlying  element  in  the  adminis¬ 
tration  of  our  affairs,  and  it  is  an 
enviable  working  condition.  To  write 
for  the  A.ssociated  Press  is  to  know 
the  truth,  and  that  only,  is  wanted. 
The  Associated  Press  could  not  be 
great  were  these  principles  to  be  re¬ 
laxed  or  any  compromise  made  with 
its  established  code  of  honor,  and  men 
respond  with  the  finest  talents  to  this 
idealism.  Violation  of  the  rules  of 
honor  are  here  regarded  as  treachery.” 


Monday. 

Executive  of  Illinois 

His  career  has  been  one  of  distinc¬ 
tion  in  many  ways  besides  that  of 
length — and  when  we  mention  38  con¬ 
secutive  terms,  we  haven’t  told  the 
whole  story  of  length.  For  seven 
years  prior  to  the  organization  of  the 
present  Associated  Press,  he  had  been 
one  of  an  executive  committee  of  five 
which  had  governed  its  predecessor, 
the  Associated  Press  of  Illinois. 

His  retirement,  at  the  age  of  75 
years,  seemed  to  warrant  an  effort  to 
break  another  tradition  as  old  as  Mr. 
Noyes’  tenure — that  the  president  of 
the  Associated  Press  was  never  inter¬ 
viewed. 

“Circumstances  compel  me  to  be  an 
intellectual  eunuch,”  he  has  often 
said.  “I  can’t  express  any  opinions  on 
public  questions,  since  it  is  difficult 
to  distinguish  between  Frank  Noyes 
the  individual,  and  Frank  Noyes  the 
president  of  the  Associated  Press. 
Anything  I  might  say  would  at  once 
be  attributed  to  the  AP,  which,  of 
course,  can  have  no  opinion  that  could 


he  talked  without  restraint  on  most 
topics.  The  most  highly  treasured 
possession  he  carries  with  him  when 
he  leaves  the  AP  board  room  for  the 
last  time  as  its  presiding  officer  is  that 
he  was  unanimously  re-elected  presi¬ 
dent  38  times  and  returned  to  the 
board  practically  without  oppKJsition 
every  three  years  during  that  pe¬ 
riod. 

Many  Hot  Controversies 

“We  have  had  a  good  many  con¬ 
troversies  on  organization  matters,” 
he  recalled.  “Some  of  them  have 
been  hot.  Hundreds  of  members  have 
been  called  before  the  board  for  dis¬ 
cipline,  which  it  has  been  my  duty  to 
impose  upon  them.  The  job  was  sel¬ 
dom  pleasant  for  either  party,  but  I 
like  to  recall,  that  in  the  middle  of 
the  hottest  fights,  the  people  who  have 
been  most  strenuously  opposed  by  me 
have  come  to  me  with  assurances  that 
I  would  receive  their  support  in  the 
vote  for  directors.  It  is  a  pretty  fine 
tribute  to  the  broad  minds  of  the  men 
controlling  American  journalism  that 
personal  and  business  differences  were 


ing  publishers  who  had  heard  stories 
of  Noyes’  sternness  as  a  presiding 
judge.  Mooney  told  the  board  that 
he  had  asked  sympathetically  why 
they  were  on  the  carpet  and  then  as¬ 
sured  them  that  they  had  been  mis¬ 
informed  about  the  president’s  temper. 

"Why,  Mr.  Noyes  is  one  of  the  gen¬ 
tlest  and  kindest  men  in  the  world,” 
he  said.  “He  wouldn't  do  anything 
to  hurt  you.  He  reminds  me  a  little 
of  the  darky  down  in  Tennessee  who 
had  just  caught  a  catfish  and  was 
holding  it  wriggling  in  his  hand. 

"I  Ain't  Agoin'  to  Hurt  Yo" 

“  ‘Little  fish,’  the  darky  murmured, 
‘what  yo’  wrigglin’  fo’?  Yo’  got 
nothin’  to  be  afraid  of.  I  ain’t  agoin’ 
to  hurt  yo’.  In  fac’,  yo’  troubles  is 
jest  about  over.  I  ain’t  agoin’  to  hurt 
yo’.  I’s  jest  naturally  goin’  to  gut 
you  right  now.’  ” 

They  still  tell  that  story  on  Frank 
Noyes,  and  one  gathers  that  he  doesn’t 
object  to  it.  No  soldier  has  ever 
maintained  higher  standards  of  con¬ 
duct  and  honor  than  he  has  demon¬ 
strated  and  demanded  in  the  AP.  If 


Attacked  by  New  York  Sen 

That  strong-minded  code  was  evi¬ 
denced  by  Mr.  Noyes  before  the  for¬ 
mation  of  the  present  AP,  in  an  inci¬ 
dent  which  has  passed  into  history, 
and  of  which  this  writer  must  con¬ 
fess  he  had  never  heard  until  Mr. 
Noyes  recalled  it  last  week. 

When  Mr.  Noyes  was  one  of  the  ex¬ 
ecutive  committee  of  the  Illinois  AP, 
back  in  1895,  the  peppery  New  York 
Sun  of  Charles  A.  Dana  and  William 
M.  Laffan  published  an  editorial 
which,  he  considered,  reflected  on  his 
business  integrity  and  on  the  admin¬ 
istration  of  the  AP.  It  was  unusual, 
in  those  bitterly  competitive  days,  for 
newspapermen  to  file  libel  suits,  but 
Mr.  Noyes  responded  to  the  slur  by 
bringing  criminal  libel  actions  against 
the  Sun  and  its  principals  in  the  Dis¬ 
trict  of  Columbia  courts,  and  began 
legal  proceedings  to  have  Dana  and 
Laffan  extradited  from  New  York. 

Sitting  beside  the  kidney  desk  in 
the  Washington  Star  office — he  de¬ 
signed  it  more  than  40  years  ago — he 
opened  three  fat  scrap  books  filled 


B 


with  yellow  and  crumbling  clippings 
from  the  newspajiers  of  1895,  most  of 
them  lambasting  one  Frank  B.  Noyes 
unmercifully  for  his  new  departure  in 
libel  litigation.  Forty-three  years 
ago.  the  single-minded  business  man¬ 
ager  of  the  Washington  Star  was  bent 
only  on  clearing  his  name  from  an  un¬ 
warranted  stigma,  and  he  kept  his 
head  down  through  the  storm  and 
plowed  ahead  until  the  New  York  au¬ 
thorities  refused  to  surrender  the  de¬ 
fendants. 

Then,  when  he  filed  civil  suits  in 
New  York,  the  Sun  people  decided  to 
call  it  off.  They  informed  Noyes’  at¬ 
torneys  that  they  were  ready  to  make 
amends,  as  investigation  had  proved 
the  editorial  to  be  without  foundation 
in  fact — and  what  would  a  settlement 
cost?  Mr.  Noyes  replied  that  he  didn’t 
want  any  damages,  merely  the  cost  of 
his  legal  actions  and  a  satisfactory 
published  apelogy  in  the  Sun. 

The  Sim  Yields 

The  latter  stuck  in  Dana's  throat. 
The  Sun  never  printed  retractions  or 
apologies,  but  eventually  its  attor¬ 
neys  prepared  a  little  piece  for  sub¬ 
mission  to  the  plaintiff’s  lawyer.  He 
accepted  it  with  one  amendment — an 
added  sentence  to  the  effect  that  Mr. 
Noyes  was  a  gentleman  of  irreproach¬ 
able  character.  The  Sun  printed  it, 
and  the  famous  Dana-Laffan-Noyes 
libel  suit  came  to  an  end. 

"I'm  rather  glad  today  that  I  lost  the 
criminal  suit,”  Mr.  Noyes  remarked. 
"It  would  have  been  a  bad  thing  for 
newspapers  if  I  had  succeeded  in  es¬ 
tablishing  the  principle  I  was  advo¬ 
cating,  but  it  didn’t  seem  so  then.” 

That  incident  was  fairly  early  in  a 
newspaper  career  that  has  its  roots 
embedded  65  years  deep.  Frank  Noyes 
was  brought  up  in  a  newspaper  at¬ 
mosphere.  His  father  was  editor  and 
part  owner  of  the  Washington  Star, 
and  had  been  since  a  few  years  after 
the  papier’s  establishment  in  1852.  Un¬ 
der  the  Star’s  by-laws,  the  editor  is  in 
absolute  control  of  pwlicy,  beyond  the 
reach  of  the  business  office — and  one 
gathers  that  the  Star  was  table  talk 
and  almost  a  religion  in  the  home  of 
Crosby  Noyes. 

Young  Frank’s  first  ambition,  he 
recalls  today,  was  to  be  a  newsp>ap)er- 
man.  He  still  runs  a  loving  hand  over 
the  four-page  papers  of  half  a  cen¬ 
tury  ago — eight  pages  in  the  Saturday 
and  occasional  Wednesday  “double¬ 
sheets.”  He  wanted  to  work  for  that 
pap>er  while  he  was  still  in  grammar 
school  and  he  got  his  first  chance  in 
1873,  when  he  climbed  upon  a  stool 
and  received  into  his  nine-year-old 
arms  a  bundle  of  papers  carrying  the 
second  inaugural  sjieech  of  President 
U.  S.  Grant.  He  says  he  sold  them  all 
to  the  crowd  watching  the  inaugural 
parade. 

In  1881,  he  took  his  first  regular  job 
on  the  Star  and  went  on  the  payroll. 

Wonted  Newspaper  Job 
“I  was  still  in  high  school,”  he  now 
recalls,  “and  made  up  my  mind  that  I 
didn’t  want  to  go  to  Harvard,  as  my 
father  had  planned.  I  wanted  to  get 
on  the  p>aper.  My  father  was  on  the 
Pacific  Coast  when  I  made  my  pro¬ 
posal.  but  he  agreed,  upon  condition 
that  I  take  a  year  of  business  training 
before  entering  active  newspapier 
work.  I  did.  and  I’ve  been  in  the 
harness  ever  since.  Probably  it  was 
a  good  thing  for  me  that  I  reached 
that  decision.  We  had  a  small  staff  in 
those  days,  and  the  manager  and 
everybody  else  was  a  reporter.  Tve 
served  in  every  possible  capacity  on 
this  newspaper,  as  city  editor  during 
some  big  events.  I’ve  read  copy. 
I’ve  kept  books  and  done  all  the 
other  things  a  man  has  to  do  in  a  small 
organization.  Possibly,  if  I’d  gone 
through  college  and  come  to  the  Star 
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— But  all  we  DID 
'  ^  was  go  in  and  ask 
whether  he  could 
think  of  any  prob- 
I  e  m  s  bothering 
the  industry  that 
would  make  a 
SERIOUS  cartoon 
for  "Editor  & 
Publisher's"  con¬ 
vention  numbers. 
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after  that,  some  of  the  tasks  I  had 
assumed  willingly  and  which  con¬ 
tributed  to  my  real  education  would 
have  been  infra  dig.'’ 

He  was  still  a  young  man  when  the 
old  New  York  AP  and  the  old  United 
Press  got  into  the  difficulties  that 
meant  the  end  of  both  and  the  rise  of 
the  Associated  Press  of  Illinois,  in 
1893.  The  Washington  man  during 
the  organization  days  of  the  latter 
won  a  place  in  the  esteem  and  affec¬ 
tion  of  Victor  F.  Lawson  and  Melville 
E.  Stone.  These  stalwarts  had  estab¬ 
lished  the  Chicago  Daily  News  as  a  2- 
cent  newspaper  and  both  papers  were 
in  1893  well  on  their  way  to  the  fame 
and  fortune  that  came  to  them  as 
pioneers  in  a  new  form  of  evening 
journalism.  Stone  had  retired  in 
1888,  toured  the  world  and  returned 
to  Chicago  as  a  banker. 

He  was  drafted  by  the  newspaper¬ 
men  who  had  salvaged  the  old  West¬ 
ern  Associated  Press  from  the  wreck 
of  the  New  York  organization  and 
made  general  manager.  Lawson  and 
Noyes  were  the  other  two  members  of 
the  triumvirate  which  operated  that 
service  until  its  demise  in  1900  and 
went  on  to  greater  achievement  in  a 
genuinely  cooperative  press  associa¬ 
tion  formed  in  New  York  in  1900. 

Noyes  Only  1900  Survivor 

The  dominance  of  this  trio  con¬ 
tinued  for  more  than  two  decades, 
with  Stone  as  general  manager,  Law- 
son  and  Noyes  as  directors  and  Noyes 
as  president  Only  Noyes  survives  of 
the  15  directors  who  were  elected  in 
1900,  and  his  only  fellow  survivor  of 
the  old  Chicago  and  early  New  York 
days  is  Col.  Charles  H.  Diehl,  84,  who 
will  attend  the  luncheon  Monday. 

Reference  has  been  made  to  the 
stern  code  by  which  the  present  AP 
has  been  governed,  but  it  should  be 
noted  that  the  organization  headed  by 
Mr.  Noyes  shunned  the  pitfalls  which 
had  wrecked  several  of  its  predeces¬ 
sors.  The  old  New  York  AP  was  orig¬ 
inally  mutual  and  managed  without 
profit,  but  it  was  autocratic  and  ar¬ 
bitrary,  and  eventually  came  into  the 
control  of  men  not  trained  in  news 
methods  or  ethics.  ’The  old  AP  and 
the  old  U.P.  were  at  the  last  in  the 
same  hands,  with  the  theoretically 
mutual  Associated  Press  at  the  mercy 
of  its  commercial  competitor.  When 
that  mess  was  eliminated,  and  the  Il¬ 
linois  Associated  Press  proved  to  have 
an  unworkable  basis,  the  old  mistakes 
were  avoided  in  the  new  set-up. 

There  have  been  minor  changes 
and  some  liberalization  of  the  rules 
governing  election  to  membership,  but 
from  the  start  AP  control  has  rested 


completely  with  the  member  newspa¬ 
pers.  A  new  United  Press  came  along 
in  time,  followed  by  the  International 
News  Service — both  commercial  or¬ 
ganizations,  but  owned  and  directed 
by  men  concerned  only  with  the  col¬ 
lection  and  distribution  of  news. 
There  has  been  and  is  competition,  but 
not  for  many  years  has  any  newspa¬ 
per  or  newspaper  editor  mentioned 
the  subject  that  was  everywhere  moot 
itt  the  Nineties — a  monopoly  on  news. 

There  has  been  occasional  criticism 
on  the  ground  that  the  board  of  the 
Associated  Press  was  a  self-perpet¬ 
uating  body  and  that  it  afforded  too 
few  opportunities  for  smaller  news¬ 
papers  to  have  a  say  in  its  government. 

“It  never  has  been  so,”  Mr.  Noyes 
commented  last  week.  He  strode 
across  the  tiled  floor  of  his  office  and 
picked  out  of  a  bookcase  half  a  dozen 
copies  of  the  AP  annual  reports.  At 
random  he  selected  the  1923  book, 
open  it  to  the  list  of  directors  and  ran 
his  finger  down  the  names.  Only 
three,  including  himself,  who  were 
on  the  board  then,  are  still  directors. 

"The  membership  keeps  able  men 
on  the  board,”  he  said,  “as  long  as 
they  will  stay,”  he  added,  “but  I  think 
you  will  find  that  there  has  been  a 
gradual  but  continuous  change  in  our 
directorate.  Last  year,  you  recall,  the 
annual  meeting  voted  to  elect  three 
additional  directors,  specifically  to 
represent  the  smaller  newspapers. 
We  have  kept  up  with  the  times,  both 
in  our  organization  and  in  our  news 
technique,  but  without  ever  getting 
away  from  the  principles  upon  which 
the  AP  was  founded. 

AP  Prlnclplo  Sustolnod 

“Our  news  is  as  impartial  and  un¬ 
colored  today  as  it  always  has  been, 
a  refutation  of  the  claims  made  by 
others  several  years  ago  that  it  was 
impossible  to  write  news  absolutely 
free  from  partiality.  The  principles 
upon  which  the  AP  was  founded  are 
now  fundamental  to  all  news  writing 
in  the  United  States.  But  while  we 
have  stuck  to  original  principles,  we 
have  learned  to  adapt  our  idiom  to 
modern  styles.  Old  Mel  Stone  used  to 
hold  our  writers  down  so  hard  on  the 
score  of  keeping  the  report  absolute¬ 
ly  colorless  that  it  was  sometimes  dif¬ 
ficult  to  find  out  what  had  happened. 
That  isn’t  so  any  more. 

"We  have  proven  that  it  is  possi¬ 
ble  to  maintain  exchange  of  news  be¬ 
tween  our  members.  We  have  large 
bureaus  in  New  York  and  Chicago 
and  a  few  other  places  where  the  As¬ 
sociated  Press  does  original  reporting, 
but  the  bulk  of  our  news-flow  origi¬ 
nates  in  the  offices  of  the  members 


and  is  merely  transmitted  to  our  fil- 
ing  points  by  the  local  Associated 
Press  correspondents.  If  newspapers 
had  to  rely  upon  a  non-cooperative 
organization  with  original  reporting  to 
produce  the  volume  of  news  that  goes 
daily  over  our  wires,  the  cost  would 
be  many  times  what  it  is  now.” 

In  38  years  the  cost  of  operating  the 
AP  has  increased  from  approximately 
$2,000,000  to  about  $10,750,000  last 
year,  Mr.  Noyes  showed  from  records. 

Member  Costs  Below  1930 
“We  are  doing  many  things  that 
were  not  contemplated  in  1900,  but 
the  relative  cost  to  an  AP  member 
today  is  less  than  it  was  in  1930,”  he 
said,  citing  the  depression  cut  in  as¬ 
sessments  that  has  not  been  restored. 

With  the  files  of  1881  open  before 
him,  Mr.  Noyes  was  asked  to  compare 
the  newspapers  of  1938  with  those  of 
57  years  ago. 

He  leafed  over  the  sheets  of  closely 
printed  agate  thoughtfully. 

“It  is  difficult  to  compare  two  total¬ 
ly  different  things,”  he  remarked.  “In 
the  Washington  Star  of  1881,  we  had 
four  pages.  Display  advertising  was 
unheard  of.  I  recall  that  Royal  Bak¬ 
ing  Powder  paid  us  45  cents  a  line  for 
the  privilege  of  using  display — their 
name  in  large  capitals,  whereas  our 
regular  rate  was  six  cents  a  line.  If 
we  had  room  for  nine  columns  of  news 
in  the  four-page  paper,  we  stayed  in 
four  pages.  If  we  had  less  room  than 
that,  we  went  up  two  pages. 

“The  one  point  of  similarity  be¬ 
tween  then  and  now,  so  far  as  the 
Star  is  concerned,  is  our  emphasis  on 
local  news.  My  father  had  the  idea 
that  Washington  was  a  big  village  and 
that  the  people  here,  from  all  over  the 
United  States,  would  read  and  ap¬ 
preciate  a  paper  which  treated  news 
as  it  was  treated  in  their  home  town 
papers.  Our  predecessors  here  had 
generally  been  impelled  to  consider 
themselves  as  national  newspapers, 
with  considerable  emphasis  on  poli¬ 
tics  and  ponderosity.  We  went  the 
other  way  and  have  kept  on  the 
straight  news  path.  For  Washington, 
it  appears  that  we  have  the  correct 
formula.  The  Evening  Star  was 
founded  in  1852  and  it  is  the  only  pa¬ 
per  now  published  here  which  was 
then  in  existence.” 

Star  Ownorshlp  Unchanged 
Mr.  Noyes  did  not  mention  it,  but 
he  might  have  added  that  the  Star  is 
the  only  metropolitan  newspaper  in 
the  East  which  has  not  changed  own¬ 
ership  or  been  merged  with  some 
other  newspaper  during  his  active 
newspaper  life.  He  did  not  mention 
another  record,  which  is  probably 
unique — that  there  are  three  Wash¬ 
ington  department  stores  which  have 
been  advertising  continuously  every 
day  in  the  Star  for  more  than  50  years. 
Nor,  in  addition  to  these  notes  gleaned 
from  his  colleagues,  did  he  mention 
that  he  is  still  considered  an  accurate 
copy-reader  with  an  uncanny  nose 
for  libel  or  offense  in  a  news  story, 
and  as  a  figure  shark  who  can  puU 
the  essential  kernel  out  of  a  balsmce 
sheet  with  a  quick  glance.  His  four 
decades  of  taciturnity  in  the  interest 
of  AP  integrity  have  not  made  of  him 
a  chatterbox  upon  his  own  merits 
But  there  was  no  lack  of  emphasis 
in  his  declaration  that  he  considers 
the  American  newspaper  of  1938  the 
finest  thing  of  its  kind  that  the  world 
has  ever  seen.  “It  has  its  faults,”  he 
added,  “but  it  comes  nearer  to  serving 
the  human  appetite  for  information, 
education,  and  entertainment  day  in 
and  day  out  than  any  other  agencf 
we  have  available.  By  and  large,  it  is 
a  complete  justification  of  the  wisdom 
of  the  constitutional  fathers  in  fore* 
ever  removing  the  press  from  the  peril 
of  political  interference.” 
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sponsored  news  broadcasts,  such  per¬ 
mission  to  involve  additional  AP  as¬ 
sessments.” 

This  topic  was  announced  recently 
to  the  membership  in  a  letter  from 
President  Noyes  following  a  board 
meeting.  He  mentioned  the  arrange¬ 
ment  with  the  Press-Radio  Bureau, 
which  AP  has  been  helping  to  operate 
free  of  charge.  The  bureau  in  turn 
sells  news  for  broadcasting  but  not  for 
sponsorship.  He  added  that  while  the 
AP  supplies  news  gratis  “competitive 
news  agencies  have  also  been  per¬ 
mitting  sponsorship  with  financial  re¬ 
turns  to  these  news  agencies.” 

It  is  conceivable  that  if  this  change 
is  made  in  the  AP  setup  it  will  affect 
the  Press-Radio  arrangement.  How¬ 
ever,  an  AP  official  stated  this  ques¬ 
tion  comes  after  the  fact,  if  and  when 
the  measure  is  passed. 

To  Elect  Six  AP  Directors 
The  terms  of  six  AP  directors  ex¬ 
pire  at  this  time  and  the  membership 
will  vote  to  fill  the  vacancies.  The 
directors  whose  terms  have  run  out 
and  who  have  been  renominated  for 
the  positions  are:  Frank  B.  Noyes. 
Frank  E.  Gannett,  Rochester  Times- 
Union;  Robert  McLean;  F.  E.  Murphy, 
Minneapolis  Tribune;  Paul  Patterson, 
,  Baltimore  Sun;  and  J.  L.  Horne, 
the  last  38  years.”  The  order  of  Rocky  Mount  (N.  C.)  Telegram. 
merit  Juan  Pablo  Duarte,  of  the  grade  Other  nominations  for  the  director- 
of  commander,  was  conferred  by  the  are:  John  Stewart  Bryan,  Ricii- 
Doinimcan  President  and  transmitted  News-Leader;  E.  K.  Gaylord, 

to  Mr.  Noyes  by  Andres  Pastonza,  Oklahoma  City  Oklahomun  an6  Times; 
Dornmican  Minister,  and  the  counselor  william  H.  Reed,  Taunton  (Mass.) 
of  the  legation,  Emilio  Garcia  Godoy.  Gazette;  Oscar  F.  Stauffer.  Arkansas 
News  Sponsorship  Topic  City  (Kan.)  Traveler;  Clark  F.  Waite. 

Aside  from  the  usual  election  of  San  Pedro  (Cal.)  News  Pilot;  and 
new  members  (there  are  a  dozen  ap-  Arthur  Hays  Sulzberger,  president  of 
plicants)  the  most  important  topic  the  New  York  Times. 
for  discussion  before  the  AP  conven-  Economy  measures  of  newsoauer 
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Executives  Converge  on  N.  Y 
For  AP,  ANPA  Conventions 


AP  to  Discuss  Sale  of  News  to  Radio  .  .  . 
Production  Economy  Important  ANPA  Topic 
Ford  and  Dewey  Banquet  Speakers 


THE  ANNUAL  newspaper  convention  has  been  mentioned  prominently  as 
week  of  the  Associated  Press  and  the  next  AP  president, 
the  American  Newspaper  Publishers  Pre-convention  board  meetings  be- 
Association  at  the  Waldorf-Astoria,  gan  in  New  York  Wednesday  of  this 
New  York,  opens  Monday,  April  25,  week  to  complete  plans  for  the  sas- 
with  more  than  500  publishers  ex-  sion.  On  April  23,  a  dinner  is  being 
pected  to  attend.  Registration  is  ex-  tendered  to  Mr,  Noyes  by  all  present 
pected  by  the  ANPA  to  equal  last  members  and  all  living  former  mem- 
year’s.  Advance  notice  of  registra-  bers  of  the  AP  board.  The  annual  AP 
tion  to  Editor  &  Publisher  indicates  luncheon  Monday  noon  in  the  Grand 
approximately  the  same  number  of 
newspapers  represented  as  last  year, 
with  fewer  delegates  from  each  pub¬ 
lication. 

Of  special  interest  this  year  is  the 
Bureau  of  Advertising  dinner  Thurs¬ 
day  evening  at  which  Henry  Ford, 
famous  automobile  manufacturer,  and 
Thomas  E.  Dewey,  New  York’s  “gang 
busting”  district  attorney,  are  sched¬ 
uled  to  speak. 

NNPA  Convention 
A  new  fea.ura  of  convention  week 
this  year  will  be  the  gathering  of  the 
National  Newspaper  Promotion  Asso¬ 
ciation  in  its  ninth  annual  session.  A 
series  of  “clinics”  will  be  held. 

Tuesday  afternoon  the  group  will 
visit  the  New  York  World’s  Fair  site. 

The  annual  dinner  is  Tuesday  eve¬ 
ning.  Wednesday  noon  they  will  hold 
their  annual  trade-paper  luncheon. 

Thursday  afternoon  the  awards  in 
the  recent  Editor  &  Publisher  promo¬ 
tion  contest  will  be  presented,  at 
which  time  entries  in  the  contest  will 
be  displayed  to  NNPA  members. 

Preceding  the  fifty-first  annual 
meeting  of  the  ANPA  will  be  the  AP 
membership  meeting  Monday  morn¬ 
ing  on  the  Starlight  Roof.  At  this 
session  Frank  B.  Noyes  will  formally 
retire  as  president  of  the  organization 
after  serving  for  38  years.  Mr.  Noyes 
disclosed  his  decision  not  to  accept  re- 
election  at  an  AP  board  meeting  in 
New  York  in  January.  After  his  long 
service,  he  said,  he  felt  entitled  to 
pass  on  to  younger  hands  a  task  to 
which  he  has  devoted  himself  since 
his  30's.  On  July  7  he  will  be  75. 

Last  of  Triumverate 
Mr.  Noyes  stated  in  January  this 
retirement  in  no  way  would  affect  his 
continuing  as  president  of  the  Wash¬ 
ington  Star.  It  is  probable  he  will  be 
reelected  to  the  AP  board  of  direc¬ 
tors  by  the  membership. 

Mr.  Noyes  is  the  only  living  mem¬ 
ber  of  the  triumvirate  who  brought 
the  AP  into  being.  The  others  were 
Victor  F.  Lawson  and  Melville  E. 
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Frank  W.  Miller 
New  President 
Of  Kelly-Smith 


Election  Follows  Death  oi 
Finn's  Founder  ...  4  Other 
Executive  Changes 

Frank  W.  Miller  was  elected  presi¬ 
dent  and  treasurer  of  Kelly-Smith 
Company,  newspaper  representatives, 


M.  Charles  Rogers 


Drawn  for  Editor  &  I*i  blisiif.r  by  Grorao  T.  Maxwell.  H'iliniiifiloit  (Del.)  News-Journal 

The  old  cartoonist,  who  had  just  landed  his  first  job  since  1905,  was  asked  to  draw  a  cartoon  of  "Roosevelt  and 

the  New  Deal." 


Grant  Heads 
Milwaukee 
loumal  Board 

Creager  Named  Editor  .  .  . 

New  Titles  lor  Ferguson, 

Webster  and  Bowyer 

(By  telegraph  to  Editor  &  Publisher'i 

Milwaukee,  Wis.,  April  19 — In  fur¬ 
ther  development  of  the  plan  for  em¬ 
ploye  ownership  and  control  of  the 


James  E.  Mullins 


Marvin  Creager  Harry  Grant 

Milwaukee  Journal,  the  board  of  di¬ 
rectors  of  the  Journal  Company  today 
announced  the  following  changes  in 
officers  and  managerial  positions,  to  be 
effective  May  1. 

Harry  J.  Grant,  now  president  and 
editor,  will  become  chairman  of  the 
board;  Marvin  H.  Creager,  now  man¬ 
aging  editor  will  become  president  and 
editor;  J.  Donald  Ferguson,  now  chief 
of  editorial  writers,  will  become  vice- 
president  and  associate  editor;  L.  A, 
Webster,  now  assistant  publisher,  will 
become  vice-president  and  publisher; 
L.  L.  Bowyer,  now  business  manager, 
will  become  vice-president  and  asso¬ 
ciate  publisher. 

Board  Chairman  It  Now  Pott 

No  additions  to  the  staff  are  in¬ 
volved  in  these  changes.  Creation  of 
the  position  of  chairman  of  the  board 
for  Mr.  Grant  and  the  other  changes 
are  further  evolution  of  the  plan  un¬ 
dertaken  following  the  death  in  1935 
of  L.  W.  Nieman,  former  president  and 
editor  of  the  Journal.  His  controlling 
stock  interest  was  purchased  as  part 
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ognition  of  his  marked  ability  and 
long  years  of  faithful  and  efficient 
service,”  the  company  said. 

Mr.  Rogers  has  been  with  the  com¬ 
pany  since  1916,  and  has  been  in 
charge  of  the  Chicago  office  since  19M- 
Mr.  Stahl,  the  other  new  vice-presi¬ 
dent,  has  been  with  the  company 
since  1927. 

Mr.  Mullins,  who  will  serve  as  sec¬ 
retary,  has  been  with  the  firm  for 
10  years.  He  was  formerly  manager 
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More  Papers  Drop 
Radio  Comment; 
Few  L.A.  Protests 

Negligible  Number  of 
Stops  .  .  .  Dcrily  Calls 
Ra(iio  Section  a  Flop 

Dropping  of  radio  comment  columns 
in  Los  Angeles  has  spread  to  the 
six  outlying  pj^rs  of  Col.  Ira  C. 
Copley’s  Southern  California  Asso¬ 
ciated  Newspapers  group,  the  Glen¬ 
dale  News-Press,  Alhambra  Post-Ad¬ 
vocate,  San  Pedro  News-Pilot,  Culver 
City  Star-News,  Monrovia  News-Post 
and  Redondo  Beach  Breeze.  As  in  the 
case  of  the  metropolitan  papers 
(E.  &  P.,  April  16,  page  6) ,  the  Copley 
group  will  continue  to  run  station  logs. 
Space  saved  amounts  to  from  one  to 
two  columns  daily  for  each  paper. 

Reaction  to  the  elimination  by  Los 
Angeles  newspapers  of  the  radio  com¬ 
ment  columns  April  has  been  more 
favorable  than  the  publishers  antic¬ 
ipated,  a  check  this  week  revealed. 

Los  Angeles  Times  received  “a  few 
hundred  letters”  about  it,  a  few  can¬ 
cellations,  and  “no  kicks  from  stations, 
nor  from  agencies.”  Los  Angeles  Ex¬ 
aminer  reported  a  few  complaints  by 
phone  and  mail,  but  no  stops.  The 
Long  Beach  Press-Telegram  and  Sun, 
which  discarded  the  chatter  columns 
at  the  same  time  as  the  Los  Angeles 
dailies,  stated  there  had  been  neither 
stops  nor  complaints. 

Will  Print  "Real  New*" 

John  B.  Long,  general  manager, 
California  Newspaper  Publishers  As¬ 
sociation,  stated  “Radio  news  should 
be  handled  like  the  stock  market  re¬ 
port.  The  daily  log  covers  the  day  to 
day  changes,  and  when  there  is  real 
news,  it  will  be  printed.” 

As  substitute  for  the  discontinued 
newspaper  publicity,  several  radio 
stations  are  broadcasting  special  pro¬ 
grams  built  around  personalities  in 
the  programs  they  carry. 

Robert  L.  Smith,  vice-president  and 
general  manager,  Los  Angeles  Daily 
News  and  Evening  News,  last  week 
made  public  a  letter  he  sent  to  a  lead¬ 
ing  space  buyer  explaining  its  dis¬ 
continuance  of  radio  comment.  Radio¬ 
show,  an  8-page  Saturday  section 
started  last  Jan.  1,  “proved  to  be  a 
dismal  flop,”  he  said,  because  it  failed 
to  increase  circulation  and  did  not 
produce  sufficient  advertising  to  de¬ 
fray  even  a  fraction  of  its  cost. 

Radio  Adveriisert  "Spoiled" 

“Frankly,”  Mr,  Smith  continued, 
“our  experience  with  Radioshow  def¬ 
initely  indicated  that  radio  advertisers 
had  become  so  ‘spoiled’  regarding 
the  amount  of  free  publicity  which 
they  had  been  receiving  in  newspa¬ 
pers,  that  the  thought  of  supporting 
such  a  section  as  Radioshow  with  paid 
advertising  left  them  cold. 

“This  long  and  highly  expensive  ex¬ 
perience  in  what  editorial  emphasis 
on  radio  news  and  comment  would  or 
would  not  do  for  a  newspaper’s  cir¬ 
culation  or  its  advertising  revenue, 
has  firmly  convinced  us  that  the  fac¬ 
tor  of  advertising  support  can  be 
eliminated  entirely,  and  that  insofar 
as  circulation  is  concerned,  the  publi¬ 
cation  of  the  radio  log,  without  sup¬ 
plementary  news  or  conunent,  is  suffi¬ 
cient  to  meet  the  requirements  of  the 
newspaper  reading  public.  A  recent 
Gallup  Survey  bears  out  this  con¬ 
tention.” 

In  Chicago,  the  Daily  News  dropped 
its  radio  news  column  more  than  a 
month  for  economy  reasons,  although 
the  paper  continues  to  publish  radio 
program  listings.  “We  have  twinned 
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WALDORF  CONVENTION  TIME  TABLE 

MONDAY 

10:00  a.m. — National  Newspaper  Promotion  Association 


Convention . Assembly  Rooms  L  and  M 

1 1 :00  a.  m. — Annual  Meeting  of  Associated  Press  Starlight  Roof 
1 :00  p.  m. — Associated  Press  Luncheon  Grand  Ballroom 

TUESDAY 

10:00  a.  m.,  2:00  p.  m. — ANPA  Small  Dailies  . Jade  Room 

1 1 :00  a.  m.,  2:00  p.  m. — NNPA  Meeting .  Rooms  L  and  M 

4:30  p.  m. — Ledger  Syndicate  Reception  Empire  Room 

7:30  p.  m. — Annual  NNPA  Dinner  Carpenter  Suite 

WEDNESDAY 

10:00  a.m. — General  ANPA  Meeting  .  Grand  Ballroom 

12:30  p.m. — Ad  Bureau  Expansion  Drive  Luncheon  Jansen  Suite 
12:30  p.  m. — NNPA  Trade  Paper  Luncheon  Rooms  N  and  P 

2:00  p.m. — ANPA  Advertising  Session . Grand  Ballroom 

4:00  p.  m. — Chicago  Tribune-New  York  News 

cocktail  party  News  Bldg. 

5:00  p.m. — United  Feature  Syndicate  tea  Starlight  Roof 


THURSDAY 

10:00  a.m.,  2:00  p.m. — General  ANPA  Meetings.  .  Grand  Ballroom 
2:30  p.  m. — Editor  &  Publisher  NNPA  Awards  Assembly  Room  M 
6:45  p.  m. — Bureau  of  Advertising  Dinner . Grand  Ballroom 

FRIDAY 

10:00  a.m. — General  ANPA  Meeting  Grand  Ballroom 


EASTER  SALE  ADS  INSURED  AGAINST  RAIN 

ADVERTISING  INSURED  against  rainfall  on  the  following  day  was  offered 
participants  in  a  pre-Easter  sale  by  the  Sail  Jose  (Cal.)  News  under  a 
plan  devised  by  Kenneth  Stacy,  advertising  manager.  Two  cents  extra  per 
inch  was  charged  which  covered  about  half  the  cost  of  the  rain  insurance, 
placed  by  a  San  Jose  representative  of  Lloyds.  As  the  insurance  agent  took 
advantage  of  the  situation  to  place  some  advertising  on  his  own  behalf,  the 
News  about  broke  even. 

Had  rain  fallen,  the  advertising  would  have  been  repeated  without  addi¬ 
tional  charge  the  following  day  and  the  newspaper’s  advertising  bill  for  the 
second  run  would  have  been  met  by  Lloyd’s.  But  it  did  not  rain. 

FLEISCHMANN  TO  USE  200  PAPERS 

FLEISCHMANN  DISTILLING  CORPORA'nON  will  begin  a  campaign  April 
27,  to  run  throughout  1938  in  approximately  200  newspapers.  Color  pages 
and  black-and-white  ads  in  six  general  magazines  will  round  out  national 
coverage,  and  a  special  campaign  in  trade  publications  will  follow. 

The  keynote  of  the  campaign  will  be,  “Learn  to  say  Fleischmann’s — 
that’s  the  spirit!”  An  attention-getting  figure  present  in  all  the  advertising 
is  a  cockatcx)  who,  in  a  variety  of  poses,  keeps  saying:  “L“arn  to  say 
Fleischmann’s.”  Erwin,  Wasey  &  Company,  Inc.,  New  York,  will  direct  the 
campaign. 

MILTON  BLAIR  LEAVING  J,  WALTER  THOMPSON 

CHICAGO,  April  20 — Milton  J.  Blair  announced  today  his  resignation  as 
vice-president  and  director  of  J.  Walter  Thompson  Company,  effective 
May  1.  Other  than  stating  he  is  moving  to  New  York  City,  Mr.  Blair  did  not 
announce  future  plans.  Mr.  Blair  has  been  associated  with  the  Chicago 
office  of  the  Thompson  advertising  agency  since  Jan.  1,  1924.  He  was  elected 
a  vice-president  in  1929  and  a  member  of  the  board  of  directors  in  1931. 
For  several  years,  he  served  as  chairman  of  the  Western  Council  of  the 
American  Association  of  Advertising  Agencies.  Prior  to  entering  the  agency 
field,  he  was  with  the  Curtis  Publishing  Company. 


Trade  Commission 
Newsprint 
Questions  Listed 

Dailies  Asked  lo  Answer 
Nine  Questions  for  Probe 
Into  Monopoly  Charges 

The  Federal  Trade  Commission  has 
been  asking  newspaper  publishers  to 
answer  nine  questions  in  support  of 
the  Commission’s  investigation  into 
alleged  monopolistic  practices  in  the 
newsprint  industry. 

Question  two  asks  for  “a  complete 
list  of  other  concerns,  names  and  ad¬ 
dresses,  whether  publishers  or  paper 
manufacturers,  in  which  you  own 
capital  stock  or  have  other  financial 
interest  together  with  the  total  capital 
stock  of  each  such  company,  as  well 
as  the  amount  of  stock  and  the  amount 
and  nature  of  other  financial  interest 
held  or  owned  by  you  in  each  com¬ 
pany.” 

Other  questions  ask  for  lists  of 
newspapers,  daily  and  weekly,  pub¬ 
lished  by  them  and  their  affiliated 
companies  and  total  amount  of  news¬ 
print  required  annually  for  each  pa¬ 
per. 

Methods  of  Purchasing 

The  questions  continue: 

“The  method  of  purchasing  news¬ 
print  paper,  whether  by  central  pur¬ 
chasing  organization  or  by  each  in¬ 
dividual  paper  published. 

“Total  purchases  of  newsprint  pa¬ 
per  for  each  newspaper  published, 
showing  quantity,  amount  and  aver¬ 
age  price  paid  (rolls  and  sheets  sepa¬ 
rately)  for  each  year  1931  to  1931 
inclusive,  and  1938  to  date  of  report. 

“Complete  list  of  newsprint  paper 
manufacturers  with  whom  you  have 
contracts  for  the  purchase  of  news¬ 
print  paper,  showing — date  of  each 
contract;  period  covered  by  the  con¬ 
tract;  quantity  in  pounds  or  tons  of 
newsprint  paper  purchased  under 
each  contract  annually,  sheets  and 
rolls  separately;  price  per  cwt.  or  per 
ton  at  the  mills  in  sheets  and  rolls 
separately;  price  per  cwt.  or  per  ton 
delivered  in  sheets  and  rolls  sepa¬ 
rately. 

“The  complete  list  of  manufactur¬ 
ers  from  whom  you  purchased  news¬ 
print  paper  in  the  open  market  during 

1937  and  to  date  in  1938,  stating  the 
quantity  purchased  from  each,  and 
prices  paid. 

“Complete  list  of  paper  merchants 
or  jobbers  from  whom  you  purchased 
newsprint  paper  during  1937  and 

1938  to  date,  stating  the  quantity  and 
price  in  sheets  and  rolls  separately 
purchased  from  each  jobber  or  mer¬ 
chant.” 


NEWSPRINT  PRODUCTION  DOWN  267.983  TONS 

ACCORDING  TO  THE  April  13  bulletin  from  the  News  Print  Service  Bureau. 

newsprint  production  in  the  United  States  and  Canada  for  the  first  three 
months  of  1938  is  851,440  tons  as  compared  to  1,102,331  tons  for  the  same 
period  in  1937.  This  is  a  22*4%  drop.  Shipments  from  these  mills  during 
the  same  pericxi  this  year  were  696,147  tons  as  compared  to  1,006,324  tons 
for  that  period  in  1937.  According  to  the  Bureau,  1937  was  the  peak  year 
since  1930  for  both  production  and  shipments.  Total  North  American  pro¬ 
duction  for  the  three-month  period  in  1938  was  922,218  tons  as  compared 
to  1,190,201  tons  for  1937. 


KIMBALL  TO  MATHES 

Frank  Kimball,  for  the  last  six  years 
an  advertising  consultant  and  cop> 
specialist,  has  joined  J.  M.  Mathes. 
Inc.,  as  a  copy  writer  and  contact  ex¬ 
ecutive.  As  an  independent  con¬ 
sultant  and  copy  specialist,  Mr.  Kim¬ 
ball  served  Young  &  Rubicam.  Wil¬ 
liam  Elsty  &  Co.,  Ruthrauff  &  Ryan. 
Benton  &  Bowles  and  other  agencies. 


our  radio  program  listings  with 
amusement  and  ^ovie  news,”  stated 
Hal  O’Flaherty,  Daily  News  managing 
editor.  “There  has  been  no  marked 
complaint  of  any  kind  from  readers 
since  our  discontinuance  of  the  radio 
news  column.” 

The  Chicago  Times  recently  com¬ 
pleted  a  questionnaire  survey  among 
readers  and  found  that  radio  pro¬ 
gram  listings  were  second  only  to 


news  pictures  in  reader  interest.  Don 
Foster’s  “Listening  In”  radio  column, 
written  by  William  Irvin  of  the  Times 
staff,  ranked  13th  in  reader  interest 
preference,  but  topped  all  other 
signed  columns  and  special  features. 

Other  Chicago  newspapers  are  con¬ 
tinuing  their  radio  columns  and  pro¬ 
gram  listings  as  in  the  past.  Chicago 
Evening  American  recently  changed 
from  agate  listings  to  larger  face. 


THORNLEY  QUITS  FIRM 

George  H.  Thornley,  president  ci 
Thornley  &  Jones,  Inc.,  New  York 
rgency,  this  week  announced  in  > 
12- word  statement  his  retiremeo' 
from  the  agency.  No  details  wem 
available  from  the  agency.  The  com¬ 
pany  was  formed  a  year  ago  by  Mr 
Thornley  and  John  Price  Jones.  Mr 
Thornley  was  for  many  years  a  vi(*- 
r resident  of  N.  W.  Ayer  &  Son, 


ADV 
age 
publii 
TOR  & 
menti 
defini 
hesiU 
cated 
most 
spons 
USHEI 

Sor 
primi 
is  to 
as  mi 
conce 
er.  1 
insist 
partii 
labor 
age  1 
the  h 

Le< 
tol-^ 
know 
fered 
as  “i 
aidin 
“F 
“S 
assui 
“T 
polic 
“F 
lief  ( 
mun 
“T 
said 
obvi 
stop 
vant 
cour 
stab: 
tion: 
atelj 
defii 
men 
govc 

Lt 
son 
took 
ness 
quic 
“B 
thar 
obvi 
ailm 
muc 
atin 
grec 
defii 
govi 
reli( 
tion 
denr 
Bus 
new 
serv 
foil 
enc 
suit 
inci 
to  t 

T 

Ne\ 

out 

flat 

cep 

the 

in 


15 


1 


for  APRIL  23,  1938 


Ad  Men  Urge  Tax  Revision, 
Encouragement  to  Business 


But  Pump-Priming  Gets  Some  Good  Words  in 
Discussion  of  Recovery  . . .  Kinney  Says 
Advertising  Can  Lift  National  Income 


advertisers  and  advertising 
agents,  like  most  of  the  newspaper 
publishers  quoted  in  last  week’s  Edi¬ 
tor  &  Publisher,  believe  that  govern¬ 
mental  action  is  necessary  to  give  a 
definite  upward  impetus  to  the  present 
hesitant  business  trend.  This  is  indi¬ 
cated  by  opinions  presented  herewith, 
most  of  which  were  expressed  in  re¬ 
sponse  to  queries  from  Editor  &  Pub¬ 
lisher. 

Some  sympathy  with  the  pump¬ 
priming  efforts  of  the  administration 
is  to  be  found  in  these  statements — 
as  might  be  expected  from  men  closely 
concerned  with  retail  purchasing  pow¬ 
er.  More  emphatic,  however,  is  the 
insistence  on  governmental  action, 
particularly  in  regard  to  tax  laws  and 
labor  legislation,  which  would  encour¬ 
age  business  to  expand  its  efforts  in 
the  hope  of  increasing  profits. 

Four-Point  Program 
Lee  H.  Bristol,  vice-president,  Bris¬ 
tol-Myers  Company,  New  York,  well 
known  as  a  leader  in  advertising,  of¬ 
fered  a  definite  program  of  four  points 
as  “the  elements  most  important  for 
aiding  business: 

“First,  revision  of  tax  laws. 

“Second,  revision  of  Wagner  Act  to 
assure  equal  fairness  for  employer. 

“Third,  clarification  of  government 
policies  relating  to  utilities. 

“Fourth,  handle  unemployment  re¬ 
lief  on  direct  basis  through  local  com¬ 
munities. 

“There  are  doubtless  many  others,” 
said  Mr.  Bristol,  “but  these  are  so 
obvious  that  if  government  would 
stop  playing  politics  for  political  ad¬ 
vantage  and  consider  welfare  of  the 
country  as  a  whole  via  recovery  and 
stability  of  business,  I  believe  condi¬ 
tions  would  improve  almost  immedi¬ 
ately.  Basic  necessity,  however,  is  a 
definite,  clear,  concise  and  fair  state¬ 
ment  of  positive  policy  on  part  of 
government.” 

Afraid  fa  Spend 

Lee  Anderson,  president  Lee  Ander¬ 
son  Advertising  Company,  Detroit, 
took  a  similar  tack,  adding  that  busi¬ 
ness  can  help  and  doubtless  will  act 
quickly  if  encouraged.  He  said: 

“Fear  of  letting  go  of  money  rather 
than  monetary  lack  seems  to  be  most 
obvious  sj-mptom  of  current  business 
ailment.  Government  can  overcome 
much  of  that  fear  by  a  tax  act  elimin¬ 
ating  undistributed  surplus  tax  and 
greatly  reducing  capital  gains  tax;  by 
definitive  program  of  curtailment  of 
government  spending  but  providing 
relief  for  really  needy;  by  a  modifica¬ 
tion  of  Wagner  Act  to  make  it  a 
democratic  give-and-take  regulation. 
Business  can  help  by  production  of 
new  goods  for  old  utilities,  and  of  new 
services.  I  believe  these  will  quickly 
follow  an  indication  that  government  is 
encouraging  industry.  Inevitable  re¬ 
sults  will  be  increased  employment, 
increased  sales,  and  return  of  capital 
to  the  investment  field.” 

For  "Sponding  and  Buying" 

T.  K.  Quinn,  president  Maxon,  Inc., 
New  York  office,  was  one  who  spoke 
out  for  “a  degree  of  controllable  in¬ 
flation,”  saying  he  knew  no  way  ex¬ 
cept  by  “spending  and  buying”  to  halt 
ffie  declining  spiral  and  force  a  turn 
in  the  right  direction, 

‘This  is  no  time,”  he  commented. 


“for  political  fireworks  flaunting  the 
old  platitude  that  we  cannot  spend 
ourselves  into  prosperity.  Of  course, 
we  cannot.  But  that  generalization 
with  all  its  emotional  appeal  to  our 
good  Puritan  inhibitions  against 
spending,  is  not  helpful  under  present 
conditions. 

“The  pump-priming  expenditures 
which  began  in  1933  did  not  fail.  If 
anything,  they  worked  too  well.  When 
we  added  the  payment  of  the  bonus 
in  1936  to  increasing  expenditures  by 
private  business,  increases  in  bank 
credit  and  continued  borrowing  by  the 
Government,  we  created  an  inflation 
in  prices  which  outran  buying  power. 
The  abrupt  deflationary  monetary 
measures  taken  by  the  government  to 
prevent  excessive  inflation  lighted  the 
fuse  of  the  downward  spiral. 

“The  whole  delicate  machinery  of 
our  system  is  easily  unbalanced.  Labor 
can  throw  it  out  of  adjustment  by 
demanding  too  much  too  soon.  Pro¬ 
ducers  should  accept  profit  margins 
in  relation  to  general  conditions. 
Prices  must  not  rise  faster  than  our 
ability  to  pay  them.  The  government 
must  be  more  careful  in  future  at¬ 
tempts  to  apply  the  brakes  but  must 
gradually  cease  borrowing  as  recovery 
accelerates. 

“We  need  a  degree  of  controllable 
inflation  and  we  need  pump-priming 
and  moral  support  as  much  or  more 
urgently  for  expenditures  for  capital 
goods  as  for  consumers’  buying 
power.  Except  for  the  muddled  poli¬ 
tical  situation  and  the  tax  burden  I 
think  we  are  on  the  way  toward 
recovery.” 


Arno  B.  Reincke,  president  Reincke- 
Ellis-Younggreen  &  Finn,  Chicago 
agency,  named  the  tax  situation  as 
the  spot  where  a  constructive  step  is 
most  needed.  He  said: 

“Having  returned  today  from  a  trip 
in  the  South  and  East,  contacting  up¬ 
ward  of  one  hundred  merchants  and 
manufacturers,  it  is  my  definite  im¬ 
pression  that  the  greatest  boom  to 
business  recovery  would  result  from 
repeal  of  the  undistributed  profits 
tax.” 

Wants  Friendly  Gesture 

John  Pierre  Roche,  president  Roche, 
Williams  &  Cunningham,  Chicago,  saw 
consumer  buying  as  an  important  fac¬ 
tor,  but  expressed  doubts  about  gov¬ 
ernment  spending.  He  said: 

“Any  program  that  will  stimulate 
consumer  buying  from  retailers  should 
result  in  improved  general  conditions 
but  the  problem  is  where  and  how 
such  a  program  will  or  can  originate. 
Government  spending,  intended  mere¬ 
ly  to  create  temporary  symptoms  of 
recovery,  may  be  too  costly  to  warrant 
the  effort.  I  would  be  more  pleased 
to  see  government  extend  a  sincere 
and  friendly  hand  to  business.” 

Wendell  P.  Colton,  president  Wen¬ 
dell  P.  Colton  Co.,  New  York,  said: 

“It  appears  that  the  offensive  in  corns 
bating  this  recession  has  now  definite¬ 
ly  passed  into  the  hands  of  America’s 
selling  forces,”  he  said.  “The  situation 
is  similar  to  that  of  the  Allies  in  July, 
1918.  What’s  needed  is  infusion  of 
Marshall  Foch’s  spirit:  ‘Attaquez!  At- 
taquez!  Toujours  attaquez!’  Sales¬ 
men  can  now  be  sent  out  to  win,  not 


Four -A  Elects  Kinney 
To  Succeed  Eckhardt 


GILBERT  KINNEY,  director  and  vice- 
president  J.  Walter  Thompson  Com¬ 
pany,  New  York,  is  the  elective  chief 
of  the  American  Association  of  Ad¬ 
vertising  Agencies  for  the  coming 
year.  He  was  elected  chairman  of  the 
board  at  the  Four-A  convention  at 
White  Sulphur  Springs,  W.  Va.,  this 
week,  succeeding  Henry  Eckhardt, 
chairman  of  Kenyon  &  Eckhardt,  New 
York.  John  Benson,  president  of  the 
association  for  the  last  decade,  con¬ 
tinues  in  office  without  re-election. 
He  was  renamed  in  1936  for  a  four- 


year  term.  Frederic  R.  Gamble  con¬ 
tinues  as  executive  secretary. 

Allen  L.  Billingsley,  president  of 
Fuller  &  Smith  &  Ross,  Cleveland, 
was  elected  vice-president  of  the 
Four-A;  William  Reydel,  vice-pres¬ 
ident  Newell-Emmett  Company,  New 
York,  was  made  secretary  of  the  asso¬ 
ciation;  and  E.  DeWitt  Hill,  vice-pres¬ 
ident  McCann-Erickson,  New  “York, 
was  re-elected  treasurer  of  the  asso¬ 
ciation. 

Mr.  Eckhardt,  retiring  chairman  of 
(Continued  on  page  74) 


Gilbert  Kinney, 
new  AAAA 
Board 
Chairman 


t  )  take  a  licking.  A  barrage  of  in¬ 
creased  advertising  is  the  best  evi¬ 
dence  of  confidence,  courage,  and  sin¬ 
cerity  on  the  part  of  leadership.” 

Four-A  Chairman  Asks  Courage 

It  is  interesting  that  the  new  chair¬ 
man  of  the  board,  American  Associa¬ 
tion  of  Advertising  Agencies,  also 
called  this  week  for  courage  and  ini¬ 
tiative  by  advertisers  as  a  vital  fac¬ 
tor  in  recovery.  Although  not  speak¬ 
ing  on  the  same  query  as  the  others 
quoted  here,  Gilbert  Kinney,  vice- 
president  J.  Walter  Thompson  Com¬ 
pany,  New  York,  said  upon  his  elec¬ 
tion  at  the  Four-A  convention  that 
advertising  can  and  should  play  an 
essential  part  if  this  country  is  again 
to  attain  or  exceed  the  $80,000,000,000 
national  income  of  1929. 

Expressing  confidence  in  the  future 
for  business  and  for  advertising,  Mr. 
Kinney  said: 

“Advertising  is  a  vital  factor  in  the 
establishment  of  high  standards  of 
living  and  well  being  for  all  our  popu¬ 
lation  and  thus  an  important  element 
in  the  stimulation  of  increased  busi¬ 
ness  activity. 

“It  must  evidence  courage  and  ini¬ 
tiative  in  developing  new  markets  and 
expanding  existing  markets,”  he  con¬ 
tinued.  “It  must  show  a  willingness 
to  work  with  whatever  new  conditions 
our  social  and  governmental  evolu¬ 
tion  may  establish. 

“We  have  nearly  50%  of  the  buying 
power  of  the  world  within  our  bord¬ 
ers.  With  such  a  market  it  requires 
no  unreasonable  measure  of  optimism 
to  feel  confident  of  the  future  for  busi¬ 
ness  and  for  advertising.” 

Bartan  Putt  Jobs  First 

Outspoken  among  agency  men  this 
week  was  Bruce  Barton,  chairman  of 
the  board.  Batten,  Barton,  Durstine  & 
Osborn,  Inc.,  New  York,  who  has  car¬ 
ried  his  views  on  public  affairs  into 
the  House  of  Representatives  as  a 
member.  Rep.  Barton,  in  two  speeches 
in  New  York  this  week,  put  foremost 
the  need  for  “millions  of  jobs  for  the 
willing  workers  of  the  United  States.” 
He  called  for  three  steps:  first,  “a  real 
census,  not  merely  of  unemployment, 
but  of  ambitions  and  skills  .  .  .  with 
a  national  set-up  of  unemployment 
offices  ...  to  try  to  fit  the  individual 
to  his  job”;  second,  a  governmental 
agreement  with  the  utilities  and  the 
railroads,  which  might  stimulate  em¬ 
ployment;  third,  “a  thorough  over¬ 
hauling  of  our  whole  tax  system  to 
see  if  it  could  not  be  reconstructed 
on  the  basis  of  encouraging  rather 
than  destroying  the  givers  of  jobs.” 

On  this  last  point  he  termed  the 
present  tax  system  “a  hodgepodge  of 
conflict  and  confusion,”  which  “grants 
immunity  to  the  holders  of  tax-free 
bonds;  enriches,  through  growth  of 
population,  the  speculators  in  unused 
lands;  but  clutches  tighter  and  tighter 
at  the  throat  of  any  business  that  seeks 
to  produce  more  wealth  and  provide 
more  jobs.”  He  added: 

“I  would  like  to  take  our  tax  prob¬ 
lem  out  of  the  hands  of  unimaginative 
tradition-minded  tax  men  and  econ¬ 
omists,  and  put  it  into  the  hands  of 
inventive  engineers — men  like  Ketter¬ 
ing  of  General  Motors,  Whitney  of 
General  Electric,  Dr.  Stein  of  Dupont 
and  Dr.  Jewett,  head  of  the  Bell  Lab¬ 
oratories.  I  would  say  to  them:  ‘We 
want  a  tax  system  that  will: 

“  ‘a.  Be  simple  and  inexpensive  to 
administer. 

“  ‘b.  That  will  put  the  heaviest  load 
on  those  most  able  to  carry  it. 

“  ‘c.  That  will  provide  the  revenue 
the  government  needs. 

“  ‘But  will: 

“  ‘d.  Do  all  this  by  encouraging  busi¬ 
ness,  increasing  employment,  penaliz¬ 
ing  laziness,  inefficiency,  and  special 
privilege.  In  other  words  a  tax  s3rs- 
tem  that  will  work  steadily  for  more 
goods  at  lower  prices,  which  means  a 
really  more  abundant  life.’  ” 
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Editors  Urged  to  Help  Raise 
Journalism  School  Standards 


Kenneth  Olson  Tells  ASNE  Class- A  Institutions 
Powerless  So  Long  as  Editors  Hire  Poorly 
Trained  Grads  . . .  Group  Meets  President 


(By  tel, graph  to  Edito*  &  Publishes)  Great  Falls  (Mont.)  Tribune,  chair-  fidence  in  our  newspapers  which  they 


WASHINGTON,  April  21 — Newspa-  man  and  vice-chairman  respectively  once  had  and  which,  by  and  large, 


pers  were  urged  to  take  definite  of  the  ASNE  committee. 


steps  for  improving  standards  of  in-  Agreement  on  most  points  was  re-  than  ever  before. 


newspapers  today  deserve  more  fully 


struct! ons  in  ported  between  the  newspaper  and  “These  critics  of  the  press  want  to 
journalism  by  legal  branches  of  the  committee,  the  mold  our  views  to  theirs;  they  want 
two  speakers  be-  use  of  cameras  in  courtrooms  remain-  us  to  become  propagandists  for  their 
fore  the  16th  an-  ing  the  principal  point  of  difference,  causes;  for  their  social,  political  or 
nual  meeting  of  The  bar  committee  members  are  in-  economic  views.  Too  many  adopt  a 


economic  views.  Too  many  adopt  a 


the  American  dined  to  prohibit  picture  taking  dur-  modified  Russian  view,  namely,  that 

Society  of  News-  ing  a  trial;  the  press  group  would  you  may  criticize  only  those  who  do 

paper  Editors  leave  the  question  to  the  trial  judge,  not  help  them  or  promote  their  ideas, 

which  began  at  Action  on  the  report  was  deferred  a....*  b.-.. 

the  National  until  tomorrow,  but  its  adoption  as  . 

Press  Club  this  rendered  is  considered  certain.  These  persons,  truly,  resent  a  free 


newspaper  whose  honor  we  cherish 
and  nurture. 

“We  should  exercise  the  same  judg. 
ment  in  printing  calumnies  about 
newspapers  that  we  use  in  determin¬ 
ing  whether  to  print  any  other  kind  of 
an  unjustified  attack  upon  any  in¬ 
dividual.  A  late,  revered  president 
of  this  society,  Fred  Fuller  Shedd, 
once  remarked  that  he  never  let  pass 
an  opportunity  to  knock  down  attacks 
upon  the  press.  We  might  well  adopt 
it  as  a  collective  policy  not  to  print 
them  in  the  first  place  and  to  refute 
them  if  they  have  to  be  printed  be¬ 
cause  they  are  news.  They  become 
news  only  when  specifications  of  the 
charge  are  supplied.  Apply  that  test 
and  see  how  much  less  of  this  self- 
destruction  we  practice. 

Poor  Public  Rotations 
“Newspapers  have  carried  on  the 
poorest  kind  of  a  public  relations  job 
At  one  time  we  had  the  right  to  as¬ 
sume  that  by  the  very  nature  of  our 
product  we  were  sufficiently  in  con¬ 
tact  with  the  public.  There  is  need 
now  for  more  intelligence  or  under¬ 
standing  about  newspapers,  their 
fimctions,  objectives  and  methods. 


President  A.  H.  Kirchhofer,  Buffalo  "'amtem  as  did  newspapers  talk  of  them- 


Kenneth  E.Ol-  News,  opened  the  session  with  a  one  recently  that  the  press  as  an  insti- 
son,  dean  of  the  thoughtful  summary  of  newspaper  re-  tution  like  religioii  and  education  is 
M  e  d  i  1 1  School  sponsibilities,  and  the  criticism  which  a  drag  on  the  social  change  now  ^  at 
of  Journalism,  have  been  directed  against  the  press,  work.  We  have  treated  them  like 
rrsity,  Evanston,  Kirchhofer  Answers  Press  Critics  wild-eyed  or  long-haired  theorists 


A.  H.  Kirchhofer 


Northwestern  University,  Evanston, 
Ill.,  declared  that  the  32  class  “A” 


selves  or  their  promotional  activities 
in  terms  of  the  most  extravagant 
ballyhoo.  We  need  in  a  more  effective 


Commenting  on  the  growing  tide  of 


schools  of  journalism  were  powerless  ....  j-  »  j  •  *  “ 

* _ criticism  directed  agamst  newspapers. 


work.  We  have  treated  them  l^e  and  rational  way  to  interpret  our  aims 
wild-eyed  or  long-haired  theoriste  and  our  motives  to  our  readers.  We 
and,  therefore,  largely  have  i^ored  consistently  in  out 

them.  It  s  time  to  face  the  facts  and  _ _ , _ ...u.i.  _  _  _ 


to  make  their  high  standards  effective,  MriSrc^ofersair*'^^^  batter  down  such  superstition.  The 


with  students  claiming  journalism  in-  t  to  bring  forth  truth  is  to  chal- 

struction  pouring  annually  from  532  ,  ^v,  u  K'  lenge  and  dispute  all  fallacious  doc 

colleges  and  innumerable  business  ^he  press  has  been  subjected  to  fire 

schools  and  high  schools  into  the  •  Statin  that  self-government  is  nov 

newspaper. market.  Papers  have  been  needled  and 


trines  with  reason.” 

Stating  that  self-government  is  now 


newspaper. market.  Papers  have  t^n  n^dled  and  trial,  Mr.  KircMiofer  advised  that 

"Ci.  <■<  BukiUkarc  m _ ■«  muck-raked  from  stem  to  stem.  Much  .  u  n  - 

So  Leoq  a%  PoblUhors  Hire  --  nerhans  must  be  accented  as  newspapers  must  face  the  challenge 

“So  long  as  editors  and  publishers  ^  ,  of  the  new  day  with  a  receptive  spirit 

will  .hire  people  turned  out  by  schools  °  ®  °.  .  .  ®  a  •  ^  mold  newspapers  to  serve  the 

which  conform  to  none  of  the  stand-  j  Z  needs  of  the  hour,  ^t  without  dimin- 

ards  you  and  we  have  set  up,  it  is  Some  of  it,  no  doubt,  must  be  independence.” 

useless  to  talk  about  imnrovine  lour-  attributed  to  development  of  a  press  Wo  0-0  io  <Ko  of  ooo:o1  okoooo 


useless  to  talk  about  improving  jour¬ 


nalism  training  and  the  financial  re-  conscioumess  or  awareness  of  the 
wards  that  should  go  to  competent  Power  of  the  press.  Certainly,  if  the 


newspaper  men,”  Dean  Olson  said.  P^ess  were  impotent,  as  claimed  by 


He  urged  the  ASNE  to  revive  the  many,  this  critical  or  destructive  ten- 
joint  committee  of  all  newspaper  as-  dency  toward  it  would  not  be  so  pre- 


sociations  concerned  with  Ae  prob-  valent.' 


lem  and  to  take  hold  of  instruction  in  There  are  honest  and  objective 


journalism  as  medicine  and  the  bar  critics,  he  stated,  who  should  be  circulation  of  American  newspapers 
acted  many  years  ago  for  instruction  listened  to.  But  the  trouble  with  most  jg  at  an  all-time  high  and  that  in- 


ution  of  independence.” 

We  are  in  the  midst  of  social  change 
which  has  had  its  effect  on  the  press 
of  other  lands,  he  continued.  “To  say 
that  American  newspapers  are  not 
subject  to  those  influences  is  to  deny 
reality.  It  is  an  anomaly  that  at  a 
time  of  greater  competition  in  news 
dissemination  than  ever  before,  the 


and  our  motives  to  our  readers.  We 
need  to  tell  them  consistently  in  our 
own  columns  what  a  newspaper  is 

Mr.  Kirchhofer  deplored  the  “ex¬ 
cessive  emphasis  upon  speed  and  its 
twin  evil,  color — color  in  writing,  not 
in  printing.”  He  stated  super-speed 
often  leads  newspapers  to  sacrifice 
dependable  reporting. 

“There  should  be  fewer  editions, 
with  better  written  stories;  fewer 
press  association  bulletins  and  leads 
and  adds,”  he  asserted.  “Present 
technique  must  be  superseded  by  im¬ 
provements  that  will  enable  us  to  be 
more  understanding,  more  precise." 

The  greatest  advance  made  in  news¬ 
papers  since  the  World  War  is  in 
factual  and  objective  reporting,  he 
said,  but  “it  is  in  the  field  of  reporting 
that  we  must  make  still  greater  prog¬ 


in  those  professions.  He  counseled  critics  is  they  think  of  a  newspaper 
the  association  not  to  give  too  hasty  only  in  terms  of  a  pet  peeve,  he  added. 


application,  sinL  the  requirements  of  ,  ^  are  the  most  rnake  ^nse  unless  you  accept  the 

newspapers  vary  greatly  between  glib  critics  of  the  press  today  have,  thesis  that  the  masses  are  looking  to 
mMrnr>nlitan  and  smallpr  fields  possibly,  the  greatest  Stake  in  a  free  these  newspapers  for  competent. 


creasing  criticism  is  being  directed  at 
these  self-same  newspapers.  It  doesn’t 


newspapers  vary  greatly  between 
metropolitan  and  smaller  fields. 

Since  assuming  charge  of  the  Medill 


newspapers 


competent. 


Since  assuming  charge  of  the  Medill  Pi'^ss  aside  from  a  publication  itself,”  honest  and  courageous  leadership.  In 
School,  he  has  learned  to  respect  the  Kirchhofer  continued.  “If  a  free  other  lands  dictators  who  established 
work  being  done  by  the  leading  press  vanishes,  due  to  any  impluse  bureaus  think  it  is  enough  if  they 


Better  Editorial  Treatment 

Another  need  is  an  “unprecedented 
development  in  editorial  treatment," 
he  added.  “I  have  no  quarrel  with  the 
important  political  commentators, 
whose  work  I  respect  and  value,  but 
to  a  certain  degree  they  have  usurped 
the  function  of  the  editorial  writers 
That  is  not  going  to  be,  ultimately,  ir 
the  best  interests  of  the  country,  the 
newspaper  readers  or  the  newspapers 
themselves.  There  is  only  one  way  to 
correct  it.  That  is  to  revitalize  edi- 


work  being  done  by  the  leading  press  vanishes,  due  to  any  impluse  bureaus  think  it  is  enough  if  they  That  is  not  going  to  be,  ultimately,  u 

schools.  He  said  that  they  are  not  from  them,  their  free  speech  will  go  know.  Here  the  people  must  know  *be  best  interests  of  the  country,  the 

trade  schools,  but  institutions  giving  with  it.  Among  these  groups  are  and  understand.”  newspaper  refers  or  the  newspaper; 

a  broad  background  of  history,  eco-  many  who  say  the  press  cannot  serve  Are  Newspapers  Beina  Read?  themselves,  ^ere  is  only  one  way  to 

nomics  and  social  sciences  peculiarly  the  public  honestly  bwause  it  operates  Kirchhofer  wondered  if  news-  Tha/ 

adapted  to  newspaper  work.  I^truc-  under  the  profit  system.  I  a^rt  it  bej^  as  thoroughly  iTve  itYcS  ofTa^  irdSesSS 

tion  m  many  other  schools,  he  said,  can  only  serve  the  public  well  because  -.h  circulations  rising  as  ranidlv  as  ®  “  °oes  meanw 

more  than  justified  the  recent  charge  it  does.  There  is  greater  hope  for  j^ev  are  He  said  editors  should  be 

of  President  Hutchins  of  the  Univers-  freedom  of  thought  in  financial  inde-  nr,!  nnUr  standing  into  it. 

ity  of  Chicago,  that  journalism  in-  pendence  than  in  political  servility.  «,hat  is  nrlntpH  hnf  aKnui  nrocontino  ^i*'‘^bhofer  suggested  the  press 

siuclta  W.S  one  of  the  sh.dieet  part,  S  a^d  pKS  collectively  serve  two  cau»,:  th^.|l 

of  the  educational  structure.  *  i  i  u  m.-  u  wi“  unaerstooa.  peace  and  cleaner  local  government. 

His  advice  was  strongly  confirmed  ,.  make  clear  to  the  pub-  This  should  be  done  even  at  the  sacri-  For  the  second  he  advised  complete 

by  Casper  S.  Yost,  St.  Louis  Globe-  guarantee  we  can  fice  of  inordinate  speed,  he  added.  divorcement  from  participation  inpol- 

Democrat  and  ASNE  member  of  the  Returning  to  criticisms  of  the  press,  itics  and  insistence  on  incorruptible 

joint  committee  on  relations  of  schools  is  that  it  be  financially  sue-  Mr.  Kirchhofer  stated  almost  every  administration,  honest  law  enforce- 


Returning  to  criticisms  of  the  press, 
Mr.  Kirchhofer  stated  almost  every 


of  journalism  and  newspaper  groups,  ^s^ul  and  economically  independent.  paper  joins  wholeheartedly  “in  nearly  ment  and  higher  respect  for  the  law 
After  reviewing  the  society’s  continu-  thought  deserts  to  be  asserts  aH  attempts  to  assassinate  the  char-  Mr.  Kirchhofer  concluded  his  ad- 

ing  interest  in  the  problem  since  its  re-asserted.  The  late  Robert  P.  acter  of  or  destroy  confidence  in  the  dress  with  the  suggestion  it  is  time 

establishment,  Mr.  Yost  made  a  similar  Scripps  expressed  it  well,  when  he  integrity  of  its  own  publication  or  of  for  the  society  to  consider  a  permanent 
proposal  to  tHat  of  Doan  Olson,  said,  tnat  n6  was  interested  in  tne  nowcnarMirc  ac  q  r»iacc 


This  joint  committee,  he  counseled,  financial  soundness  of  his  newspapers, 
should  provide  for  official  recognition  Ke  wanted  them  to  make  money,  he 


of  schools  meeting  the  prescribed  said,  but  only  because  he  wanted 


newspapers  as  a  class. 

“An  overwhelming  number  of  edi¬ 
tors  and  writers  still  are  actuated  by 


standards,  and  of  no  others. 

Prets-Radio-Bar  Report 


money  to  make  newspapers. 

“We  have  allowed  critics  of  the 


the  old  idea  that  if  somebody  rears  shame”  in  these  days  when  budgfl® 
up  on  his  hind  legs  and  takes  a  kick  at  assume  the  aspect  of  virtue  that  the 


put  the  vital  spark  of  life  and  under¬ 
standing  into  it.” 

Mr.  Kirchhofer  suggested  the  press 
collectively  serve  two  causes:  those  of 
peace  and  cleaner  local  government. 
For  the  second  he  advised  complete 
divorcement  from  participation  in  ^1‘ 
itics  and  insistence  on  incorruptible 
administration,  honest  law  enforce- 


acter  of  or  destroy  confidence  in  the  dress  with  the  suggestion  it  is  time 


integrity  of  its  own  publication  or  of  for  the  society  to  consider  a  permanent 


secretariat  act  as  executive  agent. 

Treasurer  Dwight  Marvin,  Troy 
Record,  reported  “with  a  sense 


Much  of  the  afternoon  session  was  press,  who  want  to  control  our  opin- 
devoted  to  discussion  of  the  report  leris  and  failing  in  that  to  lessen  the 


the  integrity  of  a  newspaper,  the  way  society’s  balance  was  $5,793.65,  and 
to  fling  it  back  at  him  is  to  print  his  that  practically  all  of  the  226  mem- 


attack.  The  theory  is  that  by  so  doing  bers  were  in  good  standing. 


of  the  joint  committee  on  cooperation  force  of  our  influence,  to  go  unan-  we  disarm  the  critic.  It  is  a  psycho-  The  annual  meeting  with  the 


between  press,  radio,  and  bar,  pre-  swered.  It  is  not  strange,  therefore,  logical  fact,  however,  that  we  actually  ident  at  the  White  House, 'for  an  off- 
sented  by  Stuart  H.  Perry,  Adrian  that  large  sections  of  the  public  no  make  a  hero  of  the  assassin  and  help  the-record  discussion  of  affairs,  ^ 


(Mich.)  Telegram,  and  O.  S.  Warden,  longer  have  that  full  faith  and  con-  to  destroy  somebody’s  faith  in  the  scheduled  for  8:30  this  evening. 
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new  YORK  ADDRESSES  OF  VISITING  PUBLISHERS 


Name  of  Newspaper  Representative  New  York  Address 

Adrian  (Mich.)  Telegram . Stuart  H.  Perry . Rilz-Carlton  Hotel 

Akron  (O.)  Beacon  Journal . John  S.  Knight . Ambassador  Hotel 

Albany  (X.  Y.)  Knickerbocker  Xevvs . A.  J.  McDonald . Biltmore  Hotel 

Albany  (X.  Y.)  Times-Union . H.  H.  Fris . Warwick  Hotel 

\m8t^am  (N.  Y.)  Recorder . W.  B.  LeFavour . Waldorf-Astoria  Hotel 

Ansonia  (Conn.)  Sentinel . Howard  F.  Emerson . Waldorf-.\storia  Hotel 

L.  L.  Desaulniers . Waldorf-.^storia  Hotel 

Ardmore  (Pa.)  Main  Line  Times . J.  M.  Hickerson . 247  Park  Ave. 

A.  E.  Hickerson . Bristol  Hotel 

Arkansas  City  (Kan.)  Traveler . Oscar  S.  Stauffer . Waldorf-Astoria  Hotel 

Asheville  (N.  C.)  Citizen  &  Times . Don  S.  Elias . Mc.Alpin  Hotel 

Ashland  (Ky.)  Independent . James  T.  Xorris . Governor  Clinton  Hotel 

Ashland  (0.1  Times-Gazette . Robert  M.  Beer . Bristol  Hotel 

Associated  Features  Syndicate,  Inc . Robert  W.  Farrell . X'ew  Brunswick,  X.  J. 

Elmer  B.  Boyd . New  Brunswick,  N.  J. 

Athens  (O.)  Messenger . Gordon  K.  Bush . 483  Madison  St.,  Brooklyn, 

N.  Y. 

.Atlanta  (Ga.)  Georgian  &  Sunday 

.\merican . Herbert  Porter . Warwick  Hotel 

.Mtica  (Ind.)  Ledger -Tribune . J.  F.  McDermond,  Jr . New  York  Hotel 

Auburn  (N.  Y.)  Citizen-Advertiser . William  O.  Dapping . Lotos  Club 

Charles  D.  Osborne . Ritz-Carlton  Hotel 

Aurora  (Ill.)  Beacon-Xews . .Albert  M.  Hirsh . Waldorf-.Astoria  Hotel 


Cambridge  (Md.)  Banner . P.  Watson  Webb . Pennsylvania  Hotel 

Camden  (Ark.)  News . C.  E.  Palmer . Governor  Clinton  Hotel 

Canandaigua  (X.  Y.)  Messenger . Leon  J.  McCarthy . Piccadilly  Hotel 

Casper  (Wyo.)  Tribune-Herald . E.  E.  Hanway . A.  H.  Hagg  &  Associates, 

366  Madison  Ave. 

Cedar  Rapids  (Iowa)  Gazette . Verne  Marshall . Waldorf-Astoria  Hotel 

Ceniralia  (111.)  Sentinel . Verne  Joy . W'aldorf-Astoria  Hotel 

Mrs.  Verne  Joy . Waldorf-Astoria  Hotel 

Vera  Joy  Perrine . Waldorf-Astoria  Hotel 

Charleston  (W.  Va.)  Gazette . Robert  L.  Smith . Waldorf-Astoria  Hotel 

W.  E.  Chilton,  Jr . Savoy  Plaza  Hotel 

Janice  C.  Ginther . W'aldorf-Astoria  Hotel 

Chattanooga  (Tenn.)  Times . H.  C.  Adler . New  A'ork  Times 

Chester  (Pa.)  Times . Chas.  R.  Long . Taft  Hotel 

Frederick  R.  Long . Taft  Hotel 

Cheyenne  (Wyo.)  Wyoming  State  Tribune. Alfred  G.  Hill . Waldorf-Astoria  Hotel 

Chicago  (111.)  News. . Frank  Knox . Waldorf-Astoria  Hotel 

George  F.  Hartford . Waldorf-Astoria  Hotel 

Lynn  E.  Aldrich . Waldorf-Astoria  Hotel 

Chicago  (111.)  Times . S.  E.  Thomason . Waldorf-Astoria  Hotel 

R.  J.  Finnegan . Waldorf-.Astoria  Hotel 

Leo  J.  Abrams . Waldorf-Astoria  Hotel 

J.  A.  Griffin,  Jr . Waldorf-Astoria  Hotel 

Chillicothe  (Mo.)  Constitution-Tribune. .  .C.  E.  Watkins . Waldorf-.Astoria  Hotel 

Cincinnati  (f).)  Times-Star . Hulbert  Taft . .Ambassador  Hotel 

George  Fries . Ambassador  Hotel 

C.  H.  Rembold . Waldorf-Astoria  Hotel 

Cleveland  (O.)  News . D.  R.  Hanna.  Jr . St.  Regis  Hotel 

C.  F.  McCahill . St.  Regis  Hotel 

N.  R.  Howard . St.  Regis  Hotel 

L.  P.  Doyle . 

Cleveland  (O.)  Plain  Dealer . John  S.  McCarrens . Waldorf-Astoria  Hotel 

J.  A.  Van  Buren . Waldorf-.Astoria  Hotel 

Sterling  E.  Graham . Roosevelt  Hotel 

B.  A.  Collins . Roosevelt  Hotel 

Paul  Bellamy . Harvard  Club 

W.  G.  Vorpe . Waldorf-.Astoria  Hotel 

Clinton  (Iowa)  Herald . .A.  M.  Clapp . Roosevelt  Hotel 

Coatesville  (Pa.)  Record . C.  H.  Heintzelman . Bristol  Hotel 

Coffeyville  (Kan.)  Journal . Hugh  J.  Powell . Waldorf-Astoria  Hotel 

Cohoes  (X.  Y.)  .American . F'rank  L.  Wiswall . Bristol  Hotel 

Ambrose  A.  Scully . Bristol  Hotel 

Columbus  (Ga.)  Ledger-Enquirer . M.  R.  Ashworth . Vanderbilt  Hotel 

Columbus  (O.)  Dispatch . Harvey  R.  Young . AA'aldorf -.Astoria  Hotel 

Arthur  E.  Campbell . W'aldorf-.Astoria  Hotel 

Concordia  (Kan.)  Blade-Empire . Ray  Green . Waldorf-.Astoria  Hotel 

Corpus  Christi  (Tex.)  Voice . Porter  Oakes . New  Yorker  Hotel 

Cosliocton  (O.)  Tribune . Robert  B.  Wallace . Bristol  Hotel 

Mrs.  L.  M.  Wallace . Bristol  Hotel 

Cumberland  (Md.)  Times . Joseph  B.  Finan . Mc.Alpin  Hotel 


Name  of  Newspaper 

Dayton  (O.)  Journal  &  Herald . . 

Des  Moines  (Iowa)  Register  &  Tribune. 


Dodge  City  (Kan.)  Globe . 

Dubuque  (Iowa)  Telegraph-Herald . 


Duluth  (Minn.)  Herald  &  News-Tribune 
Durham  (N*.  C.)  Herald-Stin . 


Representative  New  York  Address 

.Lewis  B.  Rock . Vanderbilt  Hotel 

.Henry  P.  Martin,  Jr . Waldorf-Astoria  Hotel 

Charles  Lounsbury . Waldorf-Astoria  Hotel 

Colin  Miller . Waldorf-.Astoria  Hotel 

Vernon  C.  Myers . Waldorf-.Astoria  Hotel 

Rube  Goldberg . Waldorf-Astoria  Hotel 

.J.  C.  Denious . Waldorf-.Astoria  Hotel 

.F.  W.  Wixxiward . West  Holliday  Co.,  Inc., 

21  ^st  40th  St. 

.Joseph  H.  Jordan . Savoy  Plaza  Hotel 

.  C.  C.  Council . Plaza  Hotel 


El  Dorado  (Ark.)  News  8:  Times . 

Elgin  (111.)  Courier-News . 

Elizabeth  (N.  J.)  Journal . 


Elmira  (N.  Y.)  Star-Gazette,  .Advertiser 
&  Sunday  Telegram . 


.C.  E.  Palmer . Governor  CHnton  Hotel 

.  R.  Elaton  Fedou . Waldorf-.Astoria  Hotel 

.Fred  L.  Crane . Elizabeth,  N.  J. 

Rufus  R.  Ness . Elizabeth,  N.  J. 


.Frank  E.  Tripp . J.  P.  McKinney  &  Son. 

30  Rockefeller  Plaza 

John  T.  Calkins . J.  P.  McKinney  &  Son, 

30  Rockefeller  Plaza 

.  Robt.  J.  Virtue . .Astor  Hotel 

A.  W.  Stark . .Astor  Hotel 


Erie  (Pa.)  Dispatch-Herald. 


John  T.  Calkins . . .  . 


Baltimore  (Md.)  Sun . W.  F.  Schmick . Delmonico  Hotel 

J.  Edwin  Murphy . Waldorf-Astoria  Hotel 

Miles  Wolff . Waldorf-Astoria  Hotel 

W.  S.  Albert . Waldorf-.Astoria  Hotel 

E.  P.  Kavanagh . Waldorf-.Astoria  Hotel 

Bangor  (Me.)  Commercial . James  E.  MaePherson . McAlpin  Hotel 

Bangor  (Me.)  News . O’Connell,  Jr. . .  .Piccadilly  Hotel 

Frank  L.  Ames . Piccadilly  Hotel 

Bangor  (Pa.)  News . W.  Robert  Grubb . Taft  Hotel 

Bath  (Me.)  Times . Frank  B.  Nichols . Woodstock  Hotel 

Beaumont  (Tex.)  Enterprise  &  Journal. ..  .E.  C.  Davis . Branham  Company,  New 

York  Central  Bldg. 

Beaver  Falls  (Pa.)  News-Tribune . ^mes  H.  March . Bristol  Hotel 

Beloit  (^'is.)  News . R.  F.  Collins . Commodore  Hotel 

C.  F.  Karstaedt . Commodore  Hotel 

M.  H.  Dobson . Commodore  Hotel 

Bennington  (\’t.)  Banner . Frank  E.  Howe . Woodstock  Hotel 

Bethlehem  (Pa.)  Globe-Times . Harold  B.  Farquhar . Governor  Clinton  Hotel 

Rolland  L.  Adams . McAlpin  Hotel 

Billings  (Mont.)  (iazette . G.  V.  Rothenburg . Noee,  Rothenburg  &  Jann, 

Inc.,  10  East  40th  St. 

Birmingham  (Ala.)  News  &  .Age-Herald..  .Victor  Hanson . V’anderbilt  Hotel 

Binghamton  (N.  Y.)  Press . Ralph  E.  Bennett . .Astor  Hotel 

Merle  C.  Ostrom . Astor  Hotel 

Bloomington  (Ill.)  Pantagraph . Loring  C.  Merwin . Waldorf-Astoria  Hotel 

Joe  M.  Bunting . Waldorf-Astoria  Hotel 

Bluefield  (W.  Va.)  Telegraph . Hugh  Ike  Shot!,  Jr . Piccadilly  Hotel 

Boston  (Mass.)  Christian  Science  Monitor. .  Roland  R.  Harrison . .500  Fifth  Ave. 

Herbert  T.  Stanger . 500  Fifth  Ave. 

Norman  S.  Rose . 500  Fifth  Ave. 

M.  Alvah  Blanchard . 5(X)  Fifth  Ave. 

George  E.  Munro . 500  Fifth  Ave. 

Bradford  (Pa.)  Era . W.  E.  Eysinger . Reynolds-Fitzgerald, 

515  Madison  Ave. 

Brattleboro  (Vt.)  Reformer . Howard  C.  Rice . 

Bridgeport  (Conn.)  Sunday  Herald . Leigh  Danenberg . Barbizon-Plaza  Hotel 

A.  J.  Miller . Barbizon-Plaza  Hotel 

Brockton  fMass.)  Enterprise-Times . Charles  L.  Fuller . Waldorf-Astoria  Hotel 

Brooklyn  (X.  A'.)  Eagle . M.  Preston  Goodfellow _ Brooklyn  Eagle,  24  Johnson 

St.,  Brooklyn 

E.  A.  Dockery . Brooklyn  Eagle,  24  Johnson 

St.,  Brooklyn 

Buffalo  (N.  Y.)  Courier-Express . William  J.  Conners,  Jr. . .  .Ixjrenzen  &  Thompson 

Burrows  Matthews . 28  West  44th  St. 

Buffalo  (X.  Y.)  News . Ernest  D.  Anderson . Roosevelt  Hotel 

William  V.  McGrain . Roosevelt  Hotel 

Buffalo  (N.  Y.)  Polish  Everybody’s  Daily. F.  B.  Rogger . Small,  Spencer  &  Brewer, 

250  Park  .Ave. 

Casey  Zwierzynski . Small,  Spencer  &  Brewer, 

250  Park  Ave. 

Burbank  (Calif.)  Review . Ronald  C.  Schmitz . .507  Fifth  Ave. 

Burlington  (X.  J.)  Enterprise . John  T.  Donahue . Bryant.  Griffith  &  Brunson, 

9  East  41st  St. 

Burlington  (X.  C.)  Times-Xews . R.  B.  Terry . Waldorf-.Astoria  Hotel 


Fall  River  (Mass.)  Herald-Xews 


.  Charles  E.  Sevigny . Kelly-Smith  Co.,  420  Lexing¬ 

ton  .Ave. 

Edward  J.  Delaney . Kelly-Smith  Co.,  420  Lexing¬ 

ton  Ave. 

Charles  J.  McCarty . Kelly-Smith  Co.,  420  Lexing¬ 

ton  .Ave. 

.Norman  D.  Black . .Astor  Hotel 

.R.  L.  Heminger . Bristol  Hotel 

.Earl  R.  Chapman . Waldorf-.Astoria  Hotel 

.Barron  Collier . 745  Fifth  Ave. 

.  F.  E.  Milligan . Waldorf-Astoria  Hotel 


Fargo  (X.  D.)  Forum . 

Findlay  (O.)  Republican-Courier . 

Flint  (Mich.)  Journal . 

Fort  Myers  (IHa.)  News-Press . 

Fort  Scott  (Kan.)  Tribune-Monitor . 

Fort  Smith  (Ark.)  Times-Record  &  South¬ 
west  American . 

Fort  Wayne  (Ind.)  News-Sentinel . 

Freeport-Hempstead  (L.  I.)  Nassau  Re¬ 
view-Star  . . 


.J.  S.  Parks . Waldorf-Astoria  Hotel 

.  F.  E.  Bennett . Lexington  Hotel 


Fresno  (Calif.)  Bee. 


.James  E.  Stiles . .Rockville  Centre.  L.  I. 

John  M.  Greene . Rockville  Centre,  L.  1. 

William  C.  Fowley . Rockville  Centre.  L.  1. 

George  P.  Moyer . Rockville  Centre,  L.  1. 

Theodore  Edson . Rockville  Centre,  L.  1. 

Lester  B.  Morgan . Rockville  Centre,  L.  I. 

.G.  C.  Hamilton . New  Yorker  Hotel 

Walter  P.  Jones . W’aldorf-.Astoria  Hotel 


Gnnnett  Newspapers . Frank  E.  Gannett . Plaza  Hotel  ' 

Frank  E.  Tripp . Waldorf-Astoria  Hotel 

H.  W.  Cruicl^hank . Waldorf-Astoria  Hotel 

Gary  (Ind.)  Post-Tribune . J.  R.  Snyder . Waldorf-Astoria  Hotel 

(keneva  (X.  Y.)  Times . G.  B.  Williams . BristotHotel 

W.  A.  GraCey . Bristol  Hotel 

Glens  Falls  (X.  Y.)  Post-Star  &  Times _ R.  A.  Newton . Belmont  Plaza  Hotel 

A.  P.  Irving . .Ambassador  Hotel 

Gloucester  (Mass.)  Times . Edward  E.  Hicken . Piccadilly  Hotel 

Joseph  G.  Gavin . Piccadilly  Hotel 

Gloversville  (X.  Y.)  Leader-Republican 

&  Ilerald . F.  L.  Rogers . Taft  Hotel 

E.  H.  Mills . McAlpin  Hotel 

Herman  Rhode . McAlpin  Hotel 

Goldsboro  (X.  C.)  Xews-.Argus . Talbot  Patrick . Governor  Clinton  Hotel 

Grand  Forks  (X.  D.)  Herald . M.  M.  Oppegard . Ridder-Johns,  Inc., 

19  West  44th  St. 

Grand  Rapids  (Mich.)  Herald . Louis  A.  Weil,  Jr . Waldorf-Astoria  Hotel 

Frank  M.  Sparks . WaHorf-Astoria  Hotel 

Great  Falls  (Mont.)  Tribune . O.  S.  Warden . Waldorf-.Astoria  Hotel 

Greenfield  (Mass  )  Recorder-Gazette . Paul  S.  Walcott . Governor  Clinton  Hotel 

Greenslwro  (N.  C.)  News-Record . Andrew  Joyner,  Jr . V’anderbilt'Hotel 

Greensbiirg  (Pa.)  Review-Tribune . E.  Arthur  Sweeny . Governor  Clinton  Hotel 

Greenville  (S.  (T.)  News-Piedmont . Roger  C.  Peace . Governor  Clinton  Hotel 

Charlie  Peace . Governor  Clinton  Hotel 


Hackensack  (X.  J.)  Bergen  Evening 

Record . Russell  L.  Binder . '295  Main  St.,  Hackensack, 

N.  J. 

Hagerstown  (Md.)  Herald-Mail . S.  E.  Phillips . Waldorf-Astoria  Hotel 

Hanover  (Pa.)  Sun . Hugh  B.  Hostelter . Governor  Clinton  Hotel 

C.  Homer  Meredith . Governor  Clinton  Hotel 

Hazleton  (Pa.)  Plain  Speaker  &  Standard- 

Sentinel . Henry  Walser . Waldorf-Astoria  Hotel 

J.  R.  Dershuck . Waldorf-Astoria  Hotel 

M.  B.  Dershuck . Waldorf-Astoria  Hotel 

Hiawatha  (Kan.)  World . Ewing  Herbert,  Jr . Walton  Hotel 

High  Point  (X.  C.)  Enterprise . R.  B.  Terry . Waldorf-.Astoria  Hotel 

Hoboken  (N.  J.)  Jersey  Observer . A.  L.  Kohnfeldcr . 

Honolulu  (T.  H.  .Advertiser . Lorrin  P.  Thurston . Waldorf-Astoria  Hotel  and 

Katz  Agency,  500  Fifth 
.Ave. 

Hope  (.Ark.)  Star . C.  E.  Palmer . Governor  Clinton  Hotel 

Hornel  (X.  Y.)  Tribune . Mrs.  Olive  G.  Buisch .  . 

Miss  S.  Mabel  Wombough . 

Louis  G.  Buisch . 

Hot  Springs  (.Ark.)  X'ew  Era  &  Sentinel 

Record . C.  E.  Palmer . Governor  CHnton  Hotel 

Houston  (Tex.)  Chronicle . J.  H.  Butler . Vanderbilt  Hotel 

Hudson  (X.  Y.)  Star . Emory  C.  Van  Loan . Piccadilly  Hotel 

Henry  M.  James . Piccadilly  Hotel 

Huntingdon  (Pa.)  X'ews . John  H.  Biddle . President  Hotel 

Miss  F.  Josephine  Biddle. .President  Hotel 

Huntington  (W.  \'a.)  .Advertiser . Col.  J.  II.  Long . Waldorf-Astoria  Hotel 

Hutchinson  (Kan.)  News  &  Herald . John  P.  Harris . Chatham  Hotel 


Indianapolis  (Ind.)  News . Warren  C.  Fairbanks,  Jr. .  .Waldorf-.Astoria  Hotel 

Roger  M.  Reynolds . New  Yorker  Hotel 

Indianapolis  (Ind.)  Star . B.  F.  Lawrence . V'anderbilt  Hotel 

James  A.  Stuart . V’anderbilt  Hotel 

Inland  Daily  Press  .Association . John  L.  Meyer . Waldorf-Astoria  Hotel 

Ironwood  (Mich.)  Globe . Linwood  I.  Noyes . Waldorf-Astoria  Hotel 

Ithaca  (N.  Y.)  Journal . Harry  G.  Stutz . Shelton  Hotel 


Jackson  (Tenn.)  Sun . C.  E.  Pigford . Governor  Clinton  Hotel 

.Albert  .A.  Stone . Governor  Clinton  Hotel 

Jacksonville  (Fla.)  Times-Union . Jesse  M.  Elliott . Waldorf-Astoria  Hotel 

Jamaica  (L.  I.)  Queens  Evening  News.  . .  .Eugene  E.  Early . 27  Union  Hall  -St.,  Jamaica 

William  T.  Tooker . 27  Union  Hall  St..  Jamaica 

Jamaica  (L.  1.)  Long  Island  Press . William  F.  Hofmann . Jamaica 

Jamestown  (N.  Y.)  Journal . H.  M.  Hall . Edison  Hotel 

J.  .A.  Hall . Edison  Hotel 

Jamestown  (X.  Y.)  Post . J.  Harold  Swanson . Bristol  Hotel 

Jersey  City  (X.  J.)  Jersey  Journal . Walter  M.  Dear . Jersey  City,  N.  J. 

R.  E.  Lent . Jersey  City,  X.  J 

Joliet  (111.)  Herald-N’ews . John  F.  Lux . Waldorf-Astoria  Hotel 


Dallas  (Tex.)  News  &  Journal . Ted  Dealey . 

Dallas  (Tex.)  Tiraes-Herald . Edwin  J.  Kiest . Waldorf-.Astoria  Hotel 

Tom  C.  Gooch . Waldorf-.Astoria  Hotel 

Danville  (111.)  Commercial-News . E.  C.  Hewes . J.  P.  McKinney  8t  Sons, 

30  Rockefeller  Plaza 


Kansas  City  (Mo.)  Journal-Post . W.  Laurence  Dickev . I>orenzen  &  Thompson,  Inc., 

28  West  44th  St. 

Marion  B.  Sharp . Lorenzen  &  Thompson,  Inc., 

28  West  44th  St. 

{Continued  on  next  page) 
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EDITOR  &  PUBLISHER 


NEW  rORK  ADDRESS  ES  OF  VISITING  PUBLISHE  R  $ 


Name  of  Newspaper 
Kinston  (X.  C.>  Free  Press.. 


Representative 

H.  Galt  Braxton .... 


Kittanning  (Pa.;  Leader-Times . Corbin  W.  Wyant .  .  . 

Kokomo  (Ind  )  Tribune .  Richard  H.  Blacklidge 


New  York  Address 
C  o  Mrs.  J.  Worth  Mc.Mister, 
37-40  81st  St.,  JacUsor 
Heights 

.  Waldorf-.Astoria  Hotel 
.  .Waldorf-Astoria  Hotel 


Name  of  Newspaper 
Norristown  (Pa.)  Times  Herald 


.  Mrs.  Etta  G.  Gallagher .  .  .  Waldorf-Astoria  Hotel 


Laconia  (N.  ti.)  Citizen . 

l.ancaster  vPa.)  New  Era,  Intelligencer 

journal  Sr  fiindav  News .  . J.  Thomas  Barber . Belmont  Plaza  Hotel 

John  H.  Carter . Belmont  Plaza  note! 

I.  Z.  Buckwalter . Belmont  Plaza  Hotel 

H.  C.  Carpenter . Taft  Hotel 

•A.  E.  McColloagh . Pelmont  Plaza  Hotel 

Leavenwortt  ,K.'.n.)  Times . I'.  R.  Anthony  111 . W’aloorf-Astoria  Hotel 

Lebanon  (Pa.)  News-Times . John  K.  R.  Scliropp . Mont  Clair  Hotel 

Lewiston  (Me  )  Sun  &  Journal . Frank  S.  Hoy . Pennsylvania  Hotel 

Russell  H.  Costello . Pennsylvania  Hotel 

Lexington  (Ky.)  rierald-Leaoer  . Fred  B.  Wachs . KaU  -Agency,  iiOO  Fifth  Ave. 

Lima  (O.)  News . C.  R.  Galvin . McAlpin  Hotel 

C.  B.  Hinkle . Ih-esident  Hotel 

R.  F.  Corcoran .  Presioent  Hotel 

Little  Rock  (.Ark.)  .Arkansas  Denuxiat . . . .  K.  .A.  Engel . Waldorf -.Astoria  Hotel 

Little  Rock  (.Ark.)  .Arkansas  Gazette . J.  N.  Heiskell . \\  aldorf -.Astoria  Hotel 

L^kport  (N.  Y.)  L'nion-Sun  &  Journal  .  .E.  D.  Corson . Vanderbilt  Hotel 

Lock  Haven  (Pa  )  Express . Frank  D.  O’Reilly,  Sr . Waldorf -.Astoria  Hotel 

Frank  D.  O’Reilly,  Jr . Governor  Clinton  Hotel 

Long  Branch  fN.  J.)  Record . Richard  DeWitt . I*rudden,  King  &  Prudden, 

Inc.,  R.  C.  A.  Bldg. 

Long  Island  Citv  'N.  Y.)  Star . LeRoy  L.  Smith . 1  Star  S<i.,  Long  Island  City 

Lamson  B.  Smith . 1  Star  Scj.,  Long  Island  City 

Frank  M.  Kappler . 1  Star  S<i.,  Long  Island  City 

Lorain  'O.)  Journal  &  Times-Herald . Walter  I.  Tenney . 1 10  E.  42nd  St, 

Clarence  Fountain . 110  E.  42nd  St. 

Los  .Angeles  (Calif.)  News . Robert  L.  Smith . Plaza  Hotel 

Los  .Angeles  (Calif.)  Times . Norman  Chandler . Savoy-Plaza  Hotel 

Louisville  (Ky.)  Courier-journal  &  Times  .  Barry  Bingham . Savoy-Plaza  Hotel 

Mark  Etliridge . Savoy-Plaza  Hotel 

Lisle  Baker . Savo> -Plaza  Hotel 

Lowell  (Mass  1  sun . Frank  A.  Lawlor . Mc-Alpin  Hotel 

Thomas  F.  Costello . McAlpin  Hotel 

John  H.  Costello . Mc.Alpin  Hotel 

Lowell  ^Mass.)  sundav  Telegram . Mrs.  B.  L.  Pouzzner . Edison  Hotel 

Lynchburg  (Va.)  News  &  Advance . M.  K.  Duerson . Waldorf-Astoria  Hotel 

Lynn  (Mass  Item . .Abner  H.  Hastings . Lexington  Hotel 

M 

James  H.  Kirchner . Governor  Clinton  or  Lincoln 

Hotel 

Betty  E.  Kirchner . Governor  Clinton  or  Lincoln 

Hotel 

.J.  A.  Callalian . Waldorf-Astoria  Hotel 

.Frank  B.  McKinney . Bristol  Hotel 

E.  A.  Neutzenholzer . Governor  Clinton  Hoti.> 

.W.  D.  Mansfield . ;Mc.Alpin  Hotel 

W.  D.  Mansfield,  Jr . Mc.Alpin  Hotel 

.  john  H.  Sorrels . 230  Park  .Ave. 

.C.  H.  Tryon . Mc.Alpin  Hotel 

L.  C.  Tryon . McAlpin  Hotel 

.Wayne  C.  Smith . Lexington  Hotel 

.  Jas.  H.  Skewes . Pennsylvania  Hotel 

.John  S.  Knight . -Ambassador  Hotel 

.Daniel  J.  Mahoney . Waldorf-Astoria  Hotel 

Hal  Leyshon . Waldorf-Astoria  Hotel 

.Charles  E.  Koons . Waldorf-Astoria  Hotel 

,  L.  A.  Webster .  W’aldorf-Astoria  Hotel 

L.  L.  Bowyer . Waldorf -.Astoria  Hotel 

. .  Texas  Daily  Press  League.  .00  Eiast  42nd  St. 

.  .Carl  W.  Jones . O’Mara  &  Crmsbee,  Inc 

George  W.  Ronald . 270  Madison  Ave. 

.  .F.  E.  Murphy . Waldorf-Astoria  Hotel 

G.  B.  Bickelhaupt . Plaza  Hotel 

J.  S.  Milloy . Ambassador  Hotel 

.  .G.  C.  Hamilton . New  Yorker  Hotel 

Walter  P.  Jones . Waldorf-.Astoria  Hotel 

.  J.  S.  Gray . Waldorf-Astoria  Hotel 

.  Dr.  F.  B.  Robinson . New  Yorker  Hotel 

W.  T.  Marineau . New  Yorker  Hotel 

.  .C.  E.  Palmer . Governor  Clinton  Hotel 


Mahaney  City  Pa.)  Record -.American. . 


Mankato  (Minn.)  Free  Press . 

Marietta  (O.)  Times . 

Massillon  (O.)  Inde^ndent . 

McKeesport  (Pa.)  News . 


Memphis  (Tenn.;  Commercial  .Appeal. 
Meriden  (Conn.)  Journal . 

Meriden  (Conn.)  Record . 

Meridian  (M.iss.)  Star . 

Miami  (Fla.)' Herald . 

Miami  (Fla.)  News . 


Middletown  (N.  Y.j  Times-Herald  . 
Milwaukee  (Wis.)  Journal . 


Mineral  Wells  (Tex.)  Index. . 
Minneapolis  (Minn.)  Journal . 


Minneajiohs  (Minn.)  Tribune.. . 


Modesto  iCahf.  Bee. 


Monroe  (Mich.)  News . 

Moscow  Ida.)  News-Review . 


Mount  Pleasant  (Tex.)  News . 

Mount  A’ernon  (O. ,  Republican-News- 
Banner . 


Muncie  (Ind.)  Star . 

Murfreesb<TO  ’Tenn.)  News-Journal. 


Muskogee  (Okla.>  Plioenix  &  Times- 
Denx.'Crat . 


Nacogdociies  Tex.)  Sentinel. 
Nashau  (N.  H  Telegraph.  . 


Newark  ^N.  J.  Ledger. 


Newark  ,N.  J  ,  News . 

Newark  N.  J.  Mar  Eagle. 


Newark  ,N.  J.  Sunday  Call . 

New  Brunswic'it  N.  J.)  Home  News. 
Newburgl.-Beaccn  .N.  Y.)  News. .  . . 


NewburyjiOrt  .Mass.)  News . 

New  England  Daily  Newspaper  Associa¬ 
tion,  Worcester,  Mass . 

New  Haven  (Conn.)  Journal-Courier. . . . 


New  Haven  \Conr..)  Register. 
New  London  (Conn.)  Day _ 


New  Orleans  (La.)  Times-Picayune  fk 
States . 


Harry  B.  Graham, 

John  W.  Cullen  Co . (>30  Fifth  .Ave. 

Frank  E.  Harrold . \'andcrbilt  Hotel 

S.  L.  Goodman . DeLisscr-Boyd, 

.30  Rockefeller  Plaza 


Joel  H.  Bixby . Walilorf -.Astoria  Hotel 

N 

.  Texas  Daily  Press  League.  .dO  East  42nd  St 

B.  E.  Warren .  WiM)dstock  Hotel 

B.  E.  Warren.  Jr . WiMKl.stock  Hotel 

•S.  I.  New  house . 22.'>  W.  34th  St. 

Edwin  F.  Russell . 22.3  W.  34th  .St. 

H.  Schehr .  22.3  W.  34th  St. 

Benjamin  J.  Foley . Waldorf-Astoria  Hotel 

.Arthur  J.  Simiott . Chatham  Hotel 

Clilbert  Falk . .  Paul  Block  &  .Associates, 

247  Park  -Ave. 

Martin  J.  Weir . Paul  Block  &  Associates. 

247  Park  Ave. 

H.  -A.  Wapshare . it  E.  41st  St. 

Frederick  W.  Thorne . 0  E.  41st  St. 

Robert  W.  Farrell . New  Brunswick,  N.  J. 

ElnuT  B.  Boyd . New  Brunswick.  N.  J. 

.F.  II.  Keefe . J  P.  McKinney  &  Son, 

30  Rockefeller  Plaza 

Harry  Cohen . J.  P.  McKinney  ft  Son, 

■  30  Rockefeller  Plaza 

Edward  E.  Hicken . Piccadilly  Hotel 

James  Gavin . Pitxadilly  Hotel 

.Frank  E.  Phillijcs . Waldorf-.Astoria  Hotel 

.Everett  B.  Harvey . Julius  Mathews  Sjcedal .Agcy. 

400  Madison  .Ave. 

Michael  H.  Wren . Julius  Mathews  Sjcecial  .Agcy. 

4(K)  Madison  Ave. 

.Arthur  J.  Sloane . Julius  Mathews  Sftecial  .Agcy, 

4fK)  Madison  .Ave. 

John  Day  Jackson . 

.Theodore  B<Klenwein . Taft  Hotel 

(Jrvin  G.  .Andrews . Taft  Hotel 


Representative  New  York  Address 

.Walter  A.  Wilson .  Mc.Alpin  Hotel 

Robert  1.  McCracken . McAlpin  Hotel 

North  Tonawanda  (N.  Y.)  News . Charles  E.  Hewitt . 152  West  .38th  St. 

Charles  E.  Hewitt.  Jr . 1.32  West  58th  St. 

Norwalk  (Conn.)  Hour . Charles  E.  Kellogg . Mc.Alpin  Hotel 

Norwalk  (O.)  Reflector  Herald . R.  C.  Snyder . Waldorf-.Astoria  Hotel 

O 

Ogdensburg  (N.  Y.)  Journal . Franklin  R.  Little . J.  P.  McKinney  &  Son. 

30  Rockefeller  Plaza 

(XI  City  (Pa.)  Derrick . E.  P.  Boyle . Waldorf-.Astoria  Hotel 

John  O’Donnell . Waldorf-Astoria  Hotel 

Oklahoma  City  (Okla.)  Oklahoman  & 

Times . E.  K.  Gaylord . Waldorf-.Astoria  Hotel 

W.  M.  Harrison . Plaza  Hotel 

Oshkosh  (Wis.)  Northwestern . O.  J.  Hardy . Waldorf-.Astoria  Hotel 

Oswego  (N.  Y.)  Palladium-Times . Edwin  M.  Waterbury . Bristol  Hotel 

(hvatonna  (Minn.)  People’s  Press . Frederick  E.  Murphy . Waldorf-.Astoria  Hotel 

Owosso  (Mich.)  .Argus-Press . J.  Evens  Campbell . Waldorf-Astoria  Hotel 

P 

Palm  Beach  (Fla.)  Sunday  Visitor . Commodore  V.  M.  Weil..  .  .Park  Central  Hotel 

Irving  Rapp . Park  Central  Hotel 

Palm  Beach  (Fla.)  Post  fk  Palm  Beach 

Times . Harry  Giovannoli . Savoy-PIeiza  Hotel 

Biron  A.  V’alier . Savoy-Plaza  Hotel 

Paris  (Tex.)  News . Houston  Harte . 

Passaic  (N.  J.)  Herald-News . Edward  H.  Roemie . (Governor  Clinton  Hotel 

William  M.  McBride . Governor  Clinton^Hotel 

Paterson  (N.  J.)  Morning  Call . Robert  Williams . 

Theodore  VV’.  Hendershot . 

Paterson  (N.  J.)  Evening  News . Harry  B.  Haines . Paterson,  N.  j. 

Edward  B.  Haines . Paterson,  N.  J. 

Pennsylvania  Newsiiaper  Publishers’  As¬ 
sociation . William  N.  Hardy . Mc.Alpin  Hotel 

Peoria  (III.)  Star . Claude  U.  Stone . Waldorf-.Astoria  Hotel  F" 

Charles  B.  Smith . WaWorf- Astoria  Hotel 

Perth  .Amboy  (N.  J.)  News . Paul  V.  Murphy . '. _ 

Elwood  R.  Johnson,  Jr . 

Phoenix  (.Ariz.)  Republic  and  Gazette . W.  W.  Knorpp . Waldorf-Astoria  Hotel 

Phoenixville  (Pa.)  Republican . E.  J.  Breece . Lexington  Hotel 

Piiiua  (O.)  Call . C.  F.  Ridenour . John  W.  Cullen,  Inc., 

630  Fifth  Ave. 

Plainfleld  (N.  J.)  Courier-News . Chauncey  F.  Stout . Plainfield,  N.  J. 

.A.  Wallace  Zimmerman . . .  Plainfield,  N.  J. 

Port  Huron  (Mich.)  Times  Herald . Louis  A.  Weil . Waldorf-Astoria  Hotel 

Portland  (Ore.)  Journal . P.  L.  Jackson . Savoy-Plaza  Hotel 

p.  J.  Staling . Waldorf-Astoria  Hotel 

S.  R.  Winch . Waldorf-Astoria  Hotel 

Portland  (Ore.)  Oregonian . O.  L.  Price . Waldorf-Astoria  Hotel 

Poughkeepsie  (X.  Y.)  Star  &  Eiagle-News .  .  Ernest  L.  Owen . Roosevelt  Hotel 

Ri(fliard  E.  Coon . Roosevelt  Hotel 

Poughkeepsie  (N.  Y.)  Sunday  Courier.  .  ..Mrs.  Earl  D.  Tobey . 114  E.  flOth  St. 

Perr>'  J.  Walsh . Picca(lilly  Hotel 

Providence  (R.  I.)  Journal . F.  B.  Hurd . Charles  H.  Eddy  Co., 

247  Park  Ave. 

A-  L.  Poorman . Charles  H.  Eddy  Co. 

247  Park  .Ave. 

Q 

Ouincy  (111.)  Herald-Whig . A.  O.  Lindsay . Governor  Clinton  Hotel 

Quincy  (Mass.)  Patriot  Ledger . Walter  A.  Schmitz . Taft  Hotel 

R 

John  A.  Park . C»overnor  Clinton  Hotel 

Mrs.  Park . Governor  Clinton  Hotel 

.  Robert  Henderson . New  York  Yacht  Club, 

37  W.  44th  St. 

.John  Stewart  Bryan . Waldorf-Astoria  Hotel 

Tennant  Br>  an . Waldorf-Astoria  Hotel 

William  T.  Christian . Waldorf-Astoria  Hotel 

William  Ellyson,  Jr . W’aldorf-Astoria  Hotel 

.C.  B.  Short . Waldorf-Astoria  jlotel 

.  Fred  A.  Glover . New  Weston  Hotel 

E.  R.  Davenport . 444  Madison  Ave. 

.E.  KennetH  Todd . Waldorf-.Astoria  Hotel 

Russell  Chapman . Waldorf-Astoria  Hotel 

..A.  W.  Hiickle . Imperial  Hotel 

Josh  L.  Horne.  Jr . Governor  Clinton  Hotel 

L.  W.  Korneday . Governor  Clinton  Hotel 


Newport  News  (Va.)  Press  &  Times 

Herald . »  . 

New  York  Herald  Tribune . 


New  York  Mirrf  r 
New  York  Sun . . . . 


L.  K.  Nicholson .  W  aldorf-.Astoria  Hotel 

John  F.  Tims,  Jr .  Waldorf-.Astoria  Hotel 

Raymond  B.  Bottom . Waldorf-.Astoria  Hotel 

Howard  Davis . 

Robert  Cresswell . 

George  Hufnagel . 

-A.  H.  Burns . 

A.  V.  Miller . 

Cliarles  B.  MtRiabe . 23*3  E,  4.3th  St. 

Edwin  S.  Friendly  .  280  Broadway 

Gilbert  T.  Hodges.  .  280  Broadway 

William  T.  Dewart,  Jr  .  .  280  Broadway 
Thomas  W.  Dewait . 280  Broadway 


Raleigh  (N.  C.)  Times . 

Redondo  (Calif.)  Breeze . 

Richmond  (\'a.)  News  Leader. 


Roanoke  (Va.)  Times  &  World-News  . 
Rochester  (N.  Y.)  Times-Union . 


Rockford  (Ill.)  Starit  Register-Republic. 


Rock  Hill  (S.  C.)  Herald . 

Rocky  Mount  (N.  C.)  Telegram. 


SacTamento  (Calif.)  Bee. 


.St.  Cloud  (Minn.)  Times-Journal . 

St.  Joseph  (Mo.)  News-Press-Gazettc. . . 


St.  Louis  (Mo.)  Post -Dispatch . 
St.  Petersburg  (P'la.)  Times _ 


Siilein  (Mass.)  News . 

Salem  (O.)  News . 

.Salina  (Kan.)  Journal . 

San  -Angelo  (Tex.)  Standard-Times . 

San  Diego  (Calif.)  Union  &  Tribune.  . 
Simdusky  (O.)  Kegister  &  Star-Journal . 

Santa  Monica  (Calif.)  Outlook . 

Saratoga  Springs  (N.  Y.)  Saratogian. . . . 

Siivannah  ((ia.)  News  &  Press . 

Schenectady  (N.  Y.)  Union-Star . 

Scranton  (Pa.)  Scrantonian  &  Tribune 


Scranton  (Pa.)  Times . 


Slianiokin  (Pa.)  News-Dispatcli 
Sharon  (Pa.)  Herald . 


Slicnandoah  (Pa.)  Herald . 

Shrevcixjrt  (La.)  Times . 

Somerset  (Pa.»  .American . 

Southern  California  .Associated  News- 
paiiers . 

Southern  Newspaiicr  Publishers  .Associa¬ 
tion  . 

Spartanburg  (S.  C.)  Herald  &  Journal . 


Sturgis  (Mich.)  Journal. 
Sunbury  (Pa.)  Item .... 


.G.  C.  Hamilton . New  Yorker  Hotel 

Walter  P.  Jones . W’aldorf-Astoria  jjotel 

.P'red  Schilplin . Waldorf-.Astoria  Ilotel 

C.  M.  Palmer . Ritz-Carlton  Hotel 

H.  .A.  Sprague . Roosevelt  Hotel 

S.  R.  Douglas . Waldorf-Astoria  Hotel 

.(>eo.  M.  Burbach . Waldorf-Astoria  Hotel 

Paul  Poynter . Waldorf-.Astoria  Hotel 

Nelson  P.  Poynter . Waldorf-Astoria  Ilotel 

W  illiam  E.  Foster . 400  Madison  Ave. 

Louis  H.  Brush . Waldorf-Astoria  Hotel 

R.  J.  Laubengayer . Waldorf-Astoria  Hotel 

Houston  Harte . Ritz-Carlton  Hotel 

Lester  G.  Bradley . Waldorf-.Astoria  Hotel 

R.  C.  Snyder . Waldorf-.Astoria  Hotel 

M.  C.  Moore . Waldorf-.Astoria  Hotel 

.Arthur  D.  Hecox . J.  P.  McKinney  &  Son, 

30  Rockefeller  Plaza 

.  H.  V.  Jenkins . Waldorf-.Astoria  Hotel 

Paul  L.  Gross . Savoy-Plaza  Hotel 

E.  R.  Callings . Lexington  Hotel 

M.  L.  Cioodman . Edison  Hotel 

Richard  Little . Edison  Hotel 

Herman  S.  Goodman . Edison  Hotel 

Morris  Goodman . Edison  Ilotel 

E.  J.  Lynett . Waldorf-.Astoria  Hotel 

W’.  R.  Lynett .  W'aldorf-Astoria  Hotel 

E.  J.  Lynett.  Jr . Waldorf-Astoria  Hotel 

J.  W.  Flanagan .  Waldorf-.Astoria  Hotel 

if.  E.  Bradley . W’aldorf-.Astoria  Hotel 

G.  C.  Stevens . Waldorf-Astoria  Hotel 

Robert  E.  Malick . Taft  Hotel 

..A.  W.  McDowell . Waldorf-.Astoria  Hotel 

J.  A.  Harshman . Waldorf-.A.storia  Hotel 

C.  T.  Straughn . Waldorf-.Astoria  Hotel 

John  D.  Ewing . Waldorf-.Astoria  Hotel 

.Henry  Baker  Reiley . Astor  House 

.Clark  F.  W’aite . W’aldorf-.Astoria  Hotel 

Robert  H.  Henderson . Waldorf-Astoria  Hotel 

.Cranston  Williams . Governor  Clinton  Hotel 

A  G.  Kwney . Governor  Clinton  Ilotel 

Max  Bridges . Governor  Clinton  Hotel 

Guy  Vaughan,  Jr . Governor  Clinton  Hotel 

C.  E.  Godfrey . Governor  Clinton  Hotel 

.Mark  P.  Haines . Lotos  Club 

.  Lewis  Dewart . Martinique  Hotel 


Tampa  (Fla.)  Times . 

Texarkana  (Ark.-Tex.)  Gazette-News. 

Tiffin  (O.)  Advertiser-Tribune . 

Tonawanda  (N.  Y.)  News . 


•Jiavid  E.  Smiley . Plaza  Hotel 

Pttl’uct . Governor  Clinton  Hotel 

E.  T.  Rodgers . Bristol  Hotel 

Charles  E.  Hewitt . 152  West  .38th  St..  Apt.  7-D 

Charles  E.  Hewitt,  Jr . 1.32  West  .38th  St..  Apt  7-D 
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acme  XEWSPICTURES,  INXORPO-  1 
RATED 

Space  No.  2 — Astor  Gallery  and  Rooms  742, 

744 

Herbert  W.  Walker  Fred  Kury 

Ralph  H.  Turner  Robert  P.  Dorman 

Harry  Cohen  Robert  J.  Rochon 

ADDRES.SOGRAPH-MULTIGRAPH  CORP. 
Room  657 

E.  J.  Ferris  E.  L.  Brady 

H.  M.  Pierce 

ALCO  GRAVURE  CORPORATION 
Raymond  Gilleaudeau  Arthur  H.  Sherin 
Lawrence  E.  Schwab 

AMERICAN  PUBLISHERS  CORPORA¬ 
TION 

A8semt)ly  Room  4R 

L.  C.  Beckham 

AMERICAN  NEWSPAPER  PUBLISHERS’ 

ASSOCIATION  , 

Convention,  Jade  Room 
ANP.A  Directors,  Grand  Ball  Room 
AN  PA  .Meeting.  Grand  Ball  Room 
ANPA  Bureau  of  Advertising,  Grand  Ball 
Room — April  28 

Registration,  Foyer,  Entrance  to  Grand  Ball 
Room 

Small  Dailies  Meeting,  Jade  Room,  April  26  ^ 

Central  Offices,  370  Lexington  Aye. 

ART  GRAVURE  CORPORATION 
Room  832 

Frederick  D.  Murphy  F.  Sugden  Murphy 
Everett  R.  Stone 

ASSOCIATED  PRESS 
Annual  Meeting,  Starlight  Roof 
Luncheon— Grand  Ballroom 
Executive  Offices:  383  Madison  Ave. 

ASSOCIATED  NEWSPAPERS, 

THE  BELL  SYNDICATE,  INC. 

Rooms  768-770 

John  N.  Wheeler  Joseph  B.  AsmeV' 

Henry  M.  Snevily  Eldward  J.  Clode,  Jr. 
Harry  Gilburt  Edw,  N.  Dolbey,  Jr. 

E  W.  BLATCHFORD  COMPANY 
Room  1083 

J.  J.  Nickels  F.  S.  Fairchild 

M.  L.  Friday  G.  A.  Savage 

B.  R.  Lipe  W.  U.  Thorn 

R.  H.  Raynor  E.  L.  Schollkopf 

BOURGES  SERVICE,  INC. 

T.  Raylson  J.  Grzela 

I  F.  Garcia  Albert  R.  Bourges 

CENTRAL  PRESS  ASSOCIATION 
Rooms  678-680-682 — Jade  Room 
F,  J.  Nicht  B.  F.  Behrman 

B.  A.  Caparell  S.  H.  few 

Jack  R.  Uornady  Wm.  T.  Moore 
E.  M.  Gundy  Glen  E.  Mahar 

I.  F.  Alofsin  Clyde  F.  Rex 

C.  B.  Travis  Mrs.  F.  £.  McIntyre 

CHICAGO  TRIBUNE— NEW  YORK  NEWS 
SYNDICATE 
Rooms  867-869 

Arthur  Vv .  Crawford  Joseph  Wynne 
Mollie  S.  Levinson  Edward  F.  Dunne 

CLINE  ELECTRIC  MFG.  CO. 

Rooms  878-880-882 

A.  J.  Cline  H.  J.  Mitchell 

A.  H.  Parks  A.  U.  Marston 

H.  E.  Urundage  C.  A,  Loefgren 

U.  A.  Williams  W.  D.  Kuehl 

COMIC  SIXTION  ADVERTISING  CORP. 
Suite  942-944 

Robert  A.  Travis  Charles  A.  Petty 

Edward  J.  Brett  Kenneth  E.  Lee 

CONSOLIDATED  BOOK  PUBLISHERS, 
INC. 

STANk.aKD  AMERICAN  ENCYCLOPE¬ 
DIA,  INC. 

Astor  Gallery  Booth  Robert  I.  Gordon 
Leonard  S.  Davidow  Walter  C.  Dreyfus 

CONSOLIDATED  NEWS  FEATURES 
Rooms  768-770 
Horace  Epes 

COURIER -CITIZEN  COMPANY,  INC. 
(LOWELL,  MASS.) 

Suite  695 

Publishers  of  The  Pulitzer  Prize- Winning 
Books  for  Newspapers 
Norman  H.  Wightman  John  F.  Reilly 

the  CORKPAK  COMPANY,  INC. 

Fred  H.  Paulmann  John  J.  Hannon 

COVERAGE  PUBLISHERS,  INC. 

Silver  Corridor,  3rd  floor 


EDITOR  &  PUBLISHER 
North  End,  Astor  Gallery 
Mr.  J.  W.  Brown,  Sr.  Mr.  Strate 

Mr.  J.  W.  Brown,  Jr.  Mr.  I,evantino 

Mr.  Robb  Mr.  Johnson 

Mr.  Bassett  Mrs.  Dare 

Mr.  Schneider  Miss  Clougher 

Mr.  Mann  Miss  Ferro 

Mr.  Clougher  Miss  Garigan 

Mr.  R.  Brown  Miss  Burke 

Mr.  M.  E.  Pew,  Jr.  Miss  Chadell 

Mr.  Groomes  Miss  Borries 

Mr.  Stuart  Miss  Press 

Mr.  Lambert  Mrs.  W'ilke 

Mr.  Haulenbeck  Miss  Beisler 

Mr.  Babcock  Miss  Roescher 

Mr.  Casey  Miss  McGlynn 

Mr.  Poppe  Miss  Gillroy 

HOWARD  FLINT  INK  CO.MPANY 
Rooms  1180-1182-78 
Howard  H.  Flint  A.  A.  McNab 

GENERAL  ELECTRIC  MANUFACTUR¬ 
ING  COMPANY 
Room  884 

H.  F.  Blankenbiller  W.  E.  Whalen 

W.  L.  Wright  E.  Fox 

W.  W.  Cronkite  G.  H.  Reid 

F.  O.  Brewer 

GEORGE  H.  MORRILL  CO.,  DIVISON  OF 
GENERAL  PRINTING  INK  CORP. 
Room  lOGH 

Arthur  S.  Thompson  Benjamin  F.  Bunn 
Charles  D.  Adkins 

GOODYEAR  TIRE  &  RUBBER  CO.. 
PRINTING  ROLLER  DIVISION 
A.  O.  Ellington  E.  W.  Sanders 

THE  GOSS  PRINTING  PRESS  COMPANY 
Rooms  980,  982,  984,  986,  988 
M.  W.  Bruesbaber  C.  S.  Reilly 
R.  C.  Corlett  E.  J.  Yagow 

W.  T.  Goss  A.  E.  Malloy 

H.  S.  Mount  L.  D.  Wright 

J.  A.  Riggs 

GRAVURE  SERVICE  CORPORATION 
Daniel  E.  Moran,  Jr. 

GREATER  BUFFALO  PRESS 
Room  848 
O.  L.  Hershiser 

FREDERIC  J.  HASKIN 
Room  991 

Frederic  J.  Haskins 


WILLIAM  C.  HERRICK  INK  COMPANY 
Room  603 

Wm.  C.  Herrick  P.  O.  Roberts 

John  J.  Fields  D.  A.  Robbins 

Chris  Menke  W.  A.  Harding 


R.  HOE  &  CO.,  INC. 
Rooms  953-955 

F.  L.  McCarty 
H.  M.  Tillinghast 
A.  W.  Lishawa 
J.  M.  Masterson 
A.  Dressel 

E.  G.  Beverdige 
W.  C.  Cooper 
O.  L.  Crain 

G.  E.  Devyr 


F.  Gebhard 
C.  W.  Ginsberg 
(1.  H.  Higgins 
II.  Little 
C.  O.  Mundhenk 
C.  D.  Peterson 

E.  R.  Richards 

F.  W.  Schnell 
W.  J.  Strain 


HOME  ECONOMICS  SERVICE  CORPO¬ 
RATION 

Space  No.  5 — Astor  Gallery 

J.  C.  Beckham  A.  R.  Dodge 

S.  G.  Little  H.  R.  Wood 

J.  M.  HUBER  COMPANY 
Rooms  780-782 

Walter  Huber  L.  A.  Lara 

Ralph  C.  Persons  C.  W'.  Luttinger 

R.  P.  Lalor  R.  F.  Atkinson 

H.  B.  Leitenberger  W.  H.  Street 

HUEBNER  LABORATORIES 
Reception  Rooms  1194,  1195 
William  C.  Huebner  Ilarvey  D.  Best 

T.  Frank  Morgan  J-  Meadth 

George  H.  Carter  Richard  Beresford 


licbard  Beresford 


IMPERIAL  TYPE  METAL  COMPANY 
Room  948 

Harry  Bray  Clarence  Seaman 

Clharles  Olton  W.  W.  Stearly 

Wm.  C.  Otter  Grant  Wilber 

Wm.  A.  Penney,  Jr.  W.  S.  Yerger 

INTAGLIO  SERVICE  CORP. 

Suite  942-944 
Leonard  S.  Pinover 

INTERNATIONAL  NEWS  PHOTOS 
Jade  Room 

Harry  B.  Baker  Chester  L.  Weil 
John  L.  Hancock  Cavio  F.  Sileo 
Arthur  W.  Levy 

INTERNATIONAL  NEWS  SERVICE 
Jade  Room 

Walter  E.  Moss  Burl  A.  Ely 
William  Stewart,  Jr.  Thomas  A.  Pledge 
Robert  J.  Strand 


{Continued  from  page  18) 

Topeka  (Kan.)  Capital . H.  S.  Blake . Waldorf-Astoria  Hotel 

Marco  Morrow . Waldorf-Astoria  Hotel 

Topeka  (Kan.)  State  Journal . Henry  J.  Allen . Waldorf-Astoria  Hotel 

Torrington  (Conn.)  Register . George  W.  Peterson . McAlpin  Hotel 

James  W.  Peterson . McAlpin  Hotel 

Troy  (N.  Y.)  Record . David  B.  Plum . Lotos  Club.  110  W.  57th  St. 

Tucson  (Ariz.)  Citizen . Wm.  A.  Small,  Jr . Small,  Spencer.  Brewer,  Inc., 

250  Park  Ave. 

Tucson  (Ariz.)  Star . William  R.  Mathews . Lexington  Hotel 

Tulsa  ((Jkla.)  World . N.  G.  Henthorne . Vanderbilt  Hotel 

F.  O.  Larson . Vanderbilt  Hotel 

U 

Union  (S.  C.)  Times . S.  L.  Goodman . DeLisser-Boyd, 

30  Rockefeller  Plaza 

Utica  (N.  Y.)  Press  8c  Observer-Dispatcli .  .J.  David  Hogue . Waldorf-Astoria  Hotel 

V 

Vandergrift  (Pa.)  News . Herbert  D.  Brauff . Howland  and  Howland,  Inc., 

247  Park  .Ave. 


Warren  (O.)  Tribune  Chronicle. 
Washington  (D.  C.)  Post . 


Washington  (Pa.)  Observer-Reporter.  .  .  . 
Waterbury  (Conn.)  Republican-American, 


Waterloo  (Iowa)  Courier. . 
Watertown  (N.  Y.)  Times. 


Waynesboro  (Pa.)  Record  Herald  . 


Westerly  (R.  I.)  Sun . 

\Vhite  Plains  (N.  Y.)  Reporter. 


Wichita  (Kan.)  Beacon . 
Wichita  (Kan.)  Eagle... 


Wilkes-Barre  (Pa.)  News. 


Wilkes-Barre  (Pa.)  Independent. . 
Wilkes-Barre  (Pa.)  Times-Leader. 


CUTLER-HAMMER,  INC. 
R<Mims  967-969 


Williamsport  (Pa.)  Grit . 

Wilmington  (Del.)  News-Journal. 


G.  S.  Crane 
P.  S.  Jones 
V.  W.  Schmidt 


A.  E.  Urie 
Frank  W.  Barnecott 
A.  H.  James 


duplex  PRINTING  PRESS  CO. 

Rooms  868-870 

W.  H.  Granger  Marcus  M.  Farley 

Irving  K.  Stone  G.  R.  Steele 
1.  C.  Squier  A.  C.  Hewitt 

George  W.  Watrous 

the  eastern  color  PRINTING  CO. 
Room  930 

Geo.  G.  Janosik  William  B.  Pape 

Harold  A.  Moore 


Woonsocket  (R.  I.)  Call . 

Worcester  (Mass.)  Telegram  8c  Gazette 

Yakima  (Wash.)  Republic  8c  Herald 


Mrs.  Helen  Hart  Hurlbert.  .Governor  Clinton  Hotel 

.  Eugene  Meyer . Waldorf-Astoria  Hotel 

Alexander  F.  Jones . Waldorf-Astoria  Hotel 

Donald  M.  Bernard . Waldorf-Astoria  Hotel 

Howard  L.  Christman . McAlpin  Hotel 

.William  J.  Pape . Astor  Hotel 

William  B.  Pape . Astor  Hotel 

E.  R.  Stevenson . Lexington  Hotel 

J.  H.  Darcey . Lexin^on  Hotel 

.Jackson  McCoy . Commodore  Hotel 

.Harold  B.  Johnson . Plaza  Hotel 

Clarence  M.  Kendall . Biltmore  Hotel 

Floyd  Chalfant . Governor  Clinton  Hotel 

Mrs.  Floyd  Chalfant . Governor  Clinton  Hotel 

(ieorge  B.  Utter . Bristol  Hotel 

W.  Lw  Tuller . White  Plains,  N.  Y. 

Eidward  A.  Keeffe . White  Plains.  N.  Y. 

Louis  Levand . Plaza  Hotel 

M.  M.  Murdock . Paul  Block  8c  Associates. 

247  Park  Ave. 

.  Carolyn  Hourigan . Shelton  Hotel 

John  A.  Hourigan,  Jr . Shelton  Hotel 

John  J.  MacSweeney . Shelton  Hotel 

.Thomas  F.  Heffernan . St.  Regis  Hotel 

.  E.  W.  Prophet . Taft  Hotel 

Joseph  T.  Murphy . Taft  Hotel 

Ernest  G.  Smith . Taft  Hotel 

Ralph  M.  Jones . McAlpin  Hotel 

Dietrick  Lamade . Waldorf-Astoria  Hotel 

.  Theodore  G.  Joslin . New  Weston  Hotel 

Wm.  F.  Metten . Astor  Hotel 

Andrew  P.  Palmer . McAlpin  Hotel 

Buell  W.  Hudson . McAlpin  Hotel 

•  George  F.  Booth . Waldorf-Astoria  Hotel 

Howard  M.  Booth . Lexington  Hotel 

H.  H.  Hoffman . Lexington  Hotel 


Ted  Robertson . West-Holliday  Co., 

21  East  40th  St. 


Zanesville  (O.)  Times-Recorder  8c  Signal.  W.  O.  Littick . Waldorf-Astoria  Hotel 

O.  B.  Littick . New  Weston  Hotel 

CANADA 

Glace  Bay  (N.  S.)  Gazette . A.  D.  MacNeill . Kenmore  Hall.  New  York 

Hamilton  (Ont.)  Spectator . F.  I.  Ker . Waldorf-Astoria  Hotel 

Vancouver  (B.  C.)  Province . F.  J.  Burd . Waldorf-Astona  Hotel 


INTERNATIONAL  PRINTING  INK  COM¬ 
PANY 

Suite  1453-1455 

T.  A.  Ryan  Bromwell  Ault 

Walter  Cassidy 

INTERTYPE  CORPORATION 
Rooms  6R,  S  Si  T 

N.  D.  Becker  T.  A.  MacElwee 

A.  T.  Mann,  Jr.  J.  S.  Plummer 

J.  W.  Schuh 

THE  JAMPOL  COMPANY 

H.  M.  Jampal  K.  J.  Herminghausen 

H.  E.  Daniels 

KELLY  METAL  CORPORATION 
Rooms  771-773 

Gene  Kelly  Barney  Sholman 

P.  J.  Fiernan  Norman  Sievert 

KING  FEATURES  SYNDICATE,  INC. 
Rooms  678-680-682  and  Jade  Room 


F.  J.  Nicht 

B.  A.  Caparell 
Jack  R.  Hornady 
E.  M.  Gundy 

I.  F.  Alofsin 

C.  B.  Travis 


B.  F.  Behrman 
S.  H.  Pew 
Wm.  T.  Moore 
Glen  E.  Mahar 
Clyde  F.  Rex 
Mrs.  F.  E.  McIntyre 


“KLEAN-O-MAT”  PROCESS 
L.  Gillespie  Erskine  Carl  T.  Mason 
Ray  E.  Johnson  Stedman  C.  Humbert 

Frank  H.  Laavy  Warner  W.  Hall 

KOHLER  BROTHERS 
F.  W.  Kohler  J.  B.  Kohler 

LANSTON  MONOTYPE  COMPANY 
Reception  Rooms  1194-1195 
Harvey  D.  Best  John  J.  Meadth 

T.  Frank  Morgan  George  H.  Carter 
Richard  Beresford 

LEDGER  SYNDICATE 

Booth  in  Astor  Gallery  and  Rooms  842-844- 
846 — Empire  Room 
George  F.  Kearney  Paul  Roberts 

H.  W.  Miner  Douglas  Borgstedt 

George  C.  Driscoll  Florence  A.  Meyers 

LUDLOW  TYPOGRAPH  COMPANY 
Rooms  1253-55 

Arthur  H.  Hedly  John  O.  King 

Philip  P.  Merrill  William  F.  Mulcahy 

Fred  H.  Dunham 

M.ATRIX  CONTRAST  COMPANY 
South  Balcony — Silver  Corridor 
Lon  S.  Landers  Richard  M.  Seymour 

Charles  H.  Stout  Gerald  W.  Hunter 

McNAUGHT  SYNDICATE 
Robert  McNitt  Charles  V.  McAdam 

Frank  J.  Murphy  Charles  B.  Driscoll 

Harold  C.  Hayden  I.  C.  Brenner 

.MERGENTHALER  LINOTYPE  CO. 

Suite  879 

J.  T.  Mackey  If.  W.  Porte 

H.  L.  Gage  F.  W.  White 

C.  H.  Griffith  M.  H.  Boynton 

W.  B.  Patterson  H.  E.  Reid 

C.  C.  Rhame  J.  L.  Davis 

MINNESOTA  &  ONTARIO  PAPER  CO. 
Rooms  1080-1082 

L.  A.  Furlong  W.  J.  Hilvers 

M.  C.  MOORE 

M.  C.  Moore 

NATIONAL  PRINTING  ALLIANCE  CORP. 
Room 

NEA  SERVICE,  INC. 

Space  No.  2 — Astor  Gallery  also  Rooms  742- 
744 

Fred  S.  Ferguson  W.  H.  Borglund 

Ralph  H.  Turner  Peter  Edson 

Fred  H.  Kury  Donn  Sutton 

Phil  V.  Bessey  Earl  Anderson 

Herbert  W.  Walker 

NEWSPAPER  APPRAISAL  CORP. 

L.  Parker  Likely 

NEW  YORK  HERALD  TRIBUNE  NEWS 
SERVICE 
Rooms  814-816 

Harry  Staton  Philip  L.  Dietz 

Harry  M.  Cook 

NEW  YORK  HERALD  TRIBUNE  SYNDI¬ 
CATE  - 

Rooms  814-816 

Harry  Staton  Philip  L.  Dietz 

Harry  M.  Cook 

NEW  YORK  TI.MES  WIDE  WORLD 
WIRED  PHOTOS 
Crane  Room  4 
Frank  J.  Gilloon 

NILES  &  NELSON,  INCORPORATED 
J.  H.  Clancy  W.  P.  Monahan 

L.  C.  Doran  E.  T.  Niles 

NORTH  AMERICAN  NEWSPAPER  ALLI¬ 
ANCE 

Rooms  768-770 

John  N.  Wheeler  Henry  M.  Snevily 

Bertram  G.  Zilmer  Harry  Gilburt 

Edward  J.  Clode,  Jr.  Edw.  N.  Dolbey,  Jr 

PEERLESS  PRINTING  INK  COMPANY 
W.  F.  Groth  E.  M.  Satterthwaite 

A.  H.  Gere 


PEJEPSCOT  PAPER  COMPANY 
Arthur  Schroeder  P.  H.  Bull 

A.  T.  Carter 
(Continued  on  page  76) 
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Auto  Firms  Increasing  Ads 
Made  Bigger  Sales  in  1937 


>JEWSPAPER  PUBLISHERS  who  are 
looking  for  something — anything — 
that  will  stem  the  tide  of  ebbing  auto¬ 
motive  linage  will  find  in  the  1937  ad¬ 
vertising  records,  currently  released, 
a  tide-turning  device  that  should 
make  them  ashamed  of  themselves  for 
resorting  to  reminders  of  publicity  co¬ 
operation,  enumeration  of  cars  owned 
by  newspaper  employes  in  contrast  to 
the  workers  in  other  fields,  and  similar 
unworthy  antics  in  presenting  so  solid 
a  sales  medium  as  the  daily  newspa¬ 
per. 

For  the  Media  Records  figures,  pub¬ 
lished  in  recent  issues  of  Editor  &  Pub¬ 
lisher,  bear  evidence  of  the  definite 
relationship  between  newspaper  ad¬ 
vertising  and  retail  sales  of  automo¬ 
biles,  when  studied  in  conjunction 
with  new  passenger  car  registrations 
as  compiled  for  the  recently-published 
1938  Statistical  Issue  of  Automotive 
Industries,  weekly  newsmagazine  of 
automotive  manufacturing  executives. 

New  i>assenger  car  sales  in  1937 
totaled  3,480,253  units,  an  increase  of 
75,756,  or  2.3%,  over  1936.  Seventeen 
manufacturers  accounted  for  99.94% 
of  the  total. 

These  seventeen  automobile  manu¬ 
facturers  bought  40,427,452  lines  of 
new  car  advertising  in  newspapers 
during  1937.  This  was  2,896,212  lines, 
or  6.7%,  less  than  they  bought  in  1936. 

But  not  all  the  companies  shared  in 
the  sales  increase.  Nor  did  they  all 
reduce  their  newspaper  advertising. 

Ads  Up,  Sales  Up 

ITiirteen  automobile  manufacturers 
increased  their  retail  sales.  They  were 
the  makers  of  Buick,  Cadillac-LaSalle, 
Chrysler,  DeSoto,  Dodge,  Ford,  Lin- 
coln-Lincoln  Zephyr,  Nash-Lafayette, 
Oldsmobile,  Packard,  Pontiac,  Stude- 
bctker  and  Willys. 

Their  sales  totaled  2,143,734  passen¬ 
ger  cars,  a  gain  of  298,587,  or  16.2%. 

The  newspaper  advertising  of  these 
thirteen  manufacturers  aggregated 
30,894,095  lines  during  the  year,  an  in¬ 
crease  of  806,497,  or  2.7%. 

On  the  other  hand,  the  retail  sales  of 
the  remaining  four  manufacturers — 
Chevrolet.  Graham,  Hudson-Terra- 
plane  and  Plymouth — declined  from 
1,545,535  cars  to  1,333,207,  a  decrease  of 
212,358  cars,  or  13.7%. 

The  newspaper  advertising  of  this 
quartet  of  manufacturers  also  de¬ 
clined,  from  13,236,066  lines  to  9,533,- 
357,  a  reduction  of  3,702,709  lines,  or 
28%. 

This  grouping  of  gainers  and  losers 
puis  a  different  complexion  on  the 
ccmparative  records  of  retail  sales  and 
newspaper  advertising  for  the  two 
years. 

Different  Breakdown 

While  each  of  the  four  manufactur¬ 
ers  who  went  behind  in  sales  reduced 
his  newspaper  advertising,  it  is  not 
to  be  inferred  that  each  of  the  thirteen 
manufacturers  who  increased  their 
business  also  bought  a  greater  amount 
of  newspaper  space  during  the  year. 
The  figures  given  are  totals  for  the 
group.  Their  significance,  as  reflect¬ 


Eight  Plants  Added  30%  to  Aggregate  News¬ 
paper  Linage,  Sold  43%  More  Cars  . . .  Study  of 
Data  Gives  Ammunition  for  Solicitation 
By  JOHN  CLEARY 

IN  HIS  LONG  CAREER  in  advertising,  Mr.  Cleary  has  both  bought  and  sold 
newspaper  space,  and  has  been  active  in  automobile  advertising  and  pro¬ 
motion,  as  well  as  in  agency  work.  He  is  now  promotion  manager  for  Chilton 
Co.,  Automotive  Division,  publishing  Automobile  Trade  Journal,  Automotive 
Industries,  and  other  papers.  He  is  also  automotive  editor,  Philadelphia 
Evening  Ledger,  and  serves  a  number  of  accounts  in  an  advisory  capacity. 


ing  the  relationship  between  newspa- 
{jer  advertising  and  retail  sales,  is 
clarified  by  a  breakdown  of  the  seven¬ 
teen  manufacturers  into  another 
grouping — those  who  bought  more 
newspaper  advertising  and  those  who 
bought  less. 

Eight  of  them  boosted  their  news¬ 
paper  advertising  during  the  year, 
from  14,133,475  lines  to  18,396,928,  an 
increase  of  4,263,453  lines,  or  30.17%. 
The  eight  were  the  builders  of  Buick, 
Cadillac-LaSalle,  Chrysler,  Lincoln- 
Lincoln  Zephyr,  Nash-Lafayette, 
Packard,  Studebaker  and  Willys. 

Their  sales  grew  from  452,810  cars 
to  648,425,  a  jump  of  195,615  cars,  or 
43.2%. 

Nine  manufacturers  lopped  their 
newspaper  advertising  from  29,190,- 
189  lines  to  22,030,524,  a  drop  of  7,- 
159,665  lines,  or  24.5%.  They  were  the 
makers  of  Chevrolet,  DeSoto,  Dodge, 
Ford,  Graham,  Hudson-Terraplane, 
Oldsmobile,  Plymouth  and  Pontiac. 

Their  sales  dropped  from  2,937,882 
cars  to  2,828,516,  a  shrinkage  of  109,- 
366  cars,  or  3.72%. 

How  "All  Throo"  Fared 

Thus  the  large-production  makes 
reduced  their  sales  simultaneously 
with  a  reduction  in  their  newspaper 
advertising,  while  the  manufacturers 
with  smaller  productions  stimulated 
their  sales  by  increasing  their  news¬ 
paper  advertising.  This  is  made  clear¬ 
er  by  segregating  the  three  lowest- 
priced  cars  from  the  field. 

Chevrolet,  Ford  and  Plymouth  com¬ 
bined  used  5,211,190,  or  30.4%,  fewer 
lines  of  advertising,  and  sold  183,186, 
or  8.4%,  fewer  automobiles.  It  should 
be  mentioned  that  Ford  alone  of  these 
three  did  show  a  2.3%  increase  in 
sales,  but  dropped  from  22.01%  of  the 
total  to  21.99%. 

It  is  in  the  matter  of  percentage  of 
the  total  that  the  relationship  between 
newspaper  advertising  and  retail  sales 
is  more  clearly  seen. 

In  1935,  Chevrolet,  Ford  and  Ply¬ 
mouth  accounted  for  68.01%  of  all 
sales  in  the  United  States.  In  1936 
the  share  of  these  three  lowest-priced 
cars  was  reduced  to  64%  (and  there 
was  an  increase  in  the  total).  In  1937 
they  corraled  only  57.33%  of  the  total, 
again  increased.  Their  precentage  of 
the  total  of  newspaper  advertising  has 
also  diminished,  the  three  of  them 
combined  buying  39.51%  of  the  space 
in  1936,  for  instance,  and  only  29.44% 
of  the  space  in  1937. 

Independents  Gained 

At  the  same  time  definite  progress 
upward  has  been  made  by  that  hardy 
group  of  independents  who  with  Gen¬ 
eral  Motors,  (Chrysler  Corporation  and 
Ford  make  up  the  passenger  car  in¬ 
dustry. 

In  1935  there  were  ten  of  these  com¬ 


panies  not  affiliated  with  any  of  the 
Big  Three,  and  there  were  many  su¬ 
perficial  students  of  the  American 
automobile  scene  who  predicted  their 
gradual  easing  from  the  picture,  be¬ 
cause  in  that  year  the  ten  independ¬ 
ents  accounted  for  only  8.51%  of  the 
total  new  passenger  car  registrations. 
But  these  prophets  of  gloom  did  not 
take  into  their  reckoning  the  reliance 
of  these  independents  on  the  sales  pro¬ 
ductiveness  of  newspaper  advertising. 

In  1936  and  1937,  as  far  as  any  ap¬ 
preciable  sales  were  concerned,  the 
ranks  of  the  independents  were  re¬ 
duced  in  numbers  from  ten  to  six — 
Graham,  Hudson-Terraplane,  Nash- 
Lafayette,  Packard,  Studebaker  and 
Willys.  But  their  percentage  of  the 
mounting  totals  in  those  two  years 
rose  from  8.51  to  9.45  to  11.32. 

The  independents  alone  of  the  four 
groups  increased  their  newspaper  ad¬ 
vertising.  They  bought  10,416,746 
lines  in  1937,  an  increase  of  13.85%, 
while  General  Motors’  15,880,353  rep¬ 
resented  a  drop  of  8.79%;  Chrysler’s 
7,508,450  a  drop  of  16.21%;  Ford’s  6,- 
621,903  a  drop  of  23.69%.  In  relation 
to  total  new  car  advertising,  the  in¬ 
dependents  increased  their  share  from 
21.1%  to  25.8%.  Their  sales  grew  from 
307,835  to  390,609,  an  increase  of  26.9%. 

Baick's  Big  Gains 

The  indejiendents  seem  to  look  upon 
their  investment  in  newspaper  space 
as  the  spending  of  advertising  dollars 
to  get  sales  dollars,  and  that  goes,  too, 
for  the  General  Motors  unit  whose 
meteoric  rise  during  the  last  three 
years  is  the  talk  of  the  trade.  Buick 
laid  the  foundation  for  its  present 
spectacular  performance  with  a  wide¬ 
spread  newspaper  campaign  in  1935. 
It  increased  its  linage  and  the  number 
of  newspapers  in  1936,  and  again  in 
1937,  when  it  was  the  second  biggest 
buyer  of  new  car  advertising  space  in 
the  newspapers,  being  topped  only  by 
Ford.  Buick’s  total  last  year  was  5,- 
147,497  lines,  as  compared  with  Ford’s 
5,231,653.  But  Ford  had  dropped  from 
7,383,445,  while  Buick  advanced  from 
4,578,204. 

Buick  sales  advanced  from  87,635 
(3.19%  of  the  total  for  all  cars)  in 
1935,  to  160,687  (4.727c  of  the  total) 
in  1936,  to  204,920  (5.897o  of  the  total) 
in  1937.  Automobile  Trade  Journal  for 
April  estimates  that  Buick  got  7.74% 
of  total  automobile  sales  during  the 
first  two  months  of  this  year,  estab¬ 
lishing  itself  in  fourth  place  just  be¬ 
low  the  three  lowest-priced  cars.  Re¬ 
ports  are  that  Buick  has  been  running 
in  third  position  at  some  points.  It 
has  held  third  place  in  sales  for  three 
consecutive  months  in  Wayne  County, 
Michigan,  in  which  Detroit  is  located. 
In  1935  Buick  stood  in  seventh  place 
in  sales. 


There  is  the  factual  information 
which  should  be  effectual  in  turning 
the  flow  of  automobile  advertising 
back  into  the  newspapers.  The  com¬ 
parison  of  the  linage  and  registration 
records  seems  to  emphasize  the 
thought;  “More  newspaper  advertis¬ 
ing,  more  automobile  sales;  less  auto¬ 
mobile  advertising,  fewer  automobile 
sales.’’ 

Local  Data  Available 

Newspaper  publishers  who  have  ac¬ 
cess  to  the  registrations  in  their  own 
communities  will  do  well  to  study 
them  against  the  background  of  the 
new  car  advertising  in  their  own 
newspapers.  It  is  not  at  all  unlikely 
that  such  an  analysis  may  develop  an 
even  clearer  picture  of  the  result- 
fulness  of  the  advertising,  as  it  does 
in  Philadelphia,  for  instance. 

The  year  1937  was  Philadelphia’s 
biggest  year  in  retail  automobile  sales. 
For  three  years  the  rate  of  increase 
each  month  was  ahead  of  the  national 
figure.  The  total  sales  for  the  year 
exceeded  even  those  of  1929. 

Thirteen  manufacturers  increased 
their  sales  20%  through  the  use  of 
6%  more  advertising  in  the  news¬ 
papers. 

Eight  manufacturers  increased  theii 
advertising  102,812  lines,  or  31.9%, 
and  increased  their  sales  by  3,028  cars, 
or  34.5%. 

The  three  lowest-priced  cars  re¬ 
duced  their  advertising  27.6%  and  sold 
5.6%  fewer  automobiles.  Their  com-  | 
bined  percentage  of  the  total  sales  for 
all  makes  dropped  from  56.46  to  49.95. 
Their  percentage  of  total  new  car  ad¬ 
vertising  dropped  from  36.08  to  27.46. 

The  independents  increased  their 
advertising  about  the  same  as  na¬ 
tionally,  from  21.67%  to  25.31%  of  the 
total,  but  they  made  an  even  better 
showing  in  sales,  rising  from  9.79%  to 
12.53%  of  the  total.  In  figures,  their 
sales  grew  from  4,169  to  5,712,  an  in¬ 
crease  of  1,543,  or  37%,  as  compared 
with  the  national  increase  of  27%. 

Buick  also  topped  its  national  per¬ 
formance  in  Philadelphia,  finishing  the 
year  with  6.33%  of  the  total  sales  as 
compared  with  5.89%  of  the  national 
total. 

In  every  city  where  the  new  car 
registrations  are  available,  it  is  pos¬ 
sible  for  the  newspaper  publishers  to 
compare  sales  with  advertising  to 
establish  the  latter’s  productiveness, 
Such  analyses  should  emphasize  the 
point  that,  in  soliciting  a  more  general 
return  of  automobile  advertising  to  the 
newspapers,  the  publishers  are  not 
asking  for  a  better  break  for  their 
publications,  but  rather  are  suggesting 
that  the  automobile  manufacturers 
give  themselves  a  better  break  by  a 
wider  use  of  this  resultful  retail 
medium — the  daily  newspaper. 

■ 

CRITICS'  AWARDS 

The  New  York  Drama  Critics  Circle 
this  week  named  “Of  Mice  and  Men," 
by  John  Steinbeck,  as  the  best  Amer¬ 
ican  play  of  the  current  season. 
“Shadow  and  Substance,”  by  Paul 
Vincent  Carroll,  won  a  citation  as  the 
best  theatrical  importation  of  the  year. 
This  is  the  first  award  for  foreign 
plays.  The  presentation  of  prizes  will 
be  made  at  a  dinner  April  24  at  the 
Hotel  Algonquin,  New  York.  The 
Critics  Circle  was  formed  three  years 
ago  to  protest  some  of  the  Pulitzer 
Prize  awards. 

■ 

FACSIMILE  EXHIBIT 

A  feature  of  the  Editor  &  Publishej 
booth  at  next  week’s  AP-ANPA  con¬ 
ventions,  at  the  Waldorf  will  be  radio 
facsimile  sending  and  receiving  as 
developed  by  William  G.  H.  Finch 
noted  radio  inventor.  Demonstrations 
will  be  in  the  Astor  Gallery. 
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Soys  Newspapers  Hurt 
Selves  by  Overselling 

Newspapers  help  cut  their  own 
throats  when  they  encourage  dealers 
in  nationally  advertised  products  to 
exceed  space  quotas  in  local  cam¬ 
paigns,  R.  E.  Mangan,  advertising 
manager  of  George  Belsey  Co.,  Ltd., 

Southern  California  General  Electric 
distributors,  told  the  southern  division 
of  the  California  Newspaper  Adver¬ 
tising  Managers’  Association  at  its 
April  meeting  in  Los  Angeles. 

In  many  cases  it’s  easy  to  flatter  the 
dealer  in  his  secret  belief  that  he  is 
an  advertising  expert,  and  induce  him 
to  sign  up  for  space  out  of  all  pro¬ 
portion  to  the  amount  of  business  he 
can  do,  Mangan  declared.  In  the  long 
run,  that  policy  has  a  definite  kick- 
back.  The  dealer  doesn’t  get  new 
business  in  proportion  to  the  cost  of 
that  advertising  campaign,  and  con¬ 
sequently  he  loses  faith  in  advertising. 

The  alternative  course,  cooperation 
of  newspapers  with  distributors  in 
their  efforts  to  control  media,  copy  and 
budgets  of  dealer  advertising,  may 
produce  a  temporary  loss  in  linage, 

Mangan  declared,  but  in  the  long  run 
will  produce  results  for  the  paper  by 
producing  results  for  the  dealer. 

Eventually  it  will  lead  to  a  concentra¬ 
tion  of  advertising  appropriations  back 
in  the  “channel  of  the  primary  retail 
advertising  medium,  the  daily  news¬ 
paper. 

“Yesterday  I  spent  almost  an  hour,’’ 
said  Mangan,  “talking  to  one  of  our 
local  dealers  about  his  advertising.  I 
unsold  him  on  dropping  out  of  our 
campaign  in  the  metropolitan  dailies 
and  substituting  a  community  throw¬ 
away.  It  was  a  loss  of  time,  but  not 
a  waste  of  time.  For  it  was  a  neces¬ 
sary  selling  job  that  I  do  day  after 
day,  week  after  week.  Tomorrow 
there  will  be  another  dealer  to  sell 
on  sound  advertising,  and  the  next 
day,  and  the  next.  Some  of  them  I 
have  to  sell  and  resell,  because  they 
never  get  over  their  desire  to  be  ad¬ 
vertising  experts.  You  can  see  that 
we  are  fighting  your  fight  against  the 
parasites  in  the  newspaper  field. 

“For  example,  a  small  volume  dealer 
who  just  had  to  write  an  ad,  broke 
out  with  a  full  page  on  electric  ranges 
in  a  community  shopper  I’d  never 
heard  of.  The  advertising  cost  him 
$112,  or  about  5%  on  all  the  range 
business  he  has  done  in  the  past  two 
years.  The  copy  had  been  so  bad 
that  even  if  the  paper  had  been  a  good 
one  I  doubt  whether  the  advertise¬ 
ment  would  have  produced  sales. 

Well,  the  dealer  is  now  unsold  on  all 
advertising.” 

■ 

$2,000,000  FOR  AMOCO 

Newark,  N.  J.,  April  19.— A  $2,000,- 
000  Eastern  seaboard  advertising  cam¬ 
paign  for  American  Oil  Co.  products 
was  launched  here  last  night  with  a 
dinner  at  the  Hotel  Douglas.  C.  F. 

Engle,  Newark  division  manager,  told 
700  New  Jersey  distributors  and  em¬ 
ployes  the  advertising  drive  will  be 
concentrated  on  newspaper  and  bill¬ 
board  displays.  At  the  conclusion  of 
the  dinner  a  show  was  staged  at  the 
Elk.s’  Club.  Engle  said  the  show, 
which  employs  a  regular  cast  and 
boosts  Amoco  products,  will  be  con¬ 
ducted  in  45  cities. 

■ 

APPOINTS  SPECIAL 

"pie  Maryville  (Mo.)  Forum  has  ap¬ 
pointed  Alfred  Marshall  &  Associates,  ,, ..ui  i  j  • 

New  York,  as  its  national  advertising  don’t  pretend  to  see,  and  Prof.  Cope-  raw  commodity  revolution  has  not  western  national  advertising  manager 
representative.  land’s  careful  analysis  doesn’t  pre-  (Continued  on  page  62)  the  Daily  News. 


BENNEYAN  HEADS  AD  BUREAU  PROMOTION 

GEORGE  BENNEYAN,  promotion  manager  of  Newsweek  and  for  14  years 
promotion  manager  New  York  Sun,  has  been  appointed  head  of  the 
Research  and  Promotion  Department,  Bureau  of  Advertising,  ANPA,  ac¬ 
cording  to  announcement  by  William  A.  Thomson,  di¬ 
rector  of  the  Bureau.  Mr.  Benneyan  will  take  over  his 
new  duties  early  in  May. 

Mr.  Benneyan  was  graduated  from  Amherst  College  in 
1918,  and  from  Columbia  University  with  an  M.A.  de¬ 
gree  in  1920.  His  first  position  was  with  the  New  York 
American  as  assistant  promotion  manager  and  later  as¬ 
sistant  merchandising  manager.  After  serving  from 
1921  to  1935  with  the  Sun,  he  left  to  become  promotion 
manager  of  the  American,  later  going  to  the  New  York 
Times  to  do  special  circulation  promotion.  His  News¬ 
week  work  followed. 

Mr.  Benneyan  organized  the  New  York  City  Pro¬ 
motion  Managers  Group  and  the  National  Newspaper 
Promotion  Association.  He  served  as  president  of  both 
organizations  for  several  terms,  and  played  an  important 
part  in  initiating  the  national  newspaper  promotion  contest  conducted  an¬ 
nually  by  EIditor  &  Publisher.  While  at  the  Sun  and  at  the  American  his 
work  won  a  number  of  prizes  in  this  contest. 

GEORGE  J.  AUER  JOINS  PECK  AGENCY 

HARRY  PECK,  chairman  of  the  board  of  the  Peck  Ad¬ 
vertising  Agency,  Inc.,  New  York,  has  announced 
the  election  of  George  J.  Auer  as  vice-president  of  the 
company.  Mr.  Auer  will  be  the  agency’s  director  of 
New  Business  Department.  He  was  formerly  national 
advertising  manager  and  later  advertising  manager  of 
the  New  York  Herald  Tribune,  with  which  newspaper  he 
was  associated  for  over  fourteen  years.  He  was  more 
recently  "vice-president  and  assistant  publisher  of  New 
York  Evening  Journal.  He  served  as  president  and  later 
as  chairman  of  the  board  of  directors  of  the  Newspaper 
Advertising  Executives’  Association,  and  as  a  director 
of  the  Bureau  of  Advertising,  American  Newspaper 
Publishers  Association.  George  J.  Auer 

N.  Y,  MILK  CONTRACT  GOES  TO  MATHES 

FOR  THE  FOURTH  consecutive  year  the  contract  for  New  York  State’s 
drink-more-milk  campaign  was  awarded  this  week  to  J.  M.  Mathes  Co. 
of  New  York  City.  The  same  firm  won  the  $21,2(K)  contract  to  handle  copy 
for  the  State  Fair  at  Syracuse. 

The  state  has  allotted  $260,000  of  a  $310,000  appropriation  for  the  con¬ 
tinuation  of  its  milk  campaign.  Nine  agencies  competed  for  the  contract. 

In  selecting  Mathes,  Commissioner  Noyes  said  he  was  following  practice 
of  private  business  in  retaining  an  agency  and  policy  which  had  produced 
results.  He  praised  the  “modern  appeals”  the  Mathes  copy  applied  to  pro¬ 
moting  milk  sales  and  said  the  new  campaign  would  stress  the  non-fattening 
qualities  of  milk  and  its  alkaline  effect.  Newspapers,  magazines,  radio,  posters 
and  pamphlets  will  be  used. 


The  ADVERTISING  SURVEY 

By  ROBERT  S.  MANN 


WE  HAVE  AN  IDEA  that  certain 
thoughtful  advertising  men  will  find 
much  to  chew  on  in  a  new  bulletin 
of  the  Harvard  Graduate  School  of 
Business  Administration,  “A  Raw 
Commodity  Revolution,”  by  Melvin 
T.  Copeland  ($1.25).  And  with  it  al¬ 
though  unrelated  to  it,  they  might 
read  a  little  booklet  that  has  been  on 
our  desk  too  long  already  without 
getting  into  our  pages — “The  Thirty- 
Year  Decline  in  Commodity  Prices 
...  Its  Effect  on  the  American  Sys¬ 
tem,”  by  Allen  W.  Rucker,  president 
of  Eddy-Rucker-Nickels  (Company, 
management  and  sales  counsel,  of 
Boston.  While  the  latter  does  not  go 
into  the  detail  of  the  scholarly  Har¬ 
vard  work,  it  goes  further  in  sug¬ 
gesting  a  particular  set  of  conclu¬ 
sions.  Together  they  give  vast 
opportunity  for  speculation  about 
possible  new  industries,  or  tremendous 
changes  in  old  industries,  all  calling 
for  new  and  aggressive  developments 
in  selling. 


tend  to  tell.  But  the  advertiser  serv¬ 
ing  a  big  rubber  company,  for  in¬ 
stance,  or  a  chemical  company,  or 
some  of  the  food  products  such  as 
coffee  or  corn  or  sugar,  or  a  textile 
firm,  or  a  metal  manufacturer,  or  an¬ 
other  making  use  of  common  raw 
materials,  might  well  give  thought  to 
the  course  of  prices  in  such  products 
in  coming  years. 

Upsetting  Factor 

“DURING  THE  LAST  20  years,”  the 
Harvard  report  begins,  “a  revolution 
has  been  under  way  in  many  of  the 
raw  commodity  industries  which  con¬ 
stitute  the  backbone  of  international 
trade.  .  .  .  The  effects  have  been  to 
demoralize  prices  for  raw  commodities 
and  the  manifold  products  into  which 
they  enter,  to  upset  national  finances 
and  foreign  exchange,  and  to  cause 
social  and  political  unrest  through¬ 
out  the  world.” 

And  it  concludes,  amidst  numerous 


What  these  changes  may  be  we  of  charts  and  price  tabl^;  The 


"DO  SOMETHING"  DRIVE 

'  Going  to  quit?"  asked  a  recent  page  ad¬ 
vertisement  in  Petaluma  (Cal.)  Argus- 
Courier,  written  by  Ellis  Newsome,  adver¬ 
tising  manager,  and  John  Olmsted,  Jr. 
Above  is  a  second  ad,  giving  "The  An¬ 
swer."  Later  came  "The  Evidence,"  a  page 
of  figures  showing  indices  of  progress.  The 
series  was  started  in  a  spirit  of  disgust  at 
laments  about  rain  and  poor  business.  It 
brought  protests  from  civic  leaders,  "but 
it  got  them  thinking,"  acording  to  Mr. 
Newsome.  Good  results  are  still  evident. 


Heinz  Increases 
Newspaper  Schedule 

H.  J.  Heinz  Company,  Pittsburgh 
Food  Products  Concern,  is  opening 
the  most  extensive  newspaper  cam¬ 
paign  since  it  began  business  in  1869, 
it  was  stated  this  week  by  Maxon, 
Inc.,  the  Heinz  agency.  While  no 
figures  were  mentioned,  the  campaign 
involves  big  increases  in  the  news¬ 
paper  expenditures. 

In  announcing  the  company’s  plans, 
Howard  Heinz,  president,  stated  that 
the  advertisements  now  scheduled 
cover  a  period  of  fifty-two  weeks. 

“Because  of  world  conditions  and 
the  uncertainties  in  the  situation  in 
the  United  States,  more  people  than 
ever  before  are  reading  the  newspa¬ 
pers  and  this  reader  interest  is  of  ad¬ 
vantage  to  advertisers,”  Mr.  Heinz 
said.  “For  this  reason,  we  are  com¬ 
mitting  ourselves  to  a  long-term 
newspaper  advertising  schedule.” 

The  company  will  also  use  maga¬ 
zine,  bill  board,  radio  and  other  forms 
of  advertising. 

■ 

$250,000  FILM  BUDGET 

Ben  N.  Judell,  Progressive  Pic¬ 
tures  Corporation,  Hollywood,  has  an¬ 
nounced  an  appropriation  of  $250,- 
0(X)  for  newspaper  advertising — said 
to  be  the  largest  ever  made  by  an  in¬ 
dependent  producer.  Newspapers 
will  receive  90%  of  this  budget,  Judell 
said.  Progressive  Pictures’  exchange 
ii  ten  distribution  points  throughout 
the  country,  will  handle  the  newspa¬ 
per  display  placement:  Chicago,  St. 
Louis,  Milwaukee,  Indianapolis,  Bos¬ 
ton,  Philadelphia,  Los  Angeles,  San 
Francisco,  Detroit,  and  Kan.sas  City. 
Copy  is  being  prepared  by  Austin 
Advertising  Co.,  New  York. 

■ 

BOHAN  lOINS  THIS  WEEK 

Thomas  Bohan,  national  advertis¬ 
ing  manager,  Chicago  Daily  News,  has 
resigned  his  position  to  join  the  Chi¬ 
cago  office  of  This  Week,  effective 
May  1.  He  will  be  succeeded  by  Lee 
Biedermann,  who  has  been  named 
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San  Francisco  Guild 
Signs  City -Wide  Pact 

Five  Newspapers  Covered  by  Contract  .  .  . 
No  Closed  Shop  .  .  .  Duluth  Papers  Still 
Suspended  by  Guild  Strike 

SAN  FRANCISCO,  April  20 — With  recognizing  economy  layoffs  as  the 
guild  acceptance  of  a  final  offer  by  publisher’s  prerogative. 


YE  MODERN  OFHCE  BOY  Duluth  Strike-Bovuid 
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publishers  after  a  strike  had  been 
threatened  since  March  27,  all  de- 


Editorial  Scale  Up 

The  new  editorial  department  wage 


partx^nts  of  five  of  the  six  newspaper  provided  for  $52.69  weekly  for 

mem^rs  of  the  San  Francisco-Oak-  fi^e-year  men  against  $50  previously. 

l^d  Publishers  Association  ^11  oper-  ^he  morning  paper  scale  rLained  at  d&y 

ai^e  under  a  riew  a^ment  begmning  ^57  gg.  Vacation  pay  shall  continue,  W^l 

Monday  April  25.  T^e  Nortfiem  Cali-  ^jjile  verbal  agreements  disposed  of 
forma  Newspa^r  Guild  voted  accept-  ^ - - - 

ance,  243  to  22,  at  a  mass  meetmg  passing  pickets.  This  was  by  Drawn  for  Editor  &  Publisher  by  Karl  Kae 

S'Eday.  agreeing  that  the  two  sections  be  ^0“"" 

The  vote  followed  r^ommendaUon  dropped  from  guild  proposals  and  that  - 

for  such  acUon  by  the  negotiating  ygrbal  declaration  of  its  policy  by  the  “Except  as  modified  by  the  terms 
committee,  which  presented  a  resolu-  would  not  prevent  publishers  of  this  agreement,  the  publisher  re- 

tion  adv^atmg  mat  me  unalterable  signing  a  contract.  Publishers  mains  the  judge  of  competency  and 

^  ®  *  shall  stated  ^ould  define  their  policy  the  number  of  employes  required.” 

^  the  city  wide  ^ild  shop  next  y®^-  when  and  if  the  necessity  arises.  The  final  revision  as  made  by  pub- 

The  agreement  is  for  one  year.  e  preferential  re-hiring  clause  lishers  included  minimums  of  ^2.50 

negotiations  may  be  opened  by  either  ^45  librarians,  morning  and 

side  on  60-day  nouce.  x.  c  .  “When  the  publisher  makes  dismis-  evening  papers  respectively;  $20  to 

The  agreement  prowdes  the  first  g^i^  o^ber  than  discharges  for  cause,  $30  weekly  for  clerks  from  beginners 
^jor  city-wide  accord  on  an  ^s-  be  shall  place  those  discharged  upon  to  those  of  more  than  three  years  ex- 
try  basis  in  ^ild  history,  me  nego  la  -  ^  which  shall  receive  preferential  perience,  morning  side;  one  to  three 

ing  comimttee  stated.  It  affects  e  re-hiring  without  priority  or  seniority,  year  minimums  for  copy,  office  and 
^itorial  departmen^t  employes  of  me  Throughout  the  life  of  this  contract  no  messenger  boys  ranging  from  $16.50 
Son  Francisco  Call-Bu  cfin,  an  person  other  than  executives  shall  be  to  $20  weekly  morning  side  and  from 
Francwco  Chromcle,  San  Francisco  hb-ed  by  the  publisher  except  from  $15  to  $17.31  weekly  afternoons;  $35 
Examiner,  San  Francisco  2^0  his  preferred  list  unless  the  same  is  for  outside  classified  sales  after  the 

Oakland  Post- Enquirer,  cl^i  ®  ®  "  exhausted  in  respect  to  the  general  first  year  and  $25  for  telephone  sales 

vertismg  employes  of  the  CalUBuUe-  ^^^k  for  which  an  additional  after  one  year. 

tin.  Chronicle  and  News  and  business  employe  is  desired;  provided  the  pub-  The  new  agreement  in  negotiation 
office  employes  of  the  Call^ultotin,  bsber,  if  he  desires  to  hire  some  per-  four  months,  replaces  one  previously 
Chronicle  and  Exammer  The  Oak-  3^^  ^j^b  special  talents  and  no  such  negotiated  separately  for  the  editorial 
land  Tribune,  sixth  member  of  the  as-  ^be  judgment  of  the  pub-  departments  of  the  respective  news- 

sociation,  has  iw  guild  organization  jjsher  is  on  the  list,  the  publisher  papers.  Business  and  classified  ad- 
ana  IS  not  affected.  j^^y  3^  outside  the  list  with  notifi-  vertising  departments  did  not  pre- 

No  Mention  of  Closed  Shop  cation  to  the  guild.  viously  have  agreements. 

No  mention  of  the  closed  shop  issue,  ■ 

rejected  firmly  by  publishers  through-  THE  “MOPPING  UP"  PROCESS  IN  THE  DICTATORS' 

out  negotiations  since  Dec.  4,  was  •nJTM/^O 

contained  in  the  accord.  UttLItJl  UT  iniJN^b 

As^  finally  accept^,  the  agr^ment  - 

life  of  the  contract;  severance  pay  of  ^ 

for  job  at  seven  cents  a  mile  or  $10  i "  ^ 

ployers  are^given  a  minimum^  of  $3^ 

recognition  in  principle  that  “not  less 
than  two-thirds  of  the  editorial  de- 

partment  employes  shall  receive  ' 

less  than  the  minimum  for  five-year 

experience  workers,  but  requiring  no 

readjustments  at  this  time,  providing 

fu^er  additions  shall  work  toward 

There  also  is  a  pledge  that  there 

will  be  no  staff  reductions  “solely  as  ^ - - - 

the  result  of  signing  agreements  but  Drawn  for  Edito«  &  Pubushf*  bv  Max  p.  Mitiam.  Fait  Fiver  tMaie  \  nemu  vm,. 
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Drawn  for  Editob  &  Publishf*  by  Max  P.  MiKans,  Fall  River  {Mass.)  Herald  News 


THE  DULUTH  HERALD  and  Neio*. 

Tribune  on  Saturday  will  complete 
their  second  week  of  suspension 
forced  by  a  strike  of  88  guildsmen  on 
April  4.  The  strike  was  brought  on 
when  an  ultimatum  of  guild  negotia¬ 
tors  for  an  affirmative  answer  on  the 
guild  shop  within  24  hours  was  met 
with  refusal.  The  shut-down  occurred 
when  mechanical  men  would  not  go 
through  the  guild  picket  line  April  8. 

Publisher  J.  H.  Jordan  this  week 
stated  the  management’s  position  on 
the  guild  shop.  He  said  he  would  not 
accede  to  the  guild  demand  “because 
we  are  unwilling  to  turn  over  our 
news  columns  to  any  group  already 
committed  to  an  organization  on  such 
highly  controversial  public  questions. 
No  newspaper  can  have  fairness  in  its 
news  presentation  if  it  selects  all  of 
its  employes  from  one  political  party, 
one  religious  denomination,  or  any  one 
group  devoted  to  a  single  cause.”  It 
mentioned  the  resolutions  on  Spain, 
etc.,  adopted  by  the  guild  last  June. 

Meetings  this  week  between  the 
publisher  and  guild  delegates  failed 
to  produce  a  settlement. 

Guildsmen  Aid  AFL  Strikers 
IN  RESPONSE  to  a  request  for  finan¬ 
cial  aid  from  the  AFL  meat  cutters 
who  are  on  strike  in  Madison,  Wis., 
the  Madison  Newspaper  Guild  this 
week  voted  $15  to  the  strike  fund  of 
the  Madison  Packing  Co.  strikers.  The 
guild  is  a  CIO  affiliate. 

S-H  Coimcil  to  Meet 
THE  SCRIPPS-HOWARD  Advisory 
Council  of  the  guild  is  to  meet  April 
24  in  Cincinnati  at  the  Hotel  Metro- 
pole.  41 

Bronx  Home  News  Signs 
THE  MANAGEMENT  of  the  Bronx 
Home  News  signed  a  guild  shop 
contract  last  week  providing  mini¬ 
mum  wage  scales,  dismissal  pay  of 
one  month’s  salary  for  every  year 
of  service  up  to  10  years,  and  a  lOTc 
increase  to  all  employes  not  affected 
by  the  minimums.  TTie  five-day  40- 
hour  week  is  continued.  The  guild 
shop  clause  provides  all  employes 
must  become  members  of  the  guild 
within  30  days  after  being  hired. 

■ 

NLRB's  Knoxville  Report 

KNOXVILLE,  Tenn.,  April  20— Three 
former  employes  and  one  person 
who  never  worked  for  the  paper  are 
recommended  for  “reinstatement”  in 
an  intermediate  report  filed  by  Ex¬ 
aminer  Albert  L.  Lohn  as  the  out¬ 
growth  of  an  NLRB  hearing  here  last 
February  on  charges  preferred  by  the 
Knoxville  Newspaper  Guild  against 
the  Knoxville  Journal. 

The  three  former  employes  are  Mrs. 
Lula  Hubbel,  and  Miss  Lucia  Brown, 
society  writers;  and  Kenneth  Har¬ 
rison,  reporter,  whom  the  guild  con¬ 
tended  were  discharged  for  union  ac¬ 
tivity.  The  other  person  is  Harry 
Human,  whom  the  guild  contended 
“was  hired  but  not  permitted  to  go  to 
work  when  it  was  learned  he  belonged 
to  the  guild.” 

The  report  also  recommended  pay¬ 
ment  of  back  pay  to  these  four,  less 
the  amovmts  they  earned  in  the  in¬ 
terim;  that  the  management  “cease  in¬ 
timidations  against  the  guild,”  and 
post  a  notice  for  30  days  showing  com¬ 
pliance.  The  report  recommended 
that  the  management  resume  contract 
negotiations  at  the  guild’s  request. 

The  Examiner’s  report  recapitulated 
testimony  that  Roy  N.  Lotspeich. 
Journal  publisher,  had  “stressed  the 
advisability  of  individual  as  against 
group  action  of  employes,  and  urged 
them  to  be  free  and  independent 
,  men,”  and  upheld  the  testimony  of 
Herbert  Marks,  TV  A  attorney,  and 
guild  spokesman,  “that  the  respondent 
was  not  acting  in  good  faith.” 
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Move  to  Limit  Debate  by  Mexico  err 
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The  only  evening  paper 
in  Washington  with  the 
Associated  Press  News 
and  Wirephoto  Services. 
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.An  impressive  presentation  of  advertising  now 
tveing  used  by  221  general  or  national  advertisers 
and  yet  only  one  piece  of  copy  from  each  campaign. 
flThis  shows  the  extent  to  which  national  advertisers 
use  one  newspajier  in  one  market  to  sell  their  prod¬ 
ucts  which  have  distribution  in  that  market.  QThis 
copy  is  all  of  current  advertising  campaigns  now 
running  in  The  Star  from  large  and  small  accounts. 
Many  of  these  advertisers  have  used  The  Star 
in  Washington  consistently  and  exclusively  for 
many  years.  Others  are  new  or  seasonal,  News¬ 


paper  make-up  with  live  news  on  every  page  gives  a 
"break"  to  the  small  as  well  as  the  large  advertiser 
that  no  other  medium  of  advertising  can  offer. 
^Compare  newspaper  advertising  in  one  imixvrtant 
market  with  any  other  advertising  investment.  It 
will  show  that  nothing  can  equal  the  results  from 
newspaper  advertising  when  accompanied  by  projier 
distribution  and  sales  effort.  ^  Annual  retail  sales 
in  Washington  are  given  as  $.3;10,813,I)(X).00— and 
The  Star  thoroughly  covers  the  families  accounting 
for  these  sales. 
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NOTE:  A  copy  of  this  exhibit  of  National  Newspaper  Advertising  will  be  mailed  to  any  one  on 
request.  Address  Advertising  Director,  The  Evening  Star,  Washington,  D.  C.,  or  Dan  A. 
Carroll.  NO  East  42nd  Street,  New  York,  or  John  E.  Lutz.  Tribune  Tower,  Chicago,  III. 
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EDITOR  <S  PUBLISHER 


(She  Nems 'Sentinel 

FORT  WAYNE,  IND. 


Total 


AN60Lfi 


EXHIBIT  “B  STATEMENT  OF  REVENl'E  AND  EXPENSES  FOB 


NONE 


NKW  TORK 


EXHIBIT  -C ••  EMPLOYBS'  BENEFIT  FEND  AS  AT  DECEMBER  31,  1937 


Report  of  AP  Auditing  Committee 


THE  REPORT  OF  THE  AP  auditors 
for  1937  with  a  letter  to  President 


committee  by  the  Board  of  Directors. 
“The  committee  wishes  to  express 


Frank  B.  Noyes  from  the  auditing  its  appreciation  for  the  assistance 
committee  follows:  given  by  Mr.  L.  F.  Curtis,  Treasurer 

“The  report  of  R.  G.  Rankin  &  Co.,  of  The  Associated  Press. 
of  New  York,  Certified  Public  Ac-  Very  truly  yours, 

countants,  who  audited  the  books  and 

accounts  of  The  Associated  Press  for  John  L.  Stewart,  Frank  G.  Hunt- 


the  year  ending  December  31,  1937, 
has  been  examined  and  is  hereby  pre- 


Chairman,  East¬ 
ern  Dtrision. 


It  is  recommended  by  the  J.  C.  Seacrest, 


Auditing  Committee  that  Rankin  &  Secretary,  Cen-  Wm.  I 

Company,  be  retained  as  auditors  tral  Division.  Wes 

pending  the  appointment  of  a  new  sion 

EXHIBIT  A  ”  BALANCE  SHEET  AS  AT  DECEMBER  31.  193 
assets 

CuiTI-Ilt  Assets 
Cash 

On  Deposit .  S4'9..'U4  os 

Petty  Cash  WorkiiiK  Fumls  and  Advam-es .  :iT.ti71.4'; 

Investments — Cnited  States  Government  Securities  i  Book 

Value )  . 

I  Par  Value  $2,«8T.300.00) 

Aei  ounts  Rei-eivable 

Suiiplemental  Services,  etc . 

.\--erueil  Interest  Receivable  on  Investments . 

Total  Current  Assets  . . . 

Investments  in  and  Advances  to  Afliliated  Companies 

Associateil  Press  of  Great  Britain.  Ltd.  and  Associated 

Press.  G.m.b.H.  (Inoludme  results  of  niM'rations i . 

Fixed  Assets 

Telel.vpe.  Wirephoto  Equipment.  Furnittire  and  Fixtures — 

■  It  the  Noniiiial  Value  of . 


i>4 

14. 87 


L  1  A  B  1  L  1  T  1  E  I 

Current  Li.ibilities 

.\<s'oiints  Payable  aiul  .Ais'riied  Exisaisi  s . 

Reserve  for  Social  Security  Taxes . 

Employes’  Social  Security  Tax  Contributions . 


Total  Current  Liabilities . 

Due  to  Employes'  Benefit  Fund . 

Geld  Delienture  Bonds 

Due  January  1.  ’JOdO — Interest  at  4S  wai 
Issued  and  Outstandine: : 

Series  “B"  . 

Series  "C  ' . 

Deferred  Income 

Assessments  for  1938  Collected  in  .Ailvaiic 
Reserves 

For  Emergency  Fund  . 

For  Foreign  Development . 

For  Insurance  . 


S3.’J!l!'.8tl.5.81 


$388.98i.‘’4 

:J4.210.71 

3,817.41 

4J7.(tl(».3li 

144.270.27 


Excess  of  Assessments  from  MemlM*rs  Held  for  Their  Account 


$4,925.00 

238.45U.IHI 


ENDED  DECEMBER  31.  IU37 


Revenue 

Assessments 
Interest.  et<'. 


$3,299  865.81 

I’HE 

YEAR 

$1(1 

588,236.20 

158.032.99 

$10 

740.269  19 

Exiiense 

Domestic  News  Cotle<‘tioii 

Foreign  News  Collection .  . 

News  Distribution  . 

Supplemental  servii-es  . 

Administrative: 

Salaries  . $19*2.171  .ll.l 

Contributions  to  Employes  Beiicfil  Fund 

Regular  .  242.153.7U 

Additional  .  144.270.27 

Swial  Security  taxes .  132.495.85 

la-gal  expenses .  48.917.44 

Other  expenses .  88,188  72 


$2.:i41.ii04  48 
705.616.43 
4.471.880  97 
•2.31 8. 969  ..‘(fl 


10.746.209.19 


Cash — On  Ik-posit  . 

I'nited  States  Government  Securities  (Book  Values) . 

•  Par  Value  $1,916,250.00) 

AiH'otints  B«>eeivable 

Accrued  Interest  on  United  States  Government  Securities.  . 

Accrued  Interest  on  Active  Mortgages . 

Loans  Re<-eivable  . 

Due  from  R<-al  Estate  Agents . 

Due  from  The  Assot'iatfHl  Press . 

Investments  in  Mortgages  iBook  Values) 

Active  Mortgages  . 

Mortgage  in  Delaillt  . 


*49,165.13 

1.925.718.7* 


RESS,  Jr. 
Southern  Divi¬ 
sion. 

Wm.  S.  Kellogg, 
Western  Divi¬ 
sion 


MortKiitic  li<)iu)hohl<*rs  Partiripatioii 

<ln  laiquMiatioii  I  .  $5S.O(MK(M> 

ls4‘ss:  for  Lokk  tlieroon .  !*5. 000.00 

l!»vrstnn*iitf4  ill  Rral  E>*lal«‘ . . 

1^‘Ms  :  R«*s«*rvi*  for  I Vpr(‘ciatioii  of  Hiiildin^K . 


$11,254.33 

21,228.92 

212.45 

3.157.44 

144.270.27 


1,089,815.96 

10,70.5.58 


0tn.iU8  77 
40.]fU  0i» 


T<jtal  Ktiiul.  availabli'  for  Honsions,  Inmiraiv'f*  an<l  Sii*k 

UNictits  .  $3.8.57 

EXHIBIT  “D"  EaMPLOY'ES'  BENEFIT  FI  ND  STATEMENT  OF  REVENUE 
AND  EXPENSES  FOR  THE  Y'EAR  ENDED  DFIUEMBER  31.  1937 

R»*\ohu«* 

('ontribiitions  from  Thr  AnwH-iated  Prc8« .  $242,153.79 

(Jraiit  from  Th<*  As804‘iat<Hl  Pr«ss .  144.270.27  $380 

Iiitercht  on  Uniteil  States  Government  8ociiriin*>s .  5,3 

lnl<*ri*Kt  on  Mtirla^as^fs .  tio 

tnt<*r«*st  on  Loans  . 

Uriilal  IiK'onx' — Ex|>(>n»4ps.  in«'ludin^  provi>iioii  for 

d(*pr(N>iation  of  OiiikiinL'fi  .  3 


Exp<*nM*>i 

Group  LiO*  InKiiram*** . 

PiMiKions . . 

Di>«M!»ilitieH  . 

Lohji  on  SalfH  of  R«*al  Eslati* . 

Provifiion  for  Loss  on  Mort^airf*  Bonds. 
M  iM‘<‘llan(‘ouK  . 


Net  Amount  add<‘d  to  Fund  durititf^  yfMr. 


LOSES  APPEAL 

The  West  Virginia  Supreme  Court, 
in  a  majority  decision  recently  re¬ 
fused  to  reconsider  its  findings  in  the 
case  involving  eventual  control  of  the 
Clarksburg  Publishing  Company,  pub¬ 
lishers  of  the  Clarksburg  Exponent 
and  the  Clarksburg  Telegram.  The 
action  of  the  court  closed  all  doors  for 
relief  in  the  state  courts.  Cecil  B. 
Highland,  was  defendant  in  the  appeal 
and  has  asked  for  the  rehearing. 


56.617  94 
45,821.64 
4.581.01 
17.783.40 
25.000.00 
250  39 


Judge  John  H.  Hatcher  dissented  and 
also  withdrew  his  concurrence  in  the 
unanimous  decision  filed  in  December. 
He  reserved  the  right  to  file  a  dissent. 
On  Dec.  7,  1937,  the  court  said  it 
found  no  evidence  of  fraud  in  the  pur¬ 
chase  of  568  shares  of  the  company's 
stock  from  the  RFC  by  J.  Homer 
Davis  and  remanded  the  case  to  the 
Harrison  county  circuit  court  to  de¬ 
termine  if  the  $45,360  purchase  price 
was  a  fair  one. 


Mt/ioAuriUE  I  IsoeearoM 

AL6ION  *  I  [---. - 

[ehuttgrr  I  * 

I  DEFIAm 

I 

eOUJMBlA  .J  I  •  I  ^ 

arr.  i  i  •  I 


I  •  tPAULOim 

.mWAYHE  -- 


.  r-^-T - 1  »54A^  . 

MMVriNATON  I  I  WERT 

'  '  .  I 

UVARRSN  1  •  I 

_ •MLUFfVOHX  I 


(ContittHcd  abtne) 


Weite. 

Qaxf. 

Ibo! 


HAROLD  C.  PLACE 

(By  to  Editor  &  Publisher) 

Topeka,  Kan.,  April  20 — Harold  C. 
Place,  42,  widely  known  former  news¬ 
paperman  and  publicity  director  for 
the  Kansas  Chamber  of  Commerce 
since  1934,  died  Monday  after  an  ill¬ 
ness  of  several  weeks.  During  the  past 
four  years  he  also  edited  the  Cham¬ 
ber’s  monthly  publication.  Progress 
in  Kansas,  and  the  Kansas  Year  Book. 
He  came  here  from  Toledo,  Ohio, 
where  he  was  editor  of  the  News-Bee 
from  1926  to  1931.  In  1919  he  was 
known  as  the  youngest  newspaper 
editor  in  the  world  when  at  23  he 
was  appointed  editor  of  the  Des 
Moines  (Iowa)  News.  He  held  that 
position  until  1924  when  he  joined  the 
Scripps-Howard  Newspapers  in  Ohio. 
He  is  survived  by  his  wife  and  his 
mothar,  a  son  Harold  C.  Jr.,  and  a 
daughter,  Jean. 


The  New  Yorkers 
who  live  in  good 
apartments  prefer 
The  Sun 

A  new  checkup  of  43  mid- 
Manhattan  apartment  houses 
managed  by  Brown,  Wheeloek, 
Harris,  Stevens,  Inc.  shows 
that  more  Suns  are  delivered 
to  them  than  all  the  other 
evening  newspapers  combined. 

^nn 


Editor  &  Publisher  always  does  a  good 
job  of  covering  the  A.N.P.A.  convention. 
OLR  job  is  to  cover  the  lucrative  Fort 
IXayne  Trading  Area  for  anyone  with 
anything  to  sell.  Going  into  98  out  of 
every  100  homes  in  Fort  Wayne,  and 
concentrating  the  total  circulation  within 
60  minutes  driving  distance  of  Fort 
IX  a.vne  .  .  .  how's  THAT  for  coverage? 


National  Representatives. 
New  York  Chicago 


Allen-Klapp-Frazier  Co. 
Detroit  St.  Louis 


for  APRIL  23,  1938 


Dreams  of  Practical  and  Economical 
Daily  Color  Printing  Come  Trnc 


The  Publisher’s  tlreani  of  economy,  the  Editor’s  dream  of  Page 
Capacity  and  widely  variable  Sections,  the  Advertising  Manager’s 
dream  of  any  kind  of  color  ads  anywhere  in  the  paper,  the  Cir¬ 
culation  Manager’s  dream  of  ample  speed  of  production  and  the 
Pressroom  Superintendent’s  dream  of  really  practical  operation 
on  every  kind  of  product,  are  all  fulfilled  in  this  latest  Scott 
Extra-Hi-Speed  Newspaper  Press. 

Installed  in  the  pressroom  of  The  Oregonian,  Portland,  Oregon, 
in  December  1937,  it  can  he  seen  in  operation  on  their  daily 
editions. 

Mr.  Publisher:  Are  your  presses  up  to  date?  You  cannot 
show  the  expected  profits  from  high-priced  executives  without 
machinery  to  economically  market  the  product  of  their  brains. 

Walter  Scott  &  €o. 

New  York  Chicago 

230  West  4l8t  Street  Plalnflcld,  NcW  tfcrSCy,  IJ.  S.  A.  1330  Monadnock  Bldg. 
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EDITOR  &  PUBLISHER 


0 


F  YOU  WANT  .  ...  OK 


ncreased 


tifde  Uu  different 


( 


offered  by  America’s  Foremost  and 


The  new,  modern,  mind-stimulating  contests  of  Publishers  Service 
Company  will  surpass  all  previous  PS  records  for  reader-interest 
and  circulation  power. 


New  and  brilliant  ideas!  contest  ideas  that  will  instantaneously 
capture  the  fancy  of  your  readers! 


If  you  are  at  all  interested  in  MORE  CIRCULATION, — get  full 
details  of  the  NEW  Publishers  Service  contests. 


NEW  CONTEST 


I  U  B 


L  I  s  H  E  R  s 


75  w  1:  S  T  S  T 


ErIfOR  APRIL  2  3,  1938 


IF  YOU  NEED 


circu  la  t ion 


AND  INGENIOUS 


STS 


Most  Successful  Promotion  Organization 


These  new  contest  plans  are  SELF-FINANCING. 

You  assume  no  risk.  You  make  no  financial  commitment. 

Publishers  Service  NEW  contest  plans  FINANCE  THEM¬ 
SELVES  EVERY  INCH  OF  THE  WAY. 

America’s  greatest  newspapers  have  used  and  ARE  NOW  USING 
these  new,  vastly  superior  contest  plans  for  circulation  promotion. 

If  you  want  MORE  CIRCULATION,  get  the  details. 


PLANS  /or  NEWSPAPERS 


AP  Directors  Report 
Service  Improvements 


EDITOR 


COMPUCATIONS 


EMPHASIS  on  improved  service  dur¬ 
ing  1937  is  made  in  the  annual  re¬ 
port  of  the  Board  of  Directors  which 
will  be  presented  to  the  Associated 
Press  membership  meeting  Monday 
morning. 

Outstanding  feats  of  the  news  photo 
service,  improvement  of  Wirephoto 
equipment,  and  extension  of  the  ser¬ 
vice  by  radio  to  South  America  were 
mentioned  as  developments  in  1937. 
A  rearranged  trimk  wire  system  has 
eliminated  time  wasting  relays  and 
the  Feature  Service  is  mentioned  for 
its  development  of  the  picture  page 
technique. 

The  board  also  reports  the  AP  added 
33  members  during  the  year. 

The  general  manager’s  report  was 
eliminated  this  year  by  the  board  and 
the  directors’  report  follows  in  full: 

"The  board  of  directors  wishes  to 
advise  the  membership  of  the  im¬ 
provements  and  distinctive  develop¬ 
ments  that  occurred  in  the  operations 
of  the  service  during  the  year  1937. 

“Various  measures  were  adopted  to 
fit  the  news  report  more  closely  to  the 
needs  of  the  members.  A  greater  com¬ 
pactness  in  news  dispatches  and  a 
higher  selectivity  of  subject  matter 
were  enforced,  thus  reducing  word- 
age  appreciably.  At  the  same  time, 
broader  variety  of  style  was  encour¬ 
aged  in  the  interest  of  more  attractive 
presentation. 

“Renewed  emphasis  on  the  prompt 
and  orderly  movement  of  spot  news 
was  enjoined  upon  every  department 
of  the  staff  and  every  step  of  news 
administration  was  again  directed 
toward  the  cardinal  principles  of  ac¬ 
curacy,  impartiality  and  good  taste. 

“The  news  photo  service,  including 
Wirephoto  and  the  Telemat  services, 
had  a  successful  year  in  which  the 
photographic  news  report  was  inten¬ 
sified.  Coverage  was  concentrated  on 
outstanding  stories  and  the  elimina¬ 
tion  of  secondary  material.  . 

“The  news  photo  service  maintained 
superiority  in  speed  of  delivery  and 
quality  of  photographs  on  every  major 
event  during  the  year.  Most  spectac¬ 
ular  of  these  achievements  were  the 
coverage  of  the  Hindenburg  and 
Texas  school  disasters  and  the  ten- 
day  beat  on  the  bombing  of  Shanghai. 
There  were  additional  mechanical  im¬ 
provements  while  the  Telemat  ser¬ 
vice  was  reorganized  to  provide  faster 
delivery  of  important  pictures  in  mat 
form. 

‘“nie  Traffic  Department  provided 
new  Wirephoto  receiving  equipment, 
extended  service  by  radio  to  Latin 
America  and  rearranged  trunk  wire 
operation.  The  new  Wirephoto  equip¬ 
ment  produces  pictures  of  fine  quality. 

“The  news  service  to  Latin  America 
delivers  several  thousand  words  daily 
to  newspapers  in  that  part  of  the 
Western  Hemisphere.  Establishment 
of  this  service  resulted  in  increasing 
participation  of  newspapers  by  ap¬ 
proximately  100%  and  also  opened  up 
the  possibility  of  greater  expansion  in 
the  future. 

“The  trunk  wire  rearrangement 
brought  about  the  elimination  of  a 
number  of  relays  so  that  the  general 
news  report  is  being  delivered  more 
rapidly  to  a  greater  number  of  mem¬ 
ber  papers  than  at  any  time  in  the 
past. 

“The  Feature  Service  took  fimther 
steps  in  meeting  the  specialized  ap¬ 
peal  of  newspaper  readers  for  this 
material.  By  eliminating  non-essen¬ 
tial  features,  this  service  provided 
easy-to-read,  bright,  informative  and 


well  edited  stories  and  particularly 
well  adapted  picture  layouts. 

“The  Feature  Service  also  intro¬ 
duced  an  effective  picture  story  tech¬ 
nique,  started  ‘Picture  Show’ — the 
first  nationally  distributed  page  of  its 
kind — and  more  firmly  established 
‘The  World  This  Week,’  the  first  na¬ 
tionally  distributed  news  review  page. 

“By  close  contact  and  a  thorough 
study  of  conditions  in  their  respective 
territories,  the  representatives  of  the 
Membership  Department  assisted 
hundreds  of  members  in  using  their 
own  service,  with  resultant  economy 
and  elimination  of  duplication.  The 
department  also  was  effective  in  in¬ 
creasing  public  information  on  the 
work  and  purpose  of  the  Associated 
Press  through  special  stories,  adver¬ 
tisements  and  institutional  material. 

“Thirty-three  members  were  added 
during  the  year  which  saw  a  number 
of  consolidations  and  discontinuances 
of  publication.  Membership  repre¬ 
sentatives  visited  every  member  of 
the  Associated  Press,  extending  the 
use  of  supplemental  services,  straight¬ 
ening  out  problems  and  complaints 
and  arranging  to  fill  special  needs. 
This  department  also  began  the  task 
of  assembling  through  research  the 
continuing  history  of  the  organization 
in  readable  form. 

“The  report  of  your  Board  in  1936 
referred  to  a  case  in  litigation  before 
the  United  States  Supreme  Court. 
The  decision  in  that  case  upheld  the 
constitutionality  of  the  National  Labor 
Relations  Act,  which  established  that 
the  organization  was  engaged  in  in¬ 
terstate  commerce  as  well  as  pro¬ 
viding  for  collective  bargaining  by 
the  employes.  Negotiations  in  col¬ 
lective  bargaining  subsequently  have 
occurred. 

“The  Employes  Benefit  Fund  earned 
$121,874.54,  or  3.39%  in  1937,  compared 
with  $113,555.96,  or  3.34%  in  the  pre¬ 
vious  year.  Group  life  insurance, 
maintained  on  behalf  of  the  employes, 
was  carried  on  the  lives  of  1,353  mem¬ 
bers  of  the  staff,  as  compared  with 
1,258  in  1936.  ITie  total  amount  of 
insurance  outstanding  at  the  close  of 
1937  was  $3,769,600.” 


George  B.  Longan 
L.  K.  Nicholson 
Paul  Bellamy 
John  Cowles 
Frank  E.  Gannett 
W.  J.  Pape 
Clark  Howell 
Houston  Harte 
Josh  L.  Horne 


Frank  B.  Noyes 
W.  H.  Cowles 

E.  Lansing  Ray 
Stuart  H.  Perry 
Robert  McLean 
J.  R.  Knowland 
R.  R.  McCormick 

F.  E.  Murphy 
Paul  Patterson 


DO  YOU  SELL 
TO  HOME  OWNERS 

present  and  prospective? 

Prospects  for  home  building,  improve- 
I  ment  or  equipment  ere  selected  for 
I  you  by  lively  reader  interest  in  the 
Sunday  Journal  Home  Section.  Cir¬ 
culation  exceeds 

100,000 

throughout  Rhode  Island 

PROVIDENCE 

i  SHNday  Journal 


Draan  for  Editor  &  Publisher  by  Louis  A.  Paige,  Utica  {N.  K.)  Obsen’cr-Dispatch 

"Will  you  please  explain  to  little  Cedric  that  Duckey  Wuckey  wasn't 
really  hurt  in  your  strip  last  night?" 


W.  A.  WHITE  TO  SPEAK 

William  Allen  White,  editor  and 
publisher,  Emporia  (Kan.)  Gazette, 
will  be  the  guest  of  honor  and  prin¬ 
cipal  speaker  at  the  12Sth  dinner  of 
the  Economic  Club  of  New  York  at 
the  Hotel  Astor  Tuesday  evening, 
April  26.  Leading  publishers  attend¬ 
ing  the  annual  meetings  of  the  Asso¬ 
ciated  Press  and  the  American  News¬ 
paper  Publishers  Association  are  be¬ 
ing  invited  to  attend  as  guests  of  the 
club.  Other  speakers  who  will  dis¬ 
cuss  the  evening’s  topic:  “Can  It  Hap¬ 
pen  to  Us?”  will  be  Henry  H.  Curran, 


This  Spring 
the  Folks 
of 

Kansas 


Deputy  Mayor;  David  Cushman  Coyle, 
economic  adviser  to  the  present  Ad¬ 
ministration  in  Washington,  and  Har¬ 
per  prize  winner,  and  George  E.  So- 
kolsky,  columist  and  lecturer. 

NEW  NEA  OmCES 

The  National  Editorial  Association, 
effective  May  1,  will  move  to  larger 
quarters  at  Room  1216,  Daily  Times 
Building,  211  West  Wacker  Drive,  Chi¬ 
cago.  The  office  will  also  be  the  new 
address  of  Newspaper  Association  Ser¬ 
vice  Bureau,  according  to  Miss  Ferol 
Tyler,  NEA  office  manager. 


Are 

Looking  at 
the  World 
Through 


Rose  Colored  Glasses 

Optimism,  cheerfulness  and  confidence  prevail  thruout  the  length 
and  breadth  of  this  prospering  Mid-western  State  of  Kansas.  And 
the  reason  for  this  elation  is  centered  on  a 

WAVING  SEA  OF  GREEN 

stretching  out  for  hundreds  of  square  miles.  This  “waving  sea  of 
green”  is  all  potential  WHEAT  growing  three  weeks  ahead  of 
schedule  due  to  nature’s  lavish  gift  of  abundant  rainfall  and  mild 
temperatures.  Official  forecasts  all  point  to  big  increases  over  last 
year’s  banner  wheat  crop  of  over 

158,000,000  BUSHELS 

(One  fourth  of  the  nation’s  entire  yield) 

In  this  great  Topeka  Market  as  well  as  the  rest  of  Kansas  over 
50,000  families  and  readers  of  The  Topeka  Daily  Capital  are  now 
spending  freely  as  they  all  anticipate  a  flood-tide  of  gold  in  the 
near  future. 

As  a  Spring  tonic  to  bolster  sales,  place  your  advertising  schedule 
in  the  (CAPITAL  at  America’s  most  equitable  rate.  Only  13c  a  line. 

50,000  CIRCULATION  —  DAILY  and  SUNDAY 

^I)e  l^opeha  Batlp  Capital 

Arthur  Capper,  Publtther 

TOPEKA  Member  A.B.C.  KANSAS 

New  York  Chicago  Detroit  KasMis  City  San  Francieco 
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1938  GAINS 


The  circulation  and  advertising 
yolume  of  the  New  York  Mirror  are 
now  the  greatest  in  its  history. 


The  MIRROR  GAINED  86,874  lines  of  adver¬ 
tising  in  the  first  three  months  of  1938.  No  other 
New  York  newspaper  shows  a  gain  for  this 
period.  March  was  the  22nd  consecutive  month 
in  which  The  Mirror  gained  in  advertising. 


The  DAILY  MIRROR  with  a  March  31,  1938 
A.  B.  C.  GAIN  OF  100,422  over  the  same  1937 
six  months'  period,  moved  from  4th  to  3rd 
place  among  daily  newspapers  in  America. 


DAILY  709,254 


SUNDAY  1,481,610 


NEW  YORK  MIRROR 


1 


I 


Says  Banks  Con 
Advertise  Credit 
Like  Merchandise 


advertising  managers  should  make 
themselves  known  more  and  should 
instruct  their  personnel  to  observe 
closely  details  like  good  tear 
sheets  and  instructions  accompanying 
copy. 

Newspapers  can  depend  on  the  Bank 
of  America  spending  more  on  news¬ 
paper  advertising  diuring  times  of  de¬ 
pression  than  in  good  times,  Mr. 

Townsend  said.  An  example  of  this 
was  the  “Back  to  Good  Times”  cam¬ 
paign  in  1932  and  1933,  conducted  in 
the  depths  of  the  depression  with  a 
$100,000  additional  grant  for  adver¬ 
tising  to  swell  the  flow  of  copy. 

Salva9ing  a  Campaign 
A  campaign  that  started  on  the 
wrong  step  and  then  became  one  of 
the  most  successful  in  the  bank’s 
history  of  30  years  of  advertising  was 
the  automobile  financing  drive,  he 
said.  More  than  $5,000,000  is  l^ing 
lent  monthly  today,  but  for  a  time  it 
seemed  the  campaign  would  fail. 

This  appearance  of  disaster  was  de¬ 
spite  the  fact  that  the  advertising 
first  used  crowded  the  bank’s  various  ing  there  interviewing  prospects  lured  sons,  Uirned  the  tide.  Costly  mats 
offices  with  potential  clients.  But  the  by  the  advertising,  Mr.  Townsend  had  to  be  discarded  and  campaign 
prospects  were  taking  an  average  of  found  the  campaign  had  been  \m-  plans  had  to  be  revamped,  but  a  test 
one  loan  to  50  questioners.  consciously  misleading.  Restricting  the  of  the  new  crop  of  prospects  showed 

Going  to  a  distant  branch  and  work-  copy  appeal  to  a  smaller  class  of  per-  nine  loans  in  11  interviews. 


Vice-President  Bonk  oi  Amer¬ 
ica  Says  Policy  Colls  for 
Heavy  Use  of  Newspapers 

Banks  should  advertise,  should  en¬ 
courage  their  clients  to  advertise  and 
should  use  the  newspapers  to  carry 
the  main  portion  of  their  sales  mes¬ 
sages,  L.  E.  Townsend  told  members 
of  the  Northern  California  Newspaper 
Advertising  Managers  Association  at 
their  recent  April  meeting.  Mr.  Town¬ 
send  is  vice-president  in  charge  of 
advertising  of  the  Bank  of  America, 
which  in  the  past  five  years  has  ex¬ 
pended  nearly  $2,000,000  for  adver¬ 
tising. 

“Credit  can  be  sold  like  any  other 
merchandise,”  he  explained,  in  defin¬ 
ing  why  a  bank  should  advertise.  An 
important  additional  reason  lies  in 
the  fact  that  the  banker  of  today  faces 
the  need  of  recapturing  public  opin¬ 
ion.  Furthermore,  new  fields  of  ser¬ 
vice  are  essential  in  these  days  of 
credit  contraction,  when  bank  loans 
average  $150,000,000,000  against  $400,- 
000,000,000  formerly. 

■Hiat  advertising  must  be  mainly 
newspaper  copy  is  the  creed  of  the 
foimder  and  present  chairman  of  the 
board  of  the  Bank  of  America,  A.  P. 
Giannini,  he  said.  ’This  theory  has 
been  Mr.  Giannini’s  creed  “because 
newspapers  build  commimities,  and 
no  other  media  is  doing  that  same 
job.” 

It  is  a  definite  instruction  that  50% 
or  more  of  the  bank’s  advertising 
shall  be  placed  in  newspapers,  al¬ 
though  other  media  are  used  to  roimd 
out  the  newspaper  message,  he  ex¬ 
plained. 

Ads  Make  Assett 

“I  feel  the  modern  banker  must 
realize  that  advertising,  merchandis¬ 
ing  and  selling  are  what  puts  assets 
in  a  statement,”  Mr.  Townsend  said  in 
a  post-speech  question  session  during 
which  he  was  asked  if  he  believed 
banks  should  recommend  clients  to 
advertise.  He  explained  it  was  against 
bank  policy  to  tell  clients  how  to  run 
their  businesses,  but  that  “certainly 
advertising  and  good  will  are  the 
greatest  things  in  a  company’s  state¬ 
ment.” 

“If  you  want  more  advertising,  get 
together  on  rates,”  Mr.  Townsend  said. 
In  using  400  daily  and  weekly  papers 
in  California,  a  wide  range  of  milline 
rates  “that  seems  without  rhyme  or 
reason”  has  been  noted. 

Asked  to  list  other  weaknesses  in 
newspaper  selling,  Mr.  Townsend  said 


Draum  for  Editok  &  Puilisheb  by  Ralph  Reichhold,  Pittsburgh  {Pa.)  Press 


s  our  new 


THE  JOHNSTOWN.  PA..  NEWS  MESSAGE  NO.  11 


Circulation 


City  Zone  Population 
105,265 

Trade  Area  Population 
299,781 


T  ribune-Democrat 
ABC  Circulation 


Bveraffe  net  paid  daily  circulation 
of  The  Baltimore  Sun  (mominr  and 
evenlnc  laauea)  duiinc  March,  1938 
^which  repreaenta 


Johnstown  has  big,  busy  stores.  Flood  rehabilitation  has  been  completed. 
New  homebuilding  is  continuing.  Modem  mills  of  Bethlehem  Steel  Co.  and 
Carnegie-Illinois  Steel  Co.  together  with  125  other  industrial  plants  are 
running  above  national  average.  Agricvilture  is  a  major  industry.  This  entire 
trade  territory  is  covered  by  two  good  newspapers. 


•T«r  klarck  a  jmmr  ago 

Sunday  Soil  oirculatlon  in  March;  812.- 
787 — a  rain  of  1,888  over  March. 
1M7. 

Everrthimg  in  Baltimore 
Rmatvm  Around 
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New  'TeUphoto  Machines 
Geared  to  the  Times! 


iWITH  OUR 
GREETINIGS  TO 
THE  A.W.P.A. 
COMES  THIS 
IMPORTAWT 
ANWOUWCEMENT 


THE  NEW  ACME 
tevTOANS-CEIVER 


ONLY  8  inches  deep,  8 
inches  high  and  14  inches 
wide,  but  it  both  trans¬ 
mits  and  receives  pictures. 


It  always  has  been  Acme's  objec¬ 
tive  to  supply  adequate  telephoto 
service  on  an  economical  and 
practical  basis  that  will  permit  the 
general  use  of  this  marvel  of  mod¬ 
ern  journalism.  That  goal  has 
been  reached. 

Acme  engineers  have  developed 
equipment  that  makes  possible 
perfect  transmission  of  pictures  on 
a  low-cost  basis.  Numerous  obsta¬ 
cles  have  been  overcome.  New 
devices  make  it  possible  for  the 
picture  to  “ride  through"  on  poor 


quality  telephone  lines.  Operation 
has  been  simplified.  The  size  of 
equipment  has  been  reduced,  mak¬ 
ing  it  fully  portable.  Greater  pre¬ 
cision  has  been  obtained.  Motors 
all  over  the  country  are  controlled 
with  such  amazing  accuracy  that 
their  speed  does  not  vary  more 
than  one  part  in  ten  million. 

The  result  is  that  it  is  difficult  to 
discern  whether  a  picture,  trans¬ 
mitted  3,000  miles  as  easily  as  you 
make  a  long  distance  call,  is  a  tele¬ 
photo  or  an  original  photo. 


\ 


Acme  operates  on  the  economical  bulletin  telephoto  basis.  When  a  big 
story  breaks,  Acme  telephotos  closely  follow  the  wire  bulletins — but  your 
cost  is  based  on  the  pictures  you  want.  You  do  not  have  to  pay  the 
cost  of  transmitting  scores  of  unimportant  pictures  each  week  in  order 
to  get  super-speed  service  on  the  really  important  ones. 


Acme  Newspictures,  Inc. 

220  EAST  42ND  ST.-NEW  YORK  WEST  THIRD  and  LAKESIDE  CLEVELAND,  O- 
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EDITOR  (S  PUBLISHER 


C.  F.  Kelly,  Publisher, 
Representative,  Dies 


More  than  500  persons  attended  the  of  Spokesman-Review  until  1910,  and 
funeral  services.  Two  hundred  officials  since  1912,  had  been  an  editorial 


and  employes  of  the  Kelly-Smith  writer. 

Company  of  New  York,  the  Fall  River  ■ 

Herald  News  and  the  Perth  Amboy  JQHN  F  DORE 
Evening  News  were  among  those  ^ 

present.  John  Francis  Dore,  former  Seattle 


Head  oi  Kelly-Smith,  Sole  Owner  of  2  Papers 
and  Part  Owner  of  Another,  Succumbs  to 
Heart  Attack  at  64 


Among  those  who  attended  were  police  reporter  who  became  Mayor  of 


U.  S.  Representative  Joseph  W.  Mar-  that  city  and  in  1936-37  was  a  central 


tin  Jr.,  Republican  minority  leader  in  figure  in  the  Seattle  Post-Intelligencer 
the  lower  house  and  a  co-publisher  and  Seattle  Star  guild  strikes,  died 


of  the  North  Attleboro  (Mass.)  Chron-  April  18  after  a  lingering  illness. 


icle. 

Paul  Murphy,  publisher,  Pertl 
Amboy  Evening  News;  Victor  Han 


native  of  Boston,  he  entered  newspa- 
Perth  per  work  in  Seattle  in  1903,  studying 
Han-  law  while  covering  police  headquar- 


CORNELIUS  raANCIS  I^LLY,  64,  practical  system  of  pneral  son,  publisher,  Birmingham  News-  ters  for  three  dailies.  He  was  ad- 

newspaper  publisher  and  long  prom-  to  the  c^munity  he  always  called  his  Age-Herald;  Edward  H.  Butler,  pub-  mitted  to  the  bar  in  1909.  In  the  P-1 


inent  in  the  special  representative  own.  Men  have  purchased  steam  li^her,  Buffalo  Evening  News;  B.  H.  strike  he  refused  protection  for  me'- 
field.  died  m  his  home  at  Larchmont,  yachts  and  big  r^denc«  as  m^ks  of  Lawrence,  general  manager,  Indian-  chanical  workers  because,  he  said 


N.  Y.,  of  a  heart  attack  in  the  early  their  success.  Con  Kelly  bought  apolis  Star,  and  A.  H.  Marchand,  gen¬ 


morning  April  16.  three  newspapers,  combined  them,  and  gj.gj  manager,  Boston  Post. 

Mr.  Kelly  was  president  of  the  with  them  lashed  at  political  cor-  a 

_  ruption  in  his  home  city  to  free  it  NELSON  W.  DURHAM 

from  calumny  and  rising  economic  ,  „ 

distress.”  Nelson  W.  Durham,  78,  edi 


distress.”  Nelson  W.  Durham,  78,  editorial 

..  ..  E  II  D"  ■  writer  and  editor-emeritus  of  Spokane 

a  •  on  a  ivor  apors  (Wash.)  Spokesman-Review  died  “OTT  TTPTHIUQ"  TMTUTSTPP 
Mr.  Kelly  was  bom  in  Fall  River,  April  15  of  a  heart  ailment.  He  SILURIANS  DINNER 

Mass.,  on  Feb.  16,  1874.  He  attended  haj  been  a  Pacific  Northwest  news-  The  annual  spring  dinner  of  The 
schools  there  and  in  Boston  and  Prov-  paperman  for  55  years.  From  1883  to  Silurians,  newspapermen’s  associa- 
idence.  In  1894  he  began  newspaper  iggg  he  was  news  editor  and  special  tion,  will  be  held  Saturday,  April  30, 
work  in  the  business  office  of  the  writer  for  the  Portland  Oregonian,  at  7  p.m.,  at  the  Hotel  Lafayette,  New 
Fall  River  Globe  and  was  for  11  years  He  then  served  as  managing  editor  York. 


1  A.  H.  Marchand,  gen-  (hey  had  not  asked  for  it.  He  re- 

Boston  Post.  versed  this  stand  in  the  Star  strike. 

HZ  nTTRHflVI  ordering  police  to  clear  picket  lines 

UvltiTl/kiyi  and  offering  non-strikers  protection  in 

Durham,  78,  editorial  their  homes. 


Cornelius  F.  Kelly 


Kelly-Smith  Company,  special  repre¬ 
sentatives,  of  420  Lexington  Ave.,  New 
York,  and  president  of  the  Fall  River 
(Mass.)  Herald  News,  and  the  Perth 
Amboy  (N.  J.)  Evening  News,  and 
vice-president  and  director  of  the 
Birmingham  (Ala.)  News  and  Age- 
Herald.  He  was  at  one  time  associated 
in  the  ownership  of  the  Montgomery 
(Ala.)  Advertiser. 

Mr.  Kelly  was  stricken  shortly  after 
returning  from  a  Good  Friday  service 
at  St.  Augustine’s  Church,  Larch¬ 
mont,  and  he  died  a  few  hours  later. 
A  solemn  mass  of  requiem  was  held 
for  him  at  this  church  Tuesday  morn¬ 
ing.  Burial  followed  in  Gate  of 
Heaven  Cemetery,  Valhalla,  N.  Y. 

Known  for  Integrity 

In  its  tribute  to  “A  Great  News- 


business  manager  there.  Following 
that  he  started  in  the  special  repre¬ 
sentative  field  in  New  York  with  the 
Smith  &  Thompson  agency  where  he 
stayed  for  two  years. 

In  1908,  Mr.  Kelly  bought  part  in¬ 
terest  in  Hand,  Knox  &  Company  and 
became  director  and  treasurer. 

In  1910  he  founded  his  own  special 
representative  organization  in  New 
York.  The  Kelly-Smith  Company 
now  represents  48  newspapers 
throughout  the  country  and  has  offices 
in  Boston,  Philadelphia,  Chicago,  At¬ 
lanta  and  Detroit. 

Mr.  Kelly  purchased  the  Fall  River 
Herald  and  Evening  News  in  1926  and 
merged  them  with  the  Fall  River 
Globe  which  he  bought  in  1929  into 
the  Herald  News. 

Owns  Interest  in  Birmingham 

He  became  associated  in  the  owner¬ 
ship  of  the  Birmingham  papers  when 
Victor  Hanson  who  owned  the  News, 
bought  the  Ledger  in  1920.  Mr. 
Kelly’s  interest  has  continued  through 
Mr.  Hanson’s  purchase  of  the  Age- 
Herald  and  merger  of  the  Ledger. 

In  1935  Mr.  Kelly  acquired  sole 
ownership  of  the  Perth  Amboy  Eve¬ 
ning  News.  He  had  purchased  it  four 
years  previously  with  Col.  Charles  C. 
Kahlert. 

Surviving  are  his  widow,  Mrs.  Eliz¬ 
abeth  R.  Kennedy  Kelly;  six  daugh¬ 
ters,  the  Misses  Margaret,  Elizabeth, 
Catherine,  Frances,  Mary  Corneliq, 


in  iis  xriDuie  to  threat  in ews-  Joan  Kennedy;  two  sisters,' Mrs. 

K  T.  Murphy  and  Miss  Hrmnah  C. 


.1  y->*  •  J  A  ^  TT  V  VIAAO  X.  AVXVAA  V  CIIIVA  XTAldS  XAailllCUI 

the  Birmingham  News  and  Age-Her-  brothers,  John  T.  Kelly 

aid  said  wherever  daily  newspapers  j  A  r\  ^  r  v 

rh.iKU.KssH  in  fhic  Cnn  ^nd  Dr.  Daniel  J.  Kelly. 


are  published  in  this  country.  Con 
Kelly’s  character,  his  personal  in¬ 
tegrity,  his  forcefulness,  his  devotion 
to  newspapers  and  newspapermen,  his 
great  capacity  for  friendship  were 
universally  recognized.” 

“It  was  part  of  Con  Kelly  that  he 
bound  men  to  him  with  hoops  strong¬ 
er  than  steel,”  the  Birmingham  dailies’ 
eulogy  continued,  “because  he  loved 
greatly,  and  for  a  friend,  no  sacrifice 
was  tw  great,  no  call  ever  unheeded. 
Above  all  Con  Kelly  personified  char¬ 
acter  and  integrity  in  every  relation¬ 
ship  in  life.” 

The  Boston  Post,  his  first  big  client, 
commented  that  the  career  of  Mr. 
Kelly  was  a  landmark  in  the  history 
cf  Fall  River,  his  birthplace. 

Zeal  for  Service 


NEWSPAPER 

FINANCING 


DAVIS  &  THOMPSON 

INCORPORATED 


“To  the  scenes  of  his  boyhood  went 
a  zeal  for  service  almost  unmatched 
in  the  chronicles  of  America’s  suc¬ 
cessful  men,”  said  the  Post.  “He  was 
almost  alone  in  the  ranks  of  rich  men 
in  his  devotion  of  his  wealth  to  a 


Uafoa  Tnist  Bldg., 
Clavdand 


Like  Quintuplets  .  .  . 


rif  you  ever  journeyed 
up  to  Callander,  Ont.  to 
visit  the  town’s  leading 
citizens  you’d  count  one, 
two,  three,  four,  five — just 
to  make  sure  you’d  seen  them 
all. 

Troy  (New  York  State’s 
lowest  cost  major  market)  is 
“quintuplets”,  too,  for  within 
the  3^-mile  radius  of  the 
A.  B.  C.  City  Zone  lie  three 
cities  and  two  villages — Troy, 
Watervliet,  Cohoes,  Green 
Island  and  Waterford — so  re¬ 
lated  by  proximity,  trans- 
E  .  portation,  convenience  and 
K  common  interest  that  they 
form  one  economic  unit. 
Troy — like  quintuplets 
— should  be  “count- 


be  sure  you  see  the 
A.  B.  C.  City  Zone  in  its  B 
entirety,  for  the  massed  » 
power  of  these  five  commu¬ 
nities  creates  an  exception¬ 
ally  productive  market  of 
119,324  consumers  who  annu¬ 
ally  make,  according  to  Sales 
Management’s  latest  esti¬ 
mates,  grocery  purchases  of 
$14,100,000,  total  retail  pur¬ 
chases  of  $48,235,000. 

And  here’s  something  else 
exceptional  about  Troy — be¬ 
cause  a  single  medium  gives 
you  blanket  coverage  of  this 
metropolitan  center  at  one 
price  of  12c  a  line  Troy  is 
New  York  State’s  lowest 
cost  major  market.  Write 
for  1938  market  data 
folder  and  map. 


ed,”  so  you’ll  folder  and  m 
J.  A.  Viger,  Advertising  Manager 
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J9  daily  newspapers  cover  7  of 

THE  ABLE-TO-BUY  FAMILIES  IN  THESE  MARKET  AREAS 


(Sl  of  the  total  retail  sales  of  the  Southeast  is  concentrated 
4  /O  in  the  19  cities  spotted  on  the  map  together  with  their 
trading  areas.  You  can  cover  this  easy-to-reach  market  most  effec¬ 
tively  and  most  economically  with  the  19  daily  newspapers  listed 
here.  Tliese  leading  daily  newspapers  reach  71%  of  the  able-to- 
huy  families  in  these  market  areas.  These  families  represent  the 
cream  of  the  buying  power  of  the  Southeast  with  retail  sales  per 
white  family  averaging  27%  higher  than  the  U.  S.  average. 

No  other  form  of  media  gets  yonr  message  into  the  homes  of  so 
many  families  with  money  to  spend  in  the  Southeast  at  anything 
like  the  low  cost  of  this  list  of  daily  newspapers. 

Sales  quotas  in  the  Southeast  are  constantly  being  revised  up¬ 
wards.  It  is  one  of  the  best  business  markets  in  the  country  today 
and  in  1937  showed  much  higher  gains  than  the  national  average 
in  the  important  classifications ;  automobiles,  life  insurance,  elec¬ 
tric  power  output,  farm  income,  and  the  value  of  checks  drawn. 

The  19  newspapers  listed  here  are  given  as  an  example  to  show  how  news¬ 
papers  give  more  complete  coverage  of  the  Southeast  at  less  cost  than  any 
other  media  or  combination  of  media. 

USE  DAILY  NEWSPAPERS  TO  SELL  THE  SOUTHEAST 


For  further  information,  write  any  one  of 
the  daily  newspapers,  or  Southern  News¬ 
papers,  P.  O.  Box  90,  Atlanta,  Ga. 

THE  ASHEVILLE  CITIZEN-TIMES 
THE  CHARLOTTE  OBSERVER  ' 

THE  WINSTON-SALEM  JOURNAL- 
TWIN  CITY  SENTINEL 

THE  RALEIGH  NEWS  &  OBSERVER 
THE  WILMINGTON  STAR-NEWS 
THE  GREENVILLE  NEWS-PIEOMONT 
THE  STATE.  COLUMBIA,  SOUTH  CAROLINA 
THE  ATLANTA  CONSTITUTION 
THE  SAVANNAH  NEWS-PRESS 
THE  COLUMBUS  LEDGER-ENQUIRER 
THE  BIRMINGHAM  NEWS  &  AGE-HERALD 
THE  MONTGOMERY  ADVERTISER 
THE  KNOXVILLE  JOURNAL 

THE  NASHVILLE  BANNER 
THE  NASHVILLE  TENNESSEAN 

THE  MEMPHIS  COMMERCIAL  APPEAL 
THE  TIMES-PICAYUNE-NEW  ORLEANS  STATES 
FLORIDA  TIMES-UNION 
THE  MIAMI  HERALD 
THE  TAMPA  TRIBUNE 


34 


^kott  1'a.ka^ 


GOVERNOR  JAMES  V.  ALLRED  of 
Texas  recently  gave  his  definition 
of  the  “subsidized  press”  as  the  term  is 
tised  in  politics.  “It  generally  means,” 
the  governor  said,  “those  papers  which 
are  supporting  the  other  fellow.” 


IN  A  STORY  dealing  with  a  man 
found  dead  in  his  rooming  house 
the  Battle  Creek  (Mich.)  Moon-Jour¬ 
nal  said  recently:  “Mr.  Bricker  had 
been  in  good  health  for  several  years, 
but  recently  had  been  employed  at 
Smith’s  restaurant,  29  Main  street.” 


EDITOR  6,  PUBLISHER 

SCRANTON’S  FIRST  NEWSPAPER— 


THE  FXDLLOWING  ad  appeared  in 
the  classified  section  of  the  Hop¬ 
kinsville,  Ky.  paper  early  in  April: 
“WANTED:  YOUNG  WOMAN,  NOT 
OVER  30,  TO  MARRY.” 

Simon  Daniel,  25-year-old  farmer, 
said  it  had  taken  him  five  years  to 
get  up  nerve  enough  to  place  the  ad 
but  if  he  got  a  good  wife  he’d  con¬ 
sider  it  worth  it. 

’The  ad  cost  him  30  cents. 


Dratvn  for  Editor  &  Publisher  by  Fred  Wil¬ 
son,  San  Diego  {Calif.)  Union 


" — All  right,  you  mugs,  scram  and 
let  a  lady  knock  out  her  column  on 
etiquettel" 


visor,  accountant,  unusual  qualifica¬ 
tions;  take  anything. 


THERE  WAS  no  sunshine  in  Times 
Square,  New  York,  April  13.  That 
may  have  been  because  it  was  a 
cloudy  day.  Or  perhaps  because  the 
New  York  Times’  front  page  that  day 
bore  a  headline  with  this  final  deck: 

Jorccki  Has  Sliqht  Margin — 
Polling  Heavy — Negro  Killed 
It  Making  Goins 

The  last  line  apparently  belonged 
on  an  earlier  deck,  written  too  long. 


THIS  NEWS  item  was  recently  handed 
to  a  North  Carolina  daily  by  the 
parents  of  a  child  who  had  been  bitten 
by  a  rabid  dog: 

“Little  Miss - is  im¬ 


proving  nicely  after  taking  the  plaster 
paris  treatment.” 


THE  FOLLOWING  display  ad,  heavily 
boxed  and  running  four  inches  deep 
on  two  coliunns  appeared  recently  in 
a  Nebraska  weekly: 


THE  M.  E.  of  the  Richmond  Times- 

Dispatch  couldn’t  complain  last  week 
that  no  real,  live  copy  was  sent  to  the 
composing  room. 

The  paper  is  departmentalized,  with 
State  &  City,  Foreign  Affairs,  Arts, 
Sciences,  Animals,  etc. 

Last  week  a  reporter  found  a  small 
mouse  in  the  city  room  and  brought 
it  to  the  copy  desk.  A  copy  reader 
placed  the  mouse  in  an  envelopie 
labelled  “Ad  Animals”  and  the  copy 
boy  sent  it  down  the  pneumatic  tube 
to  the  composing  room.  The  comment 
of  the  foreman  when  he  found  the 
“live”  copy  was  brief  but  to  the  point. 


SPECIAL  NOTICE 
The  rest  room  facilities  of  the 
Stringfellow  Ser>-ice  Station 
will  he  closed  to  the  public 
February  IsU 

The  upkeep  and  exp>en8e  has  been 
so  great  that  this  action  has 
become  necessary 
Only  the  customers  of  this  station 
will  be  allowed  to  use 
these  facilities 

STRINGFELLOW 
SERVICE  STATION 


Editor  &  Publisher  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


SURPRISING  sale  item  included  in  a 
piece  of  local  advertising  copy 
headed  “Glassware  Sale”  received  by 
a  Texas  daily: 

.  .  .  “sale  of  glasses,  plates,  bowels 
and  other  items.” 


PERHAPS  THATS  why  he  is  a  “form¬ 
er”  agent  writes  a  correspondent, 
submitting  the  following  classified  ad 
from  New  York  Times: 

Former  Federal  Agent,  sup>er- 


LEASES  MILL  SITE 

Lease  for  the  site  of  a  $5,000,000 
pap>er  mill  which  will  be  built  on  state 
docks  propierty  in  Mobile  was  signed 
by  Gov.  Bibb  Graves  in  Birmingham 
April  14.  The  mill,  first  of  its  kind 
in  the  South,  will  be  built  by  the 
Hollingsworth- Whitney  Co.,  of  Boston. 
It  will  manufacture  a  fine  grade  of 
white  p>ai)er  from  gum,  scrub  pine, 
and  a  variety  of  other  trees  from 
Dixie  forests. 


The  Lawrence,  Ma»s.,  EAGLE-TRIBUNE’S 
ABC  Trading:  Zone  Has  Been 


EXPANDED! 


March  ABC  Reports  Now  Give 
Lawrence  Trading  Zone  Population- 


163,472 


This  expansion  extends  the  EAGLE-TRIBUNE’S  influence 
over  an  area  well  balanced  between  industrial  and  agricultural 
activity.  Circulation  details  for  entire  area  furnished  upon 
request. 


LEADS  IN  ITS  FIELD 


tile 

Scranton  tlTtmeff 


is  still  supreme  as  the  foremost  newspaper  of 
Northeastern  Pennsylvania 


The  Circulation  of 


THE  SCRANTON  TIMES 


MOVES  ONWARD  AND  UPWARD 


Here  is  the  record! 

1928  44,980 

1929  .  47,647 

1930  48,379 

1931  49,888 

1932  49,770 

1933  49,535 

1934  51,045 

1935  52,311 

1936  52,774 

1937  53,551 

1938  (March)  54,412 


THE  CIRCULATION  OF  THE  TIMES  TODAY 
is  by  far  greater  than  that  of  all  other  daily  papers 
printed  or  sold  in  Scranton  or  Lackawanna  County 
combined. 


THE  TIMES  IS  STILL  SUPREME  AS  THE 
LEADING  ADVERTISING  MEDIUM  of  the  An¬ 
thracite  Region  and  carries  a  greater  advertising 
linage  than  any  other  paper  published  in  Northeast¬ 
ern  Pennsylvania. 


WISE  MERCHANTS  AND  GENERAL  ADVER¬ 
TISERS  appreciating  the  coverage  of  this  circula¬ 
tion,  have  given  The  Scranton  Times  an  advertising 
patronage  far  greater  than  that  of  all  other  daily 
papers  in  its  field  combined. 


THE  SCRANTON  TIMES  IS  ALWAYS 
FIRST  WITH  THE  NEWS 


With  the  complete  services  of  the  Associated  Press, 
the  United  Press,  the  International  News  Service, 
the  North  American  Newspaper  Alliance  and  the 
largest  local  staff  in  Northeastern  Pennsylvania  The 
Times  is  able  to  give  the  people  of  Scranton  and 
vicinity  a  news  service  equal  to  that  of  any  metro¬ 
politan  daily. 


FIRST  IN  NEWS 

FIRST  IN  CIRCULATION 
^^^_i^_FIRST  IN  ADVERTISIl 
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ROTO 


S  E  R VI  CE 


I 

UH^  tddi^ 

A  one-night  service  on  all  such  requests  lor  stocl  : 
pictures  to  all  newspapers  using  Superoto  Popei 
How  ehectively  these  pictures  assist  in  securing 
local  linage  is  indicated  by  the  fact  that  while  loca 
linage  throughout  the  country  in  1937  increased 
linage  featuring  S.  S.  photos  increases 


*58  24*  2*;^.  •  Here  are  more  unusual,  modern,  styled-to- 

i 

the-minute  photographs  that  give  solicitors  plus 
reasons  for  the  use  oi  local  rotogravure  advertising. 
Each  one  has  been  posed  and  photographed  es¬ 
pecially  for  the  use  oi  local  rotogravure  sol 


Above  —  This  made  money  for  a  finance  company. 

Below  —  A  short  wave  that  pulled  more  beauty  business  for  a  beautician. 


Above  —  This  Bathing  Beauty  helped  turn  the 
sales  tide  in  swimming  suits. 

Below  —  This  advertised  a  Lingerie  shop. 
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SUPEROTO  SERVICE  MEANS 
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formity  and 


quality. 
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skilled 


technical 


staff  always  at  the 


A  stimulating  service 


to  rotogravure  editors  and 


advertising  men,  supplying  them 


with  dramatic,  forceful  photographs  for 


both  editorial  and  advertising  purposes 
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Directors  Pay  Tribute 
To  Frank  Noyes 

continued  from  page  13 


Mr.  Noyes  any  ultimate  credit  for  the 
j  establishment  and  growth  of  the  AP 
as  we  know  it  today.  Theirs  was  an 
enormous  contribution  to  honest  news 
reporting.” 


'Truly  a  Grand  Man" 

5  PAUL  PATTERSON,  president,  Balti- 
[i  more  Sunpapers:  ‘‘I  am  sure  few 
^  members  realize  how  much  we  all  owe 
I  him  for  the  tremendous  service  he  has 
rendered  the  AP.  The  welfare  of  the 
association  has  been  his  chief  con¬ 
cern  over  the  whole  period  of  years  he 
has  been  president.  He  has  given  un¬ 
reservedly  of  time,  thought  and  en¬ 
ergy  to  build  it  and  keep  it  on  its 
course. 

“Only  the  executives  and  directors 
have  had  opportunity  to  get  some 
measure  of  his  devotion  to  the  organi¬ 
zation  and  the  intelligent  steadfast 
purpose  than  has  animated  his  ad¬ 
ministration.  Many  members  have 
damned  him  from  time  to  time  for  his 
brusque  rebukes  and  admonition  but 
1  am  sure  all  of  us  realize  as  we  look 
back  that  his  unrelenting  discipline 
arose  from  the  intensity  of  his  inter¬ 
est  in  the  welfare  of  the  AP.  He 
truly  is  a  grand  man.” 


Marks  End  of  on  Era 
WILLIAM  J.  PAPE,  publisher,  Water- 
bury  (Conn.)  Republican  and  Amer¬ 
ican:  "Frank  B.  Noyes’  decision  to 
decline  re-election  as  president  of  the 
AP  marks  the  end  of  an  era  and  the 
partial  retirement  of  one  of  the  great 
figures  of  his  time.  The  history  of 
his  connection  with  the  AP  is  the 


history  of  the  AP.  He  was  not  only 
one  of  the  founders  of  the  present  or¬ 
ganization  but  was  in  and  of  the  pre¬ 
decessor  Western  Associated  Press 
which  first  raised  the  banner  of  im¬ 
partial  and  cooperative  newsgathering 
for  American  newspapers. 

“We  take  the  present  great  organ¬ 
ization  with  its  world-wide  ramifica¬ 
tions  and  universal  prestige  so  much 
for  granted  that  many  of  us  fail  to 
realize  that  news  association  patterns 
were  first  molded  only  40  years  ago, 
that  one  of  the  men  who  first  con¬ 
ceived  the  sound  and  correct  princi¬ 
ples  of  national  and  world-wide  news 
gathering  is  still  with  us  the  sole 
survivor  of  a  distinguished  company 
of  wise  and  daring  pioneers.  They  did 
a  memorable  piece  of  work.  Newspa- 
perdom  as  we  know  it  would  have 
been  lost  forever  without  it.  Here  is 
the  man  who  has  given  his  whole  life 
to  building  and  preserving  the  early 
grand  conception.” 

AP  Will  Be  His  Monument 

JOSEPH  R.  KNOWLAND,  publisher, 

Oakland  (Cal.)  Tribune:  “In  the 
retirement  of  Mr.  Noyes  as  president 
of  the  AP  his  fellow-directors  are  in 
part  consoled  by  the  knowledge  he 
will  remain  a  member  of  the  board 
where  his  advice  and  counsel  will 
continue  to  be  available. 

“I  have  served  under  Frank  Noyes 
as  a  member  of  the  board  for  over  12 
years — a  comparatively  short  period, 
but  within  which  have  been  estab¬ 
lished  the  Photo  Service,  the  Wire- 
photo,  and  the  Feature  Service.  This 
decade  also  marks  the  passing  of 
Morse  operators  and  substitution  of 
teletype  machines  accelerating  trans¬ 
mission  and  increasing  value,  while 
establishment  of  AP  bureaus  in  world 
centers  guarantee  accurate  and  un¬ 
biased  reports  from  foreign  countries. 


This  period  is  typical  of  the  progress 
during  other  decades  covered  by  the 
38-year  service  of  Frank  Noyes  as 
president  of  the  AP. 

“It  is  difficult  to  find  words  to  ap¬ 
praise  the  value  of  his  contribution. 
The  great  news  organization  he  has 
been  such  an  essential  factor  in  build¬ 
ing  will  stand  as  a  lasting  monument.” 

AP  Owes  Success  to  Him 

STUART  H.  PERRY  publisher,  Adri«7i 

(Mich.)  Telegram:  “As  one  of  the 
older  directors  of  the  AP  I  feel  deep 
regret  over  the  retirement  of  Presi¬ 
dent  Noyes,  but  at  the  same  time  a 
sense  of  great  pride  and  satisfaction  in 
his  long  and  distinguished  career  as 
the  head  of  that  great  organization. 
Its  growth  and  success,  and  above  all 
its  fidelity  to  the  soundest  principles 
and  the  highest  standards  of  journal¬ 
ism,  are  due  in  leurge  measure  to  his 
wise,  firm  and  consistent  guidance. 
Sixteen  years’  association  with  him  at 
the  directors’  table  have  steadily  in¬ 
creased  my  admiration  of  him  as  a 
journalist  and  executive  and  my  af¬ 
fection  for  him  as  a  friend.” 

A  Great  Service 

FRANK  E.  GANNETT,  president,  the 

Gannett  newspapers; ;  “We  mem¬ 
bers  of  the  board  of  directors  who 
have  worked  closely  with  President 
Noyes  appreciate  more  than  can  any 
one  on  the  outside  what  a  great  ser¬ 
vice  he  has  rendered  not  only  to  the 
AP  but  to  all  newspapers  of  America. 
No  one  could  be  more  devoted  to 
the  organization  than  he  has  been 
over  all  these  years.  The  AP  has  been 
almost  the  first  consideration  of  his 
waking  hours. 

“He  has  always  tried  to  be  fair, 
tolerant  and  understanding  in  his  at¬ 
titude  on  all  questions  that  have  come 
up.  He  has  even  insisted  on  the  most 


careful  consideration  of  even  minor 
matters  to  the  end  that  the  interests 
of  the  smallest  newspaper  in  the  AP 
received  the  same  attention  as  did  the 
more  important. 

"We  who  have  been  close  to  Frank 
Noyes  have  the  greatest  admiration 
and  respect  for  him.  We  regret  that 
advancing  years  make  it  necessary  for 
him  to  retire  but  we  know  that  his 
deep  interest  in  the  association  and  in 
newspapers  in  general  will  never  di¬ 
minish.  He  leaves  his  post  with  the 
best  wishes  of  all  of  us.” 

Made  AP  Hallmark  ol  Truth 

HOUSTON  HARTE.  publisher,  San 

Angelo  (Tex.)  Standard:  “One  of 
the  chief  assets  of  the  AP  is  the  in¬ 
tegrity  of  its  news  reports.  It  has 
many  other  assets,  but  no  organization 
(or  man)  can  go  very  far  or  very  high 
for  very  long  without  having  im¬ 
bedded  within  this  foundation  of  all 
human  relations — which  we  have 
come  to  call  integrity. 

“Mr.  Noyes  leaves  the  presidency  of 
the  AP  after  38  years,  but  fortunately 
he  leaves  with  it  much  of  himself.  He 
leaves  it  that  high  sense  of  integrity 
which,  as  its  head,  he  has  imparted  to 
it  in  so  many  different  ways  that  the 
logotype  AP  has  become  the  hall¬ 
mark  of  truth.  He  leaves  it  a  reputa¬ 
tion  of  fair  dealing  with  its  members, 
its  employes  and  the  public  at  large. 
He  leaves  it  confidence  in  its  position 
which  his  own  poise  and  quiet  dignity 
constantly  have  assured.  Few  mem¬ 
bers  ever  will  know  the  thought,  the 
time  and  the  energy  which  he  has 
given  so  freely  to  it.” 

INLAND  MEETS  MAY  17 

The  spring  convention  of  the  Inland 
Daily  Press  Association  will  be  held 
May  17-18  at  the  Hotel  Sherman,  Chi¬ 
cago. 
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40-A  DVERTISING 


EDITOR  &  PUBLISHER 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Eack  waak  an  advertising  classification  will  ba  analyzad  in 
tkese  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  tkese  studies  should  be  of  equal  Interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 


No.  62.  Life  Insurance 


COLLECTIVELY  the  life  insxirance 
companies  of  the  U.  S.  do  the  largest 
business  of  any  business  classification 
in  the  world,  and  they  have  occupied 
this  position  for  almost  a  quarter  of 
a  century.  Millions  and  billions  are 
the  denominations  in  which  they  deal. 
Hundreds  of  advertising  agencies,  ad¬ 
vertising  salesmen,  research  people 
have  tried  repeatedly  to  develop  some 
advertising  campaign  that  would 
break  down  the  natural  resistance  of 
every  man  and  woman  when  an  in¬ 
surance  salesman  called  on  them. 

Here  and  there  may  be  found  in¬ 
dividual  agents  who  have  built  up  for 
themselves  a  standing  in  the  commu¬ 
nity.  They  have  complete  research 
departments,  they  know  their  commu¬ 
nity,  they  know  the  incomes  of  vir¬ 
tually  all  of  their  prospects,  they  know 
much  about  their  private  lives  and 
they  are  in  constant  touch  with  most 
of  their  policyholders.  Yet,  an  ex¬ 
amination  of  their  sales  promotion 
material  and  their  advertising  ex¬ 
penditures  roninds  one  of  the  horse 
and  buggy  days  in  advertising. 

Typical  Advertising  Gadgets 
NOT  A  MONTH  PASSES  but  that  the 

average  business  executive  receives 
an  ingratiating  letter  with  a  self-ad¬ 
dressed,  stamped  postcard  telling 
him  that  if  he  will  drop  this  card  in 
the  mail,  with  his  name  and  address 
and  his  age,  a  salesman  will  call  with¬ 
in  a  day  or  so  and  present  him  with 
a  pad  of  blotters,  a  notebook,  a  diary, 
a  letter  opener,  or  some  other  stupid 
gadget  that  only  a  schoolboy  would 
want  or  could  use.  This  practice  is 
not  confined  to  small  towns  and  small 
agents. 

It  is  being  done  every  week  in 
New  York  City,  Chicago,  and  other 
metropolitan  centers. 

One  of  the  most  recent  sales  pro- 


Suggested  Advertising 
A  SUPERFICIAL  SURVEY,  an  anal¬ 
ysis  of  about  200  interviews,  and  an 
examination  of  one  of  the  most  suc¬ 
cessful  direct  mail  campaigns  used  by 
one  of  the  large  mutual  companies  dis¬ 
closed  these  interesting  facts: 

1.  The  average  person  is  reluctant 
to  expose  himself  to  an  insurance 
solicitation. 

2.  Most  of  the  salesmen  who  sell 
insurance  have  a  very  sketchy  idea  of 
what  policy  or  type  of  policy  to  rec¬ 
ommend. 

3.  The  turnover  of  insiirance  solic¬ 
itors  and  salesmen  is  very  high — prob¬ 
ably  the  highest  of  any  business  in 
the  country. 

4.  Prospects  from  25  to  40  years  of 
age  have  one  way  of  thinking  and 
prospects  from  40  years  up  have  an 
entirely  different  way.  From  25  to  40, 
they  are  thinking  of  protection  for 
their  wife  and  children.  After  40, 
the  man  becomes  interested  in  his  own 
future  and,  if  his  income  is  sufficient, 
he  is  a  good  prospect  for  an  aimxmity 
with  which  he  can  retire  at  60  or  65. 

5.  Most  of  the  advertising  analyzed 
is  flat,  uninteresting  and  almost  bro- 
midic. 

6.  The  most  successful  campaign 
studied  was  a  direct  mail  campaign. 

The  campaign  just  referred  to,  used 
by  a  large  mutual  life  insurance  com¬ 
pany,  divided  their  prospects  into  five 
age  groups:  18  to  25,  25  to  35,  35  to  45, 
45  to  55  and  55  and  up.  Each  group 
was  analyzed  and  copy  was  written  to 
appeal  to  men  of  that  age  group.  The 
same  idea  used  in  this  direct  mail 
campaign  could  be  used  in  a  daily 
newspaper  and  any  live  agent  could 
use  such  a  program  of  advertising  in 
a  daily  newspaper  provided  his  selling 
organization  were  instructed  as  to  how 
to  sell  each  of  these  five  groups  once 
the  salesman  obtained  an  audience 


Drawn  for  Editok  &  Pobushe*  by  Mike  Sil, 
Dorchester,  Mass. 


"I  heard  fhe  drama  editors  are  cov¬ 
ering  this  affair,  tool" 

could  concentrate  on  a  given  age  group 
for  three  days;  running  two  ads  a 
week  they  could  cover  two  age  groups 
a  week.  With  five  age  groups,  they 
could  nm  through  their  entire  list  of 
prospects  every  two  and  a  half  weeks. 
Size  of  Copy 

LITTLE  STORIES  directed  at  these 


age  groups  might  be  written  to  oc¬ 
cupy  75  lines  on  2  columns.  A  tota' 
of  150  lines  each,  if  run  twice  a  week, 
would  equal  300  lines  a  week.  Such 
a  campaign  should  be  run  for  at  least 
six  months  so  that  every  conceivable 
test  could  be  applied  to  this  type  of 
advertising.  As  a  final  suggestion- 
successful  agents  who  visit  the  home 
offices  of  their  companies  occasion¬ 
ally  might  prevail  upon  the  parent 
company  to  contribute  half  to  the  cost 
of  such  a  test.  In  that  way  a  wedge 
could  be  driven  into  the  national  ad¬ 
vertising  expenditures  of  some  of  the 
parent  companies. 

The  life  insurance  agent  group  is 
certainly  one  classification  of  local 
business  that  has  not  yet  been  com¬ 
pletely  sold  and  they  offer  an  oppor¬ 
tunity  of  building  considerable  linage 
if  a  complete  program  is  laid  out  for 
them  and  operated  for  six  months. 

GENERAL  AD  MANAGER 

James  J.  Carroll  has  been  named 
manager  of  the  general  advertising 
department  of  the  New  York  Law 
Journal.  Mr.  Carroll  has  been  affi¬ 
liated  with  this  department  of  the 
paper  for  several  years. 


I. cads  the  Whole  United  States  in 
the  Production  of  Cellophane 


motion  ideas  that  has  come  to  our  at¬ 
tention  is  the  telephone  solicitation. 
This  form  of  solicitation  is,  of  course, 
the  same  as  that  used  by  many  auto¬ 
mobile,  washing  machine  and  other 
companies  who  are  making  a  large 
unit  sale.  On  a  percentage  basis,  the 
young  woman  who  does  the  calling 
probably  makes  a  few  appoinments 
each  week  for  a  salesman,  but  the 
average  man,  when  he  is  busy,  resents 
any  outsider  calling  him  with  the  sug¬ 
gestion  that  a  total  stranger  come  to 
his  office  and  start  soliciting  him  for 
an  insurance  policy. 

Insurance  Ads  in  Newspapers 
A  CAREFUL  CHECK  of  Media  Rec¬ 
ords  statistics  for  the  past  eight 
years  is  proof  enough  that  up  to  now 
nobody  has  made  any  serious  effort 
to  sell  life  insurance  on  a  contin¬ 
uous  schedule  of  advertising  in  news¬ 
papers. 

Very  few  local  accoimts  have  been 
sold  to  agents  who  pay  for  the  adver¬ 
tising  themselves.  In  view  of  the  fact 
that  the  insurance  business  is  the 
largest  business  in  the  world  it  would 
seem  that  a  test  campaign  might  be 
sold  to  at  least  one  life  insxirance 
agent  in  practically  every  city  in  the 
U.  S. 


with  the  prospect. 


Type  of  Schedule 
IF  SUCH  A  CAMPAIGN  were  devel¬ 
oped  for  a  typical  insurance  agent, 
it  might  be  advisable  to  run  the  ads 
about  twice  a  week  so  that  the  sales¬ 
man  working  out  of  the  agent’s  office 


MOLINE  •  ROCK  ISLAND 
^=MARKET^= 


A  Recession-Resisfani'  Trading  I 

Center  Where  People  are  Buy-  | 

ing  Cars  and  Building  Homes  I 


■■  m  9  OUT  OF  10  HOMES 

MOLINE  X  ROCK  ISLAND 
DISPATCH  ARGUS 

SmtUmtd  Rmprtfentmivet 

ALLEN-KLAPP-FRAZIER  CO. 

Nfw  Vork  ChieaKO  Detroit  St.  Louis 


Each  vcar  millions  of  pounds 
ot  this  moisture-proof  material 
goes  forth  from  the  Nashville  mar¬ 
ket  to  be  used  in  wrapping  the 
goods  of  the  world.  With  it  goes 
annually  millions  of  pounds  of 
Rayon  from  the  same  plant. 

Production  of  this  Cellophane 
and  Rayon  means  millions  of  dol¬ 
lars  in  capital  invested  in  the  Nash¬ 
ville  market  and  other  millions 


spent  in  salaries  and  wages,  money 
that  contributes  to  the  mass  buy¬ 
ing  power  of  the  market  as  a  whole. 

You  can  reach  and  sell  the  Cel¬ 
lophane  center  of  the  United  States 
by  advertising  In  The  Nashville 
Tennessean  and  the  Nashville  Ban¬ 
ner.  the  only  metropolitan  papers 
in  this  market.  No  other  medium 
can  give  you  complete  coverage  at 
such  low  cost. 


^»5l)t)Ulf"^^p5s^3annrr  TheNashvilleTennessean 

The  Only  Measurable  Means  of  Reaehing  the  Nashville  Market 
Represented  Nationally  by  The  Branham  Company 
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As  Frank  Brett  Noyes 
relinquishes  the  presidency  or  the 
Associated  Press  and  as  his  other 
friends  pay  him  deserved  tribute, 
we  wish  to  tender  our  respects 
to  him  as  a  great  executive, 
journalistic  leader  and  press 
association  pioneer. 

UNITED  PRESS 
ASSOCIATIONS 
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NEWSPAPER  PROMOTION 

REVIEW  By  ROBERT  S.  MANN 


Meet  the  Bulletin 


sued  in  mimeographed  form  in  a 


"AN  INSTITUTION  as  well  as  a  "Manila  folder  for  filing. 

property."  is  the  boast  of  Provi-  .  Beside  individual  reports  for  the 
dence  Journal  and  Evening  Bulletin,  “’dividual  newspapers,  the  answers 


tilu'  I'ulUiin 

'  iO 


dence  Journal  and  Evening  Bulletin,  “’dividual  newspa^rs.  me  answers 
quoted  from  a  statement  of  policy  have  been  tabulated  for  the  state,  also 

bitten  in  1879.  Recently  the  Jour-  ““rthern  and  southern  halves  of 

the  state  separately.  For  the  state. 

-  Chase  &  Sanborn.  Hills  Bros.,  and 

8  O’clock  were  closely  bunched  in  the 
lead  (16.9*^  to  15.6%)  with  Maxwell 
House  fourth  (10.4%)  and  no  other 
brand  higher  than  2.3%. 

However,  separate  breakdowns  for 
Northern  Illinois  and  for  Southern 
Illinois  put  a  different  face  on  the 
matter:  In  Northern  Illinois,  where  i 
Hills  Bros,  coffee  has  obtained  good 
distribution  and  concentrated  adver-  ■ 
tising.  it  is  way  out  ahead,  with  20.2%  . 
preference.  Chase  &  Sanborn  (16.7%)  ' 
and  8  O’Clock  (15.8%)  are  next,  Max¬ 
well  House  (9.1%)  fourth.  In  South-  ■ 
ern  Illinois,  where  there  has  been  ^ 
little  promotion  for  Hills  Bros.,  it  is  j 
down  in  ninth  place  (1.1%).  Chase  ( 
&  Sanborn  gained  a  little  (to  17.5%),  i 
Maxwell  House  a  lot  (to  16.0%)  from 
the  lack  of  strong  Hills  Bros,  com¬ 
petition. 

221  Campaigns 

Folder  in  Providence  Bulletin's  series.  "A  DRAMATIC  EXHIBITION,"  the 
nal  Company’s  promotion  department,  VVa.shiiigton  Star  calls  a  24-page 

conducted  by  Hal  Jewett,  has  been  f  current  campai^s  of 

.  .  .  .  .u  O'  •  on  national  advertisers  now  running  in  i 

rymg  to  pictme  the  Evening  Bulle-  newspaper.”  And  dramatic  it  is, 

tin  as  an  institution  in  the  minds  of  ^  ^  , 

advertising  men.  "to  clothe  it  with  recession  or  no,  there  are  ads 

personality,  to  convey  a  sense  of  its  representing  221  campons  now  ap- 
vital  service,  its  significance,  and  in-  S‘ar.  This  shows  the 

timate  relationship  to  the  everyday  extent,  says  a  front-page  announce- 
life  of  its  community.”  advert^rs 

It’s  an  excellent  job  that  has  been  o“e  newspaper  in  one  market  to  > 
done  along  this  line.  First  went  a  f."  heir  products  which  have  dis-  , 

letter  inviting  the  recipient  to  make  tnbution  in  that  market^  All  pages  , 

a  personal  visit  to  the  Bulletin,  and  T  ‘^P  , 

offering  in  the  meantime  to  send  a  advertisements-only  one 

series  of  Bulletins  and  descriptive  campaign. 

folders  as  a  substitute.  With  the  first  m*  i  ••  •  n 

folder  went  a  cover  designed  to  hold  Merchondismg  Paper 

the  series  of  seven  The  cover  was  ROCKVILIiE  CENTRE  (N.  Y.) 

entitled,  “Making  You  Acquainted  Nassau  Daily  Review-Star  has  be- 

with  the  Evening  Bulletin  in  Provi-  gun  publication  of  Ad-Age,  “for  the 

dence  ...  its  work  in  a  cross-section  purpose  of  providing  useful  informa- 

o£  modern  urban  America,  .  .  .  and  tion  for  national  and  local  adver- 

some  of  the  men  and  women  who  do  tisers." 

it.” 

The  seven  folders  are  in  different  Florida  News 
colors,  and  each  takes  up  a  different  JACKSONVILLE  (Fla.)  Journal  took 
phase  of  the  newspaper  operation.  j^s  whole  front  page  recently  for 
One  gives  particular  attention  to  the  g  business  survey  and  promotion 
editorial  page  showing  pictures  and  pje^e.  Under  a  black  caption  “A  BIG 
biographies  of  editorial  writers.  An-  year  AHEAD,”  the  Journal  filled 
other  concentrate  on  n^vs  coverage,  ^^st  of  the  page  with  construction 
and  this  IS  supplemented  by  another  development  forecasts  under 

on  news  coverage  in  outlying  com-  ^u^h  headings  as  “Paper  Mill,”  “Main 
mumties  of  the  state.  Meet  the  gt.  Bridge,”  “Home  Building,”  “Con- 
sports  staff  is  the  cover  line  on  an¬ 
other.  Business  news,  news  of 
women’s  activities,  and  features,  are 
the  subjects  of  the  remaining  folders. 

State  Wide  Survey 

A  COOPERATIVE  SURVEY  of  cof¬ 
fee  sales  on  a  state-wide  basis  by 
32  newspapers  has  been  made  under 
the  direction  of  Illinois  Markets,  the 
advertising  and  merchandising  divi¬ 
sion  of  Daily  Newspaper  League  of 
Illinois.  The  survey,  which  is  to  be 
followed  by  others  of  its  sort  in  1938, 
i.s  believed  to  be  the  first  consumer 
survey  of  a  product  on  a  state-wide 
basis,  according  to  Paul  L.  Gorham, 
manager  of  Illinois  Markets.  The  in¬ 
formation  was  gathered  on  question¬ 
naires  distributed  by  carrier  boys  of 
ah  the  newspapers  to  20%  of  families. 

Only  three  questions  were  asked: 

Name  of  favorite  brand,  reasons  for 
liking  it,  and  how  many  in  each  fam¬ 
ily  drank  coffee,  morning,  noon,  or 
evening.  The  resulting  data  is  is- 


Drawn  for  Kditoi  I*cbi.ishkr  by  Mike  Sit. 
Dorchester,  Mass. 

"Personally,  I  don't  think  they  should 
have  placed  our  ad  on  the  women's 
page.' 

ventions,  1938.”  A  quarter-page  told 
and  amplified  the  assertion  that  “To 
do  a  good  job  in  Jacksonville,  you 
need  the  Journal.” 

Chicago  Tribune  conducted  a  six- 
week  campaign  in  two  Florida  dailies 
recently,  aimed  at  vacationing  na¬ 
tional  advertisers  and  agency  execu¬ 
tives.  Miami  Herald  and  Palm  Beach 
News  carried  the  copy. 

The  Tribune  copy  told  the  advan¬ 


tages  of  newspaper  advertising  in 
general  before  trying  to  sell  Trj. 
bune  space. 

Headings  included:  “When  you 
want  to  give  people  buying  ideas,” 
"Where  you  can  tell  your  story  to 
best  advantage,”  “How  you  can 
build  good  will  and  sales  vol- 


Regular  Issue 

SOMETIMES  a  newspaper  is  its  own 
best  promotion.  We  like  the  idea 
of  the  Philadelphia  Bulletin  in  sending 
a  current  issue  with  a  letter  over  the 
signature  of  Harry  L.  Hawkins,  gen¬ 
eral  advertising  department,  which 
.says: 

would  appreciate  your  reviewing  a 
copy  of  a  regular  issue  of  the  Evening  Bulle¬ 
tin.  The  Kulletin  is  a  product  bought  on 
merit  alone  by  over  a  half-million  people  each 
day  in  Philadelphia  and  vicinity.  ...  It  ii  a 
ncwspajier  which  typically  reflects  Philatielphia 
home  life.  .  .  .  The  Bulletin  has  grown  in  the 
confidence  «»f  its  readers.  ,  ,  .** 


STAR  BUYS  WMAL 

(By  telegraph  to  Editos  &  Publisuei) 
Washington,  D.  C.,  April  21— The 
Washington  Evening  Star  has  con¬ 
tracted  to  purchase  975  shares  of  the 
outstanding  1,000  shares  of  stock  in 
Station  WMAL  at  an  undisclosed 
price.  Ownership  of  stock  does  not, 
for  the  present,  involve  operation  of 
the  station  as  it  is  under  lease  to 
NBC  for  $25,000  annually  to  Feb  1. 
1941. 


Because... 


$19,874,240.00 

Paid  Tobacco  Farmers  in 

DANVILLE,  VA. 

Trading  Area 

Season  Just  Closed 

92,432,141  lbs. 

"Batineu  it  Better  ia  Dameille" 

The  REGISTER  &  BEE 

Morning — Evening — Sunday 
Danville,  Virginia 

THE  JOHN  BUDD  COMPANY 

NationeJ  Advertiaing  Rapraaentativea 


il  rontains.  every  day.  I()  to  2(1  pages  of  un¬ 
diluted  Inisiness  news,  free  lr<nn  personalities 
and  persiflage. 

*  *  *  Hecaiise  il  maintains  a  world-wide  organi- 
r.alion  of  trained  observers,  able  analysts,  and 
responsible  writers. 

*  *  *  Herause  il  divides  slrif’tly  news  from  edi¬ 
torials ...  keeping  each  ill  its  ow  n  prop«‘r  place. 

*  *  *  fiernuse  it  is  w  idely  (|uol»‘d.  deeply  appre¬ 
ciated.  ihoroughlv  read  ...  ill  V^ashinglon  as 
in  New  York,  in  ('.hicago  as  in  Boston. 

*  *  *  Because  of  these  things  the  nation  s  really 
important  men.  regardless  ol  what  els«‘  thev 
read,  devote  an  average  of  29’/2  minutes  daily 
to  its  full.  fair,  true  business  news. 

*  *  *  Because  of  these  readers.  I  he  all  .'street 
Journal  is  a  great  advertising  medium. 


he  morning  HISTof  the 


MONEY  MAKERS 


POR  APRIL  23,  1938 


Thru  The  Years 

1900  -  1938 


J^OR  thirty-eight  years  The  Associated  Press,  under 
your  guidance,  has  grown  until  today  it  is  the 
greatest  news-gathering  agency  in  the  world. 
Through  many  trials  and  pitfalls  your  wise 
counsel  has  carried  it  on  to  loftier  heights.  . 


FRANK  BRETT  NOYES 


To  you  as  an  able  leader  and  as  a  man  possessing  the  vision,  courage 
and  integrity  needed  to  bring  The  Associated  Press  to  its  present 
high  standards  of  news  gathering.  The  Shreveport  Times  extends 
its  heartiest  congratulations. 


For  thirty-eight  years.  Col.  Robert  Ewing,  until  his 
death  in  1931,  owner  and  publisher  of  The  Times,  The 
New  Orleans  States  and  the  Monroe  World  and 
News-Star,  worked  in  the  ranks  and  as  vice-presi¬ 
dent  to  you  for  our  great  organization. 


The  TIMES  and  its  publisher  wish  to 
express  appreciation  to  you  for  the 
valued  and  unselfish  service  you  have 
rendered  to  American  journalism, 
upholding  its  finest  ideals  and 
carrying  forward  its  worthy  / 

traditions,  and  we  trust  and  / 

hope  that  many  more  years  / 

of  health  and  happiness  / 

shall  be  yours.  / 


/  THE 

/  SHREVEPORT 

/  TIMES 

can  also  point  with  pride 
to  its  growth  and  develop¬ 
ment  during  the  past  thirty- 
eight  years. 


^  Making  its  first  appearance  as  a 

daily  on  June  1,  1872,  when  Shreve¬ 
port  was  hut  a  small  river  trading 
community.  The  Times  has  been  pub¬ 
lished  continuously  every  morning,  daily 
and  Sunday,  since  that  date. 


/Its  growth  in  the  early  days  of  its  existence  was 
slow  but  substantial.  Throughout  the  years.  The 
Times  has  devoted  its  efforts  to  building  the  com¬ 
munity  and  territory  which  it  serves.  With  pardonable 
pride  we  point  to  our  record  of  growth  during  the  past 
thirty-eight  years : 

lOnn  'vhen  the  population  of  Shreveport  was  \  Rflfl 
in  IVUU  Times’  circulation  was 


/  In  1910 

In  1920 

In  1930  : 


when  the  population  of  Shreveport  was 
28,015  The  Times’  circulation  was 

when  the  population  of  Shreveport  was 
43,874  Tlie  Times’  circulation  was 


when  the  population  of  Shreveport  was 
76,655  The  Times’  circulation  was 


9,020 

20,199 

31,730 


And  Today 

WITH  SHREVEPORT’S  POPULATION  ESTIMATED  AT  110,000 


THE  SHREVEPORT  TIMES’  CIRCULATION  IS 


50,849 


(ABC  REPORT) 


✓ 

Completely  covering  that  great  modern  business  empire — 
the  Ark-La-Tex  area. 

®l)e  ;§)t)rel)eport  UimeS 


JOHN  D.  EWING,  PUBLISHER 


OWNING  AND  OPERATING  RADIO  STATIONS  KTBS  (1,000  Watu)  N.B.C.  Red  and  Blue  Networks,  and  KW  KII  (10,000  Watu)  Columbia  Networks 


THE  PARADE 


PERFECT  REPRODUCTION 


Wage  Decreases  Coming, 
MacKinnon  Declares 


lELE  PHOTO 


Chairman  of  ANPA  Special  Standing  Committee 
Sees  Pay  Cut  as  Inevitable  With  Business 
As  It  Is  .  .  .  Cites  Linage  Losses 

APER  wage  decreases  are  in-  the  strikes  involving  printing  trades 
le,  with  business  as  it  is,  ac-  unions  were  disputes  arising  over 
to  Eugene  MacKinnon,  chair-  union  recognition,  with  only  a  few  in 
if  the  violation  of  contracts,  which  were 

Special  soon  stopped  with  international  union 

:  Comit-  cooperation. 

h^ITOR  r  41^1  **'‘''‘** 

I  Discussing  American  Newspaper 

Ir  UB  Guild  disturbances  during  the  past 

n  cited  years,  he  said  there  have  been  14 

Records’  ■  Suild  strikes.  Most  of  these  were  at- 

report  establish  the  closed  shop 

^  end  this  objective  was  gained  in  only 

of  1938  instances  —  Flushing,  Jamaica, 

out  that  Wilkes-Barre,  and  Superior.  “Most 

„„  of  the  settlements  in  the  other  ten 

were  either  open  shop  contracts  or 
posted  notices,”  he  asserted.  “The 
truth  of  the  matter  is,  all  of  these  ten 
strikes  were  settled  on  terms  which 
were  available  before  the  strike 
began. 

“Since  the  Chicago  convention  of 
all  newspaper  publishers  last  June, 
there  have  been  only  two  newspapers 
that  have  signed  closed  shop  contracts 
with  the  guild.  Publishers  have  con¬ 
sistently  adhered  to  the  principle  that 
they  will  not  agree  to  select  editorial 
workers  from  any  one  organiza¬ 
tion.” 

He  pointed  out  the  question  of  a 
closed  shop  for  editorial  workers  is 
not  an  economic  matter,  declaring 
publishers  “are  not  saving  any  money 
by  opposing  a  closed  shop,  but  they  are 
protecting  a  fimdamental  constitution- 
been  any  substantial  increases,  but  gj  principle  of  a  free  press, 
there  hasn’t  been  any  great  movement  Referring  to  the  guild’s  apparent 
to  decreases  as  has  been  the  case  in  dislike  of  arbitration  clauses  in  con- 
other  industries.  tracts,  Mr.  MacKinnon  cited  the  re- 

“Not  only  have  newspapers  gen-  newal  of  international  arbitration 
erally  maintained  wage  levels,  but  at  agreement  with  the  pressmen  during 
the  same  time  imemployment  has  the  past  year.  Under  the  first  three 
been  much  less  severe  than  in  other  months  of  the  new  agreement,  he  said 
lines  of  business,”  he  added.  there  have  been  20%  more  loc^  agree- 

Mr.  MacKinnon  pointed  out  that  ments  signed  than  were  reached  dur- 
photo-engravers  have  been  more  ag-  ffi®  five-year  term  of  the  previous 
gressive  in  their  wage  demands  than  arbitration  agreement, 
other  branches  of  the  allied  printing  Arbitration  Principle  Accepted 
trades.  In  some  instances,  he  said,  “it  apparently  means  the  principle 
photo-engravers  have  made  greater  of  arbitration  seems  to  be  more  mutu- 
headway,  but  these  gains  have  been  ally  accepted  by  both  parties,”  he 
offset  by  the  present  tendency  among  stated.  “The  experience  of  pressmen 
newspaper  publishers  to  freeze  photo-  over  a  period  of  30  years  has  been 
er^avers  wages,  regardless  of  that  the  trend  of  settlements  by  arbi- 
whether  wage  trends  are  upward  or  tration  is  as  advantageous  as  those 
stationary.  He  referred  to  the  Day-  arrived  at  through  force.” 
ton  newspapers’  one-month  strike  to  He  referred  to  the  Bureau  of  Labor 


Eugene  MacKinnon 


Drawfi  for  Editor  &  Publisher  by  Ralph  Rcichholdt  Pittsburgh  (Pa.)  Press 

"Cassidy,  I  don't  approve  of  this  romance  with  that  Chicago  phone 
operator," 


Statistics  Index  of  wage  trends  in  the  disputes  arising  between  publishers 
printing  business,  which  show  that  and  pressmen’s  unions,”  he  explained, 
since  1920,  pressmen  have  had  a  “The  agreement  has,  however,  encour- 
greater  trend  of  increase  in  wages  aged  local  parties  to  sit  down  and 
than  have  the  other  printing  reach  a  fair  and  satisfactory  settlement 
trades.  with  the  knowledge  that  if  an  agree- 

“The  existence  of  the  international  ment  cannot  be  reached  locally,  the 
arbitration  agreements  does  not  neces-  machinery  is  there  for  international 
sarily  mean  that  this  board  hears  all  arbitration.” 


WOOD  DRY  MATS 
Black  Blacks 
White  Whites 

and 

Middletones 


<«*  r.%i .  - 

*  Xfr  **  xf^  ^ 
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IT§  300<h  BIRTHDAY 


New  haven  will  celebrate  its  300th  birthday  with  a  joyful 
and  impressive  Tercentenary  Program  this  June. 

Thousands  of  New  Haveners  and  hundreds  of  thousands  from 
near  and  far  will  gather  on  this  glorious  occasion  to  share 
memories  of  our  historic  past  and  to  renew  faith  in  the  future. 

The  Exposition  will  portray  industrial,  business,  civic  and  educa¬ 
tional  growth  through  300  momentous  years — emphasizing  the 
manifold  reasons  why  New  Haven  is  an  ideal  place  in  which 
to  live. 
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HERE  ARE  ITOUR  WAR  COR¬ 
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...TAKE  THE  CHINA  CLIPPER 
.  .  .  GET  THE  LOW-DOWN  AT 
'THE  fRONT'l 
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s!..ExclusiveNews!.. 

SPAPERS  In  America! 

THAT’S  WHY  OVER  4,700,000  PEOPLE 
DAILY  DEMAND  THE  HEARST 
NEWSPAPERS  FOR  THE  NEWS! 

Think  of  it!  .  .  .  Every  weekday  of  the  year  over  4,700,000  Americans  read  the 
Hearst  Newspapers — and  on  Sunday,  over  6,700,000!  This  means  that  these  mil¬ 
lions  with  “a  nose  for  news”  read  the  Hearst  Newspapers  regularly  .  .  ,  people  in  all 
walks  of  life  ...  in  varying  social  and  financial  strata  .  .  .  bankers,  lawyers,  salesmen, 
merchants,  and  people  who  labor  with  their  hands. 

Why?  .  .  .  Because  the  Hearst  Newspapers  are  interesting,  vital,  alive!  .  .  .  Alive 
with  news  .  .  .  flash  news  .  .  .  spot  news  .  .  .  exclusive  news  .  .  .  news  about  people — 
everywhere  .  .  .  news  in  print,  news  in  pictures.  And  news  makes  a  newspaper! 

By  popular  acclaim  “the  newsiest  _ 

newspapers  in  America,”  Hearst  News-  m  • 

papers  offer,  irr  addition,  the  best  writers  .  .  .  American  NCWSpaperS 

the  best  features  .  .  .  the  most  authoritative  For  American  People 

editorials.  This  publishing  policy  has  built 
the  largest  newspaper  audience  ever  assem- 

1  1  1  1  Ctf  ^  X  Morning  104.750 

bled  under  one  root  ...  a  group  of  readers  ^ 

^  ‘  Atlanta  Georgian  and 

that  offers  a  tremendous  sales  potential  to  American  New  York  journal  and 

‘  Daily  93,447 ;  Sunday  180,494  American 

any  advertiser! 

^  ^  Baltimore  News-Post  and 

In  the  nation-wide  reader  acceptance  of  American  New  York  Mirror 

Daily  204.191 :  Sunday  227.278  Daily  703.986:  Sunday  1.428.487 

Hearst  Newspapers,  advertisers  can  secure 

...  f  ,.  rr  a.  -a.  Boston  American  and  Oakland  Post-Enquirer 

a  selling  force  no  other  medium  offers,  (jret  it  Advertiser  oaiiy  50.791 

Daily  260.914:  Sunday  530.823 

behind  your  advertising  -  put  the  Hearst  .  .  ,  Fi«.b-r,h  s..  T.i.„.ph 

Newspapers  to  work  in  your  markets!  ‘’oaMy^dd'eS’^  Daily  162,951; sunda, 396.235 


PAPERS 


American  Newspapers 

For  American  People 

Albany  Times-Union 

Milwaukee  News-Sentinel 

Daily  46.950:  Sunday  74.529 

Atlanta  Georgian  and 

Evening  99.731:  Sunday  181.464; 

Morning  104.750 

American 

New  York  Journal  and 

Daily  93,447 ;  Sunday  180,494 

Baltimore  News-Post  and 

American 

Daily  632.480;  Sunday  1.044.357 

American 

New  York  Mirror 

Daily  204.191 :  Sunday  227.278 

Daily  703.986:  Sunday  1,428,487 

Boston  American  and 

Oakland  Post-Enquirer 

Daily  50.791 

Advertiser 

Daily  260.914:  Sunday  530.823 

Boston  Record 

Daily  344.649 

Pittsburgh  Sun  Telegraph 

Daily  162,951;  Sunday  396.235 

Chicago  American 

Daily  436,809 

San  Antonio  Light 

Daily  57,175;  Sunday  87,255 

Chicago  Herald  &  Examiner 

San  Francisco  Call  Bulletin 

Daily  334,316;  Sunday  936.902 

Daily  122.307 

Detroit  Times 

San  Francisco  Examiner 

Daily  299.401;  Sunday  398.038 

Daily  168.110;  Sunday  426.823 

Los  Angeles  Examiner 

Seattle  Past  Intelligencer 

Daily  203,590;  Sunday  534.554 

Daily  103.360;  Sunday  206,981 

1 

Los  Angeles  Herald-Express 

1 

Syracuse  Journal  American 

Daily  288.365 

Daily  66,349:  Sunday  131.176 

1  A.B.C.  reports  September  30th.  1937  | 

48 


EDITOR  &  PUBLISHER 


E  D  I 

SPRING  SMILES 

NOTHING  FUNDAMENTAL  has  changed  in  the 

domestic  business  situation  since  Jan.  1,  but 
the  past  ten  days  have  been  marked  by  a  pleasant 
upturn  about  the  mouths  of  business  leaders  who 
have  been  in  the  dumps  for  six  months.  The 
prospective  business  gains  may  be  as  difficult  to 
explain  in  rational  terms  as  was  the  sudden  slide 
last  autumn. 

Some  attribute  the  “better  feeling’’  to  the  events 
in  Congress,  which,  to  them,  demonstrate  that 
business  has  re-established  at  least  protective  de¬ 
fense  against  unwanted  regulations.  Others  be¬ 
lieve  that  the  Administration’s  resumption  of 
spending  may  give  at  least  a  temporary  aid  to 
business,  and  are  moving  about  rapidly  to  be  on 
the  train  when  it  starts.  Others  seem  to  believe 
that  if  the  Administration's  inflationary  program 
can  be  limited,  or  controlled  by  the  legislature, 
the  return  can  be  started  toward  the  comparatively 
healthy  state  which  prevailed  at  this  time  last 
year.  Summed  up,  they  all  seem  to  show  a  belief 
that  the  deflationary  cycle  of  the  past  six  months 
has  been  halted. 

Abroad,  events  are  not  marching  so  advan¬ 
tageously  for  the  dictators  who  appeared  to  have 
the  world  by  the  tail  a  month  ago.  China’s  bulk 
is  proving  indigestible  for  Japan.  The  Berlin- 
Rome  axis  has  developed  wiggles,  and  may  be 
neutralized  by  Italian  agreements  with  England 
and  France  that  will  insure  a  few  more  years  of 
peace.  War  talk  in  this  country  is  romantic  and 
scareheady,  but  does  not  point  to  any  probable 
hostilities.  The  prospect  that  force  alone  could 
resolve  international  differences  has  not  been  ban¬ 
ished,  but  it  has  been  shoved  to  the  background. 

Cured  of  the  creeping  jitters.  United  States 
business  men  may  throw  off  the  inertia  that  has 
hamstrung  them  for  the  past  six  months  and  get 
back  to  normal  operations  earlier  than  had  been 
expected.  Whatever  the  dislocations  of  inter¬ 
national  trade,  a  large  part  of  the  American 
trouble  has  been  psychological.  The  international 
aspects  will  probably  delay  for  some  years  a 
return  to  business  activity  that  can  relieve  the 
civilized  world  of  its  major  troubles,  but  there  is 
enough  business  in  our  own  markets  to  keep 
Americans  gainfully  employed  on  a  much  higher 
scale  than  has  prevailed  since  November.  Spring 
is  smiling  over  most  of  the  U.  S.  A.,  beckoning 
to  business  leaders  to  raise  their  eyes  from  the 
grotind,  do  a  stint  on  their  prayer  bones  for  con¬ 
tinued  sunshine,  and  get  to  work  while  it  lasts. 

RIGHT  OF  PRIVACY 

GOVERNOR  LEHMAN  has  signed  a  bill,  reducing 
to  three  years  the  statute  of  limitations  in  ac¬ 
tions  to  recover  damages  for  violation  of  civil 
rights,  including  the  “right  of  privacy”  which  in 
recent  years  has  assumed  considerable  legal  im¬ 
portance. 

This  right,  according  to  legal  authorities,  rests 
upon  neither  common  nor  statute  law  in  many 
states,  but  is  specifically  accorded  in  New  York. 

It  has  seldom  been  invoked  against  newspapers, 
but  with  the  arrival  of  radio  and  picture  maga¬ 
zines,  the  “right  to  be  let  alone”  has  attracted  the 
eye  of  more  than  one  attorney  for  aggrieved 
clients. 

Various  civil  rights,  under  New  York  law,  have 
been  governed  by  several  sections  of  the  code. 
Action  for  libel  or  slander  must  be  brought  within 
one  year.  Actions  for  assault  and  battery  have  a 
two-year  limitation.  Negligence  actions,  involv¬ 
ing  personal  injury  must  be  brought  within  three 
years,  and  all  other  personal  injury  actions  have 
had  a  six-year  limitation  period. 

Justice  is  best  served,  and  abuse  of  the  law 
curbed,  by  actions  brought  quickly  after  the  in¬ 
fliction  of  an  injury  and  the  six-year  period  for 
suits  on  the  unspecified  invasion  of  rights  of  pri¬ 
vacy  left  the  way  open  for  unwarranted  litigation. 
The  Lee  bill,  which  the  governor  approved,  cor¬ 
rects  this  “out”  in  the  statutes,  and  may  eventually 
put  private  rights  actions  on  the  same  basis  as 
libel  or  slander — with  a  one-year  limitation. 


I  A  L 

monopoly,  as  Mr.  Gannett  has  in  several  cities,  no 
guarantee  of  permanence  goes  with  it.  If  it  turns 
out  that  a  majority  come  to  believe  that  Mr. 
Roosevelt  was  right  in  his  plans  and  that  the 
newspapers  which  opposed  him  misled  their  lead¬ 
ers  for  selfish,  partisan  reasons,  and  for  those 
alone,  the  days  of  those  newspapers  are  num¬ 
bered.  We  see  no  such  signs  on  the  horizon. 
Our  view  is  that  newspapers  which  use  their 
Wherefore,  my  beloved  brethren,  let  every  man  be  news  columns  for  political  ends  accept  a  risk  far 
swift  to  hear,  slow  to  speak,  slow  to  wrath.  beyond  any  justified  by  the  usual  objectives. 

— James  I;  19.  They  can’t  always  be  right  and  they  might  judge 
■  ■  events  fearfully  wrong  in  the  exercise  of  the 


A  NEWSPAPER  VICTORY 

MAYBE  our  face  should  be  red.  Several  con¬ 
stant  readers  of  this  page  have  chided  us  this 
week  by  mail  and  telephone  because  last  week 
brought  no  comment  upon  the  defeat  of  the  Re¬ 
organization  bill,  and  the  scoldings  come  from 
several  angles. 

One  gentleman  declared  that  Editor  &  Pub¬ 
lisher  had  missed  a  bet,  in  its  failure  to  crow 
loudly  over  the  tremendous  part  the  newspapers 
had  in  defeating  the  measure.  Others  hinted  that 
we  withheld  comment  because  the  newspapers’ 
part  in  the  affair  was  “indefensible”  from  a  broad 
public  standpoint.  Neither  side  gauged  our  rea¬ 
soning  accurately. 

For  one  thing,  the  part  the  newspapers  played 
was  thoroughly  obvious.  The  flood  of  telegrams 
and  mail  which  poured  into  Congress  against  the 
bill  could  not  have  been  stimulated  except  by 
newspaper  reports,  comments,  and  headlines 
which  provoked  public  action.  Radio  had  a  rela¬ 
tively  small  share  in  that  activity,  focussed  in 
Father  Coughlin’s  appeal.  But  we  did  not  re¬ 
gard  it  as  a  decisive  indication  that  newspapers 
were  again  in  tune  with  public  thought  whereas 
the  Administration  was  not.  The  suspicion  lurks 
that  the  long-standing  Congressional  prejudice 
against  relaxing  the  grip  on  patronage  may  have 
been  a  substantial  factor  in  the  bill’s  defeat. 

We  did  not  see  eye  to  eye  with  the  opponents 
of  the  bill.  We  were  in  accord  with  its  general 
aims  and,  as  a  believer  in  constitutional  govern¬ 
ment,  we  believe  also  that  a  good  bill  can  be 
enacted  as  easily  as  a  bad  one.  If  the  bill  was 
sinister,  as  proposed.  Congress  had  full  power  to 
change  or  reject  it.  The  “dictatorship”  cry,  which 
was  probably  the  deciding  factor,  rested  principally 
upon  Mr.  Roosevelt’s  ill-starred  attempt  to  pack 
the  Supreme  Court.  Its  pertinence  to  the  Re¬ 
organization  bill  was  a  matter  of  opinion  and  not 
of  fact,  but  there  is  no  question  that  it  influenced 
hundreds  of  people  who  did  not  read  the  factual 
story  that  underlay  the  headlines. 

There  are  at  least  two  schools  of  newspajjer 
thought  on  such  matters.  One  holds  that  it  is  a 
newspaper’s  province  and  duty  to  put  on  full  pres¬ 
sure  for  ends  that  it  believes  to  be  in  the  public 
interest.  The  news  is  given,  but  the  heavy  em¬ 
phasis  is  placed  upon  the  phase  for  which  the 
publisher  wants  victory.  The  other  idea  is  that 
all  news  is  to  be  judged  on  its  merits  without 
regard  to  the  editorial  opinions  on  national  move¬ 
ments.  The  latter  is  the  ideal — admittedly  difficult 
of  attainment  by  human  beings. 

The  first  course  has  been  followed  by  many  news¬ 
papers  recognized  as  successful.  The  Chicago  Tri¬ 
bune  has  emphatically  declared  that  it  puts  full 
power  into  all  of  its  blows  against  people  and 
trends  it  does  not  approve.  The  Hearst  newspapers 
have  often  demonstrated  their  power  to  swing 
public  opinion  by  news  treatment  which  stresses  a 
viewpoint.  The  Gannett  newspapers,  the  Hearst 
newspapers,  and  many  other  opponents  of  the  ad¬ 
ministration  on  the  Supreme  Court  program  and 
the  Reorganization  bill  threw  the  weight  in  the 
news  columns  against  measures  which  they  held 
to  be  iniquitous. 

Their  conduct  has  been  assailed  as  an  abuse  of 


practically  limitless  power  that  a  newspaper  car¬ 
ries.  A  victory  can  seldom  be  claimed  by  the 
press  alone,  while  a  defeat  falls  solidly  on  the  neck 
of  the  newspapers  which  put  everything  into  the 
battle. 

SEVERANCE  PAY 

A  GUILD  MEMBER  asked  Editor  &  Publisher 

recently  for  a  definition  of  fair  severance  pay 
for  newspaper  people  discharged  after  varying 
periods  of  service.  Our  reply  is  that  no  cate¬ 
gorical  answer  is  possible. 

In  this  country  the  idea  of  severance  pay  is 
new.  Long-established  custom  gives  discharged 
employes  some  extra  pay  upon  dismissal,  ranging 
from  one  week  to  one  month,  and  averaging  a^ut 
two  weeks’  pay.  Since  1933,  the  idea  has  been 
imported  from  Europe  that  an  employe  should  be 
compensated  on  discharge  in  accordance  with  his 
length  of  service — and  it  has  met  little  resistance 
from  employers  who  are  supposed  to  fight  a  rear¬ 
guard  action  against  all  social  reforms.  It  is  com¬ 
monplace  in  recent  newspaper  guild  contracts. 

The  general  rule  in  these  agreements  is  that 
dismissed  employes  shall  receive  a  week’s  pay 
for  each  year  in  a  newspaper’s  service. 

The  idea  is  still  green,  and  few  employes  seem 
yet  to  have  realized  that  severance  pay  is  essen¬ 
tially  part  of  their  compensation.  Under  present 
conditions,  there  is  no  place  from  which  a  lump 
sum  can  be  taken  for  severance  compensation  of 
a  veteran  employe  except  from  surplus  or  profits 
— an  unsafe  procedure,  from  any  viewpoint. 

Severance  pay  is  akin  to  the  social  security  idea 
and  eventually  will  be  provided  for  in  the  same 
fashion.  Reserves  will  be  set  up  to  assure  the  em¬ 
ploye  of  what  is  due  him  on  discharge  and  to 
protect  the  employer  against  sudden  drafts  on 
cash.  Every  employe  will  have  an  invisible  ele¬ 
ment  deducted  from  every  pay  check,  to  be  col¬ 
lected  when  he  severs  his  connection.  Collec¬ 
tive  bargaining  agreements  may  be  sufficient  to 
establish  these  funds  sotmdly,  or  they  may  in  time 
become  part  of  the  social  security  reserves.  Only 
experience  can  determine  that,  as  only  experi¬ 
ence  can  determine  what  is  a  fair  unit  basis  for 
the  severance  compensation. 

CORNEUUS  F.  KELLY 

FORTUNES  are  sometimes  made  in  the  advertis¬ 
ing  branch  of  the  newspaper  business,  but  they 
are  seldom  accompanied  by  the  fame  which  crowns 
outstanding  editorial  achievement.  So,  while  the 
late  Cornelius  F.  Kelly  for  many  years  had  been 
recognized  as  a  man  of  superior  force,  integrity, 
and  intellect  among  his  fellow  newspaper  repre¬ 
sentatives,  he  was  practically  unknown  to  the 
general  public. 

Few  men  were  more  highly  esteemed  throughout 
newspaperdom,  and  none  with  greater  reason.  The 
same  high  traits  of  character  that  had  placed  him 
among  the  leaders  in  newspaper  representation 
also  brought  him  distinction  as  a  publisher  of 
small  city  newspapers.  He  made  a  good  solid 
home-town  paper — one  of  them  was  the  Herald 
in  Fall  River,  Mass.,  his  boyhood  home,  reflecting 
the  undying  interest  in  home  and  family  life 
which  was  emphasized  in  the  eulogy  of  Mr.  Kelly 


press  freedom,  to  which  we  dissent.  A  newspaper 
publisher  who  risks  his  goodwill  by  opposing  the 
plans  of  a  popular  administration  does  so  in  pub¬ 
lic.  He  accepts  the  peril  of  public  displeasure,  if 
his  choice  falls  on  the  wrong  horse.  He  holds  no 
irrevocable  franchise.  If  he  has  a  local  news 


by  the  Bishop  of  Fall  River. 

To  his  family,  his  associates,  and  the  group  of 
fast  friends  he  made  among  important  advertisers, 
the  death  of  “Con”  Kelly  leaves  a  gap  that  will  not 
be  filled.  Their  memories  of  him  are  his  best 
monument. 


for  APRIL  2  3,  1938 
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PERSONAL 

MENTION 


MAJOR  RAYMOND  B.  BOTTOM, 

publisher,  Newport  News  (Va.) 
Press  and  Times-Herald  and  presi¬ 
dent  of  Virginia 
Press  Associa¬ 
tion,  was  named 
president  of  Vir- 
ginia  State 
Chamber  of 
Commerce  at  a 
meeting  of  the 
board  of  direc¬ 
tors  April  14  in 
Richmond. 

John  Stewart 
Bryan,  publisher, 
Richmond  (Va.) 
Raymond  B.  Bottom  News  Leader 
and  president  of 
College  of  William  and  Mary,  Wil¬ 
liamsburg,  Va.,  addressed  representa¬ 
tives  of  women’s  student  government 
associations  from  34  Southern  colleges 
at  Williamsburg,  April  14. 

Grove  Patterson,  editor,  Toledo 
Blade,  has  returned  from  a  vacation 
trip  through  Arizona  and  California. 

Jerome  D.  Bamum,  publisher, 
Syracuse  Post-Standard,  is  chairman 
of  the  committee  on  printing  for  the 
Constitutional  Convention,  Albany, 
which  will  supervise  the  placing  of 
$500,000  printing  contracts,  including 
convention  reports  and  debates.  Help¬ 
ing  Mr.  Barnum  on  the  committee  is 
Charles  L.  Ryder,  publisher,  Cobles- 
kill  Index,  also  a  delegate  to  the  con¬ 
vention. 

E.  L.  Sparks,  publisher,  Hannibal 
(Mo.)  Courier-Post,  was  named  pres¬ 
ident  of  Northeast  Missouri  Press 
Assn.,  at  its  annual  meeting  April  15 
in  Macon. 

Blanchard  B.  Weber,  publisher, 
Salamanca  (N.  Y.)  Daily  Republican- 
Press  and  the  Weekly  Cattaraugus 
Republican  and  dean  of  Cattaraugus 
County  publishers,  celebrated  his  90th 
birthday  April  16. 

Virginius  Dabney,  editor,  Richmond 
Times- Dispatch,  addressed  the  Round 
Table  Discussion  Group  at  the  Rich¬ 
mond  Y.W.C.A.  April  14  on  “The 
Menace  of  Fascism.” 

Carl  D.  Groat,  editor,  Cincinnati 
Post,  and  John  H.  Sorrells,  president, 
Memphis  Commercial  -  Appeal,  were 
hosts  at  a  luncheon  in  Cincinnati 
April  11  in  honor  of  the  Mayor  of 
Memphis  and  a  party  of  Memphis 
officials  en  route  to  Washington  where 
Memphis  is  to  receive  a  trophy  for 
its  1937  U.  S.  safety  record. 

W.  G.  Sutlive,  editor.  Savannah 
(Ga.)  Evening  Press,  will  address  the 
11th  annual  convention  of  the  Geor¬ 
gia  Scholastic  Press  Association  at  the 
Henry  W.  Grady  School  of  Journal¬ 
ism,  University  of  Georgia,  Athens, 
May  6. 

Joe  R.  Compton,  26,  editor.  Mount 
Enterprise  (Tex.)  Progress  and  Texas’ 
youngest  mayor,  was  recently  re¬ 
elected.  He  was  first  elected  mayor 
at  the  age  of  24. 

Wayne  C.  Smith,  publisher  and  gen¬ 
eral  manager,  Meriden  (Conn.)  Rec¬ 
ord,  was  recently  named  president  of 
Associated  Dailies  of  Connecticut  to 
succeed  Johnstone  Vance,  publisher. 
New  Britain  (Conn.)  Herald.  In  a 
recent  article,  Mr.  Smith  was  identi¬ 
fied  as  publisher  of  Meriden  (Conn.) 
Herald. 

Mrs.  Bertha  Ward  Wolsley  has  re¬ 
tired  as  editor  of  East  Aurora  (N.  Y.) 
Advertiser.  George  William  Tetherly, 
who  succeeds  her  as  editor  and  ad¬ 
vertising  manager,  was  formerly  with 
the  Waverly  (N.  Y.)  Sun-Recorder, 


Senator  Arthur  Capper,  publisher, 
Topeka  Capital,  has  resigned  from  the 
joint  Congressional  Committee  which 
had  been  named  to  investigate  the 
Tennessee  Valley  Authority.  Sen. 
Arthur  Capper  with  Senators  John¬ 
son,  of  Colorado,  and  Shipstead,  of 
Minnesota,  were  honor  guests  at  a 
luncheon  April  16  at  the  Hotel  Hamil¬ 
ton,  Washington,  attended  by  some 
200  editors  of  labor  papers  and  maga¬ 
zines  and  their  wives.  It  was  given 
by  Edward  Keating,  editor  and  pub¬ 
lisher  of  Labor. 

Barry  Faris,  editor-in-chief,  Inter¬ 
national  News  Service  will  address 
the  All-Southwest  Sigma  Delta  Chi 
Founders’  Day  banquet,  April  30  in 
Dallas,  sponsored  by  the  Dallas  alumni 
chapter,  Dallas  dailies  and  Texas 
newspaper  associations. 


In  The  Business  Office 


LOYAL  PHILLIPS,  former  assistant 
advertising  manager,  Washington 
(D.  C.)  Daily  News  and  a  former 
vice-president  of 
National  Associ¬ 
ation  of  Classi¬ 
fied  Advertising 
Managers,  has 
joined  the  Wash¬ 
ington  Times  as 
classified  adver¬ 
tising  manager. 
Before  he  be¬ 
came  assistant 
advertising  man¬ 
ager  of  the  News 
he  was  its  clas¬ 
sified  advertising 
manager.  His 
newspaper  experience  includes  re¬ 
porting,  promotion  and  classified  ad¬ 
vertising  work  in  Birmingham,  Nash¬ 
ville,  Omaha  and  Syracuse. 

Howard  L.  Chernoff,  advertising 
manager,  Clarksburg  (W.  Va.)  Expo¬ 
nent  and  Telegram,  has  been  appoint¬ 
ed  assistant  general  manager  of  West 
Virginia  Network,  which  operates 
WCHS,  Charleston;  WPAR,  Parkers¬ 
burg,  and  WBLK,  Clarksburg.  His 
headquarters  will  be  at  WCHS.  No 
successor  has  been  named. 

Ed  Collins,  circulation  manager, 
Richmond  (Va.)  Times  -  Dispatch, 
chaperoned  the  daily’s  carriers  April 
13  when  the  John  Marks  Shows  ob¬ 
served  “Newsboys’  Day”  and  the  boys 
had  complete  charge  of  the  midway 
and  side-shows. 

Everett  McMillan,  of  Oklahoma  City 
Daily  Oklahoman  and  Times  circu- 


FOLKS  WORTH 
KNOWING 


Ray  F.  Erhard 


RAY  F.  ERHARD,  hard-hitting  man¬ 
aging  editor  of  the  Washington 
Times,  career  man,  riser  from  the 
aTranks,  has  a 
*  g  r  e  a  t  deal  of 
ifaith  in  the  fu¬ 
ture  of  the  news¬ 
paper,  is  also  a 
believer  in  the 
•  inevitability  o  f 
change  and 
plenty  of  it. 
“The  news  of  to¬ 
day  and  tomor- 
row  must  be 
more  visual  to 
be  more  effec¬ 
tive,”  he  says. 
Taking  over  the 
editorship  of  Times  early  last  fall,  he 
put  theory  into  practice,  calls  it  “The 
Capital’s  Picture  Newspaper.” 

His  journalistic  career  dates  back 
to  his  ancestors — ^he  likes  to  point 
with  pride  to  editors,  reporters, 
printers. 

Born  in  1895  in  Kansas,  he  was  edu¬ 
cated  there,  heard  the  calling  early, 
served  on  his  college  paper.  He  went 
to  war  with  his  generation.  His  first 
job  was  on  the  Easton  (Pa.)  Free- 
Press.  That  year,  1920,  a  great  bliz¬ 
zard  raged — he  delivered  papers  and 
food  on  a  tractor  to  communities  cut 
off  from  the  rest  of  the  world — it  took 
a  whole  day  to  make  8  miles,  but  it 
was  worth  it. 


From  Pennsylvania  he  gravitated  to 
New  Jersey,  New  York,  covered  all 
fronts,  including  state  legislatiires, 
and  wrote  a  political  column.  Served 
as  city  editor  of  the  New  Rochelle 
(N.  Y.)  Standard  Star,  city  editor  of 
Elizabeth  (N.  J.)  Times,  managing 
editor  of  the  Newark  Ledger,  night 
editor  and  day  managing  editor  of  the 
New  York  American,  assistant  man¬ 
aging  editor  of  the  New  York  Evening 
Journal,  managing  editor  of  the  Wash¬ 
ington  Times. 

Eighteen  years  of  night  work  makes 
his  present  day  work  a  struggle. 
Outside  of  his  first  love,  his  work,  he 
goes  in  for  golf  and  fresh-water  fish¬ 
ing.  He  was  married  in  1919. 


lation  staff  for  the  past  two  years, 
has  resigned  to  become  circulation 
manager  of  Stillwater  (Okla.)  Daily 
Press,  succeeding  Donald  Wiley,  who 
(Continued  on  next  page) 
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The  Top-Notch  Comic 
by  Lank  Leonard 

is  the  popular  favorite  among  editors  who  are  looking  for 
strips  that  are  FUNNY  and  WHOLESOME. 

Readers  everywhere  applaud  the  relief  from  “blood  and 
thunder”  they  find  in 
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Chicago 
Daily  News 
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Abbie 
n 

Slats 

The  Chicago  Daily  News  began 
this  week  publication  of  Raeburn 
Van  Buren’s  comic  of  American 
life,  ABBIE  AN’  SLATS. 

With  The  News,  the  subscription 
list  of  ABBIE  AN’  SLATS  reaches 
an  even  45 — an  average  of  five 
new  subscribers  every  month  since 
the  first  release  last  July — making 
it  the  fastest-selling  new  comic  we 
have  issued  in  years. 

It  sells  fast  because  the  story 
moves  fast  and  the  characters  hold 
fast.  It’s  as  exciting  as  life,  it’s 
true  to  life — and  it’s  drawn  from 
life  by  one  of  the  nation’s  fore¬ 
most  artists. 

A  new  sequence  of  ABBIE  AN’ 
SLATS  is  about  to  start.  We 
think  you  would  like  reading  it. 
You  might  like  members  of  your 
staff  to  see  it,  too.  We  will  be 
glad  to  send  copies.  Just  let  us 
know  how  many  you  need. 

FEATURE 
SYNDICATE 

220  EAST  42nd  STREET 
NEW  YORK  CITY 


50 


EDITOR  &  PUBLISHER 


Personals 

continued  from  page  49 

resigned  to  join  the  sales  force  of  a 
Stillwater  motor  company. 

Walter  Dawkins,  formerly  with  the 
Jamaica  (N.  Y.)  Long  Island  Press 
and  Westchester  County  Newspapers 
circulation  departments  has  been  ap¬ 
pointed  home  delivery  manager  of 
Youngstown  (O.)  Vindicator.  He  suc¬ 
ceeds  Glen  Wilcox,  now  in  charge  of 
motor  routes. 

J.  Paul  Clark,  Toledo  Blade  district 
circulation  manager,  and  Mrs.  Clark 
are  parents  of  a  daughter,  born  re¬ 
cently. 

Walter  Webb,  advertising  manager, 
Dothan  (Ala.)  Eagle,  was  recently 
elected  a  director  of  Dothan  Rotary 
Club. 

Watson  T.  Brown,  circulation  and 
classified  advertising  manager,  Royal 
Oak  (Mich.)  Daily  Tribune  has  been 
named  its  business  manager.  He  will 
continue  in  direct  charge  of  the  classi¬ 
fied  and  circulation  departments. 

EDITOR  &  PUBLISHER 


Joseph  V.  Madigan,  director  of  cir¬ 
culation,  Cleveland  Plain  Dealer  and 
the  Cleveland  News,  has  been  chosen 
to  a  two-year  term  on  the  ICMA 
board  of  directors  by  the  Ohio  Cir¬ 
culation  Managers’  Association.  He 
succeeds  Shiel  Dunsker  of  the  Cin¬ 
cinnati  Post. 

C.  F.  Karstaedt,  secretary-treasurer, 
Beloit  (Wis.)  Daily  News,  and  secre¬ 
tary  of  Wisconsin  Daily  Newspaper 
League,  was  guest  of  honor  at  a  ban¬ 
quet  at  the  local  Masonic  temple,  hon¬ 
oring  his  election  to  the  33rd  degree 
in  Masonry. 

In  The  Editorial  Rooms 

CHARLES  J.  BAYNE,  associate  edi¬ 
tor,  Macon  (Ga.)  Telegraph,  ad¬ 
dressed  the  Macon  Kiwanis  Club 
April  11. 

James  J.  Colby,  managing  editor, 
Milwaukee  Sentinel,  will  be  inducted 
as  an  associate  member  of  Sigma 
Delta  Chi,  national  journalism  fra¬ 
ternity  chapter  at  Marquette  Univer¬ 
sity,  at  a  formal  initiation  and  banquet 
May  1  at  the  La  Salle  Hotel,  Mil¬ 
waukee. 

Ronald  Kenvyn,  managing  editor, 
Vancouver  (B.  C.)  Province,  has  re¬ 
tired  after  31  years  with  the  daily  to 


Including 

The  Joumnlirt,  merged  1907;  Newtpaperdom,  - - —  ., - -  - - — 

leryed  192S ;  th*  Fourth  Estate,  mergrf  1927.  devote  more  time  to  his  private  writ- 


1938 


ntia  PkUBtad,  RacMcnd  CaotaBti  Copyritfatad  1931 
THB  EDITOR  k  PUBLISHER  COMPANY.  INC. 
JiBMi  WiMt  Brown,  ProldaDt  and  PublUier 
JaoMi  Wriefat  Brown,  Jr.,  Vlea  Prerideot 
Chaika  B.  Groomaa  TrcMurer 
Clna  T.  Stuart,  Segratary 
Arthur  T.  RoU>,  Editor 

_ Watran  L.  Biaatt,  Dtractor _ 

Gaoeral  Offioaa; 

Seraaitaanth  Floor  Old  TImaa  Building 
ttnd  Sti^  and  Broadway,  Naw  York  City,  N.  Y. 
TiUpkotist: 

BRyant  ft-8062,  3063,  3064,  305S  and  3056 
Tha  OUaat  PuhUahara’  and  AdTartlaara'  Journal 

_ In  Amarlea _ 

Arthur  T.  Robb,  Edilor,'  Wairan  L.  Baaaatt,  Menagint 
Hike:  Robart  8.  Mann,  Aaaonota  BUtar;  Waltar  E. 
Sthnaldar,  New  Bdilor,  Robart  U.  Brown.  John  J. 

doughar,  Marian  E.  Paw,  Jr. _ 

Cbaiiaa  B.  Qtoomaa,  Oaaaral  JJanogrr;  Jamaa  Wri^t 
Brown,  Jr.,  Aaaulaat  PnWabar;  Chaika  T.  Stuart,  Adatr- 
Itataj  Dinekr;  Qaorga  H.  Strata,  CtneiilatMm  Uanaget. 
WanUagtoB,  D.  C.  Corraapondaot:  Oaoaral  Preaa  Aaaoe., 
Jamaa  J.  Butlar  and  Gaona  B.  Manning,  Jr.,  1223 
Nabaaal  Prmt  Club  BMa,  Pbona  MatippoBtan  1080. 
Chleago  Conaapoadant:  Gaorga  A.  Brandaoburg,  921 
Lcmitm  Qaaraalw  and  AeeUnU  BidUint,  860  Bcrih 

Middean  Aaa,  Talaphona  Dearborn  6771. _ 

PBctfe  Coaat  Correapondanta:  Campbell  Wataon,  2132 
Dwio  Ara<  Berkeley,  Cat,  Talaphona;  Tbornwall  SS57; 
Kan  Thylor,  1215  Bobart  BmL,  Loa  Angriaa,  Tala- 

phona,  Hampataad  6722. _ 

London  Offiea:  a/o  The  Carton  Magaalna  Grand  Build- 
lit,  Trafalgar  Sq-  W.  C.  2.  Allan  Dalafona.  Manager; 

Wapbona,  Whhaball  6861. _ 

ftila,  Pianaa  Offiea:  76  nu  daa  Pedk  Champa  Manager: 

Sydney  R.  Chrka,  talaphona  Opera  66-27. _ 

^ita  Ptanea  Corraapondant:  Bambaid  Ragnar,  26 

Raa  Raaaagiiia.  Talaphona  EtoUa  07-70. _ 

Far  Eaotam  Corraaponiienta:  Bane  R.  Jobanaen, 
Oaaka  MalnlafaL  Oaaka,  Japu  and  Jamaa  Sbam  tba 
Centra  Newa  Apaney,  Hung  Wu  Road,  Nanking,  China. 
Dlaplay  adrortUiw  lataa^aetiTe  Deoembar  1,  1937: 
86a  par  agate  Una  or  aerlea  of  Inaartlona  aa  foUowa: 
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867  quarter  paga _ 

Chmttad  lataa:  86e  par  agata  Bna  one  time;  70e  per  agate 

Bna  four  tlmaa _ 

Mtuartona  wanted:  60e  par  agata  Bna  one  time;  «0e  par 
agata  Bna  three  tlmaa  (aount  ^  worde  to  the  Bna) 
Snhacriptloo  rataa:  By 
Statae  and  Mand  Poaaiaalona. 

Foreign.  86. 

Chib  rntoK  Tba  alub  rataa  are  applicable  to  all  aub- 
aerlptlona  la  nay  one  orpaliatlon— whatbar  paid  for  by 
the  eompaay  or  ladmduala.  Thrae  aubaenptlona  to 
aapaiata  tddiaaaea  for  one  year  eaeb  or  one  aunacriptlon 
for  three  yeaia,  810;  Ora  auboorlptioot  to  different  ad- 
draaaaa  (or  one  year  each  or  one  aubaorlptlon  for  6ve  yeait, 
816;  tan  aubaaiptloot  one  year  aaob  or  one  for  tan  yaaia, 

816.  Maanbar  Aaaoelatad  Biialniwa  Papara _ 

Charter  Mamber  of  the  Audit  Bureau  of  Ctrculatlona 
whh  an  ayaraga  oertlSad  net  paM  ‘‘A3.C.”  aa  followa: 
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mg.  At  a  complimentary  dinner  spon¬ 
sored  by  the  Province  editorial  staff 
in  the  Hotel  Vancouver  recently, 
Mr.  Kenvyn  was  presented  a  set  of 
matched  clubs. 

A.  Bernard  Moloney,  chief  of  Reu¬ 
ters  News  Agency  in  North  America, 
told  Washington  and  Lee  University 
journalism  students  at  Lexington,  Va., 
recently  that  two  major  problems  con¬ 
fronted  foreign  correspondents  in  the 
U.  S. — the  quantity  of  news  handled 
and  the  way  it  is  presented. 

F.  P.  Cole,  managing  editor.  West 
Palm  Beach  Palm  Beach  Post,  identi¬ 
fied  an  amnesia  victim  in  the  Good 
Samaritan  Hospital  there  recently.  He 
obtained  the  man’s  eye-glasses  and 
case,  had  the  prescription  analyzed, 
and  traced  it  to  St.  Petersburg,  where 
it  had  been  filled  while  the  man  was 
a  patient  in  the  U.  S.  Veterans  Hos¬ 
pital. 

Edward  P.  Hartnett,  executive  city 
editor,  Buffalo  Evening  News,  is  seri¬ 
ously  ill  of  pneumonia  in  his  home. 

Royal  Brougham,  sports  editor, 
Seattle  Post-Intelligencer,  covered  the 
recent  Washington  -  California  crew 
regatta  from  a  chartered  plane. 

John  K.  Minnoch,  sports  editor, 
Amsterdam  (N.  Y.)  Evening  Re¬ 
corder,  is  district  semi-pro  baseball 
commissioner  in  charge  of  a  tourna¬ 
ment  to  be  held  at  Amsterdam,  June 
22,  23,  24,  25  and  29,  and  also  chair¬ 
man  of  the  committee  sponsoring  the 
20-kilometer  A.  A.  U.  championship, 
at  Amsterdam  on  June  25. 

Dale  Clark,  reporter,  Oklahoma  City 
Daily  Oklahoman,  resigned  this  week 
to  join  the  staff  of  the  Baltimore  Asso¬ 
ciated  Press  biueau. 

Bob  Page,  desk  man,  Charlotte 
(N.  C.)  Observer  staff,  has  started  a 
Sunday  stamp  column,  “Stamping 
Around.” 

Max  Fullerton,  Charleston,  W.  Va., 
AP  bureau  chief,  and  Mrs.  Fullerton 
are  the  parents  of  a  third  daughter, 
Terry  Lynn,  born  recently. 

Richard  W.  Jackson,  of  Buffalo  AP 
bureau,  and  Mrs.  Jackson  are  the 
parents  of  a  son,  Teague,  bom  re¬ 
cently. 

Robert  J.  B.  Fleming,  court  house 
reporter,  Paterson  (N.  J.)  Morning 
Call,  was  recently  elected  a  member 
of  its  Veteran’s  Association  upon  com¬ 
pletion  of  20  years’  service.  Robert 
Williams,  president  and  publisher, 
presided  at  an  anniversary  celebration 
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"Leffingwell,  don't  you  think  this  new  drama  critic  is  taking  the  phrase 
'Freedom  of  the  Press'  a  bit  too  literally?" 


and  Fleming  was  presented  a  substan¬ 
tial  check  in  recognition  of  his  ser¬ 
vices. 

Elmer  Woodside,  of  Christian  Sci¬ 
ence  Monitor  editorial  staff,  was 
chairman  of  annual  banquet  of  News¬ 
paper  Bowling  of  Boston  April  19  at 
Miles  Standish  Hotel.  He  was  assisted 
by  Joseph  Salmon  of  the  Globe  and 
Edward  Lynch  of  the  Post.  The  Chris¬ 
tian  Science  Monitor  team  was  award¬ 
ed  first  prize  for  the  1937-38  season. 

Lionel  Lebel,  sports  editor,  L’Eve- 
nement,  Quebec,  for  the  last  eight 
years,  has  resigned  to  enter  the  in¬ 
surance  field.  Jules  Lavoie,  his  assis¬ 
tant  for  the  past  two  years,  succeeds 
him. 

Abel  Vineberg,  veteran  Parliamen¬ 
tary  correspondent,  Montreal  Gazette, 
was  recently  tendered  a  testimonial 
dinner  in  honor  of  his  25th  year  of 
continuous  service  as  a  Parliamen¬ 
tary  correspondent. 

Sidney  I.  Lohman,  for  eight  years 
with  the  New  York  Times  editorial 
department,  has  joined  the  real  estate 
and  building  material  publicity  or¬ 
ganization  of  J.  P.  Lohman,  Chanin 
Building,  New  York. 

Groverman  Blake,  book  editor  and 
assistant  music  critic,  Cincinnati 
Times-Star,  was  appointed  drama 
critic  April  12  to  succeed  William  G. 
Stiegler  who  died  recently. 

A.  L.  Bannister,  former  sports  edi¬ 
tor,  Asheville  (N.  C.)  Times,  has  been 
appointed  secretary-treasurer  of  the 
Columbus  (O.)  Baseball  Club. 

Ed  Thomas,  reporter,  Asheville 
(N.  C.)  Citizen,  has  resigned  to  join 
the  Pure  Oil  Company,  of  Atlanta, 
ill  the  advertising  department. 

Benjamin  Komfield,  of  Bridgeport 
(Conn.)  Post  and  Telegram  has  been 
named  a  director  of  the  United  Com¬ 
munity  Forum  succeeding  the  late 
Louis  J.  Reilly,  Post  managing  editor. 

Jack  Pillsbury,  Boston  Globe  desk 
man  and  Mrs.  Pillsbury,  are  parents 
of  a  son  bom  recently. 

Vaughn  Shoemaker,  Chicago  Daily 
News  cartoonist,  sailed  this  week  for 
a  two-month  European  tour.  He  will 
continue  to  draw  three  editorial  car¬ 


toons  a  week  during  his  trip  abroad. 

Joseph  Nutter,  sports  writer.  Provi¬ 
dence  (R.  I.)  Journal,  was  injured  in 
an  automobile  collision  at  Framing¬ 
ham,  Mass.,  April  19. 

Russell  King,  feature  writer  and 
reporter,  Tampa  Morning  Tribune,  has 
joined  the  University  of  Tampa 
faculty  as  instructor  in  journalism.  He 
will  continue  with  the  Tribune. 

Jack  H.  Bryan,  drama  editor,  Mem¬ 
phis  (Tenn.)  Press- Scimitar,  has  been 
appointed  Tennessee  district  chairman 
for  the  centennial  development  fimd 
campaign  of  DePauw  University. 

Paul  Krause,  photographer.  Spring- 
field  (Mass.)  Daily  News,  is  taking 
flying  instructions  at  Springfield  Air¬ 
port. 

Mark  Garlinghouse,  reporter,  To¬ 
peka  Capital  was  named  an  associate 
member  of  Kansas  University  chapter 
of  Sigma  Delta  Chi  April  10  in  Topeka. 

Wedding  Bells 

H.  PRESTON  WOLFE,  assistant  to 

the  editor  of  Columbus  (O.)  Dis¬ 
patch,  to  Miss  Jean  Bostwick  of  Co¬ 
lumbus,  April  2.  The  bridegroom  is 
the  son  of  Harry  P.  Wolfe,  publisher 
of  the  Dispatch,  and  Mrs.  Wolfe. 

Don  Carlson,  of  society  desk,  Los 
Angeles  Times,  to  Betty  De  Kruif, 
April  7. 

Mary  E.  Taylor,  of  Los  Angeles  City 
News  Service,  to  Charles  Holmes  Wil¬ 
liams,  March  31. 

Lloyd  C.  Haley,  editorial  writer, 
Portsmouth  (N.  H.)  Herald  to  Miss 
Velma  V.  Pettiner,  April  4  at  Newton 
Center,  Mass. 

Jack  Welter,  United  Press  Sacra¬ 
mento  bureau  manager,  to  Billie 
Webb  of  Dallas,  Tex.,  at  Reno,  re¬ 
cently. 

Miss  Adele  Moyer,  society  editor, 
Pittsburgh  Press,  to  William  Allison, 
University  of  Pittsburgh  publicity 
man,  April  8. 

George  Patzer,  reporter,  Wilmington 
(Del.)  Journal-Every  Evening,  to  Miss 
Florence  H.  Rash  of  Wilmington,  at 
Wilmington  April  9. 
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n Don DTII Kl ITI rC  production 

UrrUlil  UmI  I  I Lu  to  improve  printing  quality 


For  every  phase  of  modern  newspaper  produc¬ 
tion  Hoe  has  equipment  of  ultra-modern  design 
that  drives  costs  down  to  new  "lows"  and  raises 
printing  quality  to  new  "highs."  All  Hoe  Equipment 
shares  in  the  traditional  engineering  skill  of  the 
world’s  largest  newspaper  equipment  plant.  We 
would  like  to  tell  you  why  so  many  publishers  have 
selected  Hoe  Equipment  after  exhaustive  studies  of 
the  available  market.  Stop  in  for  a  few  minutes  at 

HOE  HEADQUARTERS,  WALDORF-ASTORIA,  ROOMS  953-955 
DURING  THE  A.N.P.A.  CONVENTION 

Or  write  the  nearest  Hoe  office  for  complete 
information. 


Scores  of  installations  of  Hoe  arched-type  Super-Production  Presses  are  hanging  up 
new  records  of  increased  production.  Speed  and  stamina  for  today’s  pressroom 
needs  are  built  into  these  Hoe  Presses  ...  the  contribution  of  Hoe’s  pre-eminent 
engineering  skill  and  manufacturing  facilities. 


An  artist’s  version  of  the  world’s 
fastest,  most  modern  multi-color 
newspaper  press,  produced  for  The 
Milwaukee  Journal  by  Hoe.  The  Hoe 
line  of  color  equipment  includes  ev¬ 
erything  from  the  world’s  largest,  a 
26-Cylinder  Hoe  Multi-color  Press  in 
the  plant  of  The  Cleveland  Plain 
Dealer,  down  to  a  simple  auxiliary 
fountain. 


Here’s  the  last  word  in  modern  pre¬ 
cision  plate-making  machinery.  The 
Hoe  line,  including  equipment  for 
every  plate-making  operation,  offers 
an  excellent  opportunity  to  improve 
presswork  quality. 


Fully-automatic  electrically-controlled  tensions,  modern 
3-arm  reels  and  a  simplified  full-speed  paster  mechanism, 
all  designed  and  perfected  by  Hoe,  handle  roll  changes 
at  full  press  speeds.  They  are  establishing  unusual  rec¬ 
ords  for  uninterrupted  press  operation. 


R.  HOE  A  CO.,  INC.  General  Offices:  910  E.  138th  St.  (at  East  River)  New  York,  N.Y.*  BOSTON  •  SAN  FRANCISCO  •  CHICAGO  •  BIRMINGHAM  •  LONDON 


EDITOR 


PUBLISHER 


Classified  Ad 
Rates  Studied 
In  Oklahoma 

Majority  oi  Papers  Use 
Cost  Per  Word  System  .  .  . 
Some  Hove  89  Listings 

Classified  advertising  rates  in  Okla¬ 
homa  daily  newspapers  range  from 
10c  to  74c  for  a  minimum  insertion 
cost  a  check  made  by  the  Sooner 
State  Press  reveals. 

The  minimum  rate  for  most  papers 
is  below  the  50c  set  as  standard  by 
several  speakers  at  the  Oklahoma 
Press  Association  midwinter  meeting 
at  which  classified  advertising  was 
one  of  the  main  points  of  discussion. 

Average  Minimum  It  30c 

The  average  minimum  rate,  accord¬ 
ing  to  a  survey  of  about  50  daily 
papers,  is  30c.  Only  one  of  the  news¬ 
papers  studied  in  the  survey  has  a  10c 
minimum  insertion  rate. 

Minimum  rates  of  15c,  are  charged 
by  two  newspapers,  of  20c  by  one 
newspaper,  of  24c  by  four  newspapers, 
of  2^  by  18  newspapers,  of  30c  by 
three  newspapers,  of  36c  by  two 
newspapers,  of  40c  by  one  newspaper, 
of  50c  by  six  newspapers  and  of  55c 
by  two  newspapers. 

A  number  of  Oklahoma  daily  news¬ 
papers  do  not  specify  a  minimum 
rate,  and  several  state  that  no  ads  are 
accepted  for  less  than  a  specified 
number  of  words  or  lines,  according 
to  the  method  of  assessing  costs. 

Majority  Base  Rate  on  Words 

The  majority  of  the  papers  base 
rates  on  the  cost  per  word.  Twenty- 
three  of  the  newspapers  surveyed  fol¬ 
low  this  system,  with  the  rates  rang¬ 
ing  from  Ic  to  2^c. 

Thirteen  papers  base  their  charges 
or.  the  cost  for  a  line.  These  charges 
range  from  5c  to  37c. 

All  of  the  newspapers  offer  reduc¬ 
tions  in  cost  if  the  want-ad  is  placed 
for  more  than  one  insertion,  hi  ad¬ 
dition,  Oklahoma  City  newspapers  of¬ 
fer  lower  rates  for  advertisements 
placed  under  the  classifications  of 
furnished  rooms,  housekeeping  rooms, 
rooms  with  board,  situations  wanted, 
unfurnished  rooms,  paperhanging  and 
painting,  carpenters  and  repairing. 

A  wide  range  of  practices  is  re¬ 
vealed  in  the  systems  of  classifications 
used.  These  range  from  no  classi¬ 
fication  departments  at  all  in  small 
papers  which  carry  only  a  few  want- 
ads  to  elaborate  classifications  with  as 
many  as  89  separate  listings. 

DROPS  A.  M.' EDITION 

The  Martinsville  (Va.)  Bulletin,  sus¬ 
pended  its  morning  edition  April  15. 


NLRB  Ruling  Appealed 
On  Free  Press  Issue 

Pittsburgh,  April  19 — An  appeal 
based  upon  freedom  of  the  press  will 
be  taken  by  the  Stackpole  Carbon  Co. 
of  St.  Mary’s,  Pa.,  from  the  order  of 
the  National  Labor  Relations  Board  to 
dissolve  an  independent  company 
union  and  establish  bargaining  rela¬ 
tions  with  a  CIO  affiliate. 

Clyde  A.  Armstrong,  counsel  for 
Stackpole  in  the  hearing,  contended 
throughout  that  Trial  Examiner 
Charles  E.  Bayly’s  action  in  demand¬ 
ing  reasons  why  certain  editorials 
were  written  was,  in  effect,  supersed¬ 
ing  the  Bill  of  Rights.  The  examiner 
also  had  demanded  of  Harry  T. 
O’Brien,  editor,  St.  Mary’s  Daily  Press, 
that  he  reveal  whether  or  not  he  had 
been  advised  by  owners  of  the  paper 
regarding  its  labor  policies  and  why 
he  used  certain  news  on  the  front  page. 

The  board  ruling,  handed  down 
March  25,  did  not  mention  this  objec¬ 
tion,  but  the  company  contends  in  its 
appeal  that  the  ruling  is  unconstitu¬ 
tional  in  the  effect  that  it  terms  illegal, 
according  to  the  Wagner  Act,  the  right 
of  free  circulation  of  printed  matter, 
an  outright  curtailment  of  a  free  press. 
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dvertising  secured  for 
ONE-TIME  publications 
.  of  prestige. 


$1,188,437.50  recently 
obtained  in  advertising  and  sale 
of  copies  on  one  edition. 

$2 1 7,638.40  secured  in 
advertising  on  another  edition. 
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Special  Editions 

RICHMOND  (VA.)  TIMES  -  DIS¬ 
PATCH.  April  17,  10-page  Modem 
Home  Appliances  section. 

Boston  Herald,  April  16,  Easter  Day 


in  the  Churches,  Easter  music  section 
9  pages. 

Boston  Evening  Transcript,  April  16 
Easter  Messages  and  Music  section, 
8  pages. 

Greenwood  (S.  C.)  Index- Journal, 
April  14,  Buzzard  Roost  Edition,  112 
pages,  14  sections,  marking  beginning 
of  work  on  hydroelectric  project. 

Amsterdam  (N.  Y.)  Evening  Re¬ 
corder,  April  18-19,  Sportsmen’s  Show 
section.  A  triple-page  arrangement 
dealing  principally  with  outdoor  sports. 

Greensboro  (N.  C.)  Dailiy  News. 
April  17,  Greensboro  Home  Beautiful 
Section,  12  pages,  full  size. 


WEDS  DURING  U.  S.  TRIP 

LaSelle  Gilman,  city  editor  of  the 
Shanghai  Evening  Post  and  Mercury. 
left  China  three  months  ago  wiA 
baggage  and  a  portable  typewriter. 
Last  week  he  sailed  from  Seattle  for 
China  with  no  baggage,  no  typewriter 
— but  a  wife.  The  baggage  and  type¬ 
writer  were  stolen  from  a  San  Fran¬ 
cisco  hotel  room.  The  wife — formerly 
Miss  Helene  Wright,  a  San  Francisco 
legal  stenographer — he  met  only  a 
few  days  after  landing  in  the  U.  S. 


FIFTY  YEARS 
1  8  8  8  -  1  9  3  8 

Under  the  same  Founder-Publisher 


THE  ERIE  DAILY  TIMES 

Erie,  Pa. 

Celebrates  Its  Golden  Anniversary 

Founded  by  John  J.  Mead,  Sr.,  in  1888,  the 
Times  today,  stands  for  the  same  ideal: 

'To  do  the  right  thing,  measured 
as  mankind  undersands  the  right." 

Integrity . . .  Dependability  . . .  Stability 
are  responsible  for  the  Times  leadership 
in  Erie. 


John  B.  Gallagher  Company 


Greenwich,  Conn. 

Tel.  Greenwich  47l4 


A  NATIONAL  SALES  O  RS  AN  I Z  ATI  O  N ' 
28  year,  oi  aatiefactory  tervic. 
to  th.  la|_g.i  <tj_ily  n.  wapjp.ta.. 


Represented  by 
THE  KATZ  AGENCY 
for  48  years. 


IN  AMERICA 


SOUTH 

BALANCE 

OF  U.S. 

%  increase 
1937  1932 

%  increase 
1937  over  1932 

NEW  PASSENGER 
CAR  REGISTRATION 

240.8% 

213.9% 

NEW  COMMERCIAL 
CAR  REGISTRATION 

418.3% 

194.3% 

TOTAL  SPENDABLE 
INCOME . 

103.9  To 

66.4% 

GASOLINE 
CONSUMPTION  . . . 

58.6% 

32.3% 

ELECTRIC  FARM 
OUTPUT  . 

64.4% 

48.6% 

SOUTHERN  KEY  NEWSPAPERS 


Orleans,  La.,  T I M  ES  -  PICAYUNE  •  Memphis,  Tennessee, 
COMMERCIAL  APPEAL  .  Kno.xt  ille,  Tennessee,  NEWS-SENTINEL 
Fort  If  art  h,  Te.xas,  STA  R -TELEGRAM  •  Dallas.  Texas,  NEWS 
('harhnte,  N.  C.,  OBSERVER  •  Houston,  Te.xas,  CHRONICLE 


SCLTHECN 

,,_yomvic  Q/vcmp 


Where  Buying  Hospitality 
Js  Genuine 


COMIC  SECTION  ADVERTISING  CORP. 
CHRYSLER  BUILDING  •  NEW  YORK 
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ALICE  tilDElLEY 
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MUfUTE  ilAKE'UH 

HAHRIET  MEATH 
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KIFT 

PHYLLIS  MOORE 
OALLACHtt 

EViiTH  fWMLCR 

VERA  CMOWM 
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JAMES 

MOMTOOMERT 

FLAOQ 

PLUS 

a  complete 
variety  of  all 
features. 
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Syndicates  Plan  Parties 
For  Convention  Week 


By  ROBERT  U.  BROWN 

WITH  the  Associated  Press  and  the 
American  Newspaper  Publishers 
Association  annual  conventions  only 
a  few  days  off,  a  few  syndicates  are 
planning  cocktail  parties  and  enter¬ 
tainments  for  the  visiting  publishers. 
Many  of  the  syndicates  not  entertain¬ 
ing  on  an  elaborate  scale  have  suites 
reserved  at  the  Waldorf  where  they 
will  hold  open  house  for  their  pub¬ 
lisher  guests. 

The  Ledger  Syndicate  of  Philadel¬ 
phia  leads  off  the  entertainment  pa¬ 
rade  on  Tuesday  afternoon  at  4:30 
in  the  Empire  Room  of  the  Waldorf. 
.Joseph  Dunninger  is  to  give  an  ex¬ 
hibition  of  mental  telepathy  and  mind 
reading. 

Wednesday  afternoon,  from  4  to  7, 
on  the  ninth  floor  of  the  New  York 
Daily  News  Building,  220  East  42nd 
Street,  the  Chicago  Tribune  -  New 
York  News  Syndicate  is  entertaining 
at  a  cocktail  party.  Publishers  are 
invited  to  meet  the  writers,  artists  and 
staff  members.  A  sly  “P.S.”  on  the 
invitation  mentions  “tea  will  be 
served,  too!”  And  George  Rector  is 
to  have  a  “culinary  surprise.” 

Will  Prctent  Colamiiisti 
United  Feattoe  Syndicate  will  en¬ 
tertain  at  tea  on  the  Starlight  Roof  of 
the  Waldorf,  Wednesday  afternoon 
from  5  to  7.  The  syndicate  is  to  pre¬ 
sent  its  columnists  for  the  newspa¬ 
permen — among  them,  Mrs.  Franklin 
D.  Roosevelt,  General  Hugh  S.  John¬ 
son,  Westbrook  Pegler,  Heywood 


Broun,  Raymond  Clapper,  Drew  Pear¬ 
son,  Robert  S.  Allen,  and  others. 

King  Features  Syndicate  will  have 
an  exhibition  in  the  Jade  Room 
Wednesday  and  Thursday  where  pub¬ 
lishers  may  meet  the  syndicate  ex¬ 
ecutives.  International  News  Service 
and  News  Photos  will  share  the  exhibit. 

NEA  Service’s  exhibit  will  be  in 
ihe  Astor  Gallery  and  will  feature  its 
staff  writers.  It  will  be  combined  with 
the  Acme  Telephoto  exhibit. 

Bergen  to  Write 

EDGAR  BERGEN,  famous  radio  ven¬ 
triloquist  and  mouthpiece  for  the 
still  more  famous  wooden  dummy, 
“Charlie  McCarthy,”  is  to  write  a  se¬ 
ries  for  Bell  Syndicate  on  “How  to 
be  a  Ventriloquist.”  Release  is  to  be 
some  time  in  the  summer.  There  will 
be  24  articles  of  about  150  words  each 
— with  a  double  by-line,  “By  Edgar 
Bergen  and  Charlie  McCarthy.” 

Thornton  to  Mexico 
WILLIS  THORNTON,  special  writer 
for  NEA  Service,  has  gone  to  Mex¬ 
ico  to  spend  a  month  writing  features 
and  background  material  on  the  Mex¬ 
ican  situation.  He  has  been  NEA’s 
roving  reporter  for  five  years. 

"The  Child  Stars  Grow  Up”  is  the 
title  of  a  series  of  six  articles  being 
written  by  Paul  Harrison,  NEA  Hol¬ 
lywood  columnist.  The  articles  will 
give  the  background  of  this  new  gen¬ 
eration  of  movie  stars,  and  are  ex¬ 


pected  to  reveal  hitherto  unpublished 
information  on  how  such  child  stars 
as  Deanna  Durbin,  Freddie  Bartholo¬ 
mew,  Jane  Withers,  June  Garland  are 
being  adapted  to  more  mature  roles. 

William  E.  McKenney,  executive 
secretary  of  the  American  Contract 
Bridge  League  and  bridge  editor  for 
NEA  Service,  is  writing  a  .series  on 
"five-suit  bridge.” 

Goldberg  to  Des  Moines 

RUBE  GOLDBERG,  creator  of  crazy 

inventions  and  ludicrous  characters, 
has  joined  the  Des  Moines  Register 
AND  Tribune 

Syndicate.  H  i  s  - - 

comic  strip.  "La- 
laPalooza,” 
which  he  has 

been  drawing  ^  ^  ^ 

for  the  last  two  ij 

years  for  the 
Frank  Jay  Mar-  < 

KEY  Syndicate,  is 
now  being  re-  , 
leased  by  the 
Register  and 
Tribune  Syndi- 
cate  and  will  be 

continued  until  Rube  Goldberg 
June  12.  Gold¬ 
berg  is  to  draw  a  new  Sunday 
page,  according  to  Henry  P.  Martin, 
Jr.,  manager  of  the  Des  Moines  or¬ 
ganization,  with  release  for  June  19, 
entitled,  "Rube  Goldberg’s  Sideshow.” 
The  page  is  to  be  the  old  Goldberg 
slapstick  humor  of  impossible  inven¬ 
tions  and  foolish  questions. 

Goldberg  was  formerly  with  Mc- 
Naught  Syndicate  from  1921  to  1936. 
He  joined  the  Evening  Mail  Syndicate 
in  1916  when  V.  V.  McNitt  left  his 
own  Central  Press  Association  to  man¬ 
age  the  New  York  firm.  The  cartoon¬ 
ist  went  with  McNitt  when  he  formed 
his  own  McNaught  Syndicate  in  1921. 


Doctors  Must  Eat 
THE  Hollywood  Press  Syndicau, 
which  submits  articles  to  newspa¬ 
pers  to  accept  or  reject,  is  releasing 
a  story,  “Doctors  Must  Eat,”  on  the 
age-old  problem  of  paying  the  doctor. 
The  syndicate  recently  had  an  article 
on  the  present  Shah  of  Iran  and  the 
achievements  of  his  12-year-old  reign 
and  another  on  the  debacle  of  the 
Hapsburg  restoration  movement. 

“Woman  oi  the  Week"  Series 
THE  AP  Feature  Service  released  this 
week  a  new  weekly  feature  for  af¬ 
ternoon  papers  called  "Woman  of  the 
Week.”  It  consists  of  a  one-column 
illustration  and  about  200  words  of 
copy  on  some  woman  in  the  news  be¬ 
cause  of  a  new  achievement,  or  be¬ 
cause  her  field  of  endeavor  is  in  the 
news.  The  first  one  is  on  Katherine 
Lenroot,  director  of  the  U.  S.  chil¬ 
dren’s  bureau,  and  ties  in  with  Child 
Health  Week.  Elizabeth  Inskip  Wye, 
of  the  Feature  Service  staff,  has  inter¬ 
viewed  personnel  experts  in  various 
fields  as  a  basis  for  a  story  on  job 
prospects  for  this  year’s  crop  of  girl 
graduates. 

PNPA  WEEKLIES  MEET 

Harrisburg,  Pa.,  April  19 — Working 
in  conjunction  with  Woodyard  Asso¬ 
ciates,  Inc.,  of  New  York,  the  weekly 
members  of  Pennsylvania  Newspapers 
Publishers’  Association  met  here 
April  16  to  discuss  national  advertis¬ 
ing.  Millard  A.  Stofflet,  publisher, 
Hamburg  Item,  and  PNPA  vice-presi¬ 
dent  in  charge  of  weeklies,  presided. 
Tentative  plans  were  drawn  for  ex¬ 
clusive  representation  in  the  national 
field  for  PNPA  members  after  they 
sumbit  to  a  circulation  audit,  under 
the  supervision  of  the  association, 
v/hich  would  be  free  to  the  publisher. 
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You  are  cordially  invited  to  visit 

THE  LEDGER  SYNDICATE 

BOOTH 
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IN  THE  ASTOR  GALLERY 

**Circniation-ininded  features  for  the  Newspapers  of  the  World’’ 


Our  Convention  highlight  will  he  an  amazing  demonstration 
of  mental  telepathy  and  mind-reading  by  the  celebrated 

MR.  JOSEPH  DUNNINGER 

in  the  Empire  Room,  the  Waldorf-Astoria,  Tuesday  after¬ 
noon  at  four-thirty  o’clock.  Cards  of  admission  may  he 
obtained  at  the  Ledger  Syndicate  Booth. 
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Today  in  your  city 

science  is  making  real  news — 

not  the  horrifying  news  made  by  murderers  and  murderous  governments,  not  the  dark-brown- 
tasting  news  made  by  embezzlers  and  drunken  drivers,  but  the  clean,  cheering  news  of  progress 
— news  of  victory  over  disease  and  ignorance  and  the  other  enemies  that  man  has  to  fight  with 
brains  instead  of  bullets. 

Here  are  just  a  few  notes  from  the  news  reported  by  Science  Service  during  the  past  few  days. 
Overlook  the  fact  that  Dallas  hogs  the  datelines — because  of  the  big  meeting  of  the  American 
Chemical  Society — and  notice  that  the  research  workers  come  from  every  part  of  the  country 
and  that  their  reports  touch  all  types  of  human  activity. 


Dallas — America  is  now  free  of  dependence  on  foreign  nations  for  its 
supply  of  potash,  valuable  chemical  widely  used  by  the  nation’s  farmers 
as  an  ingredient  in  fertilizers.  A  dry  lake  bed  in  a  California  desert  and 
a  mine  in  New  Mexico  where  men  work  beneath  an  overlying  blanket 
of  water  have  made  America’s  potash  industry  possible.  .  .  . 

Philadelphia — The  American  Philosophical  Society,  founded  in  1727  by 
Benjamin  Franklin,  heard  Prof.  William  A.  Noyes  of  the  University  of 
Illinois  declare  today  that  the  Golden  Rule  embodies  sound  scientific 
principle  and  so  should  govern  relations  between  nation  and  nation  and 
between  groups  within  the  nation.  .  .  . 

Cambridga — Tomorrow’s  violin  makers  may  be  able  to  produce  violins 
rivaling  famous  old  Stradivarius  and  other  instruments  as  a  result  of  a 
study  under  way  at  Harvard  University.  A  research  group  headed  by 
Prof.  Frederick  A.  Saunders  has  found  that  inexpensive  modern  violins 
at  some  tones  have  approximately  the  same  quality  as  the  averaged 
responses  of  several  Stradivarius  violins.  This  discovery  offers  hope  that 
scientific  design  may  enable  construction  of  relatively  cheap  instruments 
with  the  fine  tone  of  the  old  masters’  violins.  .  .  . 

Dallas— Conquest  of  influenza  may  be  the  next  victory  to  the  credit  of 
sulfanilamide  which  is  already  famous  for  speeding  recoveries  from 
blood  poisoning,  gonorrhea,  gangrene,  peritonitis,  septic  sore  throat  and 
other  infectious  ails.  Advising  caution  against  translating  findings  with 
animals  immediately  into  human  use.  Dr.  M.  L.  Crossley  of  the  Calco 
Chemical  Company  reported  that  a  new  relative  of  sulfanilamide  showed 
“marked  protective  action  against  experimental  influenza  in  mice.”  .  .  . 

Nashville — A  chemical  ordinarily  thought  of  as  a  poison  may  prove  a 
safe  and  effective  remedy  for  myasthenia  gravis,  disease  of  muscle  weak¬ 
ness.  This  is  the  hope  held  out  by  researches  of  Drs.  A.  S.  Minot, 
Katherine  Dodd  and  Samuel  S.  Riven  of  Vanderbilt  University  Hospital.  . .  . 

Laxlngtan,  Ky. — Repressuring,  new  method  of  increasing  oil  production 
from  partially  depleted  fields,  recently  applied  here  to  oil  pools  in  the 
“comiferous”  formation,  has  already  caused  a  great  increase  in  produc¬ 
tion,  making  available  oil  that  would  be  forever  unavailable  to  older 
recovery  methods,  reports  Dr.  Newell  M.  Wilder.  .  .  . 

Dallas— The  uncontrollable  bleeding  which  is  a  dangerous  feature  of 
one  type  of  jaundice  can  probably  be  prevented  by  giving  the  patient 
doses  of  vitamin  K  and  bile  or  bile  salts.  Dr.  A.  EL  Osterberg  of  the 
Mayo  Clinic  told  members  of  the  American  Chemical  Society  here.  .  .  . 

Chicago — Digging  through  20  layers  of  city  ruins,  an  Oriental  Institute 
expedition  in  Palestine  has  probed  the  entire  history  of  Armageddon, 
classic  battlefield  of  the  world.  .  .  .  Solomon’s  interest  in  Megiddo  has 
been  recalled  by  the  discovery  of  great  stables  which  would  shelter  more 
than  300  horses,  reminding  excavators  that  King  Solomon  in  his  own  day 
was  probably  more  widely  known  for  horses  than  for  wives.  .  .  . 

Pittsbargh  — Anemia-preventing  substance  extracted  from  stomach  and 
liver  tissues  of  animals  can  benefit  unborn  young  if  fed  to  the  mother 
during  pregnancy,  Drs.  Estelle  Briese  and  C.  M.  Higgins  of  the  Mayo 
Foundation,  University  of  Minnesota,  told  the  American  Association  of 
Anatomists  today.  .  .  . 


Dallas — The  petroleum  chemical  industry  will  soon  be  producing  more 
than  half  a  billion  gallons  yearly  of  synthetic,  tailor-made  gasolines  which 
are  now  giving  airplanes  a  15  to  30  per  cent  increase  in  take-off  and 
climbing  power  and  a  20  per  cent  reduction  in  cruising  fuel  consumption. . . . 

Chicago — Here’s  how  to  put  drops  in  your  nose.  It’s  simple,  safe  and 
accurate.  All  you  do  is  turn  your  head  completely  upside  down  and 
let  the  solution  trickle  until  it  forms  a  great  lake.  The  upside  down 
method  is  the  favorite  technic  of  four  physicians  at  Stanford  University 
School  of  Medicine.  .  .  . 

Los  Angolas — A  radically  new  type  of  railway  car  that  may  revolutionize 
American  train-riding  habits  and  may  recover  much  of  the  passenger 
traffic  lost  by  the  railroads  to  the  bus  and  automobile  is  under  test  near 
here.  Differing  from  conventional  cars  not  only  in  appearance  but  in 
fundamentals  of  construction,  the  new  “pendulum”  type  car  is  hung  like 
a  hammock  from  above  instead  of  riding  on  short  springs  over  the  trucks 
and  under  the  floor  of  the  car.  .  .  . 

Dallas — Chemistry,  by  a  new  process,  is  now  able  to  make  cheaply  and 
in  vast  quantities  a  unique  flameproofing  material  known  as  ammonium 
sulfamate  which  does  not  change  the  appearance  or  feel  of  fabrics  or 
paper  impregnated  with  it.  Because  it  is  not  affected  by  dry  cleaning 
it  will  safeguard  draperies,  upholstery  and  other  household  furnishings 
from  fire  during  their  lifetime.  .  .  . 

Wilmington  — Successful  development  of  a  process  for  cheap  production 
of  standardized  high-grade  coal  from  virtually  any  grade  of  material 
from  run-of-the-mine  coal  to  refuse  was  announced  here  today.  .  .  . 

Philadelphia — Col.  Charles  Lindbergh’s  invention,  the  “glass  heart,”  has 
been  used  in  more  than  900  experiments  to  keep  alive  a  large  variety  of 
organs  from  human  beings  and  lower  animals.  Dr.  Alexis  Carrel  of  the 
Rockefeller  Institute  announced  here  today  before  the  meeting  of  the 
American  Philosophical  Society.  Among  organs  kept  alive  and  working, 
for  periods  varying  from  two  to  thirty  days,  were  hearts,  lungs,  livers, 
kidneys,  spleens  and  other  glands,  arteries,  veins,  nerves,  muscles,  joints 
and  reproductive  organs  including  pregnant  uteri.  .  .  . 

Naw  York — Five  American  Museum  of  Natural  History  explorers  are 
back  with  a  large  collection  of  specimens  showing  the  close  relationship  of 
birds  and  mammals  atop  three  “lost  worlds”  in  the  jungles  of  Venezuela. 

Dallas — How  chemistry  synthesizes  real  diamonds  in  the  laboratory  was 
described  at  the  meeting  of  the  American  Chemical  Society  here  this 
morning.  Here  is  the  simple  formula  used  by  students  of  McPherson 
College,  McPherson,  Kansas,  under  the  direction  of  Dr.  J.  Willard  Her- 
shey:  Mix  two  parts  of  chemically  pure  iron  filings  with  one  part  of  pure 
sugar  carbon.  Heat  in  a  graphite  crucible  to  a  temperature  of  at  least 
4,000  degrees  Centigrade  for  a  little  over  an  hour.  Plunge  into  a  freezing 
solution  of  ice  and  salt  brine.  .  .  . 

Rockastar — Cosmic  rays  and  ultra  short  radio  waves  were  combined 
today  to  operate  a  radio  teletypewriter  in  a  novel  exhibit  here.  .  .  . 


Next  week  the  news  may  come  from  Seattle,  Atlanta,  Flint,  Phoenix,  Portland,  Sioux  City, 
Shreveport,  Syracuse  or  Madison.  Thousands  of  scientists  are  working  in  thousands  of  ways  to 
promote  the  welfare  of  America.  The  things  they  do  are  of  vital  importance  and  fascinating 
interest  to  readers  of  your  newspaper.  For  vivid,  accurate,  complete  news  of  scientific  progress, 
rely  on: 

SCIENCE  SERVICE 


Watson  Davis,  Director 


The  tcorlfVs  only  science  news  syndicate 


Washington,  D.  C. 


SCIENCE  SERVICE,  the  institution  for  the  popularisation  of  science,  is  a  non-profit  corporation  with  trustees  nominated  by  the  National 
Academy  of  Sciences,  the  National  Research  Council,  the  American  Association  for  the  Advancement  of  Science,  the  E.  W.  Scripps  Estate 

and  the  journalistic  profession. 
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continued  from  page  11 


HAVERMALE  HEADS  4-A  CENTRAL  COUNCIL 


USHER  this  week;  "The  subjects  of 
primary  importance  during  the  ANPA 
convention,  besides  those  dealing  with 
decreasing  newspaper  revenues  and 
increasing  production  costs,  such  as 
advertising  linage,  labor  and  news¬ 
print,  will  embrace  several  subjects 
of  paramount  importance  to  the  main¬ 
tenance  of  newspaper  prestige  through 
the  proper  recognition  of  the  obliga¬ 
tions  and  responsibilities  required  of 
us  as  custodians  of  a  free  press.  It  is 
quite  likely  that  newspaper  editorial 
practices,  with  particular  reference 
to  courtroom  procedure  will  have  a 
place  on  the  program.  The  expansion 
drive  of  the  Bureau  of  Advertising 
together  with  a  very  important  clinic 
on  advertising,  will  be  a  distinct  fea¬ 
ture  of  the  general  session.” 

The  first  ANPA  session  will  open 
at  10  a.m.  Tuesday  in  the  Jade  Room 
of  the  Waldorf.  Problems  of  partic¬ 
ular  interest  to  dailies  of  less  than 
50,000  circulation  will  be  discussed. 

President  Stahlman  will  open  the 
meeting  and  will  present  Verne  E. 
Joy  of  the  Centralia  (Ill.)  Sentinel, 
vice-chairman  of  the  committee  in 
charge,  who  will  preside.  John  L. 
Stewart,  Washington  (Pa.)  Observer 
and  Reporter,  chairman  of  the  com¬ 
mittee,  will  be  unable  to  attend  due 
to  injuries  received  in  an  automobile 
accident  several  weeks  ago. 

The  meeting  will  be  a  general  clinic 
on  newspaper  production,  news  pre¬ 
sentation  and  advertising  with  a  large 
number  of  important  questions  sent 
in  by  the  membership  for  discussion. 
Various  publishers  have  been  assigned 
to  open  the  discussions.  It  is  ex¬ 
pected  the  Illinois-Iowa  plan  of  group 


CHICAGO,  April  19 — Homer  Havermale,  vice-president  in  charge,  Chicago 
office  of  McCann-Erickson,  Inc.,  has  been  elected  chairman  of  the 
Central  Council  of  the  American  Association  of  Advertising  Agencies  by  the 
Board  of  Governors,  succeeding  Maurice  H.  Needham, 
president,  Needham,  Louis  &  Brorby,  Inc. 

Other  officers  chosen  by  the  council’s  board  of 
governors  are:  Kennett  W.  Hinks,  J.  Walter  Thompson 
Company,  vice-chairman;  and  John  M.  McDonald, 
Buchen  Company,  both  of  Chicago.  New  governors 
elected  for  terms  expiring  in  1940  are:  Mr.  Hinks, 
H.  R.  Van  Gimten  of  Lord  &  Thomas,  Chicago,  and  Guy 
Smith  of  Brooke,  Smith  &  French,  Inc.,  Detroit. 

Members  of  the  board  of  governors  re-elected  for 
terms  expiring  in  1940  are:  Mr.  Needham  and  H.  M. 
Dancer,  Blackett-Sample-Hummert,  Inc.,  Chicago.  Mem¬ 
bers  whose  terms  continue  through  1939  are:  Mr. 
Havermale,  Mr.  McDonald,  Paul  Blakemore,  Coolidge 
Advertising  Co.,  Des  Moines;  and  Leo  Burnett,  Leo 


Homer  Havermale 


Burnett  Co.,  Inc.,  Chicago. 


selling  will  receive  considerable  at¬ 
tention. 

Tentatively  scheduled  for  Wednes¬ 
day  morning’s  session  are  two  speakers 
— both  attorneys.  Grenville  Clark  of 
New  York  is  to  speak  on  the  “Rela¬ 
tion  of  the  Press  to  Liberty.”  Giles 
J.  Patterson,  of  Jacksonville,  Fla.,  will 
speak  on  “Cooperation  Between  the 
Press  and  Bar — the  Lawyer’s  Point  of 
View.” 

Following  last  year’s  example, 
Wednesday  afternoon’s  session  will  be 
devoted  to  advertising  problems  and 
related  topics.  Edwin  S.  Friendly, 
business  manager.  New  York  Sun, 
and  chairman  of  the  Bureau  of  Ad¬ 
vertising,  will  speak  and  will  also  pre¬ 
side.  He  will  be  introduced  by  Ih'es- 
ident  Stahlman. 


The  report  of  William  A.  Thomson, 
director.  Bureau  of  Advertising,  will 
cover  the  expansion  movement  of  the 
bureau.  There  will  also  be  three  ad¬ 
vertising  agency  speakers  and  one 
newspaper  speaker.  William  G.  Pal¬ 


CRAIGISMS 


Advocating  a  Stitch  in  Time 
- by  ALDEN  CRAIG - 


"Well,  if  that  fellow  and  his  wife 
were  not  so  short-sighted  in  the 
training  of  their  boy,  1  might  have 
some  confidence  in  their  having  an 
individual  viewpoint  on  some  sub¬ 
ject.” 

"What  is  it  that  you  object  to  so 
strenuously  in  the  handling  of  their 
boy  ?” 

"If  that  boy  does  not  prove  to  be 
a  great  disappointment  to  his  par¬ 
ents,  it  will  be  a  miracle.  They  have 
but  the  one  child,  and  I  don’t  ques¬ 
tion  that  they  adore  him.  In  their 
attempt  to  do  the  utmost  for  this 
boy,  they  .gave  parties  for  him.  My 
son  told  me  that  it  got  so  that  most 
of  the  boys  didn’t  care  to  attend 
the  parties,  simply  because  the  par¬ 
ents  didn’t  leave  the  young  folks  to 
themselves.  The  boys  objected  to 
the  parents  assuming  the  limelight 
at  each  affair.  The  young  folks 
didn’t  feel  free  to  enjoy  themselves 
in  their  own  way  with  the  parents 
constantly  hanging  around,  and  the 
parties  became  dull  and  drab.” 

"You  are  right  about  that,  Tom, 
because  I  have  heard  my  son.  Jack, 
say  the  same  thing.  In  fact,  he  told 
me  that  the  folks  not  only  moved 
right  in  on  these  parties,  but  they 
monopolized  the  conversation.  After 
the  parties  were  given,  they  usually 
reviewed  the  different  characteris¬ 
tics  of  the  young  folks  with  their 
son.  They  judged  these  children  on 
the  basis  of  what  they  were  in  their 
undeveloped  stage  at  that  age 


rather  than  in  consideration  of  their 
future  development  and  maturity.” 

”It  is  strange  how  these  charac¬ 
teristics  work.  This  boy  is  now 
twenty-three  years  of  age.  Most  of 
his  boyhood  companions  are  start¬ 
ing  to  avoid  him  because  he  mani¬ 
fests  a  disposition  of  criticism  that 
seems  more  vicious  and  discomfort¬ 
ing  than  is  intended.  The  parents, 

I  understand,  are  wondering  why 
their  son  is  not  as  popularr  as  he  was 
in  the  days  when  they  so  often  en¬ 
tertained  for  him.  No  doubt,  the  de¬ 
sire  of  the  parents  in  giving  these 
parties  was  to  influence  their  son 
and  his  friends  under  favorable 
home  surroundings.  It  undoubtedly 
was  all  well  intended. 

”It  is  the  old  story,  however,  that 
It  is  one  thing  to  entertain  others 
and  another  thing  to  be  entertained. 
Entertainment  does  not  necessarily 
work  out  on  the  basis  of  reciprocity. 
In  one  case,  you  invite  people  be¬ 
cause  you  can’t  have  a  party  without 
numbers;  in  another  case,  you  are 
sought  because  of  your  charm  and 
personality.  Parents  very  often,  in 
their  desire  to  give  their  children 
the  proper  training,  destroy  the 
child’s  individuality  and  personal¬ 
ity.  Of  course,  those  personalities 
which  are  so  exuberant  and  well 
deflned  could  not  be  dampened  by 
experiences  of  this  kind.  Unfortu¬ 
nately.  however,  very  few  personali¬ 
ties  are  so  strong,  but  what  too 
much  supervision  and  control  de¬ 
feats  Its  own  purpose.” 


All  rights  reserved  by  The  Inspirational  Syndicate 


I  MYSELF  vividly  portrayed  by  Craigisms, 
the  B-day-a-week  feature,  appealing  to  the 
heart,  hopes,  mind,  character,  ambitions  and 
happiness  of  your  readers. 

Manuscripts  sent  for  your  consideration. 
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mer,  vice-president  of  J.  Walter 
Thompson  Agency,  will  talk  on 
“Working  Together,”  and  Roy  S. 
Durstine,  president  of  Batten,  Bar¬ 
ton,  Durstine  and  Osborn,  is  to  speak 
on  the  “Agency’s  Problem  of  Select¬ 
ing  Media.” 

Topics  of  the  addresses  of  F.  Dun¬ 
ning,  vice-president  of  N.  W.  Ayer  & 
Co.,  and  E.  P.  Adler,  publisher  of  the 
Davenport  (Iowa)  Times,  have  not 
been  announced. 

Immediately  preceding  this  meeting, 
at  12:30  Wednesday,  there  is  to  be  a 
luncheon  given  by  the  committee  on 
expansion  of  the  bureau  for  the  cap¬ 
tains  of  divisions  and  their  assistants 
in  the  bureau  membership  drive. 
More  than  100  guests  are  expected. 
Several  of  the  captains  will  be  called 
upon  by  Mr.  Friendly  to  make  re¬ 
ports.  The  luncheon  is  primarily  to 
discuss  plans  for  the  future. 

Officers  and  directors  of  the  ANPA 
are  to  be  elected  at  the  meeting 
Thursday  afternoon.  It  has  been  cus¬ 


tomary  in  past  years  for  ANPA  pres¬ 
idents  to  stay  in  office  for  two  years, 
and  it  is  expected  that  Mr.  Stahlman 
will  succeed  himself  this  year. 

L.  B.  Palmer,  ANPA  general  man¬ 
ager,  who  has  been  in  charge  of  ad¬ 
vance  convention  plans,  is  celebrating 
his  35th  anniversary  with  the  associa¬ 
tion. 

Highlight  of  the  social  part  of  the 
convention  is  the  Bureau  of  Adver¬ 
tising  dinner  Thursday  night  at  6:45. 
Aside  from  Mr.  Ford  and  Mr.  Dewey, 
Mrs.  Ogden  Reid,  of  the  New  York 
Herald  Tribune,  chairman  of  the  din¬ 
ner  committee,  has  announced  Miss 
Grace  Moore  of  the  Metropolitan 
Opera  Company,  will  sing.  Sydney 
R.  Montague,  formerly  of  the  Cana¬ 
dian  Royal  Mounted  Police,  will  speak. 

Mr.  Friendly,  chairman  of  the  com¬ 
mittee  in  charge,  will  introduce  S.  E. 
Thomason,  publisher,  Chicago  Times, 
who  will  be  toastmaster. 

Mr.  Stahlman  is  scheduled  to  be  the 
guest  speaker  at  a  luncheon  at  the 
Advertising  Club  of  New  York  Thurs¬ 
day  noon. 

Friday’s  session,  scheduled  for 
morning  and  afternoon,  will  close  the 
convention.  It  is  expected  the  pub¬ 
lishers  will  finish  their  business  be¬ 
fore  Friday  noon,  as  in  other  years. 


URGES  POLITICAL  RATE 


Pennsylvania  dailies  and  weeklies 
in  recent  weeks  have  been  flooded 
with  one-inch  and  two-inch  political 
ads  urging  voters  to  tune  in  on  po¬ 
litical  broadcasts.  Radio  page  position 
is  usually  requested.  John  J.  Alieva, 
manager,  Philadelphia  office,  Fred 
Kimball,  Inc.,  this  week  said  publish¬ 
ers  and  their  representatives  lost 
money  handling  these  small  ads,  while 
radio  took  the  profit.  He  proposed 
that  publishers  announce  a  minimum 
charge  of  three  times  the  regular  po¬ 
litical  rate  for  all  such  announcements. 


Over  19  Million  Readers  Daily 
from  Coast  to  Coast 


Bert  Collyer 


Dean  of  American  Handicappers 
formerly  with  Chicago  American 


HIS  DAILY  CHATTER 
AND  SELECTIONS  ARE 
SYNDICATED 


Sace-Fant  are  faithful  to  their  favorites  whether 
they  race  in  New  England,  New  York,  Ohio,  Illi¬ 
nois,  Kenttvky,  Michigan,  Florida,  or  Cuba.  Coll- 
yer’s  Turf  Feature  covers  all  tracks,  twelve  months 
in  the  year.  It  gives  your  paper  what  its  sport-page 
readers  want  and  can  obtain  in  no  other  way. 


Featured  Daily  in 
e  New  York  News 
e  Philadelphia  In¬ 
quirer 

a  Providence  tlonrnal 
e  BnlTalo  Courier- 
ICxpress 

e  Hamilton  (Ont.) 
Kfiectator 

e  Detroit  Free  Press 
e.  Cleveland  News 
e  Akron  Bearon- 
Jonmal 

e  Ht.  I.onis  Post 
Dispatch 

a  Cincinnati  I^aqalrer 
e  Times-Plcaynne 
New  Orleans 
e  Chlcaxo  Times 
e  San  Francisco  Ex¬ 
aminer 

e  I.4MI  Angeles  Ex¬ 
aminer 

M  lami  Herald 


THE  LEADING  AND 
FASTEST  TURF  FEATURE 
ON  THE  WIRE  TODAY 


Backed  by  an  organizaiton  with  expenses  in  excess 
of  $10,000  a  month— SYNDICATION  of  Bert  E. 
Collyer’s  newsy,  colorful,  and  informing  service,  re¬ 
leased  via  direct  wire,  from  coast  to  coast  daily,  is 
made  at  rates  within  the  reach  of  any  progressive 
newspaper. 


FOR  EXCLUSIVE  * WGHTS** 
YOUR  CITY— WRITE  OR 
WIRE,  TODAY 


Sports  Editors  and  Circulation  Managers  are  urged 
to  inossdgate  the  sure-fire  Circulation  BUILD-UP 
thia  exclusive  Sports-Page  Feature  provides.  Full 
narticulars  promptly  on  request.  No  obligntlon.  Wire. 
Simply  address: 


COLLYER'S 
NEWS  BUREAU 


300  W.  Adamii  Street 
CniCAGO 


F  0 


Yi 

bl 

m 

m 


W 

hi 

hi 


OR  APRIL  23,  1938 


57 


WEEKLY  INVEHTIOH 


OUR  Simple  inexpensive 
OUTBOARD  MOTOR - 
VOU  TICKLE  BEAVER  WITH 
feather  (A)-  BEAVER  WAGS 
tailCB^  .closing  SWITCH(C^ 
AND  CHARGING  ELECTRO-MAGNET  (O') 
WHICH  ATTRACTS  SM^.LL 
IRON  BAH  (E)  -  STRING  (P) 

SETS  OFF  GUN  (6)  -  DUCKS (H) 
TURN  AROUND  AND  SEE  HUNTER  IN 

DUCK-BLIND  (I")- 
THEY  SWIM  AWAY  IN  FRIGHT 
AND  YOU’RE  OFF  TO  A  .  — 

SPEEDY  TRIP 

DOWN  THE  BAY  •  ' - ' 


NiBBSY, 

THAT’S 

ME 


NO,  I’M  lying 
ON  A  BOOK 
AND  PRESSING 
A  flower 
FOR  MY  girl  , 


TAKIN’ 

A  REST  ? 


BLAME  IT 
ON  v  " 
6US^- 


i  HEY,  MUGG- 
J  YOU’RE  THREE 
PAYMENTS 
BEHIND  ON 
THAT 

SUN- LAMP 


5-a-week  in  four 
s  —  full  page 
half  p  a  g  e — 
ining  June  19. 


Yes,  Sir!  The  immi fa¬ 
ble  Rube — beloved  by 
millions — is  off  on  fhe 
most  hilarious  braid 
spree  of  his  career. 
VVe  proudly  announce 
his  new  weekly  page, 


Does  TME 
U\OOEN  WORD 

represent  a 

O^PIAlNESE  COtN, 
AN  EASTERN 
STATE  OR  A 
FAMOUS  POLISH 
OBOE  PLAYER  ? 


NO  EFFORT 
NO  DRAINS 
NO  PRIZES 


BRAIN  ^RBY 

\  (  DON'T^/'HE’S 

,  \  -See  SO y  lauc 


;  ^  X  /  DON'T  V  HE’S  PROBABLY 

UGH!  A  \  XBE  SOy  LAUGHING  AT 

P'S  pen) SILL- )VAm-/YAk  BOTH 

Y  S  HE  X 

LOOKIN’ LOOKS  y  (  A 


^OSJSH  QOKTXOH 35:^2. 9fofo 


It's  screwy -fonfos- 
fle — fhere's  no  sense 
fo  if—nofhing  like  if 
in  fhe  worjd — buf  if's 
Rube  af  his  best.  Sev¬ 
en  differenf  Goldberg 
conceptions  on  each 
page-— each  designed 
fo  lift  some  member 
of  the  family  from  fhe 
worries  of  modern 
life  to  "fhe  sideshow" 
of  cock-eyed  fanfasy. 


HELLO,  TOOTS-  I'M  TAKING  A  BIT  • 
OF  A  SUN  BATM  in  my  PRIVATE 
CABANA  AT  THE  . 

EXCLUSIVE 

SWANKDOOOLE  )  V\  ^  I 
BEACH 


>R*ff 

)niE— li  n - 


In  THE  OFFICE  THE  BOYS 
fell  for  ANNABELLE  OAKES, 
FOR  THEY  ALL  WERE  CONVINCED 
THAT  SHE  HAD  WHAT  IT  TAKES  - 


while  THEY  PUT  ON  THE 
CHILL  FOR  POOR  RACHEL 
MF  STUMPF, 

FOR  SHE  LACKED  THAT  APPEAL 
DESIGNATED  AS  "UMPF”: 


RELEASED  BY 


BUT  ANNABELLE,  DOWN  AT 
the  SEASHORE.  WAS  NIL. 
her  CHASSIS  WAS  NOTHING 
TO  GIVE  YOU  A  THRILL, 


while  RACHEL  MC  STUMPF  WAS 
A  BEAUTIFUL  OOB  - 
AND  THE  CURVES  SHE  DISPLAYED 
SIMPLY  panicked  THE  MOB ! 

e-19 


THE  REGISTER  AND  TRIBUNE  SYNDICATE 


Through  the  friendly  co-operation  of  Frank  Jay  Markey 
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(•"“LINOTYPE 

ITIDOTE 

FOR  RISING  COSTS 


MIXER  MODELS 

29^,30 

Instantaneous  mixing  from  any 
two  adjacent  magazines  with  de¬ 
pendable  distribution  through  sta¬ 
tionary  distributor  boxes.  Two, 
three  or  four  main  magazines  on 
both  models  plus  two,  three  or  four 
auxiliaries  on  the  Model  30.  They 
have  all  the  Blue  Streak  Features. 


MASTER  MODELS 


Suggestions  come  and  go,  but  publishers  are  finding  that 
their  own  mechanical  superintendents  can  usually  pre¬ 
scribe  the  most  effective  antidote.  For  example,  consider  the 
sound  logic  by  Composing-Room  Superintendent  Earl  E. 
Anderson  at  the  recent  Illinois  Mechanical  Conference: 

“The  increased  cost  of  labor  and  shorter  working  hours 
for  the  printer  can  only  be  met  with  l(3bor-saving  machinery 
and  devices.  Bear  in  mind  that  the  right  kind  of  equipment  is 
an  investment  rather  th(3n  an  expenditure!' 

A  demonstration  of  the  new  Master  Model  Linotypes 
will  indicate  why  they  con  counteract  rising  costs.  Added 
capacity  and  increased  flexibility  make  them  more  pro¬ 
ductive,  more  efficient,  more  economical. 


31«,d32 

Newest  members  of  the  Blue 
Streak  Linotype  family  . .  .“bread 
and  butter"  machines  developed 
from  famous  Models  8  and  14. 
Model  31  con  carry  1.  2,  3  or  4 
main  magazines.  Model  32  carries 
the  some  main  equipment  plus  up 
to  four  auxiliaries  ...  8  magazine 
capacity  in  all. 


If  you're  attending  the  ANPA  convention,  you  ore  cor¬ 
dially  invited  to  visit  either  the  New  York  Linotype  Agency 
at  500  Fifth  Avenue  or  the  Executive  Offices  and  Factory  at 
29  Ryerson  Street,  Brooklyn.  Blue  Streak  Linotypes  await 
your  inspection  at  both  places. 

MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

NEW  YORK  CITY  •  SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN  LINOTYPE, 
LIMITED,  TORONTO,  CANADA.  RepreseiitatirM  in  the  Principal  Cities  of  the  World 


A-P-L  and  Linotype  Memphis  Extra  Bold,  Bold  and  Medium.  A-P-L  Erbar  Bold  and  Light  Condensed 


/ 


THE 


SEASON  OF  1938-1939 


For  the  building  of 


at  a  substantial  profit  for  your  Newspaper 


mal  cartoons  pr^area  oy  synaicatea  j  ^ 

comic  strip  artists.  dignitaries. 

Ad>  Praise  Pablisher  William  Randolph  Hearst,  in  a  let- 

The  number  of  advertisements  was  ter  to  Mr.  Mead,  stated:  “I  am  a 
an  outstanding  tribute  to  Mr.  Mead,  semi-centenarian  in  this  business  my- 
They  began  at  one  inch  and  ran  up  to  self.  I  love  the  business.  I  think 
full  pages,  including  a  page  ad  in  the  men  in  it  are  among  the  most 
which  the  opposition  paper  contrib-  conscientious  and  courageous  in  the 
uted  its  best  wishes.  Few  local  en-  world.  I  am  proud  to  find  myself  in 
terprises  were  not  represented.  such  good  company  and  I  am  partic- 

Mr.  Mead  settled  in  Corry,  Pa.,  at  ularly  happy  at  the  long  and  pleasant 
the  age  of  eight,  became  a  imion  association  that  we  have  had  to- 
printer  and  went  to  Erie  as  a  young  gether.” 

man.  Said  Mr.  Mead:  “The  50  years  have 

He  worked  as  a  type  setter  on  the  passed  quickly  when  I  look  back  upon 
old  Erie  Herald  until  early  in  April  it.  It  was  a  struggle  in  the  early  days 
of  1888  when,  with  eight  other  print-  but  worth  every  effort  we  put  into 
ers,  he  was  “locked  out”  by  the  man-  the  Times.” 

agement.  The  anniversary  edition  was 

Raising  $25  each,  they  bought  a  Planned  produced  and  published  en- 
couple  of  racks  of  type  and  the  Times  ‘irely  by  the  regular  Times  staff, 
was  bom.  The  paper’s  policy  was  Sixty-four  pages  were  stuffed  into  the 
militant  from  the  beginning.  Crusad-  48  published  on  the  anniversary, 
ing  for  the  people,  the  paper  managed  .  Mead,  who  will  be  75  in  June, 
to  exist.  Mr.  Mead  was  business  man-  1®  president  of  the  Times  Publishing 

Co.  and  aiding  him  are  his  three  sons. 
Acquired  Full  Control  •lol'"  Mead,  Jr.,  managing  editor; 

As  the  years  passed,  Mr.  Mead  ac-  georp  Mead  business  manager,  and 
quired  full  control  and  finally,  in  1925,  ^^ncial  editor. 

the  Times  moved  i^o  its  own  modern  BLACK  GUM  PAPER 

newspaper  plant.  Thus  Mr.  Mead  to-  i  tt  tt  .  i  . 

day,  50  years  later,  is  still  publisher  „  ^  Herty  announced  m 

of  the  paper  he  founded,  a  record  be-  Savannah  April  10  the  successful 
lieved  unequalled  anywhere  in  the  P«ntip  of  a  daily  newspaper  on  papr 
U.  S.,  according  to  J.  P.  H.  Johnson,  "lanufactured  from  black  gum  pulp- 
„  ’  wood.  Copies  of  the  Savannah  Eve- 

editor  of  Ayer  s  Annual  Newspaper  n  •  .  j  u  .u  i 

Q.  Press  printed  on  both  black  gum 

and  slash  pine  paper  will  be  sent  to 
Congratulatory  messages  from  all  bankers  throughout  the  U.  S.  to  at- 
parts  of  the  nation  included  a  letter  tract  attention  to  “a  profitable  invest- 
from  President  Roosevelt,  wires  from  ment  field.”  The  paper  was  used  in 
Gov.  George  H.  Elarle,  U.  S.  Senator  test  runs  April  7. 


THE  PULITZER  PRIZE 

NOVELS— HISTORIES— BIOGRAPHIES 


Through  an  exclusive  arrangement  with  the  book 
publishers  we  are  able  to  offer  the  Newspapers  the 
best  there  is  in 


AMERICAN  LITERATURE  OF  MODERN  TIMES 


These  copyrighted  titles  are  to  be  in  a  de  luxe 
edition,  reset  in  modern  type,  printed  on  a  high 
grade  book  paper  and  bound  in  one  of  the  best 
grades  of  cloth.  The  first  set  of  10  Novels  will  be 
ready  to  start  the  campaign  beginning  the  week 
of  September  5th.  The  selling  price,  59c;  the  price 
to  you,  40c.  All  sales  to  be  on  a  consignment 
basis.  .411  advertising  material  and  mats  furnished. 


List  of  the  Pulitzer  Prize-Winning  Novels  from 
which  our  first  set  of  10  Novels  is  chosen: 

Honey  in  the  Horn  by  H.  L.  Davis 

Now  in  November  by  Josephine  W.  Johnson 

Lamb  in  His  Bosom  by  Caroline  Miller 

The  Store  by  Thomas  Sigismund  Stribhng 

The  Good  Earth  by  Pearl  S.  Buck 

Years  of  Grace  by  Margaret  Ayer  Barnes 

Laughing  Boy  by  Oliver  LaFarge 

Scarlet  Sister  Mary  by  Julia  Peterkin 

The  Bridge  of  San  Luis  Rey  by  Thornton  Wilder 

Early  Autumn  by  Louis  Bromfield 

.4rrow6mith  by  Sinclair  Lewis 

So  Big  by  Edna  Ferber 

The  Able  McLaughlins  by  Margaret  Wilson 

Alice  Adams  by  Booth  Tarkington 

The  Age  of  Innocence  by  Edith  Wharton 

The  Magnificent  Ambersons  by  Booth  Tarkington 

His  Family  by  Ernest  Poole 


bo«'» 

“  Ik 

gaved.  ^  2500’“''  y  gcnp 

yixAe  6*  TTar 

tb'iog.  ,  and  d'® 
yiono\«'«’ .  pbon®  ®  Jc 

^  oftc®’  ^  nWisio®-  A 


Our  Convention  Headquarters; 
Suite  695,  The  Waldorf-Astoria 


Sample  copies  of  books  are  now  available.  Make  ar¬ 
rangements  in  our  suite  while  you  are  here,  or  write 
or  wire  for  your  reservation  for  exclusive  territory. 


Courier-Citizen  Company,  Inc 

11  East  44th  Street  New  Yorl 
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“WE  HAVE  NEVER  MISSED  AN  ISSUE 


.■ _ .  .  ... 


senators^ 
lynch  WATE 


eorestrI 

'' 


nor  has  the  elecMcal 
equipment  been  out 
of  running  order" 


H^pxifUi.  Pm^IuU^ 
*1U/iee  Q  C 
P>te4d-  -  SUua  omA 
QomPuA  Bif6iemi 


First  (or  >  '““J'mSi. 

Beginning  in  1923,  the  Pine  Bluff  Commercial  has  depended  entirely  upon 
General  Electric  drive  and  control  equipment  for  uninterrupted  production 
of  the  newspaper  and  of  millions  of  pieces  of  job  printing  as  well. 

During  this  fifteen-year  period,  “we  have  never  missed  an  issue,  nor  has  the 
electrical  equipment  been  out  of  running  order,”  writes  E.  W.  Freeman,  publisher. 

Such  a  record  is  proof  of  the  speed  and  convenience  attributable  to  the  General 
Electric  press  drive  and  control  system  -  day-after-day  and  year-in,  year-out 
immediate  response  to  the  pressroom  requirements,  whether  for  news  or  com¬ 
mercial  job  runs. 

In  addition  to  the  press  installed  in  1923,  two  more  presses,  equipped  with  Gen¬ 
eral  Electric  drive  and  control,  have  been  added  to  the  plant.  They  are  reported 


to  equal  the  first  in  all-round  satisfactory  performance. 


the  indelible  record  of  g-e  performance 


Exact  measurementt  of  (peed,  occeleralien,  decelera¬ 
tion,  stops,  and  power  consumption,  charted  by  record¬ 
ing  instruments,  prove  that  G-E  press  drive  and  control 
perform  exactly  as  specified. 


This  is  the  kind  of  experience  that  you  can  expect  when  you  specify  General 
Electric  for  any  press  or  pressroom-machinery  drive  and  control.  For  sptecific, 
expert  information  regarding  any  drive  and  control  application,  call  in  a  G-E 
printing-equipment  specialist  get  in  touch  with  the  General  Electric  office  in 
your  locality  or  write  General  Electric,  Schenectady,  N.  Y. 


GENERAL  M  ELECTRIC 
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wise  starts  from  the  statement  that 
TKa  ArlvArtieifirr  since  1920  commodity  prices  have  been 

ine  Xl.avexU2>UlV^  tending  downward.  From  there  on, 

SurV©y  however,  Mr.  Rucker  is  more  dog- 

j  ,  ,,  made.  Showing  charts  of  price  in- 

c<mUnued  from  page  21  the  Napoleonic  wars  and 

the  Civil  War,  he  asserts  that  the 
yet  nm  its  course.  ...  It  is  neither  downward  trend  will  probably  con- 
wise  nor  scientific  to  assume  that  the  tinue  for  10  or  12  years  more — a  total 
current  revolutionary  downtrend  will  of  approximately  one  generation.  The 
cover  even  approximately  the  same  present  generation  of  business  men, 
term  of  years  as  was  covered  by  those  he  points  out,  began  their  careers  af- 
earlier  declines  [after  the  Napoleonic  ter  1896  and  consequently  had  their 
wars  and  the  Civil  war].  .  .  .  The  evi-  experience  during  an  era  of  rising 
dence  in  this  survey,  including  the  prices.  Business  will  have  a  difficult 
price  charts,  shows  that  henceforth  time,  he  says,  until  its  managers  learn 
there  will  be  a  greater  differential  how  to  o^rate  profitably  imder  de- 
than  there  was  before  1925  between  clining  prices.  “It  is  not  as  easy  to 
raw  commodity  prices  and  finished  make  speculative  profits  on  a  declin- 
goods  prices.  In  terms  of  the  gold  ing  price  level,”  he  comments,  “but 
prices  of  1925,  raw  commodity  prices  it  is  just  as  easy  to  make  productive 
are  permanently  on  a  lower  scale.  profits.”  And  he  gives  a  four-point 
“Prices  of  finished  goods  may  be  re-  progr^  for  doing  just  that,  b^d 
duced  by  reason  of  lower  raw  material  flexible  retail  prices  and  flexible 

costs  but  not  to  the  same  degree.  In  labor  costs  neither  of  which  is  pop- 
other  words,  money  wages  are  not  moment. 

likely  to  fall  to  the  same  extent  that  ■  ■  - - 

raw  material  prices  decline.  That  is  S 

the  essence  of  such  a  revolution. . . .  Among  Advertismg  F oUc 
“This  raw  commodity  revolution,  “ 

finally,  necessitates  many  readjust-  APPOINTMEINT  of  J.  C.  Roberts, 
ments  and  adaptations,  but  eventually,  former  automobile  and  advertising 
by  providing  a  greater  abimdance  of  agency  executive,  as  advertising  man- 


IT'S  A  SALE  ANYWAY 


Among  Advertising  Folk 


A  year  ago,  says  this 
ad  by  Gimbals,  Naw 
York  dapartmant 
stora,  thara  was  a 
dramatic  raaton  for 
a  sala.  A  new  ware¬ 
house  had  bean 
bought,  and  H  was 
better  to  clear  out 
the  contents  of  the 
old  warahousa  at  cut 
prices  than  to  move 
the  goods  to  the  new 
one.  This  year  the 
real  reason  for  a  sale 
lies  in  the  necessity 
of  beating  last  year's 
record  sales  figures. 
Preliminary  three- 
column  copy  like  this 
explained  frankly  to 
the  public,  with 
heavy  advertising  of 
goods  following  the 
next  day.  In  this 
later  advertising  a 
"Freak  Sale"  of  coats 
was  blamed  on  freak 
spring  weather. 


Frankly.., 

GIMBELS  HAS 
NO  DRAMATIC 
REASON  FOR 
T/.i.  SALE! 


GI.TIBELS 


basic  raw  materials,  it  will  yield  a 
higher  standard  of  living  for  the  world 
at  large.” 

Greater  Mass  Production 
ALL  OF  WHICH  seems  to  point  to  an 
era  in  which  manufactured  goods 
may  be  sold  for  relatively  less  than 
at  present,  with  industrial  labor  able 
to  purchase  relatively  more.  Which 
in  turn  seems  to  set  the  stage  for  even 
greater  development  of  mass  produc¬ 
tion — and  presumably  for  greater  ad¬ 
vertising  of  these  mass  products. 
(Though  it  must  be  admitted  that  the 
position  of  the  farm  market  is  not 
clear) .  As  to  particular  industries 


J.  C.  Robnrfs 


ager  of  Trans¬ 
continental  & 
Western  Air, 
Inc.,  was  an- 
n  o  u  n  c  e  d  this 
week  by  John  B. 
Walker,  airline 
vice  -  president. 
Mr.  Roberts  was 
formerly  in  the 
Chicago  office  of 
J  .  Walter 
Thompson  Com¬ 
pany  as  sales 
promotion  man¬ 
ager  for  Nash 


in  whi^  possibilities  may  be  enyis-  Motors  and  Graham-Paige.  He  was 
aged:  “Some  of  the  new  copper  mines  previously  in  the  advertising  depart- 
for  example,  have  not  reached  their  ment  of  Chrysler  Motors  Corporation, 
maxunum  production,  and  new  mining  Detroit.  “Newspapers  will  carry  the 
capacity  is  to  be  opened  up.  The  tin-  jjulk  of  TWA  advertising  for  the  re¬ 
producing  complies  are  not  operat-  mainder  of  the  year,”  stated  Mr. 
ing  at  full  capacity.  And  new  ^oys  Roberts.  His  office  will  be  at  the  line’s 
of  offier  metals,  such  as  alummum,  headquarters  in  Kansas  City,  Mo. 


are  being  developed  in  a  manner  to 
enable  them  to  compete  with  tin, 


James  G.  Rogers,  Jr.,  will  join  Ben- 


copper,  lead,  and  zinc  for  certain  pur-  *  ^wles,  Inc.,  as  vice-president 
poses.  No  real  beginning  has  been  May  1,  it  was  announced  April  15  by 
made  in  finding  industrial  uses  for  Atherton  W.  Hobler,  president.  Mr. 
the  silver  output  for  which  the  United  Rogers  has  been  an  account  executive 
States  some  day  must  cease  to  pro-  Lord  &  Thomas, 
vide  an  artificial,  useless  market.  The  George  H.  Janes,  treasurer  of  H.  B. 
struggle  between  the  native  growers  LeQuatte,  Inc.,  New  York  agency, 
and  the  capitalistic  estates  in  the  rub-  has  been  elected  secretary  succeeding 
ber  industry  is  still  far  from  being  John  E.  Shepherd, 
fettled.  In  the  sugar  ind^try,  the  Willis  White,  formerly  associated 
futoe  status  of  Cuba,  the  Phihppmes,  Machine  Company,  Chi- 

India,  and  various  other  produemg  advertising  manager,  has 

are^  is  not  settled.  The  coffee 

problem  m  Brazil  is  stUl  m  an  acute  Louis  &  Brorby,  Inc.,  Chicago 

stage.  J ,  .  a 

o  afienev 

The  cocoa  producers  are  just  arriv- 

ing  at  the  point  of  discussing  schemes 
for  restriction  of  output  and  the 

burning  of  surplus  stocks.  The  Jap-  j  < 

anese  silk  producers  continue  to  suffer  _ J  a  n  a  a 

severe  hardships.  The  raw  cotton 
map  of  the  world  is  being  remade, 

and  rayon  manufacturers  are  looking  TT  C  I  t  A  T  G 

forward  to  obtaining  a  larger  share  1  LLlItI/AI  3 

of  the  market  for  textile  fibers.  Syn¬ 
thetic  wool  is  as  yet  an  uncertain  pos-  «  a 

sibility.  Throughout  the  chemical  /  /  /  /  J. 

field,  research  looking  toward  the  de-  f  Ll  if  4./  ^  A.  T 

velopment  of  new  synthetic  products 

probably  never  was  more  active  than  (y 

it  is  at  the  present  time.  In  com  pro¬ 
duction  the  revolution  seems  only  to  j 

have  begun.  The  wheat  problem  is  *  •/  / 

still  unsolved.”  Li±  Lite, 


Campedgns  and  Accounts 

WILSON  BROTHERS,  Chicago  men’s 

furnishing  firm,  has  appointed  Salem 
N.  Baskin  Advertising  Agency,  Chica¬ 
go,  effective  July  1. 

As  the  opening  gun  in  a  special 
campaign  to  advertise  the  state  of 
Washington,  the  Washington  State 
Progress  Commission,  created  by  the 
state  legislature,  this  week  carried  a 
two-page  spread  in  the  April  16  Sat¬ 
urday  Evening  Post.  The  campaign 
will  include  space  in  50  newspapers 
and  magazines,  principally  in  the  East. 

Alexo  Neckwear  Mfg.  Co.,  1199 
Broadway,  New  York  City,  manufac¬ 
turer  of  Permastyle  wrinkle -resistant 
neckwear,  has  appointed  Campbell- 
Ewald  Company  of  New  York,  W.  F. 
Earls  account  executive. 

Gardner  Advertising  Company,  St. 
Louis,  has  been  appointed  by  Prim 
Corporation,  St.  Louis,  manufacturer 
of  a  new  instant  liquid  cleaner  for  all 
painted  surfaces,  Venetian  blinds, 
parchment  lamp  shades  and  similar 
household  objects.  C.  P.  Michels, 
Gardner  vice-president,  is  accoimt 
executive.  Newspapers  will  be  used, 
with  campaigns  already  started  in  St. 
Louis,  Indianapolis,  Cincinnati,  Minne¬ 
apolis  and  other  cities. 

Munsey  Park,  Inc.,  Manhasset,  L.  I., 
which  has  built  and  sold  over  400 
homes  ranging  from  $15,000  upward, 
has  appointed  the  Metropolitan  Ad¬ 
vertising  Co.,  92  Liberty  Street,  New 


York,  to  direct  newspaper,  magazine 
and  direct  mail  campaigns.  David 
Bareuther  is  the  account  executive. 

Advertising  plans  of  the  Taylos 
Wine  Co.  of  Hamondsport,  N.  Y.,  will 
feature  use  of  newspapers,  Jose^di 
Finkelstein,  New  Jersey  sales  man¬ 
ager  for  ffie  company,  informed  a 
recent  dealers’  meeting  in  the  Hotel 
Douglas,  Newark,  N.  J. 

Lyle  T.  Johnston  Co.,  Chicago 
agency,  this  week  announced  the  fol¬ 
lowing  new  accoimts:  Omar  Mills, 
Omaha;  Omar  Bakers  of  Omaha,  Mil¬ 
waukee,  Columbus  and  Indianapolis; 
and  Dermalab,  Inc.,  Chicago.  News¬ 
papers,  magazines  and  spot  radio  will 
be  used  for  the  two  Omar  accounts, 
while  newspapers  and  magazines  will 
carry  the  advertising  of  Dermalab’s 
“NAC”  facial  powder,  according  to 
Lyle  T.  Johnston,  president. 

Pearson  Pharmacal  Co.,  New  York, 
has  appointed  Kimball,  Hubbard  & 
Powel,  Inc.,  New  York,  to  handle  ad¬ 
vertising  of  Dew  deodorant. 

American  Tobacco  Company  of  New 
York  has  entered  into  a  thirteen- we^ 
contract  with  WHN  for  Lucky  Strike 
cigarettes,  effective  April  18.  Pro¬ 
gram  consists  of  21  spot  annoimce- 
ments  each  week.  Lord  &  Thomas 
placed  the  accoimt. 

Christian  Peper  Tobacco  Co., 
St.  Louis,  has  placed  its  advertising 
with  the  Anfenger  Advertising 
Agency,  St.  Louis. 

Marimax,  Inc.,  razor  stroppers,  Chi¬ 
cago,  has  appointed  Aubrey,  Moore 
&  Wallace,  Inc.,  Chicago. 

New  Mexico  State  Tourists  Bureau 
expects  to  start  an  extensive  news¬ 
paper  campaign  through  Ward  Hicks, 
Albuquerque,  N.  M. 

Beaumont  Laboratories,  Chicago, 
four  way  cold  tablets,  has  appointed 
H.  W.  Kastor  &  Sons  Advertising  Co., 
Chicago. 

Parfums  Schiaparelli,  Inc.,  New 
York,  has  placed  its  advertising  with 
Lennen  &  Mitchell,  Inc.,  New  York. 

Slide  Fasteners,  Inc.,  talon  slide 
fasteners,  Philadelphia,  has  placed  or¬ 
ders  with  Sunday  newspapers  that 
have  rotogravure  sections  through  G. 
Lynn  Sumner  Co.,  Inc.,  New  York. 

COLOR  DOUBLES  SALES 

Color  copy  in  newspaper  is  credited 
with  doubling  the  sale  of  sausages 
handled  by  Miller  Packing  Co.,  Oak¬ 
land,  Cal.  Distribution  is  in  North¬ 
ern  California.  Hassel  W.  Smith,  San 
Francisco  manager  of  Long  Advertis¬ 
ing  Service,  says  that  shifting  from 
black-and-white  to  large-size  black- 
'  and-red  copy  in  Oakland  newspapers 
caused  a  100%  gain  in  Oakland  sales. 
“Animated  pork  sausages”  were  fea¬ 
tured  in  the  advertising. 


latcJ.  f^z 


TELEMATS 


att 


Profits  at  Low  Prices 
AS  FOR  MR.  RUCKER’S  book  (orig¬ 
inally  an  address  to  the  Commodity 
Club  of  New  York,  now  published, 
with  charts,  by  Eddy-Rucker-Nickels 
Company,  Boston,  at  25c),  that  like- 
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in  tLc 
WORLD 


Now  —  The  leaders  of  Scranton 
newspapers  and  advertisers  get 
a  complete  seven  day  coverage 
in  the  morning  field, 

Sunday  Circulation  in  excess  of  50,000 
Daily  Circulation  in  excess  of  38,000 


The  Scrantonian 

Scranton*s  Only  Sunday 
Netetpaper 


The  Scranton  Tribune 
Scranton* $  Oldest 
Daily 


got  SOMETH  I  NO 


Advertisers  who  want  greater  return  for  the  advertising  investment  naturally  turn  to  New  England 
newspapers.  New  England  offers  sound,  stable  conditions,  superior  buying  power  and 
responsiveness. 


The  six  New  England  states  contain  about  6|/2%  of  America's  population  and  account  for  more 
than  8%  of  the  nation's  retail  sales.  Last  year  retail  purchases  in  this  super-market  exceeded 
three  and  a  quarter  billion  dollars. 


During  any  year  and  any  season.  New  England  offers  unusual  sales  opportunities.  But  in  summer. 
New  England  advertisers  receive  an  EXTRA  dividend.  THE  CREAM  OF  THE  BUYING 
POWER  OF  OTHER  SECTIONS  MIGRATES  TO  THE  NEW  ENGLAND 
PLAYGROUNDS. 


If  you  are  considering  an  aggressive  sales  campaign  for  a  meritorious  product,  ask  any  of  the  listed 
newspapers  why  the  use  of  newspaper  space  in  New  England  will  insure  for  you  the  most  co-opera¬ 
tion  and  maximum  sales  success. 


Circu- 
Utlon  lines 

MAINB^PopuUtlon  7f7.433 

llknK.r  Dally  N.ws . (M)  31,724 

**Pertlan4  PreM-Herald  Eiprest  Sun¬ 
day  Ttlecrain . (MftE)  «2.9I8  .79 


Circu-  7.$99 
latiofi  llnaa 

CONNECTICUT— Population 

tDanbury  Nawa-TImea . 

*Hartford  Courant . 

*Hartford  Courant . 

tHartford  TImaa . 

**Maridafl  Record . . 

INew  BrIUin  Herald . 

tNew  Haren  Reflater . 

*New  London  Day . 

tNorwlch  Bulletin  and  Record 

*Staniford  Advocate . 

*Waterbury  Republican  ft  Am. 

*Waterbury  Republican  ft  Am. 


■•Haverhill  Oasette . (D  U.I44  .•? 

tHolyoke  Transcript . (E)  IB^I  .MS 

■•Lawrence  Eacte-Tiibune . (ME)  79,979  .11 

•Lowell  Courier-Citixen  and  Eveninc 

Leader . (MftR  7$J14  .It 

tLynn  Item . (E>  I7.4SI  .M 

{New  Bedford  Standard  Times  and 

Mercury . mftE)  SSy877  .19 

|New  Bedford  Sunday  Standard  Times 

(S)  77,749  .18 

•Newburyport  Dally  News . (E)  4,979  .97 

"•North  Adams  Transcript . (E)  II, SM  .M 

•PlttsBeld  Easle . :(E)  M.7M  .M 

•Quincy  PaUiot  Ledger . (E)  79J99  .99 

•Salem  News . (E)  79,979  .99 

t Taunton  Gazette . (E)  9,999  .MS 

•Waltham  News  Tribune . (E)  9,979  ,94 

•Worcester  Telegram  and  Evening 

Gazette . (MftE)  IIS.BM  .41 

•Worcester  Sunday  Telegram . (S)  64,84f  .77 

RHODE  ISLAND->Populatlon  M7.4t7 

•Pawtucket  Times . (E)  U.TSS  .!• 

•Proridence  Bulletin . (E)  194,999  .7$ 

•Proridence  Journal . (M)  4S,Mi  ,\7 

•Providence  Journal . ($)  197,979  .79 

•  West  Warwick  Pawtuzet  Valley 

Dally  Times . (E)  4.aM  .97 

•Westerly  Sun . (EftS)  f.SM  .84 

I  Woonsocket  Call . (E)  I7.7M  .M 


NEW  HAMPSHIRE—Population  499,797 

*Cencord  Monitor-Patriot . (E)  7,888  .M 

tKeene  Sentinel . (E)  4,878  .84 

**Mencheoter  Union-Leader . (MftE)  77,997  .IS 


.(Eftij 

(Mftg 

(MftE) 

.(EftS) 


VERMONT— PopuUtlon  4S8,81 1 

•Berre  Times . (E)  7,088 

tBennington  Banner. ..  . . (E)  J,SI4 

tBreCtleoero  Reformer . (E)  4.882 

^Burlington  Free  Press . (M)  17,828 

tSt.  Johnsbury  Caledonian-Record. . (^  4.MS 


(B)  Combination  rate  Dailv  Journol  end  Evening  Bulletin— 42c. 

(C)  Sold  only  In  combination  with  Saturday  or  Monday  American, 
(E)  Rates  apply  to  I  .CM  lines  and  open  rate. 

(P)  Rates  apply  to  l•4M  lines  and  4,2M  lines. 

•A.  B.  C.  Publishers'  Statement  December  I.  1847 
|A.  B.  C.  4  months*  Statement  October  I.  1847. 

ISA.  B.  C.  J^months'  Statement  December  41,  1847 
••A.  B.  C.  Publishers'  SUtement  April  I,  1847. 
tPublishers*  Affidavit  October  I,  1847. 
ttPublishers*  AffidavH  April  1,  1847. 


D  278,784 
;)  418,748 
{)  484488 
S)  278,881 
1)  442,488 
t)  42,288 
D  48,788 
D  12444 
D  8.814 
D  8,884 
D  7.4M 
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Many  Good  Ploys 
On  Broadway 
Await  Publishers 

Drcona  Critics'  Suggestions 
To  Help  Visitors  Make 
Selections 

Newspapermen  who  are  in  New 
York  for  the  Associated  Press  annual 
meeting  or  the  American  Newspaper 
Publishers  Association  convention  will 
find  many  excellent  plays  for  their 
entertainment  during  Ae  evening 
hours. 

So  that  the  selection  of  a  play  or 
plays  may  be  easier,  Editor  &  Pub- 
iiSHFR  asked  four  leading  New 
York  drama  critics  to  make  recom¬ 
mendations.  Here  they  are: 

By  Richard  Lockridce.  the  Sun 

"Golden  Boy,”  effective  study  of  a 
young  musician  who  goes  into  the 
fight  game,  and  regrets  it. 

"Of  Mice  and  Men,”  vigorous  melo¬ 
drama,  maybe  a  little  sentimental  in 
spots. 

“Our  Town,”  quiet,  moving  picture 
of  a  way  of  life  of  the  past. 

“On  Borrowed  Time,”  very  funny 
and  engaging  play  about  Dteath  up 
an  apple  tree.  Fantastic,  if  that 
frightens. 

“Shadow  and  Substance,”  a  grave 
and  fine  play  about  spiritual  matters. 

To  lighten  this  list,  there  are  a 
couple  of  agreeable  musicals — “Hoo¬ 
ray  for  What”  and  “I’d  Rather  Be 
Right,” — some  o.k.  farces,  “What  a 
Life,”  for  example. 

By  Richard  Waits,  Jr.,  Herald  Tribune 

To  my  mind  the  best  plays  in  town 
at  the  moment  are:  “Julius  Caesar,” 
“Shadow  and  Substance,”  “Of  Mice 
and  Men,”  “On  Borrowed  Time,”  “Our 
Town,”  “The  Shoemakers’  Holiday,” 
“The  Sea  Gull,”  “Golden  Boy,”  “Room 
Service”  and  “Pins  and  Needles.”  If 
musical  shows  are  not  to  be  included, 
then  substitute  “All  the  Living”  for 
“Pins  and  Needles.” 

By  Burns  Mantle,  Daily  News 

The  choice  is  fairly  obvious,  subject 
to  such  changes  as  taste  and  prefer¬ 
ence  dictate. 

For  the  women:  “Susan  and  God,” 
“On  Borrowed  Time,”  “Our  Town,” 
"Shadow  and  Substance,”  “Once  Is 
Enough,”  “Bachelor  Born.” 

For  the  men,  choice  of  above,  and: 
“I'd  Rather  Be  Right,”  “Golden  Boy,” 
“Of  Mice  and  Men,”  “Julius  Caesar” 
or  “Shoemaker’s  Holiday.” 

For  the  two,  choice  of  above,  with 
these  musicals:  "Three  Waltzes,” 


A  CROl  P  THEATRE  PRODICTION 
“WORTH  SEEING  FOR  A  HUNDRED 
DIFFERENT  REASONS.” 

— Whipple,  World-Telegram 

/GOLDEN  BOY 

hy  CLIFFORD  ODETS 
RFi  icrn  The*.  44  St.  E.  of  B'w*y-Br.  9-5100 
DCLHOUU  Mats.  Thurs.  ft  Sat.  50c  to  $2.00 


—  “  GEORGE  ABBOTTS  HITS 

WHAT 
A  LIFE 

A  New  Comedy 
by  CLIFFORD  GOLDSMITH 

Rll  TMORF  W-  ■tTth  St.  B\k.  8:1.% 
DIL  1  WlLFlVi:.  Mate.  Thurs.  Si  Sat.  8:45 

R  O  6  M 
SERVICE 

A  COMEDY 

bv  Job*  Murray  and  Allan  Boretz 

CORTTHEA. 

Mata.  Wedneaday  ft  Saturday,  00c  te  $8 


"Hooray  for  What,”  and  “Pins  and 
Needles.” 

By  Brooks  Atkinson,  Times 
In  my  estimation  the  best  plays  of 
the  year  are:  “Our  Town,”  “Of  Mice 
and  Men,”  “On  Borrowed  Time,” 
“Shadow  and  Substance,”  “Caesar,” 
“I’d  Rather  Be  Right,”  “Hooray  For 
What,”  “Pins  and  Needles,”  “Golden 
Boy”  and  “Susan  and  God.” 

Sobol  Picks 
Some  Places 
To  Dine,  Dance 

Broadway  Columnist  Tells 
Where  Publishers  May  Get 
Away  from  It  All 
By  LOUIS  SOBOL 

Broadway  Columnist, 

New  York  Journal-American 

Presumably  the  distinguished  gen¬ 
tlemen  who  publish  newspapers  for 
the  fun  there  is  in  it  are  not  con¬ 
templating  an  inspection  of  Central 
Park  in  its  spring  glories  or  Liberty’s 
flaming  torch  at  sundown  as  the  chief 
divertissements  of  their  visit  to  Man¬ 
hattan.  As  a  matter  of  fact,  never 
having  been  a  publisher,  I  don’t  know 
what  this  get-together  is  all  about,  but 
Editor  &  Publisher  has  asked  me  to 
compile  a  guide  for  the  gentlemen 
and  their  wives  and  daughters  who 
might  want  a  fling  at  the  night  life  of 
Broadway. 

If  you  want  to  inspect  a  few  the¬ 
atrical  celebrities  with  perhaps  a 
cinema  darling  or  two,  you  might  try 
lunching  at  Sardi’s  on  West  44th  street 
or  the  Algonquin  farther  down  the 
street  going  east.  This,  properly 
speaking,  is  noon-life  and  breakfast 
hour  for  Gothamites,  but  it  will  serve 
to  bridge  the  Waldorf  sessions  and 
you  can  start  your  earnest  inspection 
activities  after  dusk. 

Some  Smart  Night  Clubs 
For  dinner,  I  give  you  a  choice  of 
the  famed  Twenty-One  Club,  sur¬ 
vivor  of  the  bizarre  Speakeasy  era, 
the  Stork  Club  or  Versailles.  At 
Twenty-One  where  food  is  tops,  there 
will  be  no  music,  no  entertainment — 
and  the  prices  are  somewhat  high — 
but  you  should  find  a  certain  measure 
of  excitement  in  the  diversified  per¬ 
sonalities  who  will  be  your  fellow 
diners.  This  is  an  assembly  point  for 
the  literary,  financial  society  and  the- 

“SHEER  PERFECTION  IN  STAGECRAFT’ 
—ATKINSON,  Times 

“ALL  THE  LIVING” 


atrical  Big  Shots.  Repeat  for  Stork 
Club  and  Versailles. 

Alternative  spots  for  dining  are 
Jack  Dempsey’s  on  Eighth  avenue  op¬ 
posite  Madison  Square  Garden,  Gal¬ 
lagher’s  on  West  52nd  street,  Dinty 
Moore’s  on  West  46th,  The  Tavern  on 
West  48th,  or  the  dining  rooms  of  the 
Waldorf  or  St.  Regis.  The  food  is 
excellent  in  all  of  them. 

The  hours  between  the  dessert  and 
coffee  and  brandy — and  your  cabaret- 
ing  expedition  may  be  occupied  by 
viewing  any  one  of  at  least  a  dozen 
top-flight  plays  now  current  here. 

Your  theatre  will  ease  you  out  be¬ 
tween  11  and  11:30  p.m.  and  you  may 
have  a  gay  half  hour  or  so  if  you  trot 
down  to  West  52nd  street  between 
Sixth  and  Fifth  avenues  where  a 
boisterous  little  bistro  called  18  Club 
offers  you  a  popular  zany  known  as 
Jack  White.  Across  the  street  is  a 
sprightly  night  club,  Leon  and  Eddie’s 
offering  half  a  dozen  insane  little  acts 
topped  by  a  minstrel-man  named 
Eddie  Davis  whose  chants  are  slightly 
off-color  but  acceptable. 

For  Swing  Addicts 

Those  of  you  addicted  to  the  new 
craze,  swing,  have  the  choice  of  the 
Famous  Door  with  Louis  Prima,  the 
Onyx  with  Stuff  Smith  or  half  a 
dozen  other  celler-cafes  where  the 
air  is  bad,  the  ceilings  low,  but  the 
drinks  excellent  and  reasonable. 

Manhattan  now  offers  you  a  choice 
of  Tour  large  cabarets  with  the  most 
beautiful  and  shapely  girls  in  all  the 
country — at  least  the  advertisements 
say  so.  At  Billy  Rose’s  Casa  Manana, 
in  addition  to  a  spectacular  show, 
there  is  Morton  Downey  to  sing  for 
you  and  fellow  entertainers  include 
Sally  Rand,  Doc  Rockwell,  Oscar 
Shaw,  the  Frazee  Sisters,  Stan  Kava- 


naugh,  Abe  Lyman’s  band — and  some 
genuinely  solicitous  waiters.  Even 
more  spectacular  is  the  International 
Casino  and  slightly  rowdy  is  the 
Paradise — but  you  should  have  fun 
at  any  one  of  the  three  places.  And 
top  fun,  take  my  word  for  it,  will  be 
waiting  for  you  at  the  Cotton  Club, 

If  you  want  to  dress  and  dance  in 
swank,  my  suggestion  is  to  try  either 
the  El  Morocco  near  the  foot  of  East 
54th  street,  the  La  Conga  on  West 
57th,  The  Rainbow  Room  near  the 
heavens,  the  Ambassador’s  Trianon 
Room  or  the  Plaza’s  Persian  Room. 

Downtown  in  the  section  known  as 
the  Village,  something  of  hilarious 
diversion  awaits  you  at  a  place  known 
as  Jimmy  Kelly’s  on  Sullivan  street 
where  gentlemen  are  guaranteed  the 
hilarity  which  attends  a  collection  of 
very  much  under-dressed  young 
ladies  who  try  to  appear  dignified 
while  they  dance  with  balloons  or 
feathers  or  without — and  more  sedate 
and  refined  entertainment  may  be 
found  in  the  Spanish  place,  El  Chico. 

MEDIA  RECORDS  MOVES 

Media  Records,  Inc.,  will  move  on 
April  23  from  330  West  42nd  Street  to 
354  Fourth  Avenue,  New  York  City, 
phone  Murray  Hill  5-9376-7-8. 

John  Golden  Presents 

Qertrude  ' 

Lawrence  | 

Susan  &  Qod  j 

a  comedy  by  Rachel  Crothers  \ 

rLYMOUTII  THEATRE,  45th  ST.  ' 
W.  OF  BROADWAY’  | 

Eves.  8:40.  Mats.  Wed..  Thure.  &  Sat.  2:40 
No  Monday  EreoinK  Performann-; 


SANFORD 

MEISNEB 


LEIF 

ERUJiSON 


ELIZABETH 

YOUNG 


FULTON  THFA  46Sl.W.olBway.Eye*.8:40 

rULIUn  inCH.  Mats.  Wed.  ft  Sat.  at  2:40 


SAM  H.  HARRIS  presents  ~~~ 
"A  PERFECT  WORK  OF  ART" 
Atkinson,  Times 

OF  MICE  AND  MEN 

A  new  play  by  JOHN  STEINBECK 

Directed  by  GEO.  S.  KAUFMAN 

MUSIC  BOX  «  St.  W.  of  B  way 

Mats.  Thurs.  ft  SrL  2:40 


GEORGE  M.  COHAN 

in  a  New  Musical  Revue 

I'D  RATHER  BE  RIGHT 

by  GEO.  S.  KAUFMAN  &  MOSS  HART 
Music  and  Lyrics  by 
Richard  Rodgers  A  Lorenz  Hart 


ALVIN  THEA. 


52  St.  W.  of  B’way 
Mats.  Wed.  ft  Sat.  2:40 


THE  PUUTZER  PRIZE  PLAY 

YOU  CAN'T  TAKE 
IT  WITH  YOU 

A  Comedy 

by  MOSS  HART  A  GEO.  KAUFMAN 

BOOTH  THEA.  «  w- of  Bw.y 

Mats.  Wed.  ft  Sat.  2:40 


^  HE  Big  Show — the  Ringling  Bros  and  Barnum  & 
Bailey  combined  circus — i$  approaching  the  close  of  its 
New  York  engagement  in  Madison  Square  Garden. 
That  is  a  plain  statement  of  a  fact  that  occurs  yearly. 
However,  as  the  circus  nears  the  end  of  the  Manhattan 
trail,  it  is  piling  up  records — records  for  attendance,  for 
intake,  for  sensational  showmanship.  The  season  of  1938 
is  away  from  the  barrier  with  a  flying  start. 

Now,  the  press  agents — Roland  Butler,  general  press 
agent;  Prank  Braden,  veteran  circus  writer  and  story  man; 
Henry  Ringling  North,  story  man;  Gardner  Wilson,  story 
man,  and  Allen  J.  Lester,  contracting  press  agent — face 
the  road  season  with  high  hearts.  They've  had  grand 
times  with  newspaper  friends  in  the  Garden,  with  the 
Manhattan  good  fellows,  with  the  grand  old  friends  in 
town  for  the  current  American  Newspaper  Publishers' 
annual  convention,  with  many  more  from  far  and  near. 

Now  the  road  calls  from  Coast  to  Coast.  The  press 
men  will  soon  be  seeing  more  friends  in  newspaper 
offices  along  the  20,000  mile  route. 

Big  top  trouping  has  its  points — plenty  of  'em. 


for  APRIL  23,  1938 


Following  six  installations  of  Intertypes, 
ranging  in  number  from  one  to  six  ma¬ 
chines,  over  a  period  of  twenty-one  years, 
the  St.  Paul  Dispatch  and  Pioneer  Press 
has  ordered  four  more  Intertypes. 

All  machines  are  four-deck  Streamliners, 
and  each  is  equipped  with  a  four-deck 
side  magazine  unit. 

One  of  the  new  machines,  a  four-deck 
Model  G  with  four-deck  side  unit,  will 
have  a  six-pocket  mold  disk,  Mohr  Inter¬ 
type  saw,  and  display  matrices  including 
two-letter  18  and  24  point  faces. 


Another  eight-magazine  Model  G  will  be 
equipped  for  headletter  service,  and  it 
too  will  carry  a  six-pocket  mold  disk  and 
two-letter  18  and  24  point  matrices. 

The  other  two  new  Intertypes  are  eight- 
magazine  Model  F  Mixers,  and  both  are 
equipped  with  the  six-pocket  mold  disk 
and  Mohr  Intertype  saw.  These  go  into 
the  ad  alley,  with  six  older  Intertypes. 
Other  Intertypes  in  this  plant  include  a 
multiple-magazine  mixer  used  for  head- 
letter  composition,  and  ten  Intertypes  in 
the  news  line— nine  C's  and  one  B. 


WHAT  TO  DO  ABOUT  PRESENT-DAY  HIGH  COSTS!  One  significant 
answer  is  the  1938  trend  to  modern  Streamlined  Intertypes.  Investigate  now! 
Write  Intertype,  360  Furman  Street,  Brooklyn,  New  York,  or  nearest  branch 


BODONI  THIN,  BODONI  BOLD  AND  WEISS  ROMAN 


STEP  AHEAD  with  the  Streamlined  INTERTYPE 


i 


EDITOR 


AYER  CUP  LUNCHEON 


The  Francis  Wayland  Ayer  Cup, 
awarded  annually  by  N.  W.  Ayer  & 
Son,  Inc.,  to  the  daily  newspapers 
judged  outstanding  in  typographical 
excellence,  will  be  presented  to  the 
Neivark  (N.  J.)  Evening  News  at  a 
luncheon  in  the  Ayer  building  in  Phil¬ 
adelphia  on  Tuesday,  April  26.  It  will 
be  accepted  by  George  W.  Scudder, 
publisher.  Among  the  speakers  will 
be  Arthur  J.  Sinnott,  editor-in-chief 
of  the  News,  who  will  talk  on  “The 
Job  of  the  Newspaper.”  Certificates 
of  honorable  mention  will  be  pre¬ 
sented  the  following  newspapers: 
Wa^ington  Post,  Los  Angeles  Times, 
New  York  Times,  Rutland  (Vt.)  Her¬ 
ald,  Hartford  Courant,  Kenosha  (Wis.) 
Evening  News,  Lynchburg  (Va.) 
News,  Amsterdam  (N.  Y.)  Evening 
Recorder,  and  Goshen  (Ind.)  News- 
Democrat. 


ACQUIRE  PENNA.  DAILY 

Managing  control  of  the  Easton 
(Pa.)  Daily  Plain  Dealer,  only  morn¬ 
ing  paper  there,  has  been  assumed  by 
Holland  L.  Adams,  of  Bethlehem, 
with  Elmer  D.  Rice,  also  of  Bethlehem, 
as  secretary-treasurer.  In  announc¬ 
ing  that  the  paper  is  continuing  its 
“Democratic  and  liberal  policies,” 
Mr.  Adams  said  that  the  Plain  Dealer 
was  in  no  way  connected  with  the 
Bethlehem  Globe-Times,  of  which  he 
is  vice-president  and  general  manager. 
Mr.  Rice,  who  also  serves  as  business 
manager,  was  for  many  years  busi¬ 
ness  manager  of  the  former  Bethlehem 
Times.  A.  S.  Blatt  remains  as  editor, 
and  Neill  Mitchell,  of  the  Globe-Times 
advertising  staff,  has  been  named  ad¬ 
vertising  manager. 


PULITZER  BOOKS 


PUBLISHER 


EDITOR  &  PUBLISHER 
CALENDAR 


April  24-28 — National  News¬ 
paper  Promotion  Assn.,  annual 
convention,  Waldorf  -  Astoria, 
New  York. 

April  25 — Associated  Press, 
membership  meeting,  Waldorf- 
Astoria,  New  York. 

April  25 — Canadian  Press, 
meeting,  Toronto. 

April  25-27 — Associated  Busi¬ 
ness  Papers,  spring  meeting.  The 
Homestead,  Hot  Springs,  Va. 

April  26-29 — ANPA,  51st  an¬ 
nual  convention,  Waldorf-As¬ 
toria,  New  York. 

April  28-29-30  —  Wisconsin 
Press  Assn.,  annual  convention. 
Hotel  Medford,  Milwaukee. 

April  29 — Audit  Bureau  of 
Circulations,  directors  meeting. 
Hotel  Astor,  New  York. 

April  30-May  1  —  Elastern 
Conference  of  Advertising  Wo¬ 
men,  second  annual  meeting, 
New  York, 

May  1 — Blue  Pencil  Club  of 
Ohio,  annual  meeting  and  sec¬ 
ond  annual  News  Photography 
clinic,  Ohio  State  University. 

May  2 — Annual  award  dinner 
for  Pulitzer  prize  winners. 
Men’s  Faculty  Club,  Columbia 
University. 


WEBENDORFER 


OFFSET 

LITHO 

PRESS 


JUDGE  DEAR  RENAMED 

Judge  Joseph  A.  Dear,  president  of 
Jersey  City  (N.  J.)  Jersey  Journal, 
was  reappointed  for  his  third  six-year 
term  on  the  Court  of  Errors  and  Ap¬ 
peals  bench,  April  18.  His  present 
term  expires  in  November.  Con¬ 
firmation  by  the  Senate  is  expected. 


'Gentlemen: 


WOOD  IMPROVING 


The  Lowell  (Mass.)  Courier-Citi¬ 
zen,  by  arrangement  with  Doubleday 
Doran  &  Co.,  Inc.,  is  publishing  past 
Pulitzer  Prize  winning  novels,  his¬ 
tories  and  biographies  for  sale  in  mass 
lots  to  newspapers  as  circulation 
builders.  The  Courier-Citizen  Com¬ 
pany,  Inc.,  of  11  East  44th  Street,  New 
York,  announces  the  first  set  of  10 
novels  will  be  ready  Sept.  5.  Pub¬ 
lishers  can  buy  them  for  40  cents  per 
book  and  sell  them  for  59  cents.  The 
list  includes  such  books  as  “So  Big” 
by  Edna  Ferber,  “The  Good  Earth” 
by  Pearl  Buck,  “Lamb  in  His  Bosom” 
by  Caroline  Miller. 


Henry  A.  Wise  Wood,  74,  chairman 
of  the  board  of  Wood  Newspaper  Ma¬ 
chinery  Corporation,  who  underwent 
an  appendix  operation  early  this 
month,  was  reported  greatly  improved 
this  week.  He  expects  to  leave  Doc¬ 
tors  Hospital,  New  York,  late  next 
week. 


“We  are  advised  by  Mr.  John  B.  Webendorfer  of  the  Weben-' 
dorfer-Wills  Company  that  you  are  interested  in  obtaining 
data  as  to  the  operating  costs  of  a  newspaper  offset  press 
and  are  pleased  to  submit  information  concerning  our  own 
experience. 


PNPA  LUNCH  AT  ANPA 


Harrisburg,  Pa.,  April  19 — About 
fifty  members  of  the  Pennsylvania 
Newspaper  Publishers’  Association  are 
expected  to  attend  the  PNPA  luncheon 
in  New  York  City  next  week,  W.  N. 
Hardy,  manager,  said. 


“Some  months  ago  we  installed  a  Webendorfer  press  capable 
of  printing  an  eight  page  tabloid  or  four  pages  standard 
newspaper  size.  This  we  are  informed  is  the  first  and  only 
newspaper  offset  press  ever  manufactured  in  the  United 
States. 


“Results  at  the  present  time  are  very  satisfactory,  and  it 
occurs  to  us  that  similar  equipment  is  precisely  what  you 
need  for  the  purposes  set  forth  in  your  inquiry  to  Weben¬ 
dorfer. 


CLINE 

HIGH  SPEED  PASTERS 

AND 

AUTOMATIC  TENSIONS 

ARE  USED  ON 

Color  Rotogravure  Presses 
High  Speed  Newspaper  Presses 


“We  find  that  a  pressman  and  one  helper  are  sufficient  to 
operate  our  unit  which  works  satisfactorily  at  a  speed  of 
10,000  per  hour.  There  is  practically  no  make-ready  — 
we  simply  put  the  plates  on  and  start  to  run.  Half  an 
hour’s  time  at  most  is  all  that  is  required  to  get  in  full 
operation  after  the  plates  are  ready  to  go  on  the  press.” 


TO  PRODUCE  IN  THIS  MAGAZINE  ABOVE  LINE  CUT  TYPEWRITER  COPY. 


TO  MAINTAIN  COLOR  RLGISTEP 


Cline  Electric  Mfg.  Co. 


Simplified  Offset — 


Get  your  copy  today  .  .  . 
No  cost  —  no  obligation 


MAIN.  UlFlCL  2i-  W  WACKLh  DRIVE  CHICAGO 


American  Made  by 


/i3."ui.N  orr.cE 
<;  ;  .r  f.  r  E .  S.. 

1  r  l-i  - 


‘.’oTVT>'i  o»'r::." 
.■:Q  «:■  1  s.:  . 


WEBENDORFER  -  WILLS  CO..  Inc. 


Builders  of  Printing  Machinery  for  Over  Thirty  Years 

MOUNT  VERNON.  NEW  YORK.  U.  S.  A. 
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New  Adjustable  Film 
Holder  by  Saltzman 


By  JACK  PRICE 


Who  says  photo¬ 
graphs  don't  lie? 
(And  don't  think 
this  can't  happen 
to  a  hurried  news 
photographerl) 


commercial  pho-  specialize  in  speed-flash  work  while 
tographers,  to  we  stick  to  the  mechanical  problems 
^  view  the  newest  of  the  dark  room  and  studios.  Almost 

mm  Saltzman  inven-  every  commercial  studio  now  uses  the 

^  tion,  a  film  hold-  flash  synchronizer  and  that  comes 

er  which  will  from  the  newspaper  photographer, 

permit  printing  The  same  principle  applies  to  enlarg- 
of  any  size  film  ers.  The  newspapers  were  the  first 
_^^m  from  miniature  to  enjoy  the  use  of  cool  light  for 

up  to  5  X  7.  printing  by  enlarging  and  they  were 

- ^ ^ —  While  it  is  quick  to  employ  machines  which 

Bon  Saltzman  made  orimarilv  would  eliminate  waste  and  lost  mo¬ 
tor  the  5x7  tion.  Whatever  the  newspaper  cam- 

enlarger,  it  may  be  used  in  the  8  x  10  eraman 
outfit.  Special  adjustments  are  being  dark  room  you  may  rest  assured  that  he  made 
made  to  make  it  fit  the  larger  size 
camera.  The  principle  of  the  new 
film  holder  has  proven  so  satisfactory  decision, 
that  the  makers 
now  produc- 
ing  it  in  the  4x5 
size.  In  either 

size  it  will  hold  j  ^ 

miniature  films. 

There  are  two  OHwF 
sliding  racks 
the  holder  which 
are  to 

of  the 
negative.  Once 
the  size  is  de- 
cided  upon  the 

rack  is  lock^.  Caesar 

There  are  also 

two  clamps  which,  when  closed,  hold 
the  film  taut.  The  importance  of  the 
device  lies  in  the  simplicity  of  opera¬ 
tion.  It  will  lessen  the  dangers  to  wet 
films  when  they  are  being  printed.  It 
also  eliminates  buckling.  Once  the 
negative  is  locked  in  the  frame  it  is 
as  taut  as  if  it  were  flat  between 
glasses. 

The  visit  to  the  Saltzman  plant 
proved  highly  interesting  to  the 
writer.  Not  only  does  the  firm  pro¬ 
vide  dark  room  accessories  for  news¬ 
paper  cameramen,  but  it  also  solves 
many  problems  for  all  other  classes 
of  photographers.  The  special  lighting  Costa  vs.  Lion 
devices  on  display  were  many,  clev-  /-nc^A 

erly  designed  to  simplify  operations.  ^  n 

There  were  special  reflectors,  and  a  York  Dc 

counterbalanced  tripod  for  use  with  perfor 

the  heavy,  precision-made  color  cam-  assignment  m  r 
eras.  In  addition  were  many  new  de-  at  M^ison 

vices  in  process  of  assembly,  others  Persuaded  the  ofl 
made  to  order  and  now  completed  the  wild  ai 

for  shipping  throughout  the  coimtry.  lio*]s  and  tigers 
The  Saltzman  firm  was  founded  20  paces. 

years  ago  by  J.  G.  Saltzman,  an  elec- 
trician,  his  brother  Ben,  and  Michael  t  t 

Caesar,  a  talented  mechanic.  J.  G.  I  f  \ 

soon  retired  leaving  the  business  to  I  \  / 

the  other  two  men.  \  1  / 

First  efforts  were  directed  toward 
harnessing  Cooper-Hewitt  tubes.  Some 
opposition  was  met  with  but  when 
a  special  reflector  and  cooling  system  ff''" 

were  evolved  the  response  was  im-  it  '  n" 

mediate.  A  few  years  ago  the  firm  jj  ' 

introduced  a  new  lamp,  an  8  x  10 
overhead  enlarger  operated  by  coun- 


Draivn  for  Editob  &  Publisher  by  Ben  F.  Hammond,  IFichila 
(Kan.)  Eagle 


While  the  trainer  was  putting  Leo  taking  pictures  during  the  battle  is 
through  the  difficult  stunt  of  riding  one  thing  which  Joe  knows  something 

decides  is  important  in  his  a  horse,  Joe  entered  the  cage  where  about.  “It’s  all  in  a  day’s  work,” 

■  a  series  of  close-up  shots  said  Joe.  “That  is  if  you’re  a  news- 

the  commercial  and  illustrating  pho-  which  his  paper  used.  The  News  also  paper  photographer.” 

tographer  will  also  come  to  that  printed  a  picture  of  Costa  in  the  cage.  _ _ ■ _ 

We  have  been  reliably  informed  that  ACME  BIRTH  PHOTOS 

Leo  was  not  so  very  old  and  that  he  _  ,  ^  , 

New  York  Exhibition  still  had  a  perfect  set  of  molars  and  Rob^t  P-  Dorm^,  genera  ma^ 

THF  FTR«?T  annual  Tntnrnatinnai  claws.  Whether  or  not  this  stunt  has  Acme  News  Pictures,  report^ 

THE  FIRST  ^nual  International  ,  .  ,  Upfore  hv  other  camera-  this  week  that  only  two  papers,  the 

Photographic  Exposition  was  held  must  admire  Joe  for  his  Buffalo  Times  and  the  New  Orleans 

in  New  York  this  week  at  Grand  Cen-  admire  Joe  tor  his  "  ,  ,  ,  ,  nictures  on  the 

tral  Palace  This  is  the  first  time  courage,  and  if  you  think  operating  me  pictures  on  uie 

trai  raiace.  inis  is  the  nrst  time  ^  speed-flash  outfit  ten  feet  from  a  hirth  of  a  baby  which  had  been  re¬ 
amateurs  have  had  an  opportunity  to  performing  big  cat  is  child’s  olav  leased  by  Acme  as  a  routine  feature. 

Si  SfrecomnS.,!  fh.  .Smp.  noweve"  the  photos  wore  not  nearl, 
ma^niif^cfnreH^fn/lhffi^iice^  Started  his  career  on  the  old  so  frank  as  those  released  two  weeks 

tors  included  local  stores  and  national  Morning  World.  His  work  ago  by  Li/j 

manufacturers.  A  stage  was  dressed  covering  the  bonus  army  riots  in  interior  of  a  delivery  room  with  the 

for  the  benefit  of  the^  amateurs  who  Washington  a  few  years  ago  was  patient  guarded  from  view  by  a  group 

h/c.X  Something  which  probably  caused  him  of  nurses  and  doctors,  and  the  treat- 

brought  cameras.  Special  models  “  u 

were  hired  for  additional  color  and  concern  than  Leo  the  circus  ment  of  the  baby  immediately  after 

^rTn.  licn.  Dodging  bullets  and  bricks  and  birth.  Photos  were  made  in  Buffalo. 


YOUR  LOCAL 
CORRESPONDENT’S 


NOSE  FOR  NEWS 


An  UMBER  of  editors  have  found 
^  a  chapter  of  our  text  material 
called  “What  Is  News?”  of  real  value 
in  helping  their  correspondents  de¬ 
velop  a  nose  for  news.  Because  of 
this  we  have  printed  a  special  edition 
of  this  chapter  in  pamphlet  form. 

We  shall  be  glad  to  send  a  copy  to  any 
editor.  If  he  would  like  to  distribute 
this  helpful  pamphlet  to  his  corre¬ 
spondents,  he  may  have  as  many  copies 
as  he  requires — with  our  compliments, 
of  course. 


YOUR  SPEED  GRAPHIC 

-f-  Kalart  Synchronized  Range  Finder 
Kalart  Micromatic  Speed  Hath 

=  THE  PERFECT  PRESS 
CAMERA 

For  all  Graphics  —  Synchranized  Rsnirc 
Finder  $27.60  inaUlled  ($32.60  for  6  z 
7).  Mioromatic  Speed  Flaeh  $13.60. 

Atk  Year  DaaUr,  or  Writ* 

Room  43 


NEWSPAPER  INSTITUTE  OF  AMERICA 

ONE  PARK  AVENUE,  NEW  YORK 


The  rustic  who  asked  the  fortune  teller  where  he  was  going  to  die 
explained  that  if  he  knew  he  wouM  never  go  there. 

Giving  it  a  new  twist,  if  the  advertiser  knew  where  the  customers 
were  who  would  buy  his  products  the  next  day,  or  the  next,  he  could 
save  himself  a  lot  of  sales  time  and  expense  looking  for  them. 

There  is  no  crystal  ball  for  advertisers,  but  advertising  waste 
can  be  minimized.  In  Los  Angeles  The  Times  has  already  selected 
for  you  the  prospects  who  buy  most  of  the  nationally  and  locally- 
advertised  products  sold  here.  More  of  these  buying  families  are 
reached  by  The  Times  than  by  any  other  paper  or  combination  of 
papers  in  Southern  California.  These  PRE-SELECTED  PROSPECTS 
bought  most  of  the  new  cars  sold  i  n  the  nation's  fourth  largest  mar¬ 
ket  in  1937;  most  of  the  clothing,  shoes,  furniture,  food.  And  they  are 
the  prospects  from  which  most  of  your  own  Los  Angeles  sales  will 
come  in  1938. 

Proof?  Glad  to  give  it.  Write  Williams,  Lawrence  &  Cresmer, 
Inc.,  New  York,  Chicago,  Detroit,  San  Francisco;  or  to  the  national 
advertising  department  of  The  Times. 

LOS  AXOELES  TIMES 
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EDITOR  &  PUBLISHER 


MARCH  LINAGE  IN  LEADING  CITIES 


AKRON,  OHIO 

1938  1937  Gain  or  Loss 


Times  Press  . (el  505,694  708.592  202.898  L 

Beacon-Journal  . (e)  961.993  1.302,976  340,983  L 

Times  Press  . (S)  190,377  284,585  94,208  L 


Total  Daily  .  1,467,687  2,011,568  543,881  L 

Total  Sunday  .  190,377  284.585  94,208  L 

Grand  Total  .  1.658.064  2.296.153  638.089  1. 

ALBANY.  N.  Y. 

Knickerbocker  News  .(e)  655,444  605,098  50,346  <■ 

Times-Union  . (m)  461,239  626,756  165,517  L 

•Times-Union  . (S)  205,336  213,169  7,833  L 


Total  Daily  .  1,116,683  1,231.854  115,171  L 

Total  Sunday  .  205,336  213,169  7,833  L 

Grand  Total  .  1,322,019  1,445,023  123,004  L 

ALBUQUERQUE,  N.  M. 

Journal  . (m)  343,385  350,654  7,269  L 

Tribune  . (e)  384,137  387,250  3.113  L 

Journal  . (S)  66,922  73,025  6,103  L 


Total  Daily  .  727,522  737,904  10,382  L 

Total  Sunday  .  66,922  73.025  6,103  L 

Grand  Total  .  794,444  810,929  16,485  L 

ASHEVILLE,  N.  C. 

Citiren  . (m)  344,802  326,431  18,371  G 

Times  . (e)  345,059  360.069  15,010  L 

Citizen-Times  . (S)  109,775  121,846  12.071  L 


Total  Daily  .  689,861  686,500  3,361  G 

Total  Sunday  .  109,775  121,846  12,071  L 

Grand  Total  .  799,636  808,346  8,710  L 

ATLANTA.  GA. 

Georgian  . (e)  721.339  744.060  22,721  L 

Constitution  . (m)  488.985  508.089  19.104  L 

Journal  . (e)  721,339  744,060  22,721  L 

•American  . (S)  150,164  227,960  77,796  L 

tjournal  . (S)  183.680  212,148  28,468  L 

Constitution  . (S)  190,031  209.921  19,890  L 


Total  Daily  .  1,612.953  1.755,073  142.120  L 

Total  Sunday  .  523,875  650,029  126,154  L 

Grand  Total  .  2,136,828  2,405,102  268,274  L 

ATLANTIC  CITY,  N.  J. 

Press-Union  . (m)  349.932  404,289  54.357  L 

Press-Union  . (S)  62,482  73,670  11,188  L 


Grand  Total  .  412,414  477,959  65,545  L 

Press-Union  sold  morning  and  evening  combination.  Lin¬ 
age  of  one  edition  shown. 

BALTIMORE,  MD. 

News-Post  . (e)  903.000  1,054.324  151.324  L 

Sun  . (e)  1,216,824  1.214,065  2,759  G 

Sun  . (m)  552.810  598.494  45.684  L 

American  . (S)  275.604  352.061  76.457  L 

tSun  . (S)  442.521  447,111  4,590  L 

Total  Daily  .  2,672.634  2.866.883  194.249  L 

Total  Sunday  .  718,125  799,172  81,047  L 

Grand  Total  .  3,390,759  3,666,055  275,296  L 

BANGOR.  MAINE 

Commercial  . (e)  236.637  214.754  21.883  G 

News  . (in)  313.358  424,110  110.752  L 


Grand  Total  .  549,995  638,864 


BIRMINGHAM,  ALA. 


Age-Herald  . 

. . .  (m) 

407.614 

420.154 

News  . 

. (e) 

642,528 

662.321 

Post  . 

tNews  and 

- (e) 

417,795 

453,516 

Age-Herald  . . . 

....(S) 

271,778 

299,897 

Total  Daily  . . . 

1,467,937 

1,535.991 

Total  Sunday  . 

271.778 

299.897 

Grand  Total  . . 

.  1.739,715 

BOSTON.  MASS 

1,835.888 

Record  . 

. . . .  (m) 

226,941 

287. .542 

American  . 

. (e) 

248.693 

383.7.36 

Globe  . 

. . .  (me) 

521.048 

663,178 

Herald-Traveler 

. . .  (me) 

828.713 

992,355 

Post  . 

. . .  .  (m) 

420.345 

480.269 

Transcript  . 

. (e) 

243.251 

322.768 

•Advertiser  . 

. (S) 

179.896 

264,286 

Globe  . 

. (S) 

307.653 

327.733 

tHerald  . 

- (S) 

309,864 

333,179 

Post  . 

....(S) 

87,537 

104.819 

88,869  L 


12,540  L 
19.793  L 
35,721  L 

28,119  L 


68,054  L 
28,119  L 
96,173  L 


60,601  L 
135.043  L 
142.130  L 
163.672  L 
59.924  L 
79.517  L 
84.390  L 
20,080  L 
23.315  L 
17,282  L 


Total  Daily  .  2,488.991  3,129.878  640,887  L 

Total  Sunday  .  884,950  1.030,017  145.067  L 

Grand  Total  .  3,373,941  4,159,895  785,954  L 

Globe  (m  &  e)  sold  in  combination  only.  Herald  linage 
shown.  Traveler  sold  in  combination  with  Sunday  Herald. 

BUFFALO,  N.  Y. 

Courier-Express  - (m)  476.851  631.848  154.997  L 

News  . (e)  1,063,014  1,124.639  61,625  L 

Times  . (e)  487,642  652,700  165,058  L 

••Courier  Express  ...(S)  295,119  229,953  65,166  G 

tTimes  . (S)  128,007  179,870  51,863  L 


Total  Daily  .  2,027,507  2.409,187  381,680  L 

Total  Sunday  .  423,126  409,823  13,303  G 

Grand  Total  .  2,450,633  2,819,010  368,377  L 

CAMDEN,  N.  J. 

Cour^r  . . (e)  563.837  615,433  51,596  L 

Courier  (e)  and  Post  (m)  sold  in  combination.  Linage 


CEDAR  RAPIDS,  IOWA 


Gazette  . (e)  512,598 

Gazette  . (S)  113,168 


Grand  Total 


625,766 


CHARLOTTE,  N.  C. 


News  . (e)  491,000 

Observer  . (m)  521,687 

News  . (S)  120,603 

Observer  . (S)  214,835 

Total  Daily  .  1,012,689 

Total  Sunday  .  335,438 

Grand  Total  .  1,348,125 


(Compiled  by  Media  Records,  Inc.) 

CHATTANOOGA,  TENN. 

1938  1937  Gain  or  Loss 


Times  . (m)  360.774  361,698  924  L 

News  . (e)  358.626  438,101  79,475  L 

Free  Press  . (e)  439,021  480,459  41,438  L 

Times  . (S)  100,403  134.940  34,537  L 

Free  Press  . (S)  175,173  158,414  16,759  G 


Total  Daily  .  1,158,421  1,280,258  121,837  L 

Total  Sund.ay  .  275.576  293,354  17,778  L 

Grand  Total  .  1,433,997  1,573,612  139,615  L 

CHICAGO,  ILL. 

Tribune  . (m)  988,364  1,247,288  258,924  L 

Herald  &  Examiner,  .(m)  745.861  782.316  36.455  L 

tDaily  News  . (e)  1.080.097  1.244,481  164,384  1. 

American  . (e)  847,892  864,253  16,361  L 

Times  . (e)  557.593  593,587  35,994  L 

Tribune  . (S)  752,148  716,557  35,591  G 

•Herald  &  Examiner  .(S)  245.899  389,828  143.929  L 

Times  . (S)  56,692  69,072  12,380  L 


Total  Daily  .  4,219,807  4,731,925  512,118  L 

Total  Sunday  .  1.054.739  1.175.457  120  718  1. 

Grand  Total  .  5,274,546  5,907,382  632,836  L 

CINCINNATI.  OHIO 

Enquirer  . (m)  391.023  475,976  84,953  L 

Post  . (e)  602,431  775,057  172,626  L 

Times-Star  . (e)  909,336  1,089,096  179,760  L 

tEnquirer  . (S)  460,625  481,914  21,289  L 


Total  Daily  .  1,902,790  2,340,129  437,339  L 

Total  Sunday  .  460,625  481,914  21,289  L 

Grand  Total  .  2,363,415  2,822,043  458,628  L 

CLEVELAND.  OHIO 

Plain  Dealer  . (m)  599,288  734,390  135,102  L 

News  . (e)  615.558  751,201  135,643  L 

Press  . (e)  1,021,625  1,229,290  207,665  L 

••fPlain  Dealer  . (S)  455,802  464,689  8,887  L 


Total  Daily  .  2,236,--71  2,714,881  478,410  L 

Total  Sunday  .  455,802  464,689  8,887  L 

Grand  Total  .  2,692,273  3,179,570  487,297  L 

COLUMBUS.  OHIO 

Dispatch  . (e)  949.967  1.124.698  174.731  L 

Citizen  . (e)  547,636  689,427  141,791  L 

Ohio  State  Journal  ..(m)  276.988  264.936  12,052  G 

Dispatch  . (S)  270,832  280,109  9,277  L 

Star  . (S)  50,780  57,928  7,148  L 


Total  Daily  .  1,774,591  2,079,061  304,470  L 

Total  Sunday  .  321,612  338,037  16,425  L 

Grand  Total  .  2,096,203  2,417,098  320,895  L 

DALLAS.  TEXAS 

News  . (m)  678,141  722,997  44.856  L 

Times-Herald  . (e)  921,332  935,328  13,996  L 

Journal  . (e)  594,885  607,886  13,001  L 

Dispatch  . (e)  201,836  299,120  97.284  L 

tNews  . (S)  282,250  311,664  29,414  L 

Times-Herald  . (S)  278,052  253,610  24,442  G 

Dispatch  . (S)  47,437  74,226  26,789  L 


ToUl  Daily  .  2,396,194  2,565.331  169,137  L 

Total  Sunday  .  607,739  639,500  31,761  L 

Grand  Total  .  3,003,933  3,204,831  200,898  L 

DAYTON.  OHIO 

Journal  . (m)  477,308  402,383  74,925  G 

Herald  . (e)  670,212  781,932  111,720  L 

News  . (e)  971,487  1,091,313  119,826  1. 

Journal  . (S)  98,898  118,647  19.749  L 

News  . (S)  107,123  139,736  32,613  1. 


Total  Daily  .  2,119.007  2,275.628  156,621  I. 

Total  Sunday  .  206,021  258,383  52.362  L 

Grand  Total  .  2,325,028  2,534,011  208,983  L 

DENVER.  COLO. 

Rocky  Mt.  News  _ (m)  317,231  363,511  46,280  1. 

Post  . (e)  787,114  924,619  137,505  1. 

Rocky  Mt.  News  _ (S)  60,558  73,190  12,632  L 

Post  . (S)  205,084  227,151  22,067  1. 


Total  Daily  .  1.104,345  1,288,130  183,785  I. 

Total  Sunday  .  265,642  300,341  34.699  L 

Grand  Total  .  1.369,987  1,588,471  218,484  L 

DES  MOINES.  IOWA 

Register  . (m)  367,379  388,396  21,017  L 

Tribune  . (e)  578.265  573.558  4.707  G 

Register  . (S)  217,684  221.998  4,314  1. 


Total  Daily  .  945,644  961,954  16,310  L 

Total  Sunday  .  217,684  221,998  4,314  L 

Grand  Total  .  1,163.328  1,183,952  20,624  I. 

DETROIT.  MICH. 

Times  . (e)  615,830  851,941  236.111  L 

Free  Press  . (m)  524,422  670.854  146.432  L 

News  . (e)  1,127,473  1,348,776  221.303  L 

•Times  . (S)  259,197  387,184  127,987  L 

Free  Press  . fS)  188,082  230.251  42,169  L 

tNews  . (S)  417,238  470,475  53,237  L 


Total  Daily  .  2,267,725  2,871,571  603,846  L 

Total  Sunday  .  864,517  1,087,910  223,393  L 

Grand  Total  .  3,132,242  3,959,481  827,239  L 

DURHAM.  N.  C. 

Herald  . (m)  298,382  . 

Herald-Sun  . (S)  84,154  . 


Grand  Total  .  382,536  . 

EL  PASO.  TEXAS 

Times  . (m)  378.923  337.449  41,474  G 

Herald-Post  . (e)  472,055  451,284  20,771  G 

Times  . (S)  139,224  140,575  1,351  L 


Total  Daily  .  850,978  788,733  62,245  G 

Total  Sunday  .  139,224  140,575  1,351  L 

Grand  ToUl  .  990,202  929,308  60,894  G 

ERIE.  PA. 

Dispatch  Herald  . (e)  471,251  510,953  39,702  L 

Times  . (e)  502,806  536,634  33,828  L 

Dispatch  Herald  . (S)  191,141  196,548  5,407  L 


Total  Daily  .  974,057  1,047,587  73,530  L 

Total  Sunday  .  191,141  196,548  5,407  L 

Grand  Total  .  1,165,198  1,244,135  78,937  L 


EVANSVILLE.  IND. 

1938  1937  Gain  or  Loss 


Courier  . (m)  516,466  547,474  31.008  L 

Press  . (e)  7  3  2,3  6  8  761,05  5  28,687L 

Courier  . (S)  149,344  1  44,906  4,438  G 

Press  . (S)  117,201  126,911  9.710  L 


Total  Daily  .  1,248,834  1,308.529  59,695  L 

ToUl  Sunday  .  266,545  271.817  5,272  L 

Grand  Total  .  1,515,379  1,580,346  64,967  L 

FALL  RIVER,  MASS. 

Herald-News  . (e)  408,979  480,173  71,194  L 

FLINT.  MICH. 

Journal  . (e)  838,227  . 

Journal  . (S)  160,423  . 


Grand  Total  .  998,650  . 

FORT  WAYNE.  IND. 

Journal  Gazette  . (m)  351,468  371,968  20,500  L 

News-Sentinel  . (e)  903,210  964,142  60,932  L 

Journal  Gazette  . (S)  195,489  243,730  48,241  L 


Total  Daily  .  1,254,678  1,336,110  81,432  L 

Total  Sunday  .  195,489  243,730  48,241  L 

Grand  Total  .  1,450,167  1,579,840  129,673  L 

FORT  WORTH,  TEXAS 

Star- Telegram  . (ml  27'' 211  310  7  1  5  4  7.504L 

Star-Telegram  . (e)  605.962  659,102  53,140  L 

Press  . (e)  390,226  439,465  49,239  L 

Star-Telegram  . (S)  192.350  189,128  3,222G 


Total  Daily  .  1,268,399  1,418,282  149,883  L 

Total  Sunday  .  192,350  189,128  3,222  G 

Grand  Total  .  1,460,749  1,607,410  146,661  L 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review  and  Star  _ _ (e)  364,091  410,515  46,424  L 

FRESNO.  CALIF. 

Bee  . (e)  468,904  542,019  73,115  L 

Bee  . (S)  100,650  116,519  15,869  L 


Grand  Total  .  569,554  658,538  88,984  L 

GLENS  FALLS.  N.  Y. 

Post-Star  . (m)  399,651  450,047  50,396  L 

Post-Star  (m)  and  Times  (e)  sold  in  combination.  Lin¬ 
age  of  Post-Star  is  given. 

GREENSBORO.  N.  C. 

News  . (m)  340,579  . 

Record  . (e)  300,118  . 

News  . (S)  174,514  . 


Total  Daily  .  640,697  . 

Total  Sunday  .  174,514  .  . 

Grand  'Total  .  815,211  . 

HARKISBURG.  PA. 

Patriot  . (m)  512.452  589,954  77,502  L 

Telegraph  . (e)  506,777  510,195  3,418  L 


Grand  Total  .  1,019.229  1,100,149  80,920  L 

The  News  (e)  carries  the  same  amount  of  advertising  u 
the  Patriot  (m). 

HARTFORD.  CONN. 

Courant  . (m)  334,978  404,114  69,136  L 

Times  . (e)  1,019,306  1,178,751  159,445  L 

Courant  . (S)  2  56,311  3  1  2,64  9  5  6,338  L 


Total  Daily  .  1,354,284  1,582.865  228,581  L 

Total  Sunday  .  256,311  312,649  56,338  L 

Grand  Total  .  1,610,595  1,895,514  284,919  L 

HOUSTON.  TEXAS 

Chronicle  . (e)  838.230  843.220  4,990  L 

Post  . (m)  426.297  477.289  50.992  L 

Press  . (e)  483.858  5  50,880  67,022  L 

Chronicle  . (S)  250.287  285,035  34,748  L 

••Post  . (S)  252.378  217,720  34,658  G 


Total  Dailv  .  1,748,385  1,871,389  123,0041. 

Total  Sunday  .  502,665  502,755  901. 

Grand  Total  .  2,251,050  2,374,144  123,094  L 

HUNTINGTON.  IND. 

Ailvertiser  . (e)  433,343  . 

Herald-Dispatch  ....(m)  404.42''  .  . 

Herald-Advertiser  _ (S)  141.003  . 


Total  Daily  .  . .  841,763  . 

Total  Sunday  .  141,003  . 

Grand  Total  .  982,766  . 

INDIANAPOLIS.  IND. 

News  . (e)  910,567  964,588  54.021  L 

.Star  . (m)  640,090  614,538  25.552  G 

Times  . (e)  521.536  795,785  274.249  L 

tSlar  . (S)  345,099  393,059  47.960L 


Total  Daily  .  2,072,193  2,374,911  302,718  L 

Total  Sunday  .  345,099  393,059  4  7.960  L 

Grand  Total  .  2,417.292  2,767,970  350.678  L 

JACKSONVILLE.  FLA. 

Times-Union  . (m)  648,419  639,513  8,906  G 

Journ.ll  . (e)  542,225  606,704  64.479  L 

Times  Union  . (S)  225,020  226,706  1,686  L 


Total  Daily  .  1,190.644  1,246,217  55,573  L 

Tot.il  Sunday  .  225,020  226,706  1,686  L 

Grand  Total  .  1,415,664  1,472,923  57,259  L 

JAMESTOWN,  N.  Y. 

Journal  . (e)  339,221  434,503  95.282  L 

Post  . (m)  352,102  440,035  87,9331 


Grand  Total  .  691,323  874,538  183,215  L 

JOHNSTOWN,  PA. 

Tribune  . (e)  639,954  803,179  163,225  L 

Tribune  (e)  is  sold  in  combination  with  Democrat  (*)• 

KANSAS  CITY,  MO. 

Journal-Post  . (e)  271,466  380,389  108.923  L 

Star  . (e)  775,158  886,542  111.384  L 

Star  . (m)  714^956  790,769  75.813  L 

Journal-Post  . (S)  95,764  103,085  7,321  L 

Star  . (S)  379,899  428,234  48.335  L 


Total  Daily  .  1,761,580  2,057,700  296,120  L 

Total  Sunday  .  475,663  531,319  55,6561. 

Grand  Total  .  2,237.243  2,589,019  351.776  L 


(Continued  on  page  72) 


4 


i 


lilF  E  LTIIII 

PRIKTINC  BLANKET 


Coating  by  Du  Pont 


PRINTING  BLANKET 


TINEIICORK 

Registered  U.$.  Petcni  Office 

PRINTING  BLANKET 


Built  for  quick  starting,  smooth 
dependable  operation,  and 
clear  printing  that  pleases  your 
customers,  publisher,  and  me¬ 
chanical  departments. 


Foundation 

PRINTING  BLANKET 


foteiit  oppiied  for 

Laminated  by  Du  Pont  with  NEOPRENE 
Registered  U.  S.  Patent  Office 


DRAWSHEETS 


FOR  PRINTING  PRESSES 

FIVE  QUALITIES  AND  GAUGES 


118-120  East  25th  St.  1227  Wabash  Ave.  723 East WashiniitonBlvd 

NEW  YORK,  N.Y.  CHICAGO,  ILL  LOS  ANGEtfS^ CAL 


} 


I 


I . 


i 


i 

i 

i 


I 


72 


EDITOR  &  publisher!  FC 


March  Linage  in  Leading  Cities 


{Continued  from  page  70) 


NEW  ORLEANS.  LA. 


READING.  PA. 


KNOXVILLE.  TENN. 

1938  1937  Gain  or  Loss 


Toiirnal  . (m)  464,361  417,219  47,142  G 

News-Sentinel  . (e)  505,016  511,707  6,691  L 

Uwirnal  . (S)  129.553  167,479  37,926  L 

News-Sentinel  . (S)  167,118  189,232  22,114  L 


Total  r>ailv  .  969,377  928,926  40,451  G 

Total  Sunday  .  296,671  356,711  60,040  L 

Grand  Total  .  1.266,048  1,285,637  19,589  L 

LOS  ANGELES.  CALIF. 

Examiner  . (ra)  675,157  839,983  164,826  L 

Daily  News  . (ra)  397,520  470,473  72,953  L 

Times  .  (m)  974,359  1,157,418  183,059  L 

Herald-Express  . (e)  808,086  1.057,438  249,352  L 

News  . (e)  359,228  389,878  30,650  L 

•Examiner  . (S)  377,302  486,946  109,644  L 

tTimes  . (S)  400,806  458,223  57,417  L 


Total  Daily  .  3,214,350  3,915,190  700.840  L 

ToUl  Sunday  .  778,108  945,169  167,061  L 

Grand  Total  . 3,992,458  4,860,359  867,901  L 

LOUISVILLE,  KY. 

Courier-Journal  . (m)  786,955  945,368  158,413  L 

Times  . (e)  803,115  969,569  166,454  L 

Courier-Journal  . (S)  331,995  384,475  52,480  L 


Total  Daily  .  1,590,070  1,914,937  324,867  L 

Total  Sunday  .  331,995  384,475  52,480  L 

Grand  Total  .  1,922,065  2,299,412  377,347  L 

MANCHESTER,  N.  H. 

Union-Ij:.ader  . (m)  545,543  466,785  78,758  G 

Union  (m)  and  Leader  (e)  sold  in  combination.  Linage 
of  Union  (m)  is  shown. 


MEMPHIS  TENN. 

Commercial  Appeal  ..(m)  668,697  793,595  124,898  L 


I’ress-Scimitar  . (e)  451,075  488,673  37.598  L 

fCommercial  Appeal  .(S)  319,110  342,396  23,286  L 


ToUl  Daily  .  1,119,772  1,282,268  162,496  L 

Total  Sunday  .  319,110  342,396  23,286  L 

Grand  Total  .  1,438,882  1,624,664  185,782  L 

MIAMI,  FLA. 

Herald  . (ra)  1,036,316  1,069,397  33,081  L 

News  . (e)  781,375  796,273  14,898  L 

Herald  . (S)  343,151  376,355  33,204  L 

News . (S)  197,058  188,397  8,66H. 


Total  Daily  .  1,817,691  1.865,670  47,979  L 

Total  Sunday  .  540,209  564,752  24,543  L 

Grand  Total  .  2,357,900  2,430,422  72,522  L 

MILWAUKEE.  WIS. 

Sentinel  . (m)  432,930  370,795  62,135  G 

Journal  . (e)  979,706  1,237,966  258,260  L 

Uader  . (e)  151,467  208,426  56,959  L 

News  . (e)  470,094  679,261  209,167  L 

•News-Sentinel  . (S)  210,968  272,795  61,827  L 

tJournal  . (S)  405,155  449,589  44,434  L 


Total  Daily  .  2,034,197  2,496,448  462,251  L 

Total  Sunday  .  616,123  722,384  106.261  L 

Grand  Total  .  2,650,320  3,218,832  568,512  L 

MINNEAPOLIS.  MINN. 

Journal  . (e)  739,471  686,395  53,076  0 

Tribune  . (m)  602,285  724,536  122,251  L 

Star  . (e)  431,155  502,973  71,818  L 

••Journal  . (S)  186.105  189,620  3,515  L 

tTribune  . (S)  322,528  337,083  14,555  L 


Total  Daily  .  1,772,911  1,913,904  140,993  L 

Total  Sunday  .  508,633  526,703  18,070  L 

Grand  Total  .  2,281,544  2,440,607  159,063  L 

MODESTO.  CALIF. 

Bee  . (e)  334,369  388,924  54,555  L 

MONTREAL.  CANADA 

Star  . (e)  1,199,389  1,235,604  .36,215  L 

tlazette  . (m)  465,396  479,249  13,853  L 

I.a  Presse  . (e)  1,006,645  1,066,672  60,027  L 

La  Patrie  . (e)  123,311  107,607  15,704  0 

Herald  . (e)  185.652  203,505  17,853  L 

La  Patrie  . (S)  77,731  87,383  9,652  L 


Total  Daily  .  2,980,393  3,092,637  112,244  L 

Total  Sunday  .  77,731  87,383  9,652  L 

Grand  Total  .  3,058,124  3,180,020  121,896  L 

MUNCIE,  IND. 

Press  . (e)  411,252  509,773  98,521  L 

-Star  . (m)  404,903  421,433  16,530  L 

Star  . (S)  91,806  121,243  29.437  L 


Total  Daily  .  816,155  931,206  115,051  L 

Total  Sunday  .  91,806  121,243  29,437  L 

Grand  Total  .  907,961  1,052,449  144,488  L 

NASHVILLE,  TENN. 

Banner  . (e)  480,090  411,082  69,008  0 

Tennessean  . (m)  432,524  424,364  8,160  G 

••Tennessean  . (S)  229,944  110,009  119,935  0 


Total  Daily  .  912,614  835,446  77,168  0 

Total  Sunday  .  229,944  110,009  119,935  0 

Grand  Total  .  1,142,558  945,455  197,103  O 

NEWARK,  N.  J. 

Ledger  . (m)  235,692  293,750  58,058  L 

News  . (e)  1,338.022  1,316,521  21,501  0 

Star  Eagle  . (e)  523,844  549,436  25,592  L 

Call  . (S)  209,931  206,650  3,281  (i 

Ledger  . (S)  103,932  129,465  25,533  L 


Total  Daily  .  2,097,558  2,159.707  62.149  L 

Total  Sunday  .  313,863  336,115  22,252  L 

Grand  Total  .  2,411,421  2,495,822  84,401  L 

NEW  HAVEN.  CONN. 

Journal  Courier  ....  (m)  273,502  . 

Kegister  . (e)  680,712  . 

Kegister  . (S)  149,527  . . 


1938  1937  Gain  or  Loss 


Times-Picayune  . (ra)  890,088  931.573  41,485  L 

Tribune  . (m)  261,343  295,936  34,593  L 

Item  . (e)  614,117  576,272  37,845  G 

States  . . (e)  521,368  518,547  2,821  G 

Times-Picayune  & 

States  . (S)  360.859  361.333  474  L 

tltem  Tribune  . (S)  271,631  300,982  29,351  L 


Total  Daily  .  2,286.916  2,322.328  35,412  L 

Total  Sunday  .  632.490  662,315  29.825  L 

Grand  Total  .  2,919,406  2,984,643  65,237  L 

NEW  YORK.  N.  Y. 

Times  . (m)  944.489  1.1.32.140  187.651  L 

Herald  Tribune  .  ...(m)  689.948  777.492  87.544  L 

News  . (m)  1,118.065  1,281,496  163.431  L 

Mirror  . (ra)  325.598  318,593  7.005  G 

Tournal-.\merican  ....(e)  680.668  630,190  50,478  0 

Sun  . (e)  1,063.897  1.184.173  120.276  L 

World  Telegram  . (e)  925.183  1,162,648  237.465  L 

Post  . (e)  626,750  667.109  40.359  L 

•  Tournal-American  ...(S)  300.552  416,472  115,920  L 

times  . (S)  732..387  806.987  74.600  L 

Mirror  . (S)  146,895  132.839  14,056  G 

News  . (S)  493.042  504.706  11,664  L 

tllerald  Tribune  ....(S)  548,297  596.602  48,305  L 


Total  Daily  .  6.374.598  7.153.841  779.243  L 

Total  Sunday  .  2.221.173  2.457,606  236.433  L 

Grand  Total  .  8,595,771  9,611,447  1,015,676  L 

■ROOKLYN.  N.  Y. 

Eagle  . (e)  776.610  927.073  150.463  L 

Eagle  . (S)  159,575  144,962  14,613  0 


Grand  Total  .  936,185  1,072,035  135,850  L 

NIAGARA  FALLS,  N.  Y. 

Girette  . (e)  608,495  643.368  34,873  L 

OAKLAND.  CALIF. 

Post-Enquirer  . (e)  443,911  565.223  121,312  L 

Tribune  . (e)  727.772  854.545  126.773  L 

Tribune  . (S)  152,916  179,189  26.273  L 


Total  Daily  .  1,171.683  1,419,768  248.085  L 

Total  Sunday  .  152,916  179,189  26,273  L 

Grand  Total  .  1,324,599  1,598,957  274,358  L 

OKLAHOMA  CITY.  OKLA. 

Oklahoman  . (m)  414.269  460,910  46.641  L 

Times  . (e)  577.714  640.856  63,142  L 

Oklahoma  News  . (e)  329.956  315,382  14.574  0 

Oklahoman  . (S)  227.562  265.379  37.817  L 

Oklahoma  News  . (S)  154,958  123,224  31,734  0 


Total  Daily  .  1.321.939  1,417.148  95.209  L 

Total  Sunday  .  382,520  388.603  6.083  L 

Gr.and  Total  .  1,704,459  1,805,751  101,292  L 

OMAHA.  NEB. 

World-Herald  . (e)  715.554  701.670  13.884  0 

■r World-Herald  . (S)  243.439  232.620  10,819  G 


Grand  Total  .  958.993  934.290  24,703  G 

World-Herald  sold  in  morning-evening  combination.  Lin¬ 
age  of  one  edition  shown. 

PEORIA,  ILL. 

Tournal-Transcript  ...(d)  618.486  699.750  81.264  L 

Star  . (e)  660.589  735,076  74,487  L 

Tournal-Transcript  ...(S)  148.,107  149.287  980  L 

Star  . (S)  122.469  145.250  22,781  L 


Total  Daily  .  1,279.075  1.4.34.826  155.751  L 

Total  Sunday  .  270.776  294.537  23.761  L 

Grand  Tot.al  .  1,549.851  1.729,363  179,512  L 

PHILADELPHIA.  PA. 

Bulletin  . (e)  9.39.803  1,031.403  91.600  L 

Inquirer  . (m)  668.089  793.070  124.981  L 

News  . (e)  33.3.789  363.617  29,828  L 

Public  Ledger  . (e)  959.955  1,209.515  249.560  L 

Record  . (m)  523,911  657,043  133.132  L 

Inquirer  . (S)  .508.196  564,057  55,861  L 

(Record  . (S)  294,98.3  386,421  91,438  L 


Total  Daily  .  3,425.547  4.054.648  629.101  L 

Total  Sunday  .  803,179  950.478  147,299  L 

Grand  Total  .  4,228,726  5,005,126  776,400  L 

PHOENIX.  ARIZ. 

Republic  . (m)  437.893  445,569  7,676  L 

Gazette  . (e)  536.085  537.056  971  L 

Republic  . (S)  147,351  139,321  8,030  G 


Total  Daily  .  973.978  982.625  8.647  L 

Total  Sund.ay  .  147,351  139.321  8,030  0 

Grand  Total  .  1,121,329  1,121,946  617  L 

PITTSBURGH.  PA. 

Sun-Telegraph  . (e)  800,145  1.095,.300  295.155  L 

Press  . (e)  1,157,640  1,443.023  285,383  L 

Post  Gazette  . (m)  558,353  689,964  131.611  L 

•Sun-Telegraph  . (S)  282,950  373,786  90,836  L 

(Press  . (S)  410,418  416,971  6,553  L 


Total  Daily  .  2.516,138  3,228.287  712,149  L 

Total  Sunday  .  693.368  790.757  97,389  L 

Grand  Total  .  3,209,506  4,019,044  809,538  L 

PORTLAND.  ORE. 

Oregonian  . (m)  443,304  470,503  27,199  L 

Tournal  . (e)  792.017  813.919  21,902  L 

News-Telegram  . (e)  303,877  366,070  62.193  L 

Oregonian  . (S)  226,627  263,493  .36,866  L 

(Journal  . (S)  155,153  141,780  13,373  G 


Total  Daily  .  1,539,198  1,650,492  111.294  L 

Total  Sunday  .  381,780  405.273  23.493  L 

Grand  Total  .  1,920,978  2,055,765  134,787  L 

PROVIDENCE.  R.  I. 

Bulletin  . (e)  1,124,083  1,182.579  58,496  L 

Journal  . (ni)  341.969  372,091  30.122  L 

Tribune  . (e)  119.464  257,628  138,164  L 

Journ.al  . (S)  232,734  210,548  22,186  0 


1,585,516  1,812.298  226,782  L 

232,734  210,548  22,186  O 

1,818,250  2,022,846  204,596  L 


1938  1937  Gain  or  Lot! 


Eagle  . (e)  676,808  756,695  79,gJ7L 

Times  . (ra)  571,191  610,886  39,695 L 

Eagle  . (S)  35.234  46,255  11,021  L 


Total  Daily  .  1,247,999  1,367,581  119,5821 

Total  Sunday  .  35,234  46,255  11,0211 

Grand  Total  .  1,283,233  1,413,836  130,6031 

RICHMOND.  VA. 

News-Leader  . (e)  991,241  1,065,374  74.133L 

Timcs-Dispatch  . (m)  576,489  587,210  10,7211. 

Times-Dispatch  . (S)  236,461  263,950  27,48H 


Total  Daily  .  1,567.730  1.652.584  84.8.S4l|  * 


Total  Sunday  .  236.461  263,950  27,4891 

Grand  Total  .  1,804,191  1,916,534  112,3431 

ROANOKE.  VA. 

Times  . (m)  224,105  293,736  69,6311 

World-News  . (e)  433.073  508,863  75,7901 

Times  . (S)  158,612  174,038  15,4261 


Total  Daily  .  657,178  802,599  145,4211 

Total  Sunday  .  158,612  174,038  15,4261 

Grand  Total  .  815,790  976,637  160,8471 

ROCHESTER,  N.  Y. 

Times-Union  . (e)  883,834  855,712  28,1220 

Democrat  &  Chronicle  (m)  746,608  767,642  21,0341 


Total  Daily  .  1,630,442  1,623,354  7,0880 

Total  Sunday  .  262.034  234,729  27,3050 

Grand  Total  .  1,892,476  1,858,083  34,3930 

ROCKFORD.  ILL. 

Register-Republic  _ (e)  559,158  596,997  37,8391 

Star  . (m)  437,697  414,575  23,1220 

Star  . (S)  182,848  148,680  34,1680 


Total  Daily  .  996,855  1,011,572  14,7171 

Total  Sunday  .  182,848  148,680  34,1680 

Grand  Total  .  1,179,703  1,160,252  19,4510 

SACRAMENTO.  CALIF. 

Union  . (m)  268,673  292,677  24,0041 

Bee  . (e)  793,854  892,584  98,7301 

Union  . (S)  107,478  135,550  28,0721 


Total  Daily  .  1,062,527  1,185,261  122,7341 

Total  Sunday  .  107,4  78  1  35,5  5  0  28,0721 

Grand  Total  .  1,170,005  1,320,811  150,8061 

SALT  LAKE  CITY,  UTAH 

Tribune  . (m)  594,988  697,430  102,4421 

Deseret  News  . (e)  387,870  394,092  62221 

Telegram  . (e)  505,800  579,029  732291 

Tribune  . (S)  218,748  211,074  7,6740 


Total  Daily  .  1,488,658  1,670,551  181,8931 

Total  Sunday  .  218,748  211,074  /,674(j 

Grand  Total  .  1,707,406  1,881,625  1742191. 

SAN  ANTONIO,  TEXAS 

Light  . (e)  557,99b  588,458  30,4621 

Express  . (m)  31b,356  362,201  45,8451 

News  . (c)  631,138  708,953  77,8151 

•Light  . (S)  290,669  363,883  73,2141 

Express  . (S)  207,374  238,108  30,7341 


Total  Daily  .  1,505,490  1,659,612  154,1221 

Total  Sunday  .  498,043  601,991  103,9481 

Grand  Total  .  2,003,533  2,261,603  258,0701 

SAN  DIEGO,  CALIF. 

Union  . (m)  416,293  514,626  98,3331 

Sun  . (e)  418,190  5  08,102  89,9121 

Tribune  . (e)  661,156  869,921  208,7651 

Union  . (S)  206,890  267,141  602511 

Sun  . (S)  68,059  108,684  40,6251 


Total  Daily  .  1,495,639  1,892,649  397,0101 

Total  Sunday  .  274,949  375,825  100,8761 

Grand  Total  .  1,770,588  2,268,474  497,8861 

SAN  FRANCISCO.  CALIF. 

Chronicle  . (m)  472,563  606,830  13420?  !• 

Examiner  . (m)  617,813  824,661  206,8481 

Call-Bulletin  . (e)  535,731  668,794  133,0631 

News  . (e)  741,359  840,608  992451 

Chronicle  . (S)  204,344  248,578  442341 

•K.xannner  . (S)  335,307  433,079  97,7721 


Total  Daily  .  2,367,466  2,940,893  573,4271 

Total  Sunday  .  539,651  681,657  142,0061 

Grand  Total  .  2,907,117  3,622,550  75,4331 

Chronicle  includes  Valley  Edition. 

SCHENECTADY,  N.  Y. 

Gazette  . (m)  690,747  756,794  66,0471 

Union-Star  . (e)  641,295  707,514  662*51 


Grand  Total  .  1,332,042  1,464,308  13220*  *“ 

SCRANTON,  PA. 

Tribune  . (m)  455,968  562,730  106,7621 

Times  . (e)  793,949  993,751  199,8021 

Scraiitonian  . (S)  193,959  215,876  21,91/1 


Total  Daily  .  1,249,917  1,556,481  306,5641 

Total  Sunday  .  193,959  215,876  21,9171 

Grand  Total  .  1,443,876  1,772,357  328,4811 

SEATTLE,  WASH. 

l’o.st-IntclIigcncer  ...(m>  412,628  456,830  44,202l 

Star  . (e)  265,096  409,331  144,23j1 

Times  . (e)  774,397  829,361  54,96(1 

•post-lntclligcncer  ...(S)  216,411  332,294  115,8831 

Times  . (S)  219,414  246,572  27,1581 


Total  Daily  .  1,452,121  1,695,522  243,4011 

Total  Sunday  .  435,825  578,866  143,0411 

Grand  Total  .  1,887,946  2,274,388  386,4431 

SIOUX  CITY,  IOWA 

Journal  . (d)  358,003  337,730  20,273“ 

I'ribune  . (c)  341,943  364,772  22,8291 

Journal  . (S)  84,199  121,062  36,8631 


.  699,946  702,502  2,5561 

.  84,199  121,062  36,8631 

.  784,145  823,564  39,4191 

{Continued  an  page  74) 
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EDITOR  &  PUBLISHER 


March  Linage  in  Leading  Cities 


Ncvks-Times 
Tribune 
News-Times 
Tribune  ... 


(Continued  from  page  72) 

SOUTH  BEND,  IND. 

1938  1' 

. (e)  407.93S  54 

. (e)  578.358  73: 

. (S)  51,034  131 

. (S)  75,102  11. 


1937  G.iin  or  Loss 
547,277  139,342  L 

737,724  159,366  L 

135,880  84,846  L 

113,464  38,362  L 


tlliibe  &  Mail . (m) 

Star  . (e) 

Star  . (w) 

Telegram  . (e) 


TORONTO,  ONT.,  CANADA 

1938  1937  (Iain  or  Loss 

. (m)  521,813  711,169  189,356  L 

. (e)  1,275,185  1.522,545  247,360  L 

. (w)  84.402  121.932  37.530  L 

. (e)  1.027,398  1,329,107  301,709  L 


WINSTON-SALEM,  N.  C. 

1938  1937  Gain  or  Loss 

Twin  City  Sentinel .,.  (e)  411,018  . 

Jotirnal  . (m)  297,417  .  . 

Journal  . (S)  134,907  .  . 


Total  Daily  .  986.293  1,285.001 

Total  Sunday  .  126,136  249,344 

Grand  Total' .  1,112.429  1.534,.345 

SPOKANE,  WASH. 

Smakesnian  Review...  (m)  311.557  361,456 

Chronicle  . (e)  549,581  649,650 

Press  . (e)  198.959  256.935 

tSivikesman  Review  .  (S)  233.910  219.771 

Total  Daily  .  1.060,097  1,268.041 

Total  Sunday  .  233,910  219,771 

Grand  Total' .  1.294,007  1.487.812 

SPRINGFIELD,  ILL. 

State  Journal  . (d)  483.383  . 

State  Register  . (e)  549.005  . 

St.ate  Journal  . (S)  134,214  . 

State  Register . (S)  144,453  . 


298,708  L 
123,208  L 
421.916  L 

49,899  L 
100.069  L 
57.976  L 

14.139  G 

207.944  L 

14.139  G 
193.805  L 


Grand  Total  .  2,908,798  3,684,753  775,955  L 

TRENTON,  N.  J. 

Times  . (e)  605,244  663.855  58.611  L 

Times-Advertiser  .  ..(S)  69,856  79,750  9,894  L 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


.  708,445 

.  134,907 

.  843,352 

WORCESTER,  MASS. 


TROY.  N.  Y. 

Record  . (m)  506,149  608,908  102.759  L 

Record  (m)  is  sold  in  combination  with  Times-Kecord  (e). 
Linage  of  Record  (m)  shown. 

TULSA,  OKLA. 


TeU-gram  . . . . 

. (m) 

478,750 

537,840 

59,090  L 

Gazette  . 

. (e) 

572,362 

641.821 

69,459  L 

Post  . 

. (e) 

339.330 

336,719 

2,611 G 

Telegram  . 

. (S) 

179,287 

194,459 

15,1721 

Total  Daily  .  1,032,388 

Total  Sunday  .  278,667 

Grand  Total' .  1,311,055 

ST.  LOUIS.  MO. 


Tribune  . 

....(e) 

476,997 

499,634 

22,637  L 

World  . 

. . .  (m) 

476,804 

529,052 

52,248  L 

Tribune  . 

...(S) 

114,677 

127,052 

12,375  L 

World  . . 

..AS) 

215,546 

245,086 

29,540  L 

Total  Dailv  . . . . 

953,801 

1,028,686 

74,885  L 

Total  Sunday  . . 

330.223 

372.1.38 

41.915  1. 

Grand  Total  . . . 

1,284,024 

1,400,824 

116,800  L 

Globe-Democrat 

.  . .  (m) 

533,602 

585.349 

Post-Dispatch  . . . . 

...(e) 

883,041 

1,131,305 

Star-Times  . 

...(e) 

671.681 

649,964 

tCilobe- Democrat 

..AS) 

332.036 

287,397 

Post-Dispatch  . . . . 

...(S) 

370.628 

426,436 

Total  Daily  .  2,088,324  2,366,618 

Total  Sunday  .  702,664  713,833 

Grand  Total' .  2,790,988  3,080,451 

ST.  PAUL.  MINN. 

'ioneer  Press  . (m)  644,691  623,254 

hspatch  . (e)  668.907  779,149 

lews  . (e)  530.959  473,013 

honeer  Press  . (S)  195,364  188,761 

Total  Daily  .  1,844,557  1,875,416 

Total  Sunday  .  195,364  188,761 

Grand  Total  .  2,039,921  2,064,177 

SYRACUSE.  N.  Y. 

ournal  . (e)  612,911  709,623 

lerald  . (e)  722.876  695,918 

’ost-Standard  . (m)  563,557  664,414 

American  . (S)  162,448  222,069 

lerald . (S)  76,488  74,793 

^ost-Standard  . (S)  74,869  82,383 


Journal  . 

. (e) 

612.911 

Herald  . 

. (e) 

722.876 

Post-Standard 

. . . .  (m) 

563.557 

•.American  . 

- (S) 

162.448 

Herald . . 

. (S) 

76,488 

Post-Standard  . . 

. (S) 

74,869 

Total  Daily  . . 

1.899.344 

Total  Sunday 

313.805 

Grand  Total 

.  2.213.149 

TACOMA,  WAS 

News-Tribune 

. (e) 

463.645 

Times  . 

. (e) 

.387.679 

News-Tribune 

. (S) 

142.704 

Total  Daily 

851.324 

Total  Sunday 

142.704 

Grand  Total  . 

994.028 

51,747  L 
248,264  L 
21,717  G 
44,639  G 
55.808  L 

278.294  L 
11.169  L 
289,463  L 

21,437  G 
110,242  L 
57,946  G 
6,603  G 


96,712  L 
26,958  G 
100,857  L 
59,621  L 
1,695  G 
7,514  L 

170,611  L 
65,440  L 


Herald  . (m) 

Post  . (m) 

News  . (e) 

Times  . (e) 

Star  . (e) 

•Herald  . (S) 

tStar  . (S) 

Post  . (S) 


WASHINGTON,  D.  C. 


470,632  546,023 

608,122  665,801 

541,897  623,916 

708,884  971,098 

1,488,120  1,532,969 
331,560  396,425 

412,490  435,995 

256,150  253,406 


75,391  L 
57,679  L 
82,019  L 
262,214  L 
44,849  L 
64,865  L 
23,505  L 
2,744  G 


Total  Daily  .  1,390,442  1,516,380  125,938  L 

Total  Sunday  .  179,287  194,459  15,172  L 

Grand  Totol  .  1,569,729  1,710,839  141,110L 

YOUNGSTOWN.  OHIO 

X’indicator  &  Telegram . (e)  7  5  7,2  1  5  1,0  1  9,00  8  261,793L 
N'indicator  S:  Telegram .  (S)  309,753  250,492  59,2610 

Grand  Total  .  1.066,968  1,269,500  202,532  L 

Figures  Supplied  by  Publisher 
BRONX  (NEW  YORK  CITY) 

Home  News  . (e)  260,853  322,080  61,227  L 

Home  News  . (S)  90,878  92,499  1,621  L 

Grand  Total  .  351,731  414,579  62,848  L 

KANSAS  CITY,  KAN. 

Kansan  . (el  253,113  264,684  11,571  L 

Kansan  . (S)  98,700  86,184  12,516(i 

Grand  Total  .  351,8  1  3  3  5  0,86  8  945  0 

NEW  BEDFORD,  MASS. 


Total  Daily  .  3,817,655  4, 

Total  Sunday  .  1,000,200  1, 

Grand  Total  .  4,817,855  5, 

WESTCHESTER  COUNTY  (N. 

Mamaroneck  Times _ (e)  207,673 

Mt.  Vernon  Argus....  (e)  441,151 

New  Rochelle  Standard 

Star  . (e)  471,633 

Ossining  Citiaen- 

Register  . (e)  198,162 

Port  Chester  Item....(e)  316,686 

Tarrytown  News  . (e)  188,460 

Vonkers  Herald-States¬ 
man  . (e)  387,835 

White  Plains  Reporter,  (e)  498,629 

Peekskill  Star  . (e)  228,959 


,339,807  522,152  L 

085,826  85.626  L 

425,633  607,778  L 

Y.)  GROUP 

234,391  26,718  L 

481,238  40,087  L 


209,055  10,893  L 

351,189  34,503  L 

359,897  171,437  L 

437,702  49.867  L 

612,894  114,265  L 

265,612  36,653  L 


Standard-Times  . . 

....(e) 

417.074 

484.302 

Standard-Times 

...(S) 

44,492 

S5;076 

Total  Daily  .  . . . 
Total  Sunday  . . 
Grand  Total  . . . 

818.720 

44,492 

863,212 

948.864 

55,076 

1,003,940 

Grand  Total  .  2,939,188  3,456,827 

WICHITA.  KAN. 


Times  . (mt 

Blade  . (e) 

News-Bee  . (e) 

Times  . (S) 

Total  Daily  . 

Total  Sunday  . 

•  iratiil  Total  . 


TOLEDO.  OHIO 


1.256.451  1.599,700 
243.552  300,827 

1,500,003  1.900,527 


236.051  L 

Beacon  . 

. (e) 

524,170 

576,355 

52,185  L 

Kagle  . 

310,528 

293,611 

16,917  G 

64,690  L 

Eagle  . 

421.220 

428,790 

7  570  L 

13,138  L 

**  Beacon  . 

. (S) 

272,147 

249,240 

22,907  G 

27,785  L 

Eagle  . 

. (S) 

152,733 

173,662 

20,929  1. 

77,828  L 

Total  Daily  . , 

1,255.918 

1,298.756 

42,838  L 

27.785  L 

Total  Sunday 

424,880 

422,902 

1,978  G 

105,613  L 

Grand  Total  . 

.  1,680,798 

WILKES-BARRE, 

1,721,658 

PA. 

40,860  L 

7.328  1. 

Record  . 

. (m) 

700,136 

804,457 

104.321  L 

164,287  L 

Times-Lcader 

. (e) 

756,989 

772,043 

15,054  L 

171.634  L 

News  . 

. (e) 

335.948 

420.765 

84.817  L 

57.275  L 

Independent  ... 

. (S) 

137,973 

159.176 

21.203  L 

343.249  L 

Total  Daily  . , 

1.793.073 

1.997.265 

204,192  L 

57.275  L 

Total  Sunday 

137.97.3 

159,176 

21,203  L 

400.524  L 

Gran  1  Total 

1,931,046 

2,156.441 

225.395  L 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY.  COMIC  WEEKLY  AND  "THIS  WEEK"- 
MARCH,  193B 

•“.VMKRICAN  WEEKLY”  Linage— 52,595  lines  uid 

“COMIC  WEEKLY”  Linage—  19,040  lines  is  included  in 
the  Sunday  figures  of  the  following  papers:  Albany  Times 
Union,  Atlanta  American.  Baltimore  American,  Boston  Ad¬ 
vertiser,  Chicago  Herald-Examiner,  Detroit  Times.  Milwau¬ 
kee  News  Sentinel,  New  York  Journal-American,  Pittsburgh 
Sun-Telegraph.  San  Antonio  Light,  Syracuse  Americgn, 
Washington  Herald. 

•American  Weekly  Linage — 52,621  lines;  Comic  Weekly 
Linage — 19.040  lines,  in  the  Los  Angeles  Examiner,  San 
Francisco  Examiner  and  Seattle  Post-Intelligencer. 

••American  Weekly  Linage — 52,595  lines  in  the  Buffalo 
Courier-Express,  Cleveland  Plain  Dealer,  Houston  Pon. 
Minneapolis  Journal,  Nashville  Tennessean  and  Wichita 
Beacon. 

(“THIS  WEEK”  Linage— 30,002  lines  is  included  in  the 
Sunday  figures  of  the  following  papers: 

Atlanta  Journal,  Baltimore  Sun,  Birmingham  News  4 
Age  Her.ald,  Boston  Herald,  Buffalo  Times,  Chicago  Daily 
News,  Cincinnati  Enquirer,  Cleveland  Plain  Dealer.  Dallas 
News.  Detroit  News.  Indianaixjlis  Star,  Memphis  Commer¬ 
cial  Appeal,  Milwaukee  Journal,  Minneapolis  Tribune.  Ne* 
Orleans  Item  Tribune.  New  York  Herald  Tribune,  Omaha 
World-Herald,  Philadelphia  Record,  Pittsburgh  Press,  St. 
Louis  Glolae  Democrat,  Washington  Star;  26.054  lines  in 
the  Los  .Angeles  Times,  Portland  Journal,  Spokane  Spokes- 
in.in  Review. 


Four-A  Elects 
Kinney  Chairman 

continued  from  page  15 

the  boaid,  was  made  a  member-at- 
large  of  the  executive  board  for  a 
three-year  term,  as  were  J.  Stirling 
Getchell,  chairman  of  J.  Stirling  Get- 
chell,  Inc.,  New  York,  and  Richard 
Compton,  president  of  Compton  Ad¬ 
vertising,  Inc.,  New  York. 

Merle  Sidener,  president  of  Sidener 
&  Van  Riper,  Indianapolis,  was 
selected  member-at-large  for  a  one- 
year  term.  Continuing  members-at- 
large  are:  Raymond  Rubicam,  Young 
&  Rubicam,  New  York,  and  Thomas 
L.  L.  Ryan,  Pedlar  &  Ryan,  New  York, 
whose  terms  expire  in  1939;  and  Wal- 
ther  Buchen,  Buchen  Company,  Chi¬ 
cago;  Atherton  W.  Hobler,  Benton  & 
Bowles,  New  York;  and  Mark  O’Dea, 
O'Dea,  Sheldon  &  Canaday,  Inc.,  New 
York;  all  of  whose  terms  expire  in 
1940. 

Members  from  Councils 

The  following  were  elected  to  the 
board  for  one- year  terms  to  repre¬ 
sent  councils  of  the  Four-A: 

New  York  Council — Everett  W. 
Hoyt,  secretary,  Charles  W.  Hoyt 
Company,  Inc.,  New  York. 

New  England  Council — Ernest  V. 
Alley,  partner  in  Alley  &  Richards 
Company,  Boston. 


Atlantic  Council — Rowe  Stewart, 
president  Stewart- Jordan  Company, 
Philadelphia. 

Central  Council — Homer  Haver- 
male,  vice-president  McCann-Erick- 
son,  Inc.,  Chicago. 

Pacific  Council — David  M.  Botsford, 
president  Bostford,  Constantine  & 
Gardner,  Portland. 

Guest  Speakers  Friday 

The  Four-A  convention,  beginning 
April  20,  was  devoted  to  closed  dis¬ 
cussions  of  agency  problems  for  the 
first  two  days.  On  Friday,  April  22, 
guests  from  other  advertising  fields 
were  invited  in  for  an  open  session 
and  for  social  festivities.  Speakers  at 
the  open  session  were  to  be  Paul  Wil¬ 
lard  Garrett,  director  of  public  rela¬ 
tions,  Cxeneral  Motors  Corporation; 
B.  C.  Forbes,  financial  columnist  for 
King  Features  Syndicate,  and  pub¬ 
lisher  of  Forbes  Magazine;  and  W. 
Averell  Harriman,  banker.  Union  Pa¬ 
cific  Railroad  chairman,  and  part 
owner  of  Newsweek. 

Theme  of  the  open  session  was  that 
business  must  go  far  beyond  what  it 
has  yet  done  to  explain  how  the  pub¬ 
lic — not  merely  the  owners  and  man¬ 
agers — benefits  from  the  operation  of 
business. 

Mr.  Forbes  suggested  a  tremendous 
expansion  of  advertising  as  a  possible 
answer  to  this  problem. 

“Would  I  be  adjudged  a  lunatic, 
even  by  this  advertising-conscious 


audience,"  he  asked,  “were  I  to  ven¬ 
ture  the  prediction  that  within  a  few 
years — five  or  ten — non-product  in¬ 
dustrial  advertising  will  approach  in¬ 
dustrial  product  advertising  in  vol¬ 
ume? 

“Unless  business  concerns  itself 
with  other  things  beyond  money¬ 
making,  our  whole  existing  economic, 
business,  social,  political  system  may 
be  abolished. 

“The  whole  future  of  America  de¬ 
pends  upon  whether  politicians  suc¬ 
ceed  in  convincing  a  majority  of 
voters  that  they  should  turn  round 
and  bite  the  hands  that  feed  them — 
rather,  the  hands  that  enabled  them 
to  feed  themselves — rather  than  af¬ 
ford  our  entrepreneurs,  our  employ¬ 
ment-giving  organizations,  reasonable 
opportunity  to  enable  the  wage-earn¬ 
ing  classes  to  earn  their  own  living. 

“To  win  this  cardinally  important 
battle,  advertising  can  play  a  su¬ 
preme,  decisive  part. 

Different  Advertising  Needed 

“But  it  will  have  to  be  advertising 
of  a  different  sort,  of  a  wider  appeal, 
than  that  of  today.  It  will  have  to  be 
advertising  carefully  designed  to  edu¬ 
cate  the  peoole,  to  enable  them  to 
develoD  better  and  broader  under¬ 
standing,  to  equip  them  to  pass  judg¬ 
ment  on  the  leiaiive  claims  of  politi¬ 
cians — who  are  nothing  but  spenders 
— and  employment-givers,  who  are 
creators  of  wealth.” 

Mr.  Garretv  took  industry  to  task 


for  allowing  itself  so  often  to  become 
frightened  at  the  “smear  technique 
of  the  opposition,”  and  for  holding 
the  notion  that  if  it  moves  at  all  it 
must  move  with  subterfuge,  in  se¬ 
crecy,  with  doubt  of  its  approach.  He 
called  upon  industry  to  talk  to  con¬ 
sumers  in  terms  of  their  own  interest 
against  “the  torrent  of  fallacies  that 
prevail,”  and  “make  the  American  plan 
of  industry  stick.”  His  talk  was  “Pub¬ 
lic  Relations — Industry’s  No.  1  Job.” 

“We  have  been  generally  alert  in 
building  a  profit-motive  system  that 
has  brought  to  the  American  con¬ 
sumer  the  highest  standard  of  living 
in  the  history  of  mankind,”  said  Mr. 
Garrett.  “We  have  been  unbelievably 
stupid  in  our  failure  to  give  him  an 
understanding  of  how  it  is  that  con¬ 
sumer  dreams  and  desires  become 
realities  under  our  system  of  large 
scale  enterprise.  We  have  made  no 
appreciable  effort  even  to  explain  the 
ABC’s  —  the  simple  premises  and 
processes — of  the  American  plan;  to 
explain  that  the  standard  of  living  for 
all  goes  up,  and  can  only  be  made  to 
go  up,  as  the  true  price  of  goods  for 
all  is  brought  down.” 

■ 

SEWARD  JOINS  D'ARCY 

Stanley  P.  Seward,  advertising 
manager  of  White  Motor  Company, 
Cleveland,  has  joined  D’Arcy  Adver¬ 
tising  Company,  which  serves  the 
White  account,  as  Cleveland  manager. 


I 


48  L 
71 L 

16  (i 


43  G 


28  L 
16  L 
84L 


THE  GREAT  LAKES  PAPER  COMPANY,  Ltd. 
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A.  L.  Bradford  Promoted 
By  United  Press 

New  York  headquarters  of  United 
Press  this  week  announced  appoint¬ 
ment  of  A.  L.  Bradford  as  South 
American  gener¬ 
al  manager  un¬ 
der  James  I. 

Miller,  vice- 
president  in 
charge  of  South 
America.  For 
the  past  seven 
years  Bradford 
has  been  assis¬ 
tant  to  Miller. 

Simultaneously 
it  was  announced 

that  Ricardo  ' 

Diaz  Herrera  L.  Bradford  i 

would  succeed 

Bradford  as  manager  in  Buenos  Aires. , 

Bradford  began  his  U.P.  career  in 
Washington  in  1919  where  he  covered 
the  State  Department.  He  covered 
the  Washington  Arms  Conference  and  , 
the  negotiations  for  settlement  of  the 
Tacna-Arica  controversy  between 
Chile  and  Peru. 

After  leaving  Washington  Bradford 
was  U.P.  Paris  manager  for  several 
years  and  then  was  transferred  to 
Rio  de  Janeiro  as  manager  before  be¬ 
coming  Buenos  Aires  manager  in 
1930. 

In  South  America  U.P.  maintains 
bureaus  in  Buenos  Aires,  Rio  de 
Janeiro,  Santiago,  Lima,  Montevideo, 
LaPaz,  Bogota  and  Caracas. 


Directory  of  Exhibits 

(Continued  from  page  19) 

ktCORDAK  CORl’OR.\TIOX 
Silver  Corridor 

John  K.  Boeing  Frank  X.  Gimder>on 

SCIF.XCE  SERVICE 
Watson  Davis  Austin  Winant 

WALTER  SCOTT  &  COMPAXY 
Suite  674-676 

David  J.  Scott  DeWitt  W.  Smyth 

tt'aUer  C.  Scott  Donald  A.  Brown 

Carl  E.  Drange  Edwrard  L.  Johnson 

.\lbert  Vogel  Horace  G.  Samsun 

>PRl'CE  FALLS  POWER  &  PAPER  CO. 
Rooms  2715-2717 

R.  M.  Watt  W.  F.  McMahon 


The  Toughest 
Assignment  .  .  . 

for  any  omployor  on 

.  .  .  nowspapors 
.  .  .  prost  associations 
.  .  .  mogocinos 
.  .  .  radio 

is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  ed¬ 
itorial  or  advertising  men  call 
on  The  Personnel  Bureau  for 
assistance. 

The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 

THE  PERSONNEL  BUREAU 
of  Sigmi  Doha  Cbi 

Chicago— 3S  East  Waehar  Driva 
Los  AngaUs — 2317  Taviat  Stroot 


TKLETVPESETTER  CORPORATION' 
Riioms  994-995 

J.  O.  Carr  D.  R.  Day 

Walter  W.  Morey 

(Mr.  Paul  Marsand  will  be  in  charge  of  the 
Linotype  running  with  Teletypesetler,  at  172 
Fulton  Street,  Xew  York  City.) 

UNITED  AMERICAN’  METALS 
Room  891 

B.  Berkowitz  J.  Mirick 

R.  Beggs  E.  Miller 

C.  L.  Bethge  H.  Starke 

W.  Vredenberg 

UNITED  FEATURE  SYNDIC.\TE 
Rooms  91S-917 

George  A.  Carlin  Glenn  Adcox,  Jr. 

Robert  M.  Hall  William  Laas 

Frank  B.  Knapp  Frank  Brady 

C.  Edmonds  .Mien  T.  O.  Davidson 


UNITED  PRESS  ASSOCIATIONS 
Rooms  912-914-916 

Hugh  Baillie  Earl  J.  Johnson 

Clem  J.  Randau  A.  F.  Harrison 

Edwin  Moss  WilliamsFrank  11.  Bartbolomew 
Miles  W.  Vaughn  Stanley  WTiitaker 

Jacques  D*Armand  Kenneth  D.  Gilmore 

Carl  B.  Molander  Webb  C.  Artz 

Leroy  Keller  Thomas  R.  Curran 

J.  H.  Furay  Jack  Bisco 

Gerald  Rock 

UNITED  NEWSPAPERS  MAGAZINE 
CORP.  “THIS  WEEK” 

John  C.  Sterling  Raymond  Gilleaudeau 


VULCAN  PROOFING  COMPANY 
Room  883 

J.  C.  Dunn  C.  F.  Finck 

G.  C.  Chalmers 


WATKINS  SYNDICATE,  INC. 

John  E.  Watkins  F.  M.  Kelly 

WOOD  FLONG  CORPORATION 
Jackson  Townsend  C.  A.  Puget 

K.  J.  Finzer  John  R.  Carleton 

Clifford  Earley 

WOOD  NEWSPAPER  MACHINERY  COR- 
PORATION 
Room  937 

Henry  A.  Wise  Wood  J.  P.  Catlin 
Oscar  C.  Roesen  I.  Tornberg 

John  A.  Isbell  F.  A.  Kopp 

P.  L.  Toilison  E.  A.  Rehm 

WORLD  COLOR  PRINTING  COMP.XNy 
Roswell  Messing  R.  S.  Grable 

CLIFFORD  YEWDALL 

South  Balcutiy 
C.  Yewdall 


L.  A.  Times  Scores  Beat 

OVER  Weatheb 

System  to  Control  Year  'Round  Temperature 
and  Humidity  Guards  Mechanical  Processes; 
Steps  up  Workers'  Efficiency 


0  $4,000,000  was  the  cost  of  the  new  Los  Angeles 
Times  Building,  completed  in  1935 — and  when  you 
consider  the  many  innovations  throughout  to  assure 
maximum  mechanical  efficiency  and  maximum  per¬ 
sonnel  efficiency  and  comfort,  you'll  agree  it  was 
worth  every  penny! 


arrier 


Air  Conditioning 


(2)  H-O-T?  Not  in  this  pressroom!  All  year  'round,  the  temperature 
is  kept  at  75*  by  Carrier  Air  Conditioning.  And  with  a  relative 
humidity  of  55%.  halftones  and  type  print  sharp  and  clear.  What's 
more,  static  is  practically  eliminated—  so  there's  no  extra  drag  to 
cause  web  brea'.tage. 


d)  THESE  MACHINES  — Carrier  Centrifugals--  provide  BOO  tons  of 
cooling  effect  every  day.  In  connection  with  Carrier  humidification 
equipment,  they  supply  every  department  with  the  exact  temper¬ 
ature  and  humidity  best  suited  for  comfortable,  efficient  work.  In 
winter,  the  Carrier  System  provides  heating  and  humidity — all-year, 
it  filters  the  oir  and  provides  positive  ventilation,  air  circulation. 


Profits  are  in  the  AIR! 

•  Newspapers  like  the  Los  Angeles  Times, 
the  Pittsburgh  Gazette  and  the  Christian 
Science  Monitor  use  modern  equipment  to 
make  money — and  that's  the  reason  they 
have  installed  Carrier  Air  Conditioning. 

In  the  backroom,  for  example.  Carrier  Air 
Conditioning  has  turned  many  a  disgruntled, 
dissatisfied  employee  into  a  loyal,  contented 
worker — by  lowering  the  intense  temper¬ 
ature  and  providing  year  'round  ventilation. 
It's  the  same  out  front — deskworkers  make 
fewer  errors  when  the  air  is  cool  and  clean, 
and  outside  noise  is  eliminated.  Such  em¬ 
ployee  satisfaction  and  efficiency  pays  profits! 

Aside  from  its  comfort  features,  Carrier  Air 
Conditioning  is  rapidly  becoming  a  necessity 
for  the  modern  newspaper  plant.  Reproduc¬ 
tion  is  sharper  because  the  controlled  humid¬ 
ity  softens  paper  stock,  and  imparts  better 
printing  qualities.  Web  breakage  is  reduced, 
and  frequently  savings  in  ink  amount  to 
10%  or  more.  Another  important  feature  is 
heating.  Because  the  Carrier  System  directs 
heated  air  info  the  mechanism,  presses  are 
always  "warm"  —  always  ready  to  run. 

Any  way  you  look  at  it.  Carrier  Air  Condi¬ 
tioning  is  a  sound  investment — why  not  mail 
the  coupon  for  complete  details? 


CARRIER  CORPORATION,  Desk  439 
Syracuse,  N.  Y. 


Without  obligation,  send  me  complete  information 
on  Carrier  Air  Conditioning  for  Newspaper  Plants. 


r 
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100  million  people  are  entitled  to  know 


IT  LKAST  100  million  rt'adcrs  liave  a 
-1.  vital  intvmst  in  knowinj?  the  facts 
disclosed  below.  For  these  are  facts  about 
life  insurance — an  institution  directly  af¬ 
fecting  the  lives  of  more  than  04  million 
iwlieyholders  and  their  dependents. 

/foie  much  life  insurance  is  lunr  in 
force  in  the  United  Stales? 

M  ore  than  110  billion  dollars’  worth — 
ail  amount  greater  than  at  any  previous 
time  in  the  history  of  life  insurance. 

What  proportion  of  the  u-ttrUl's  life 
insurance  is  owned  by  Americans? 

riie  people  of  the  United  States  com¬ 
prise  about  7%  of  the  world’s  population 
—yet  they  own  more  than  70%  of  the 
World’s  life  insurance.  And  they  an*  buy¬ 
ing  mort'  every  year.  In  1900,  for  ex¬ 
ample,  only  1  American  in  8  owiu*d  life 
insuranet*.  Today  erery  other  person  in  this 
country  owns  a  life  insuranei*  policy. 

Has  America  been  "orer-sold"  on 
life  insurance? 

Ihe  average  "coverage”  per  person  — 


with  l.'nl  million  policies  now  in  force  —  is 
about  $1,700.  This  figure  speaks  for  itself. 

Is  it  true  that  ''you  hare  to  die  to 
win^icith  life  insurance? 

Certainly  not.  In  1987,  for  example, 
about  60%  of  the  money  paid  out  by  the 
life  insurance  companies  of  the  country 
— $1,450,000,000 — went  to  h'ring  policy¬ 
holders. 

W^hat  happens  to  the  money  en¬ 
trusted  to  the  life  insurance  companies  by 
their  64  million  policyholders? 

These  dollars  have  always  been  put  to 
work  in  sound,  eon.servative  investments. 
At  the  present  time,  for  instance,  5  bil¬ 
lions  of  this  money  have  been  invested  in 
real  estate  mortgages  ...  .8  billions  in  rail¬ 
road  .securities  .  .  .  billions  in  public 
utility  bonds  ...  4  billions  in  I’.  S.  (iov- 
ernment  bonds  .  .  .  and  lt2  billions  in 
State,  county,  and  municipal  bonds  .  .  . 
dollars  busily  at  work  making  America  a 
better  place  in  which  to  live  and  building 
up  future  security  for  its  citizens. 


Hoiv  has  recent  socitd  and  economic 
legislation  affected  the  sale  of  life  insur¬ 
ance? 

It  has  done  much  to  stimulate  the  aver¬ 
age  mail’s  interest  in  achieving  still  fur¬ 
ther  s(*curity  for  himself  and  his  family. 
In  19:)7,  about  15  billion  dollars  of  tieir 
life  insurance  was  written. 

Ilotc  much  money  teas  paid  out  by 
life  insurance  companies  in  1937? 

A  total  of  $'-2,4()(),090,0()() — over  a  (|uar- 
ter  of  a  million  dollars  every  60  minutes 
every  day  throughout  the  entin*  year. 

Are  life  insurance  companies  in  a 
souml  condition  today? 

Yes.  Since  the  beginning  of  19.80 — and 
this  perioil  includes  the  depression  years 
—  the  life  insurance  companies  have  paid 
out  nearly  21  billion  dollars.  Yet,  in  spite 
of  this  vast  outpouring  of  billions  of  dol¬ 
lars,  the  institution  of  life  insurance  is 
more  secure  today  than  ev'er  before.  After 
paying  all  exjienses  of  management,  the 
companies  hold  cash  reserv’es  that  are  more 
than  ample  to  meet  every  contingency. 


PUBLISHED  BY  THE  NATIONAL  COMMITTEE  FOR  LIFE  INSURANCE  EDUCATION,  IN  THE  INTERESTS  OF  A 
BETTER  UNDERSTANDING  OF  THE  INSTITUTION  OF  LIFE  INSURANCE 
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OUR  OWN  WORLD 
OF  LETTERS 


IT  ISN'T  often  that  a  nine-day  head¬ 
line  gets  a  going-over  20  years  after 
the  fact,  by  a  man  who  helped  to  make 
it.  with  the  idea  of  revealing  the 
deep>er  facts  that  underlay  those  avail¬ 
able  to  reporters  on  the  spot.  It  has 
happened,  with  Thomas  M.  Johnson 
and  Fletcher  Pratt,  war  correspond¬ 
ents  in  1918,  presenting  in  1938  “The 
Lost  Battalion” — the  story  behind  the 
story  of  the  American  army’s  most 
publicized  feat  in  France.  It  is  a 
Bobbs-Merrill  book. 

The  basic  facts  are  familiar.  They 
were  well  reported  in  1918  and,  by 
Mr.  Johnson  especially,  have  been 
well  analyzed  since.  Six  companies, 
belonging  to  two  battalions  of  the 
308th  Infantry  advanced  to  their  ob¬ 
jective  in  the  Argonne  Forest  Oct. 
2.  1918.  With  them  were  some  ma¬ 
chine  gunners  from  two  companies 
of  the  306th  M.  G.  Battalion.  The 
next  day  they  were  joined  by  one 
company  of  the  307th  Infantry.  They 
stayed  there  until  Oct.  8,  when  other 
units  of  the  307th  reached  what  was 
left  of  them — 194  able  to  walk  out,  of 
the  575  that  went  in  five  days  before. 

They  Tell  Why 

The  Johnson-Pratt  assignment  was 
to  find  out  why.  Why  did  Major 
Whittlesey  and  Capt.  McMurtry  go 
where  they  did?  Why  did  they  stay 
there?  Why  did  not  other  American 
units  advance  at  the  same  time,  or  a 
little  later,  to  the  same  line,  as  di¬ 
rected?  Why  did  not  the  Germans 
overwhelm  the  little  force  inside  their 
lines  in  their  repeated  attacks  with 
grenades,  machine  guns,  artillery  and 
flame-throwers?  What  was  the  reason 
for  the  much-discussed  “friendly  bar¬ 
rage”  that  droppied,  apparently  from 
American  guns,  directly  upon  the  be¬ 
sieged  Americans? 

The  answers  reveal  several  facts  not 
heretofore  published,  and  leave  at 
least  one  question  unanswered.  Whit¬ 
tlesey  led  his  force  where  he  did  be¬ 
cause  he  was  ordered  to  do  so.  He 
stayed  there  because  a  divisional  order 
forbade  even  local  retreats  and 
marked  as  a  traitor  any  officer  order¬ 
ing  such  a  movement.  He  also  stayed 
because  any  movement  would  have 
exposed  his  force  to  destructive  fire 
without  possible  gain. 

Other  American  units,  except  Co.  K, 
307th  Infantry,  did  not  reach  him  be¬ 
cause  they  were  green  in  the  arts  of 
war,  tired,  led  by  inexperienced  offi¬ 
cers.  The  ground  was  terrifically  dif¬ 
ficult.  It  was  defended  by  German 
troops  whose  leaders  awoke  tardily 
to  the  menace  of  the  break  through 
their  main  resistance  line  by  the 


Americans.  The  weakness  in  defense 
which  Whittlesey  had  found  was  rem¬ 
edied  before  reinforcing  troops  could 
get  through,  and  several  battalions 
were  worn  flat  in  the  five-day  effort 
to  relieve  the  command. 

What  has  been  missing  in  previous 
narratives  has  been  the  German  side 
— which  is  of  considerable  importance. 
The  Germans  knew  the  territory. 
They  had  a  divisional  bakery  directly 
in  the  path  of  Whittlesey’s  advance, 
and  if  Whittlesey  maintained  his  line 
and  exploited  it,  they  had  to  give  up 
the  forest,  with  its  unequalled  de¬ 
fensive  positions.  The  authors  give 
detailed  accounts  of  the  German 
movements  to  destroy  the  “Amerikan- 
ernest.”  The  efforts  failed  because 
the  American  commanders  were  not 
easily  induced  to  surrender,  because 
the  Germans  had  not  enough  fighting 
men  for  the  job,  and  because  the 
American  1st,  28th  and  82nd  divisions 
outflanked  their  forest  positions,  forc¬ 
ing  a  withdrawal. 

The  book  is  unique  as  a  war  story. 
It  is  essentially  a  technical  treatise, 
written  wholly  in  the  language,  often 
in  the  very  words  of  the  men  who 
fought  at  le  Moulin  de  Charlevaux. 
Its  story  is  direct,  without  evasion  or 
circumlocution. 

"Friendly  Barrage"  a  Mystery 

The  “friendly  barrage”  remains 
somewhat  of  a  mystery.  The  book 
cites  two  messages,  giving  wrong  map 
co-ordinates  of  the  American  position 
which  may  or  may  not  have  misguided 
the  gunners.  They  establish  with  fair 
clarity  that  the  barrage  was  not  Ger¬ 
man,  but  either  French  or  American, 
with  the  weight  of  probability  on  the 
latter.  Whittlesey  gave  slightly 
wrong  co-ordinates  in  two  messages, 
but  neither  reached  the  artillery.  A 
dead  artillery  lieutenant  sent  one  er¬ 
roneous  location.  Another  misdirec¬ 
tion  was  supplied  to  an  artillery  offi¬ 
cer  by  a  captain  of  the  308th — un¬ 
identified,  though  there  were  few  cap¬ 
tains  left  in  the  308th  on  Oct.  3. 

The  book  does  not  explain  this:  At 
8:50  a.m.,  Oct.  3,  Major  Whittlesey 
sent  a  pigeon  to  regimental  head¬ 
quarters  with  this  message:  “We  are 
being  shelled  by  German  artillery. 
Can  we  not  have  artillery  support? 
Fire  is  coming  from  northwest.”  Cor¬ 
rect  co-ordinates  were  given.  A  few 
minutes  later,  the  artillery  liaison 
officer,  now  dead,  sent  wrong  co¬ 
ordinates  with  his  pigeon  message— 
“Give  us  artillery,  work  quickly.” 

The  last  message  was  telephoned  by 
division  headquarters  to  the  artillery 
brigade  at  10: 55  a.m.,  Oct.  3.  But — 
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There  is  no  mention  of  any  Amer¬ 
ican  artillery  fire  until  about  3:00 
p.m.,  on  Oct.  4,  when  Whittlesey  sent 
a  pigeon  message  that  American  ar¬ 
tillery  was  firing  directly  on  his  posi¬ 
tion — “for  God's  sake  stop  it!” 

Until  these  good  reporters,  or  some 
other  inquiring  minds,  find  the  ex¬ 
planation  of  that  more  than  24-hour 
lapse  between  an  infantry  SOS  for 
artillery  and  the  response  of  the  guns, 
some  of  the  Argonne  “mist  and  mys¬ 
tery”  will  continue  to  shroud  the  Lost 
Battalion  saga. — A.  T.  R. 

I.P.  &  P.  PROFITS  UP 

International  Paper  and  Power  Co., 
and  subsidiaries,  with  the  exception 
of  International  Hydro-Electric  Sys¬ 
tem,  last  week  reported  a  net  profit 
for  1937  of  $9,134,701. 


U.P.  Executives 
To  Confer 
In  New  York 

Division  Managers  to  Meet 
with  Home  Office  Men 
During  Convention  Week 

Executives  of  the  United  Press  wil! 
hold  a  conference  in  New  York  ner 
week  during  the  ANPA  convention. 
Hugh  Baillie,  president  and  genera! 
manager  of  the  U  P.  has  announced. 

Managers  of  each  of  the  four  do¬ 
mestic  divisions  will  attend.  They  are 
Frank  H.  Bartholomew,  Pacific  Coas; 
manager,  San  Francisco;  Thomas  R 
Curran,  Central  Division,  Chicago; 
Stanley  Whitaker,  Southern  Division. 
Atlanta;  and  Jacques  D’Armand. 
Southwest  Division,  Kansas  City. 

Morris  Here  from  Shanghai 

William  H.  Lander,  Mexico  manager, 
has  arrived  from  Mexico  City  and 
John  Morris,  far  eastern  manager, 
from  Shanghai. 

Others  who  will  participate  in  the 
conferences  in  addition  to  Mr.  Baillie. 
include  James  H.  Furay,  vice-presi¬ 
dent;  Clem  J.  Randau,  vice-president 
and  general  business  manager;  Earl  J. 
Johnson,  vice-president  and  general 
news  manager;  Edwin  Moss  Williams, 
vice-president  and  general  sales  man¬ 
ager;  Joseph  L.  Jones,  general  foreign 
manager;  L.  B.  Mickel,  sup>erintendent 
of  bureaus;  Miles  W.  Vaughn,  night 
news  manager;  A.  F.  Harrison,  radio 
sales  manager;  Jack  Bisco,  Carl  Mo- 
lander,  Kenneth  D.  Gilmore,  Leroy 
Keller  and  Gerald  J.  Rock. 

Problems  involving  news  coverage 
and  business  plans  both  in  the  U.  S. 
and  abroad  will  be  discussed  at  the 
conferences,  which  open  Monday  at 
U.P.  headquarters,  220  E.  42nd  St. 


BURGESS  CHROME  MATS 


They  Mould 
Easily 

Burgess  Chrome  Mats 
mould  easily  ...  so  with 
the  fine  smooth  face  and 
back  to  help,  plates  cast 
have  that  fine  printing 
face  which  produces  best 
results. 
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CHROME  MATS 

A  Laboratory  Pnxluct  Made  in  U.S.A. 

:  BURGESS  CELLULOSE  COMPANY 

j  FREEPORT,  ILLINOIS 

■  Pacific  CoBRt  Representative,  RALPH  LEBER, 

A328  426  Poison  Bldir.,  Seattle,  WashinKton 
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Newark  News  Wins  The  Ayer  Award 
As  the  Best  Dressed  Paper  in  Country 
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Winning  first  page  and  Ayer  Award 


NEWARK 
EVENING  NEWS 

1938  W  inner  of  Ayer  Caip 

WASHINGTON 

POST 

First  Honoralile  Mention 
(>lass  1 

LOS  ANGELES 
TIMES 

Second  Honorahle  Mention 
Class  1 

RUTLAND 

HERALD 

First  HonoraMe  Mention 
Class  2 

KENOSHA 
EVENING  NEWS 

Third  Honoralde  Mention 
Class  2 

'Xie? 

LYNCHBURG 

NEWS 

First  Honorable  Mention 
Class  3 

AMSTERDAM 

EVENING 

RECORDER 

Second  Honorable  Mention 
Class  3 

All  are  users  of 
Certified  Dry  Mats 


CERTIFIED  DRY  MAT  CORPORATION 


9  ROCKEFELLER  PLAZA 


For  dependable  stereotyping  rely  on  Certifieds 
Made  in  the  U.  S.  A. 


NEW  YORK,  N.  Y. 


STOP  THE  PRESSES!!! 


35  Iowa  Dailies  Join 
Standardization  Plan 

Des  Moines,  la.,  April  18. — The  new 
lowa-Illinois  agreement  for  standard¬ 
ization  of  national  advertising  con¬ 
tracts  was  spurred  Friday,  April  15. 
at  the  annual  meeting  of  the  Iowa 
Daily  Press  Association. 

Non-member  Iowa  papers  were 
guests  at  the  morning  session,  and  it 
was  announced  later  that  more  than 
35  Iowa  dailies  will  be  cooperating  in 
the  five-point  program. 

The  program  includes  uniform  mer¬ 
chandising  service,  uniform  frequency 
discount  contract  in  addition  to  the 
present  yearly  blanket  contract,  pre¬ 
paration  of  uniform  market  informa¬ 
tion,  uniform  conducting  of  consumer 
surveys,  and  offer  of  a  one-billing, 
one-checking  and  one-payment  ser¬ 
vice. 

Clare  Marshall,  Cedar  Rapids  Ga¬ 
zette  was  re-elected  president  for  an¬ 
other  year.  W.  S.  Rupe,  Ames  Trib¬ 
une,  was  re-elected  vice-president 
and  Dale  E.  Carrell,  Keokuk  Gate 
City,  was  re-elected  secretary-trea¬ 
surer. 

New  board  members  are  James  S. 


Rhoades,  Newton  News,  and  Karl 
Melcher,  Marshalltown  Times- Repub¬ 
lican.  Other  board  members  reelected 
aie:  R.  R.  O'Brien,  Council  Blufji 
Nonpareil;  Tracy  Garrett,  Burlington 
Hawk-Eye  Gazette;  Lee  Loomis,  Moion 
City  Globe-Gazette;  J.  M.  Bei-k,  Cen- 
terville  lowcgian;  A.  M.  Clapp,  Clin¬ 
ton  Herald;  F.  W.  Woodward.  Dubu¬ 
que  Telegraph-Herald;  W.  S.  Merry- 
man,  Fort  Dodge  Messenger;  John 
Huston,  Ottumwa  Courier,  and  C.  M 
White,  Sioux  City  Journal. 

$15,000  UBEL  VERDICT 

A  $15,000  verdict  returned  late  last 
week  by  a  Mercer  County  Circuit 
Court  jury  in  favor  of  Bernard  J. 
Walsh,  plaintiff  in  a  libel  suit  against 
the  Trenton  (N.  J.)  Times  New.spapers 
will  be  appealed.  Walsh  sought  $^,- 
000  in  the  libel  action  based  upon  five 
editorials  which  commented  upon  his 
conviction  by  the  Trenton  City  Coun¬ 
cil  on  criminal  charges  resulting  from 
his  management  of  the  Municipal 
Colony.  Walsh  claimed  he  had  bwn 
libelled  and  subjected  to  a  malacious 
campaign.  The  papers  contended  the 
editorials  were  fair  comment  on  the 
trial  and  written  without  malice  in  the 
interests  of  good  government. 


Drazcn  for  Editok  &  Pcblishf.r  Louis  A.  Paige,  Utica  (,V.  }’. )  Obscner-Dispatch 

PUBLISHER:  "I  cannot  hear  you,  dear;  the  presses  are  running." 

WIFE:  "If  you  had  any  consideration  for  me  you  would  stop  the  presses 
for  a  few  minutes  so  you  could  hear." 


Newspapers  Observe 
Want  Ad  Week 

Leading  newspapers  in  all  parts  of 
United  States  and  Canada  this  week 
celebrated  National  Want  Ad  Week 
with  intensive  promotion  of  their 
classified  sections. 

National  Want  Ad  Week  is  one  of 
the  important  activities  of  Association 
of  the  Newspaper  Classified  Adver¬ 
tising  Managers,  and  was  started  by 
this  organization  six  years  ago  as  part 
of  program  to  educate  the  public  to 
a  better  appreciation  of  want  ads  and 
their  many  uses. 

A  series  of  outstanding  classified 
promotion  ads,  complete  with  mats  of 
illustrations,  was  furnished  by  the  as¬ 
sociation  to  all  members,  and  is  being 
published  this  week  by  most  of  them, 
supplementing  their  own  individual 
promotion  plans  and  stunts. 

“Credit  for  preparation  of  this  ex¬ 
cellent  series,  and  for  general  organ¬ 
ization  of  the  event,  goes  to  Walter 
Lehmann,  classified  advertising  man¬ 
ager,  San  Antonio  (Tex.)  Express  and 


newspaper  news 


SYDNEY,  AUSTRAUA 
The  only  journal  giving 
the  news  of  advertiserB, 
adTertUing,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

“NEWSPAPER  NEWS.” 

PublUhed  Monthly 
Subscription  rate  7/-  per  year 
post  free 

Warwick  Bide.,  Hamilton,  St., 
SYDNEY,  AUSTRAUA 


Evening  News,  National  Want  Ad 
Week  chairman  for  the  association  this 
year,”  said  H.  W.  Manz,  first  vice- 
president  of  the  group  and  advertis¬ 
ing  director  of  Cincinnati  Post. 
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from  imposing  stone 
to  press  .  .  .  with 

MORLEY 

MATS 

They  require  minimum 
moulding  pressure  .  .  . 
will  not  break  down  type 
or  cuts  .  .  .  prolong  the 
life  of  moulding  blankets 
.  .  .  and  give  deep,  clean- 
cut  impressions  that  pro¬ 
duce  clean-printing 
stereos. 

Mill  -  conditioning  gives 
them  exactly  the  neces¬ 
sary  shrink.  They  scorch 
quickly,  and  release 
easily  without  need  of 
oil  or  powder. 

You’re  probably  using 
them;  but  if  not,  write 
today  for  samples. 


MORLEY  BUTTON 

Manufacturing  Company 
Portsmoutli,  New  Hampshire 
New  York  Office,  46  East  11th  Btreel 


LITTLE  LAD  Y.. 

“Mother  and  Daddy  are  near  and  the  telephone 
is  always  close  by.  It  doesn’t  go  to  sleep.  Ml 
through  the  night  it  stands  guard  over  you  ani 
millions  of  other  little  girls  and  boys.” 

Each  night  about  11,000,000  telephone  calls  are 
made  over  the  Bell  System.  Many  are  caused  by 
sudden,  urgent  needs.  Great  in  its  every-day 
values,  the  telephone  becomes  priceless  in  emer¬ 
gencies.  The  constant  aim  of  the  Bell  System  is  I® 
give  you,  at  all  times,  the  best  and  the  most 
telephone  service  at  the  lowest  possible  cost- 

iAlj  bell  telephone  system 


A  Cordial  Welcome  Awaits  You  At 


EDITOR  &  PUBLISHER 
CONVENTION  HEADQUARTERS 
IN  THE  ASTOR  GALLERY 


The  annual  ineetinfi  of  the  Associated  Press  will  he  held  in  the  Starlight  Roof  Garden  of 
the  Waldorf-Astoria  at  11  a.  ni.  The  annual  luncheon  will  he  held  in  the  Grand  Ball 
Room  at  1 :00  p.  m.  Monday,  April  25. 

Mend)ers  of  the  A.  N.  P.  A.  will  register  Tuesday  in  the  Basildon  Room  adjacent  to 
the  Jade  Room.  General  Manager  Lincoln  B.  Palmer  will  be  in  charge.  Sessions 
will  be  beld  mornings  and  afternoons  on  Wednesday,  Thursday  and  Friday,  April 
27,  28  and  29th.  President  J.  G.  Stahlman,  Nashville  Banner,  will  preside. 

The  meeting  of  “small  city*’  publishers  will  he  held  at  10:0(1  on  Tuesday  April  26,  in 
the  Jade  Room. 

On  Thursday,  April  28,  formal  presentation  will  be  made  of  awards  in  the  EDITOR  & 
PUBLISHER  19.57  Newspaper  Promotion  Contest,  at  the  headquarters  of  the  National 
Newspaper  Promotion  Association.  The  N.  N.  P.  A.  convention  program  begins  on  Sun¬ 
day,  April  24  and  extends  through  Thursday. 

The  annual  dinner  of  tlie  Bureau  of  Advertising  of  the  A.N.P.A.  will  be  held  in  the 
Grand  Ball  Room  at  6:45  p.m.  on  Thursday,  April  28.  Thomas  H.  Moore,  Associate 
Direct<»r  of  the  Bureau,  is  in  charge  of  reservations. 

Among  the  interesting  displays  at  Editor  &  Publisher  headquarters  will  he  the  radio 
facsimile  machine  developed  by  William  G.  H.  Finch,  noted  radio  engineer,  which  has 
been  placed  in  experimental  use  by  more  than  a  score  of  the  country’s  leading  radio 
stations.  Also  on  exliihition  will  be  the  1937  awards  of  the  Frances  Wayland  Ayer 
Contest  for  the  nine  leading  examples  of  newspaper  typography  and  printing.  Prize 
winning  pictures  of  the  Newspicture  Contest  and  other  material  of  interest  to  news¬ 
paper  and  advertising  executives  will  he  shown. 

EDITOR  &  PUBLISHER  Convention  Extra  will  he  distributed  on  Thursday,  April  28. 
The  Convention  Extra  will  contain  full  and  complete  news  reports  of  the  Annual  Meet¬ 
ing  of  the  Associated  Press  as  well  as  the  Monday  luncheon;  the  so-called  “small  city” 
publishers’  meeting  on  Tuesday.  Full  convention  reports  on  the  Bureau,  membership, 
labor,  etc.  It  will  also  chronicle  the  meeting  of  the  American  Society  of  Newspaper 
Editors  in  Washington. 


EDITOR  &  PUBLISHER 

SUITE  1700  TIMES  BUILDING,  TIMES  SQUARE,  NEW  YORK,  N.  Y. 

Telephone  BRyont  9-3052  to  conunimicate  wnth  either  our  convention 
headquarters  in  the  Waldorf  or  our  Main  Offices  in  the  Times  Bldg. 
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R.  H.  Quinn  Month 
Proves  Success 


At  Enquirer 


Circulation  Dept.  Exceeds 
Quota  by  More  Than 
1.000  Subscribers 


By  GEORGE  A.  BRANDENBURG 


Success  of  “Ralph  H.  Quinn  Month’’ 
at  the  Cincinnati  Enquirer  during 
March  is  amply  reflected  in  the  trib¬ 
ute  paid  the  general  manager  by  cir¬ 
culation  department  workers,  who  ex¬ 
ceeded  their  quota  by  more  than  1,000 
new  subscribers. 

Combined  with  the  personal  appeal 
to  demonstrate  their  loyalty  by  turn¬ 
ing  in  new  orders,  was  intra-depart- 
mental  competition.  A  great  deal  of 
the  success  was  due,  however,  to 
consistent  promotion  used  in  the  field 
and  office.  Large  blow-ups  of  Mr. 
Quinn’s  picture,  mounted  in  bright 
colored  frames,  adorned  the  walls  of 
the  circulation  department  through¬ 
out  the  month.  Under  each  appeared 
the  slogan:  “Can  He  Count  On  You?” 

Campaign  Explained 

“Promoting  a  big  campaign  such  as 
Ralph  H.  Quinn  Month  naturally  has 
many  ramifications,”  explained  C.  W. 
Staab,  Enquirer  circulation  manager. 
“It  is  similar  to  putting  on  a  three- 
ring  circus.  For  example,  our  city 
and  country  junior  carrier  department 
had  an  ‘Opening  Day  Baseball  Trip’ 
tied  in  with  Ralph  H.  Quinn  Month 
for  the  boys.  The  weekly  pay  depart¬ 
ment  had  a  special  competition  for  its 
carriers.  The  official  carrier  depart¬ 
ment  had  a  ‘Bring  ’Em  Back  Alive’ 
contest  along  with  the  same  major 
event.  It  is  our  opinion  that  tying  in 
all  other  promotion  with  one  major 
theme,  which  generally  creates  com¬ 
petition  among  the  various  branches 
in  the  circulation  department,  is  nec¬ 
essary  to  get  maximum  results.” 

A  review  of  the  carefully-planned 
promotion  indicates  that  Mr.  Staab 
and  his  associates  made  every  effort 
to  impress  the  entire  organization 
with  the  fact  that  an  activity  of  great 
importance  was  being  undertaken.  A 
special  feature  was  the  “Dawn  to 
B^dnight  Drive”  near  the  close  of 
the  month,  when  all  were  called  up¬ 
on  to  devote  extra  effort  in  establish¬ 
ing  an  outstanding  one-day  sales  rec¬ 
ord. 


purged  of  disreputable  tactics  whI’J 
preserving  the  right  of  men  ^ 
women  to  engage  in  house-to-houJ 
canvassing.  Suggestions  are  invitJ 
from  newspapers,  city  officials,  etc,  bJ 
Industrial  Relations,  Inc.,  230  N.  Mich  ' 
igan  Ave.,  Chicago.  I 


To  Repeat  "Oscar  and  Fanny" 
SO  SUCCESSFUL  was  last  year's 
“Oscar  and  Fanny”  promoti  . 
among  fishermen,  the  Chicago  Eve¬ 
ning  American  will  repeat  the  stu... 
of  paying  $1,000  for  Oscar  and  $5>i 
for  Fanny,  together  with  numerou 
lesser  fry,  aggregating  $3,000  ir. 
prizes.  Instead  of  confining  the  loca¬ 
tion  to  one  lake  this  year,  the  Amer¬ 
ican  will  deposit  more  than  500  fi- 
in  eight  or  10  nearby  lakes. 


Cincinnati  Enquirer  circulation  department  heads  who  directed  "Ralph  H.  Quinn 
Month"  campaign.  Left  to  right  (seated):  A.  R.  Hall,  manager,  readers'  service 
department;  Charles  W.  Staab.  circulation  manager;  D.  O.  Hatfield,  manager,  weekly 
pay  department;  and  B.  L.  Johnson,  manager,  country  circulation.  Standing,  left 
to  right:  Carl  B.  Moore,  manager.  City  Junior  Carriers;  Larry  Nash,  office  manager; 
H.  Harry  Winters,  street  sales  manager;  Harold  McCormack,  circulation-promotion 
department;  Dave  Brown,  assistant  circulation  manager;  and  B.  M.  Smyth,  supervisor, 

official  carriers. 


as  the  “Five  O’Clock  Edition.”  Previ¬ 
ously  one  evening  paper  had  been 
printing  five  editions  which  were  dis¬ 
tributed  by  truck  throughout  the 
metropolitan  area.  By  agreement,  the 
paper  abolished  one  of  the  five  editions 
and  since  then  has  only  made  four 
city-wide  truck  deliveries  to  agents 
and  carrier  boys. 

Recently,  by  cooperating  with  its 
evening  competitor,  this  same  paper 
moved  its  long-established  Noon  Edi¬ 
tion  from  11  a.m.  to  11:55  a.m.,  at  the 
same  time  moving  a  country  edition 
from  12:30  p.m.  back  to  11:55  a.m. 
This  action  meant  a  shortening  of 
hours  in  various  departments  of  the 
paper  and  gave  the  editorial  depart¬ 
ment  an  hour’s  extra  time  to  get  out 
a  more  complete  first  edition  each  day. 

Drop  Unproductive  Routes 


have  agreed  to  “ride  together”  on  a 
delivery  system  which  means  some¬ 
what  later  arrival  in  various  cities, 
but  at  a  lower  carrying  rate  than  is 
provided  by  a  competitive  carrier. 


DAILY  GETS  PLAQUE 

In  recognition  of  its  “liberal  ar; 
enlightened  stand  on  social,  politii; 
and  economic  problems  and  its  pj- 
in  building  a  progressive,  tolerant  ar- 
friendly  community,”  the  Rock  Isk 
(Ill.)  Argus  has  received  a  cast  bron« 
plaque  from  the  Rock  Island  lodge  c' 
the  B’nai  Brith  and  its  auxiliary.  Jok¬ 
ing  in  tribute  to  the  Argus  were  re? 
resentatives  of  other  tri-city  new: 
papers,  E.  P.  Adler,  publisher,  Dav¬ 
enport  Times  and  president  of  the  Le 
Newspaper  Syndicate,  and  Fred  K 
Klann,  city  editor,  Moline  Dispaf  i 


'Green  River'  Lows  Hit 


WORLD-TELLY  EXHIBIT 


Scoreboard  Tells  Results 

A  scoreboard  was  used  to  instill  in¬ 
terest  among  the  various  competing 
departments.  There  were  20  sections 
on  the  scoreboard  for  each  depart¬ 
ment  to  fill.  When  completed  the 
sections  spelled  “Ralph  G.  Quinn 
Month  100.”  A  section  was  filled 
after  each  5%  of  quota  was  made. 

Continuing  the  idea  of  tying  in  spe¬ 
cial  contests  with  one  major  event, 
the  Enquirer  during  April  and  May  is 
featuring  a  “Building”  campaign  in 
which  all  salaried  men  and  carriers 
participate.  During  the  same  months, 
the  paper  is  conducting  a  “Speedway’’ 
contest  for  boys,  with  every  boy  re¬ 
alizing  that  his  Speedway  orders  go 
toward  building  circulation  in  the 
office. 


“We  are  continu.ally  .scrutinizing  our  deliv¬ 
ery  sheets  to  see  that  our  papers  are  moving 
by  the  cheapest  possible  means,”  he  stated. 
“We  arc  continually  moving  bundles  from  mail 
to  truck  delivery  and  from  truck  delivery  to 
railroad  express,  changing  bundles  when  we 
find  cheaper  methods  of  dispatch.  I  for  one, 
feel  many  circulation  managers  allow  a  deliv¬ 
ery  system  that  has  been  established  to  exist 
for  years  simply  Itecause  the  original  arrange¬ 
ment  was  satisfactory  and  therefore  it  must 
-Still  be  so.  We  carefully  scrutinize  our  con- 
tr.icts  with  haulers  outside  the  city  attd  if  the 
amount  of  circulation  involved  doesn’t  justify 
the  money  being  paid  the  hauler,  we  don't  hesi¬ 
tate  to  cut  off  that  circulation. 

“We  have  for  some  years  been  using  hulk 
delivery  in  the  city,  which  saves  a  great  deal 
of  time  in  the  mailing  room  in  counting  of 
papers,  and  we  are  using  tie-ropes  which  are 
returned  to  us  by  the  agents,  instead  of  using 
twine.” 

The  Canadian  circulator  also  re¬ 
lated  how  two  Winnipeg  newspapers 


THREE  HIGH  COURT  decisions  in 

recent  weeks  have  opposed  the  so- 
called  “Green  River”  ordinance  which 
prohibits  house-to-house  selling,  in¬ 
cluding  the  right  of  newspapers  to 
solicit  subscriptions.  At  Tallahassee, 
the  Supreme  Court  of  Florida  found 
the  “Green  River”  ordinance  uncon¬ 
stitutional  in  the  case  of  a  brush  sales¬ 
man  who  had  been  arrested  by  police 
of  New  Smyrna  Beach.  The  action 
invalidates  the  prohibitory  ordinance 
in  all  towns  and  cities  in  that  state, 
and  follows  similar  action  by  the  high¬ 
est  courts  of  South  Carolina  and 
Maryland. 

The  decisions  in  Florida,  Maryland 
and  South  Carolina  are  offset  only  by 
the  finding  of  the  Wyoming  Supreme 
Court  which  upheld  the  right  of  the 
town  of  Green  River  to  prohibit  can¬ 
vassing  “except  by  invitation.”  This 
decision  was  carried  to  the  U.  S.  Su¬ 
preme  Court,  which  foimd  no  federal 
question  involved  and  remanded  the 
matter  to  the  individual  states,  but 
which  in  its  latest  decision  upholds 
the  right  of  an  individual  to  carry 
printed  matter  from  home-to-home, 
whether  invited  to  do  so  or  not. 


PROOF 


More  on  Economies 

IN  LINE  with  our  recent  discussion 
on  importance  of  circulation  de¬ 
partment  economies,  a  letter  from  a 
Canadian  metropolitan  newspaper  cir¬ 
culation  manager  cites  one  major 
economy  move  introduced  eight  years 
ago.  It  was  joint  action  with  the 
paper’s  evening  competitor  in  elim¬ 
inating  an  afternoon  edition  known 


that  FLEX  dry  mats  will  help  you  to 
produce  better  pictures  and  cleaner 
type  matter  is  available,  in  the  form  of 
free  samples,  on  request.  The  samples 
will  be  sent  without  the  slightest  obliga¬ 
tion  on  your  part.  Please  specify  gauge, 
shrink,  number  of  casts,  and  type  of 
equipment. 


FLEXIDEAL  DRY  MAT  COMPANY 
21  Wait  Straat  •  New  York 


DRY  MATS 


The  step-by-step  production  of : 
modem  newspaper  as  contrasted  wii 
the  ancient  printing  methods  of  tht 
East,  is  one  of  the  features  on  ds- 
play  at  “The  Marco  Polo  Exhibition" 
which  opened  recently  at  the  Nf^ 
York  Museum  of  Science  and  Indus¬ 
try  in  the  R.  C.  A.  Building.  The  ex 
hibit  was  planned  by  Cliff  Bennet: 
of  the  New  York  World-Telegrar 
which  installed  the  display. 


"  15 

YEARS 


COOKING 

SCHOOLS 


Meanwhile,  leaders  of  the  direct 
selling  industry  are  conducting  a  na¬ 
tional  survey  to  determine  how  all 
direct  selling  can  be  “policed”  and 


SERVED 
DAILY  NEWSPAPERS 

exclusively 


•  OUR  PUBLISHER  • 
FRIENDS  ARE  CORDIALLY 
INVITED  TO  VISIT 

COOKING  SCHOOL 
HEADQUARTERS 

IN 

ASTOR  GALLERY 

DURING 

A  N  P  A  CONVENTION 


BOOKING  NOW 
FOR  FALL  SEASON 


HOME 

ECONOMICS 

Service  Corporation 
247  PARK  AVE., 
NEW  YORK,  N.  Y. 
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UNAGE  OF  3145  NATIONAL  ADVERTISING  ACCOUNTS  IN  1937 


33.:i2l5 

86;i.ioo 

530.211 


l(i.U5i 


on 


176,373 


1 1 3.587 
254.640 


automotive  accounts 

TOTAL 

LINAUK 

AVIATION 

PoiiffUs  Aircraft  Co....  14,039 

(iASOMNES  Si  OILS 
Alemite  Co.  Prods...... 

American  Oil  Co.  Prods. 

A-Penn  Motor  Oil . 

Aisociatcd  Oil  Co.  Prods. 

Atlantic  Relliiinif  Co.  ^ 

Products  .  40.1,  <6o 

Jamsdall  Befininit  Co...  loor.A 
Cities  Service  Oil  Co. 

Products  . 

Colonial  Ucacon  Oil  Co. 

Products  . 

Continent.^!  Oil  Co.  Prods.  1,376,881 
Coryell  Oil  Co.  Pro<ls..  .  7,194 

fleneral  Petroleum  Corp. 

Products  .  179,530 

Gilmore  Oil  Co.  Prods.  . .  305,427 

Gnlf  Refining-  Co.  ProiN  1,333.701 

Hi-Speed  Gas  .  53,748 

Humble  Oil  &  Reliiiiiig 

Co.  Products  . 

lenncy  Oil  Co.  Products 
KemLall  Refining  Co. 

Proiliicts  . 

Sing  liciizol  Gas . 

Hagnolia  Petroleum  Co. 

Hergraf  Oil  Products.  . 

Hid  Continent  Petroleum 

Products  . 

Ohio  Oil  Co.  Products .  . 

Pan  American  Petroleum 

Corp.  Products  . 

Fennzoil  . 

Phillips  Petroleum  Co. 

Prodiicls  . 

Pure  Oil  Co.  Products 

Pyroil  . 

Quaker  State  Refining  Co. 

Products  . 

Richfield  Oil  Co.  Products 
Shell  Eastern  Petroleum 

Products  . 

Shell  Petroleum  Corp. 

Products  .  1  .,303.703 

Shell  Oil  Co.  Products..  673,413 
Signal  Oil  Co.  Proiliicts 
Sinclair  Refining  Co. 

Proilucts  . 

Skelly  Oil  Co.  ProiluctB 
Socoiiy-Vaciiiini  Oil  Co. 

Products  . 

Standard  Oil  Co.  of  Calif. 

Products  . 

Sl.andnrd  Oil  Co.  of  In¬ 
diana  PriMliicts  . 

Standard  Oil  Co.  of  Ky. 

Proilucts  . 

Standard  Oil  Co.  of  La. 

Proilucts  . 

Standard  Oil  Co.  of  Neb. 

Proilucts  . 

Standard  Oil  Co.  of  N.  J. 

Products  . 

Standard  Oil  Co.  of  Ohio 

PriMlucts  . 

Standard  Oil  Co.  of  Penn. 

Products  . 

Standard  Oil  Co.  ol  Texas 

Products  . 

Sun  Oil  Coinpan.v  Prods.  3.198.414 

Texas  Co.  Products.  .  .  .  337,876 

Tidewater  Oil  Co.  Prods, 
riiion  Oil  Co.  Products.. 

Waverly  Oil  tVorks  Co. 

Proilucts  .  3,546 

Wolverinc-Emiiire  Refin¬ 
ing  Co.  Products....  1,486 


HEREWITH  Editor  &  Publisher  presents  the  record,  as  measured  by  Media  Records, 

Inc.,  oi  newspaper  linage  used  by  3145  important  general  and  automotive  adver¬ 
tising  accounts  in  the  daily  and  Sunday  newspapers  of  the  103  cities  covered  in  the 
Media  Records  Blue  Book.  The  following  list,  in  which  accounts  are  grouped  by 
products,  includes  and  supplements  the  list  previously  published,  in  which  all 
accounts  of  a  single  advertiser  were  brought  together. 

The  present  list  covers  all  accounts  which  used  space  in  three  or  more  of  the 
Blue  Book  cities.  It  cannot  report  linage  used  by  any  advertisers  outside  of  those 
cities. 


TGT.VI. 
J.INAGK 

Hudsiou  .  164,367 

Hud»uu  Tciraidaiic  ....  3,037,765 

Hupmobilc  .  97,283 

La  Salle  .  871,601 

l.iiicoln  .  1,390,250 

Nash  .  1,683,960 

Nash-Lafiiyctte  .  403,145 

Oldsmobili;  .  3,076.639 

Packard  . :..  1.629.613 

Pl.vMioulh  .  1,841,6/9 

Pontiac  .  2,166,661 

Rc. .  !i.»46 

11,313  1  Slud.'b.ikcr  .  3,950,671 

1 1,981  I  Tcrr.aplanc  .  19,672 

lltV608  Willys  .  891,339 

14,451  I 

I  PASSENGER  PARS  (I'SED) 

3.36,705  1  fhi'vrolet  .  1,190,086 

.53,167  I  Chrynler  .  131,315 

I  Dodge  .  437.053 

31,890  iKord  .  1,767,226 


67,372 

739,9.30 

11.838 

5,043 


13,140 

971,009 


.305,463 


Pai'kar.l  .  . 
Pontiac  .  .  , 

Reo  . 

Studebaker 


TIRES  A  Tl  RES 

Atlas  . 

Fotleral  Tires  . 

Firestone  . 

Fisk  . 

General  . 

Goodrich  Silvertown 

Goodyear  . 

15!.599  i  Ho.mI  Tires  . 

I  Kclly-Siiringlield 

335,357  1  Lei-  Tires  . 

31.3.300  !  Mohawk  Tires  .... 

I  Seiherling  . 

3.003,301  I  I'.  S.  Tin's . 


■>.3.59 
463.050 


2.790 
4,145 
1 .769,730 
140,091 
63,814 
1 ,334..391 
4,040.355 
3,403 
8,865 
1 ,356 
.5,i>40 
31,566 
7  89,150 


1 ,300,383 


1 .999.505 
40,301 


1.5.3.818 


TRI  I  KS  Si  TRAt  TORS 


Gr.'cii  Golil  Dog  Fooil.  . 

Groz-lt  . 

Hastings  Co.,  H.  G.  Seeds 

Hill's  Dog  FoikI  . 

Hunt  Cltib  Dog  Food.  . 

Ideal  Dog  Food . 

International  Harvester 
Farm  Kuuipnieni  .... 

Jung  Seed  tio.,  .1.  W . 

Ken-L-Ration  . 

Ker-O-Kil  Mfg.  Co . 

Laneaster  County  Seed 

Co . 

Loma  . 

■Marco  Dog  &  Cat  Foist.  . 

Metro  Iron  Oxide . 

.Milk-Bone  . . 

Mills,  F.  B.  Seed  Grower 

Moto-Mower,  The . 

New  Market  Perennial 

Gardens  . 

O.  &  M.  Seed  Co . 

Oiding,  Dr.  I’et  Ration .  . 
Oi  tlio  Garden  Spr.ay  ,  .  .  . 

Paid  . 

Pike  Sis.slsman  lne„  S.  K. 
Piilvex  Animal  .Medieiiies 

Pyrote  . 

Quadine  Animal  Medi¬ 
cines  . 

Red  Heart  Dog  Food .... 

Regal  Bulb  Co . 

Rex  Hunters  Condition 

Powders  . 

Reynolds  Farms  . 

Rival  Dog  Fooil  . 

Riverside  Hateliery  .  .  . 

Rockwell  Nursery  . 

Sacco  . 

Scotty  Allan  Dog  Food .  . 
Silver  King  Dog  &  Cal 
Fooil 


TOT.tl, 

I.IN.VGE 

33.461 

3.697 

6,311) 

10.415 

6,193 

34,161 


18,853 

1,615 

.53,179 

1,223 

3.094 
3,667 
39  3*32 
130 
39.413 
5,518 
610 


3,774 

936 


.Meister  Brail  . 

Michelob  . 

Miller  . 

Narragansett  Products  . 
National  Products  .... 
Neuweiler’s  Products  .  . 

Oertel’s  Products  . 

Old  Milwaukee  . 

Old  Shay  Products . 

Old  Union  . 

Ol.vmpia  . 

Pabst  Products  . 

Patrick  Henry  Products . . 

Peter  Dodger . 

Pickwick  Ale  . 

Pids  . 

Polhs  Beer  . 

R.  &  H . 

Rainier  . 

I  Red  Top  Products . 

7  03  i  Regal  .Amber  . 

38.5  I  Rbeingold  . 

16,37.5  I  Rlieinlander  . 

4,910  !  Riippert's  Pro/liiets  .... 

76.815  '  Schaefer  . 

316  I  S/'hiedt’s  Products  .... 

Sehlitz  . 

Schmidt  . 

Schmidt  City  Club . 

Schmidt's  Products  .  .  . 
Seattle  Brewing  &  Malt- 


3,668 

30,709 

1,315 


PARTS  4  ACCIilSSttRIES 


A.  C.  Spark  Plug.... 

.Alko-Save  . 

Arvin  Car  Heater . 

Auto  Lite  Spark  Plug.  . 
Bendix  Hydr.aiilic  Stabi¬ 
lizer  . 

Buddy  Seat  Covers . 

Casco  Automatic  Cig.ar 

Lighter  . . 

Champion  Spark  Plugs.  . 
Diamond  Fiielizer  .... 

Dill  I’ire  Valves . 

Exilic  Balleries  . 

Firestone  Batteries  .... 
Kiroioiie  Brake  f.iniilg 

Fire!.|i>ne  Ileaiers  . 

Fisher  llinlies  . 

Mieaseal  . 

Overhaul  Co . 

Peilriek  Pi.stou  Rings.  .  . 
Perfect  Circle  Prodilels.. 
Ponten  .\uto  Lunch  Tray 
Pur  O  Lator  Oil  Filter.  . 
Sealed  Power  Products .  . 
Souther  Iron  Co.  E.  E.- 
Nenii  Sign  Transformer 
SIran.sky  Mfg.  Co.  Prod¬ 
ucts  . 

\Vied  Tire  Chains . 

'Villanl  Batteries  . 


Air  Float  Coach  . 

Allis-Chalmers  . 

Auto  Cruiser  Trailer.  .  .  . 
Bender  Travel  Mansion 

Caterpillar  Tractor . 

Chevrolet  Trucks  . 

Cletrac  . 

41,790  I  Covered  Wagon  'Trailer.. 

■  Diamond  T  . 

149.951  I  Dodge  Trucks  . 

!  Feileral  . 

1 ,408.0.56  '  Ford  Trucks  . 

Fordson  Traelor . 

Fruehaiif  Trailer  . 

General  .Motors  Trucks.  . 
Halseo  Land  Yacht  .... 

Ha.ves  Motor  Home . 

Indian  Trailers  . 

International  Trucks  .  .  . 

John  IKsire  . 

.M  aek  . 

Mullins  Red  Cap  I'tility 

Trailer  . 

Oliver  Tractor  . 

Palace  Travel  Coa.'hes.. 
Pierce  Arrow  Travdiwlge 

Quaker  Trailer  . 

Reo  . 

Richardson  Trailers  .... 

Sehtilts  Trailer  . 

Silver  Dome  . 

Streani-Lite  Trailei  .... 
Studebaker  (Trueksl 
Travel  'Onie  Trailer.  .  .  . 

Vagabond  Coaches . 

While  . 

While-lndiana  Trucks  .  . 


87,837 

35.168 


1  ()50,530 
437,.301 


146,083 

3.653 

14,809 

11.738 

3.953 
1 ,573 


1 .330 
16,'303 
2.301 
3,155 
110.750 
331,806 
6.648 
48,403 
474 
4.56,691 
3.307 
,3  43.599 
3,563 
4,374 


Simon,  1. 

Slug  Shot  . 

Snail  Foil  . 

Siiarol  . 

Spratt's  Dog  Foisl 

Thrivo . 

Toro  Lawn  Alower 

Vigoro  . 

Wedo  . 


14,675 
1 .508 
40.351 


7,044 

3,106 


1 3.283 


TOTAL 
I.IN.VGE 
51,397 
13,170 
58.791 
10.5,998 
38,678 
3,670 
53,671 
65,094 
19,674 
38,016 
33,818 
777,010 
.30,116 
8,177 
331,110 
95,685 
8,865 
33,777 
309,365 
198,464 
35,768 
1 80,938 

3.5..  531 
380,300 
174,165 

68,130 

691,049 

49.. 594 
38,317 
66,789 


TGT.VI, 

l-IN.VGE 

Berry  Bros.  &  Co  .  Whis- 

kies  . 

39.989 

Biseeglias  Brandy . 

4,783 

Bisqiiit  Cognac  Br.andy.  . 

20.069 

Black  &  White  Whiskey 

154.035 

Booth's  Gins  . 

Booth's  House  of  Lords 

109,467 

Gin  . 

Booth’s  High  and  Dry 

”4, "75 

Gin  . 

14,173 

Bottoms  Up  Whiskey... 

601.583 

Brigadier  Whiskey . 

102,164 

Brown-Forman  Whiskies 
Browne-  Vintners  Co. 

39,309 

ing 


Co. 


Products 

Britgal  Rum  . 

Burnett's  White  S.atiu 
Distilled  London  Dry 

Gin  . 

Bushmill's  Whiskey  .... 

Bushmill  Wine  &  Prorl. 

Co.,  Inc.  WTiiskies... 

Calvert's  Distilled  Lon- 

<lon  Dry  Gin . 

Calvert  Distilling  Corp. 

Proilui'ts  . 

Calvert's  Kentucky  Pride 

Whiskey  . 

Calvert's  Old  Drum  Whis¬ 
key  . 

Calvert's  Reserve  Whis¬ 
key  .  7,345 

Calvert  Whiskies  .  2,464,953 

Captain  -Apple  J.aek 

Brandy  . 

Carstairs  Whiskey  . 

Cavalier  Gin  . 

Century  Club  Whiskey .  . 

Century  Distilling  Co. 

Proilucts  . 

Century  Dry  Gin . 

Century  Rhythm  Gin.  .  .  . 

Clarke's  Bourbon  Whiskey 
Clarke's  Pure  Bye  Whis¬ 
key  . 

Cl.arke's  Whiskey . 

Clarke's  Whiskies 


Son . 


Simon  Pure  Products.  . 
Southern  Select  Produeti 

Slag  . 

Stanton  Products  .... 

Stegmaier's  . 

Steinhaiis  . 

Sterling  Proiluets  .... 

Stroll's  Beer  . 

Tally-Ho  . 

Tam  O'Slianler  Ale.  . .  . 

409  i  Toriitiergs  . 

1,694  'Trent  -Ale  . 

73  I  rrommer's  Prmluets  .  . 
Utica  Club  Products.  . 

Wagner  Produels  . 

Wooden  Shoe  . 

Viienglitig's  Prislin  ls  .  . 


24,144 

6,836 


2.35.832 

41,033 


34,37 


33,643 
231 ,0.30 


533, 1  33 


16,425 

7,197 


1.3,635 

30.350 

14,793 

6,131 


Al.(  tHIDl.lC  REVER  At 
Reers 

A.  B.  C . 

Acme  . 


.*;44.048  !  Alt  Heidelberg 


9,674 

13,574 

3.737 

416.790 


17.816 
334,900 
639 
4,590 
36  013 
2,846 
4,0-34 
1,611 
.337.;i00 
3,716 
2,267 
6,588 
33.577 
497 
1 .996 
33.011 


493 

4.749 

77.544 

5,897 


•ASSENGER  cars  (NEW) 


1 .668 
3.1.56 
1 ,384 


Airmobile 

Austin  . 

B.aniam  . 

Biiiek 

Cadillac  .  .  ! 

Cailillae  La  Salle... 

Chevrolet  . 

Chr.vsler  . 

Chrystler  Inslilutiniial 
•  hrysier-pivnionlb 

Cord  . 

De  Soto  . 

De  Solo-Plymoiitli  .  . 

Dodge  .  j  seo.ov/ 

Dodge  Plymouth  'l24!974 

.  11,995 


MIISCELI.ANEOI  H 

Auto  Glide  . 

Dll  Pont  Five  Star  .Anli- 

Freeze  . 

Eveready  Preslone  . 

Super  Pyro  . 

Zerone  . 


GENERAL  AUVERTlSlING 


.VGRK'I  LTI  RE 

.Anier.  Frog  Canning  Co. 

Amerieaii  Seisl  Co . 

Armour  Fertilizer  . 

Azalea  Trail  Inc..  The.  . 
Bellingralh  Gardens  .... 

Black  Leaf  ‘  40" . 

Bobriek's  Dog  Soap . 

Buist's  Co.  Seeds.  Rols'il 
BuriM'e.  W.  Atlec  Co. 

Seeds  . 

Calo  Pet  Food  . 

Cyatiogas  . 

,5.1  47!497  I  f'.'elone  Fence  . 

164!581  1  Dixie  Rose  Nursery.  .  .  . 

350.396 1  Doggie  Dinner  . 

4,504,278  '  Dreer,  Henry  A . 

3  790  560  I  Fenugreek  Seed  . 

13.5!o15  Eerry  Seeds  . 

108  435  Fif-ber,  AdoIIt  Nurseries, 

45,956  i  The  . . . 

1,204,797  I  Fitzgerald  8  Products  .. 

9.‘L883 1  Fleischraann’s  Yeast  for 
1,218,5171  "" 


Arrow  Products  . 

Atlantic  Products  . 

Atlas  Prager  . 

Ballantine's  Products  .  . 
6.651  i  Barbey's  Siinsbine  Prods. 

5,914  ■  Bass  .Ale  . 

BergbofI  Reel  . 

989  '  Betz  Products  . 

6,439  1  Beverwyck  I’roditets  .  .  . 

5!i99  Black  Horse  -Ale  . 

i!332  !  Blatz  Products . 

2,163  Blitz-Weinhard  . 

37,'314  ;  Bohemian  Club  . 

'.■{46  Bond  SI.  Ale  . 

6.351  Briiek's  Beer  . 

7  .-103  Bitdweiscr  Beer  . 

786  I  Burger  Products  . 

15.471  I  Burke's  Ale  . 

!  Carling's  Products  . 

'  Cetillivre  Nickel  Plate.. 

Central  Royal  Six . 

Chamiiagne  Velvet  Prods. 

Cook's  . 

Coopers  Products  . 

•3,438  '  Coors  Beer  . 

1  Crystal  Rock  . 

85.878  Dawson's  I’lodio  ts  .... 

374,809  Dobler  Products  . 

18!98.5|  Drewry's  I’rfHlucts . 

1  18!790  Diuiiiesne  Products  .  .  .  . 

I  Ebliiig's  . 

‘  Essliiiger  s  Products  .  .  . 

I  Falls  Cil.x  . 

Falslalf  Brewing  Corp... 

Fi  Ill  's  Products  . 

1.363  Feigenspaii  Proitucis  .  .  . 

15.910  j  Fidelio  Products  . 

3.70'2  Frank  Join  s  .Ale 


1 ,036 
8,37  1 


1 ,334 
10.086 

46.163 
1 ,644 

.54.785 

1,758 

lEK 

31,936 

131.163 
39, 3o; 
31,771 
87,351 

3,089 
6.59,931 
48,314 
16,888 
97,938 
3,883 
333,045 
1-37.174 
408.539 
36,487 
50. 93-; 

3,196 
33.975 
381.563 
1 3.76.1 
44,781 
37 ,054 
31,605 
1 3,938 
•;  19,098 
101,681 
7,133 


-Adair 

Altavalc 


AnU  (’nioiiy  . 

bij.iao ' 

B.  &  G . 

6.461  1 

lialhoa  . 

37.694  1 

r.-irhoiu'  . 

1  1 .034  : 

riiatejiu  Martin  . 

9,589 

t'inzano  V'erinoiith  .... 

61.971  i 

('ook*s  ('lianiiKiuMie  .... 

I8.il46  1 

DuboniKt  . 

50,686 

K  A  K  . 

6.198  1 

Knipress  . 

b.jts.t  1 

Garrett’s  . 

30.034  1 

Gold  Seal  . 

143,310 ; 

(fonzaloM  . 

<irrat  V\V*slf*rn  riiam- 

4.538 

pa;:i»«’  . 

(iif‘ys!niie  . 

53.048 

1  (itin««ti  . 

43,358 

Harveys  . 

Italian  Swims  t'niony.  .  .  . 

48,680 

.M.-nlera  . 

'Martini  &  Rnssi  Ver- 

4.088 

mouth  . 

1  37,873 

Mission  Ik'll  . 

19,006 

Moroney  . 

6.391 

Ohi  Molineaux  . 

7,087 

Old  Monastery  . 

"d.090 

Paradise*  . 

3,840 

Peilro  Domeevi  . 

16.644 

.59,805 

'  Renault  Vermcmih  .... 

:t.  1 06 

; Roma  . 

1  15,619 

Santa  Ltieia  . 

5,31 1 

Spatola  . 

5,:t47 

'  Sweet  Adeline  . 

1  KOd 

'  Taylor  . 

1  rrbaiia  Wine  Co.,  Ine. 

;5H,89r> 

PrrKliiets  . 

ti.VM 

]  Virsrinia  Dure  . 

.">,8(19 

1  W,  I) . 

3  1 .33'; 

'  Wilmers  Hillside  . 

15,947 

1  Wilen  . 

7..549 

9,771 
30,785 
1  1 8,843 
90.465 
I  3,579 
18,648 
13.966 
45,897 
51,046 
35.486 
17.396 
6.319 
5,318 
64,798 
75,738 
7  1.399 
5.871, 

8.494  I  Devine  Cognac 

Dewar's  Scob-h  Whiskey. 

Diplomat  Whiskey . 

e  BIO  i  Dixie  Belle  Gm  . 

,  Y’oko  1  Don  Q  Rum . 

i->  Tao  I  '”1  Bouehelt  Prodiicls.  .  . 

o-.i.i.  [ji, 


Four  Kings  Whiskey. 


Cobbs  Creek  Whiske.v... 
Colonel  Dixon  Whiskey.  . 
Continental  Distilling 

Corp.  Products  . 

Coon  Range  Whiskey.  .  .  . 
Coiir  Voisier  Cognac.  .  . 
Crab  Orchard  Whiskey.  . 
Cream  of  the  Crop  Whis¬ 
key  . 

Crtizan  St.  Croix  Rum.. 
Cr.vstal  Brook  Whiskey.. 
Ctinilierland  Club  Whis¬ 
key  . 

Cutty  Sark  Whiske.v.  .  .  . 
Dagger  ,Tain.aiea  Rum.. 

De  Kuyper  Cordials . 

De  Kuyiier  Sloe  Gin.... 


8.717 
1 6,559 
41,855 
981,149 
996 


Whiskies  . 

Franiz  Special  Wliiskev.  . 
G.  &  B.  Black  laibel 

Whiskey  . 

G.  &  B.  Kerrigan  Wliis- 

ke.v  . 

G.  &  B.  Sportsman  'Whis¬ 
key  . 

G.  &  B.  Supreme  Whis¬ 
key  . 

G.  &  W.  Five  Star 

Whiskey  . 

G.  &  W.  Lontion  Dry  Gin 
G.  &  W.  Mill  Farm  Whis¬ 
key  . 

G.  &  W.  I*rimro.se  Whis- 

I  key  . 

I  G.  &  W.  Products . 

'  G.  &  W.  Star  Whiskies 
!  G.  &  W.  Two  Star  Wliis- 

I  key  . 

|G.  &  W.  Whiskey . 

IG.  &  W.  Whiskies . 

Gibson's  Club  Whiskey.  . 

1  Gibson's  De/'anter  Whis- 

I  key  . 

Gibson's  XXXX  Whiskey 

Gibson's  Whiskey . 

Gibson  s  Whiskies  .... 

Gilbey's  Gins  . 

Gilbey's  SiHiy  Royal 

I  Whiskey  . 

Glenmore  Kentucky 
Straight  Wliiskev 


53,154 

6.438 

I , 754 
1,386,071 

3.336 
3.310 
8,090 

7,449 
1 33,039 

II, 6!)3 
1.461 

36. 19.-I 

38T!4.'5-‘i 

91,345 

49,018 

68,314 

37.485 

9.336 
10,303 
39.974 

738,363 

43.403 

74.*l,8.S.5 

51,906 

31,800 


15.6.59 

13,087 


7.937 

18,443 

53,195 

4  1  6o 
44.947 
107.779 
35.378 

4,470 
61,188 
7  6,51  4 
35,37  5 
76.1,343 

51,34  7 


4.'t7  I  F'roe  State  Proiiuet''.  .  . 

47.873 

1  Glenmore  Mint  Sprintrs 

1  (ienesseo  Protlin  ts  . 

10,012 

Uquors 

i  Whiskey  . 

386,877 

l!l,957  ]  Gerst  I'l'oduets  . 

49,0.57 

.4.M.S.  Kentiu'ky  Corn 

1  Glenmore  Tom  Hardv... 

1  3,038 

(joebi'l  . 

47,91  1 

Whiskey  . 

3.r>(57  ■  Ghmmore  Whiskey  .... 

1 1 3,653 

880  1  (toet/  . 

48. .533 

Ameriean  Pioon  . 

0.051  ;  (iJenniore  Whiskies 

19,(59  : 

14,793 

Ameriean  Tiistilliiis'  Co. 

1  (iordon’s  Gins  . 

833,335 

8.998  ’  cirand  Prize  . 

107,796 

Products  . 

36,963  j  Gordon’s  Sloe  Gin . 

3,913 

1 1 J  ,tll  8  .  Guinness  Prculiwls  .... 

53. 00*2 

.Aiiicrio.in  Distilling  Co. 

1  Government  Housi*  Hum. 

8.807  ;  Haulev's  Ale  . 

383,389 

Whiskies  . 

1 3.72T  ■  (iranrt  Ma/  nish  Whiskey 

35,851 

1  97,469 

.Arrow  Sloe  Gin . 

6,374  j  Grant’s  Whiskey  . 

87,343 

ti.OtiO  '  H(*ileman's  }*rcMlin  tfc- 

31 .343 

.Austin,  Nh'hols  &  Co... 

‘24.550  ,  Graves  Gins  . 

19,4.51 

93.447  Hcmrieh  . 

5,644 

Bacardi  Rum  . 

111,801  1  Graves  Prodnols . 

I  0.0!i3 

2.009  *  Heiifeler'p  PriMliicts  .... 

39,381 

B.'irclay  s  Gold  I.alicl 

;  (ireen  River  Whiskey.  .  . 

845,746 

d.tU  6  '  Hop  Gold  . 

8.574 

W  hiftkey  . 

83.223  i  (Jreystone  Coirnac  Branflv 

6,10:: 

(5,119  Hornnnjr  s  Produets 

‘20,7*24 

Barelay  s  I-fimioii  Dry  Gin 

8.988  !  (iiiekeiiheimer  W’hiskey.  . 

53,n.5<) 

5,231,653 

88,996 


Ford  . 

Ford  Lincoln  . .  . 

General  Motors  Instilu- 

„  Donal  .  1,413,011 

Graham  .  6,'18,434 


Dogs 

French’s  Bird  Foods.  .  . 

Frew,  E.  Andrews . 

Friskies  . 

Gaviuta  Fertilizer  .... 

Germain’s  . 

Glover's  Animal  Medi¬ 
cines  . 


38,777 

8.290 

83.,391 

1,898 

5.215 

9.-205 

944 

8,665 


Hudepohl  . 

Iron  Cit.v  Products 
Iroquois  Products  . 

Jax  . 

Jockey  Club  . 

Kamm's  Products  . 
Krueger  Products 
Lucky  Lager  Prodm 

Magnolia  . 

/Manhattan  . 

Manrii  ITodncis 
-Maiiz  . 


63,888 

r7!26;i 

7  8,055 

16.. 563 
47,817 
13,485 

66.. 509 
•:3,9t6 
19,715 
37.117 
49.748 


No.  7  Cup 

Whiskey  . 

Barclay's  Old  Portage 

Whiskey  . 

Barclav's  Private  Stock 

Whiskey  . 

Barclay's  Products . 

Bell's  Orange  Flavored 

Gin  . 

Berry  Bros.  &  Co.,  Cognac 

Brandy  . 

Berry  Bros.  &  Co.  Gin.. 


]  Haig  A-  Haig  Whiskey.  .  .  638, .53.1 

39,593  Hennessey  Cognac  Brandy  1 93,378 
Heubleins  Club  Cocktail  83,78] 

4,812  !  Heubleins  Milshire  Gins  71.991 

'Heubleins  Sloe  Gin....  16,115 

75.234  I  Highl.and  Dew  Whiskey.  .  3,643 

10,907  I  Hildick  Applejack  Br.andy  67,7-44 

I  Hiram  Walker's  De  Luxe 

4.004  I  Whiskey  .  .'1.994 

Hiram  Walker's  Five 
O  Clock  Gin 


03,120 

5,708 


(Cmiiinucd  or.  f-ape  84) 
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lontiniird  from 


Hiram  Walk.  r  . 

Hiram  Walki-r's  I.omlou 

r)ry  Gin  . 

Hiram  Walkrr  Private 
Cellar  Whiski  y  ...... 

Hiram  Walker  &  Son- 

Proiluets  . 

Hiram  Walker’s^  Uo.val 

Oak  Whiskey  . 

Hiram  Walker's  Ten 
Hiph  Whiskey  ...... 

Hiram  Walker's  Twin 

Seal  Whiske.v  . 

Hiram  W.alker  Whiskies.. 
Hiram  Walkers  While 

Swan  Gin  . 

Holloway's  Gins  . 

Honsi'  of  Stuart  Seotih 

Whiske.v  . . 

Hudson  Ba.v  Whiskey... 
Hunter  Baltimore  Whis¬ 
key  . 

Irish  Smile  Whiskey.... 
.laeoiiins  Produets  .... 
.laiMUin's  Roek  &  Rye .  . 

.Taeuuin's  Sloi'  Gin . 

•led  Stuart  Whiskey.  .  .  . 
■Tohii  Jameson  Whiskey .  . 
•lohn  I-.  Whiske.v.  ...... 

.Tohnnie  Walker  Whiskey 
.litlitis  Maretis  Coektails 
.Tillius  Mareus  Produets.. 
Kasko  Distillers  Co. 

Whiskies  . 

Kasko  Maryland  Rye 

Whiskey  . 

Kentueky  Melody  Whis¬ 
key  . 

Kentueky  Oaks  Whiskey. 
Kessler's  Private  Blend 

Whiskey  . 

Kiiip  Georpe  IV  Whiske.v 
Kine  of  Kentueky  Whis¬ 
key  . 

Kinc  William  IV  V.O.P. 

Whiskey  . 

Kiiip's  Fruit  Brandy  .  .  . 

Kinp's  Products  . 

Kinse.v  Whiskey  . 

Lainl's  .\pple  Brandies.  . 

r.a'raon  Hart  Rum . 

I>'roux  Cordials  . . 

I-eroitx  Ro<'k  &  R.ve  Li¬ 
queur  . 

Leroiix  Products  . 

Linfield  Whiskey  . 

Loop  John  Whiskey .... 

I-yons  Products  . 

Maisoii  Louis  Fruit  Fla- 

voretl  Gins  . 

Maison  Louis  Sloe  Gin.. 
Martell  Copnae  Brandy.. 
Martin’s  V.V.O.  Whiskey 
Mar.vland  Rose  Whiskey 
Mattiiipl.v  &  Moore  Whis¬ 
key  . 

MeCallum's  Whiskey 
MeKessoii  &  Robbins 

Proihiet.s  . 

MeKessoii  London  Dr.v 

Gin  . 

McKesson  Old  Breekin- 

bridpe  Whiskey  . 

Mollo  Morn  Whiskey.  .  . 

Mistletoe  Dry  Gin . 

Mistletoe  Gina  . 

Mi.'tletoe  Tom  Gin . 

Monopram  Whiskey  .  .  . 
Monoiipahela  Ryt*  Liq¬ 
uors  Ino . 

Mount  Royal  Maryland 

Rye  Whiskey  . 

Mount  Royal  Sloe  Gins.  . 
Mount  Vernon  Whiske.v 
Mountain  Cabin  Whiskey 

M.ver's  Hum  . 

National  Distillinp  Co. 

Gins  . 

National  Distillers  Prods. 
National  Eaple  Whiskey 

Nile  Club  Whiskey . 

Northnioor  Whiskey  .  .  . 

Nn.vens  Liqueurs  . 

Old  American  Whiskey.  . 
Old  Bridpeport  Whiskey 
OhI  Canadian  Whiske.v.  . 

Old  Cask  Whiskey . 

Old  Crow  Whiskey . 

Old  Delaware  Apple 

Brand.v  . 

old  Farm  Whiskey . 

Old  Friar  Brandy . 

Old  Harbor  Whiske.v.  .  .  . 
old  Hawthorne  Whiskey 
Old  Hcinilape  Whiskey.  . 
f)ld  Hickory  Whiskey... 
Old  Jordan  Whiskey.... 
Old  Kentucky  Home 

Whiske.v  . 

tlld  Man  London  Oranpe 

Gin  . 

Ohl  Methusalem  Whiskey 

Old  Moss  Whiskey . 

Ohl  Mr.  Boston  Gins... 
Old  Mr.  Boston  Whiskey 
Old  Mr.  Boston  Whiskies 
Ohl  Oscar  Pepper  Whiskey 
Old  Overholt  Whiskey.  . 

Old  Polk  Whiskey . 

Old  Prentice  Whiske.v.  . 
Old  Spt;as  Applejack 

Brandy  . 

Olard  Copiiae  . 

Paramount  Distillers 

Products  . 

Paramount  Gins  . 

Paramount  Rum  &  Honey 
Paramount  Sloe  Gin.  .  . 
Park  &  Tilford  Four  X 

Whiskey  . 

Park  &  Tilford  Kentucky 

Bred  Whiskey . 

Park  &  Tilford  Private 

Stock  Whiskey  . 

Park  &  Tilford  Reserve 
Whiskey  . 


TttTAI.  I 

l.lN.VtiE  p,„u  &  Tilford  Whiskies 

3*.2.704  I  Piiul  Daiit  Whiskey . 

]  Paul  Jones  Whiskey.... 
284.S5  -  I  P«‘nn  State  Wliiskey.  .  .  . 

!  Penn  Valley  Wliiskey .  .  . 

I  Peter  Dawson  Whiskey.  . 

I  Peter  Moss  Whiskey.  .  . 

‘>15.S0‘J  Piltrrini  Rum  . 

I  Raven  Run  Whiskey.  .  . 
2T.S5‘’  ‘  Hors4'  Sloe  Gin  .  .  . 

*  R«*my  Martin  Brandy.  .  . 

070  975  ■  Renault  Braiuly  . 

,  R«‘Weo  . 

til. 507  i  Ri'lt'r's  Club  Whiskey.  .  . 
41*07H  1  Rittenhouse  Square  Whis¬ 
key  . 

0.409  I  Ronrieo  Ruin  . 

1  874  I  Bourbon  Whiskey 

!  Ruby  Sloe  Gin . 

10. *^41  !  Huxton  Rye  Whiskey.  .  . 

I  St.  Thomas  Rum . 

^  '  Sandy  Ma<  Donald  Whis- 

40.1. ->1  I  ,  ‘'''V  . . . 

4.9.50  I  ^‘O'  clarco  Oranpe  Gin.  . 
1t!(1!I1  i  ^'clicnlcy  's  .\  ni  e  r  i  c  a  n 

16  026  '  Cream  Whiskey  . 

16  5.^.3  '  Schenlcy's  Aiioient  .\pe 

11  159  <  Whiske.v  . 

58  776  Schenlcy's  Ci-eani  of  Ken- 

14  762  I  tneky  Whiske.v  . 

568  300  bchenle.v's  Gulden  Wed- 
■  'tr-B  diiip  Whiskey  . 

8  "79  '  ^''■benley's  Laliel  Wlii»- 

'  I  kies  . 

4  145  I  ^'chetiley's  Oh*  Quaker 
I  Gin  . 

9  467  i  Sehenley  's  Old  Quaker 

'  ]  Whiskey  . 

2  557  J'chenley's  Old  Sehenley 

8  717  i  Whiske.v  . 

I  Sehciiley's  Products  .  .  . 
616.100  R'*'!  L.alM  l 

18  ”8"  Mhiskcy  . 

Si'henley's  Whiskies  .  . . 
404  79.1  I  Seaprani's  Crown  Whis- 

~  ‘  *  I  kies  . 

179  308  Se.ag-ram’8  “8.3"  Whiske.v 

4  705  ^'’•APrani  Proiluets  . 

I '.>0(1  Oeacrani's  Silver  Dollar 

10770  Whiskey  . 

15'340  Seaprani's  V.  O.  Whiskey 
2  975  ^'ftwram's  Whiskies  .  .  . 
~  433  ^'herbrook  Whiske.v  .  .  . 

Silmne.v  Rum  . 

1.963  Skipiiers  Favorite  Whis- 

o'cQi  j  k(*y  . 

3*493  Spatola  Whiskey  . 

3.983  ^*<*0''  Haven  Whiskey .  . 
36  00"  Samuels  Whiske.v 


TOT.\L  TOT.VI,  1 

LIN.VGK  LINAGE  | 

124.016  Martha  Washinplon  Can-  I  Postiiiii  . 

14.740  dies  .  7.467  I  Ridpways  Tea  . 

5.31.421  N  R  G.  Piek-lTps .  1 1 .487  S  &  W  Coffee . 

14.058  Nestle  s  Candy  .  1 77.340  I  Salada  Tea  . 

2..5.S4  '  Nnnn.illy's  Candy  .  1 9,965  ;  Saiika  Coffis-  . 

57.. '189  Oh  Henry  Candy  .  190.206  1  Schilling'  Coffee  . 

2.61.5  0-Ke-l>ok(>  Popi'orn  .  .  .  .59.878  '  Schilliiip  Tea  . 

I. 3.438  Peter  Pauls  Candies  ...  19.406  '  Tim  Market  Kxiiansioii 

1.502  Planters  Nut  &  Chocolate  j  Bureau  . 

II. 927  Co.  Proilucts  .  6.226  I  Teiiderleaf  3’ea  . 

42.0.51  Planters  Peanuts  .  30.879  |  Trci'  Tea  . 

'1.856  Sehrafft's  Candies  .  .'14.471  |  While  Rose  Tea . 

41.830  Ten  Crown  Chewinp  Gum  20.486  : 

14.676  Wripley's  Gum  .  168.1.51  Soft  Drinks 

GKOt  KKIES  I  . 

Bakinp  Prodiirts  !!!  •'!  Heverapes.  . 

Aunt  Joinim.'i  Flours.  .  .  ‘^•h^.StU  Bindry  s  Onin^oade  .... 

Aunt  Jemima  I’ancakc  t.anada  Dry  Heverapes.. 

10.7i0  Flour  '164  '111  Canada  Dry  Giiiper  Ale.  . 

•''■iHU  Hallard's  Oven  Read.i  ' His-  '  ’  1  <  I*'"'  Sparklinp 

~.19  eiiits  .  114.640  ,,‘**1'.'^  •••;• . 

Beeih  Nut  Biscuits .  121.285  C'“"a  Grai>e  Jiin.-e . 

Bisqiiiek  .  56.311  O  . 

8.869  Blue  Ribbon  C.aUe .  91.84.5,Cco  Cola  .  .  .  . . . 

Ribbon  Pies .  3.371  ‘ Club  Ginper  Ale 

29.6o2  Bond  Bread  .  3, ,  3..,  ('Insiuot  Club  Soda . 

.,0  r-o  .  Rabbit  Ginper  Bread  i  , . 

~8.<0',  Flour  .  32.616  I  "'a  . . ••• 

1  o  .-  Brown  Salline  Crackers.  .  1:1.095  Oraiipeade.  . 

1..191.8l>.>  Cakeaz  .  2  00;i  '  R"'*''*  Roof  Beer . 

...» -o-  Cakeaz-Kriisleaz  .  4.329  R'** 

■  -O.o.3i  Calumet  Bakinp  Powder  68.771)  'alley  Mineral 

„.,o  Calumet  Bakinp  Powder  . 

.167,i38  g.  Swans  Down  Cake  ............... 

Flour  .  3  661  I  Nehi  Bottbnp  Co.  Prods. 

4,74.3  Ceresol.a  Flour  .  '18.047  '  . 

Colonial  Bread  .  69,361  !  'Z'*'*!'  Ik'verapes  .. 

1.8.10,0..8  Continental  Bakinp  Co.  Ale... 

n-n  Proiluets  .  5.0.38  {  ''•’’’i-'ola  . . 

Pavis  Bakinp  Powder.  .  .  65.190  I  P'‘I'I''M'.  Dr.  Heverapes.. 

104,6,9  Drake’s  Cakes  .  161.215  I  ^ . . 

Fixt  Bakinp  Mixes .  62.165  !  R‘Wal 

_  64.840  pijiho  Pie  Crust .  49.67.3  '  Saratopa  '  lehy  Co.  Prod- 


TDT.VI. 

LINAGE 

842.31.3 


Taylor  and  Williams 

1  434  Whiskies  . 

o'o49  Teacher's  Hiphlaiul  Cream 

161  237  ^  hiskefi'  . 

586*690  Three  Feathers  Whiske.v 
14  957  '■*  R  Distiller  Products 
Toast  of  Kentucky  Whis- 
661.864  „  •‘e.'-  ■  .  ■  .  .  . 

4j  509  Tom  Walkers  Whiskies 
’  Town  Tavern  Whiskey.  . 
o  Ko*  Trenton  Valley  WThiskey 
’  *  U.D.L.  Ei»:ht  Plus  W’his- 

07  KQ4  key  . 

’  U.D.L.  Jessie  Moor  Whis- 
68,428  i'V'  'n'  ”.”; . 

.3'8;989  L  }?  Z'  .  "'hifki-.v 

3  066  '  -HL.  Silver. Fizz  Gin.  . 

4  212  V.D.L.  Twelve  Plus  Whis- 

39,010  ,T  Whiskies  *!!!;;; 
09  040  ;  Tshors  Green  Stri|>e  W’his- 

'  *  '  ’  *  key  . 

4  j.^4  Vji!  <50  W'hiskey . 

4*79  i  Veritable  Benedictine  .  .  , 
o«i  AOS  Vietor  Hutro  Totmae.  .  .  . 
•*  ?><()  W’hiskies  M.  S.. 

ooVqo  "’atker’s  Old  Mehniy 

Liquers  . 

6.509  Walkers  Old  Mehnly 

246  919  Whiski*y  . 

796  329  I  Waterfill  &  Frazier  W’his- 

4*886  i  . . 

221  0«52  White  Horse  W’hiskey.  .  . 
"^"^6]2io  Whiteley  Kinfrs  Ramson 


Fixt  Bakin?  Mixes . 

Flako  Pie  Crust . 

.1;>0,463  Fi*eihofer  Bakin?  Co. 

.,  .,.1,  «qr.  Proilucls  . 

'  *  ooAoo  l^t*<'ihofor's  Bread  . 

onA  5oo  f'**^ihofer‘s  Cake  . 

>-94/.85i-  General  Fooil  Sales  Co. 

1  Oft  4  .^4  A  Proiluets  . 

Globe  Mills  . 

fS’oSe  Globe  A-1  Flour . 

00  Globe  Mills  Biseuit  Flour 
oV'ftSo  Glol»e  Mills  (kike  Flour 

til,/,,48  Globe  Mills  Flour . 

.  Globe  Mills  Ikaiieake  & 

I’ftoA  Waffle  Flour  . 

oV  oXft  Crlolie  Mills  IVcKluets.  .  . 

212!;  A  <^old  Medal  Flour . 

86,  Mik  Gooil  Liiek  Pie  Crust 
_  __  _  Hathaway’s  Bread  .... 

5.  <96  Hei'ker’s  Flour  . 

nnuftSA  Flours  . 

Holsiiiu  Bread  . 

■*'*”’ Hostess  Cup  Cakes . 

0,640  K.  C.  Bakinp  Powder.. 


4-  086  .  '■*»W1 

8t**598  Abbott's  Bitters  . 

4, Tara  Alapa  Syrup  .  484 

iln'ina  Aiipostura  Bitters  .  .38,'.;(a 

^•>•>637  R'''**  Corn  Syrup...  'JS.?": 

— 0.17  Bells  Seasoninp  .  !)'92i 

1  446  401  *^“'*  So*''*’'*  .  Tiote 

5'i-  **‘‘’’*  FoimIs  M.ayoiinaise  11'2.«94 

Rl'ie  Plate  Mayonnaise  7'l5i; 

-nor"  Rl'ie  Plate  Snbul  Dressiiip  I'.ijii 

i0,.lt>,  (’aiiis  Mayonnaise  .  773. 

Cains  Horseradish  .  I,0i4 

"6  148  Gan-y's  Salt  .  ,5’,u5.i 

"I;'',!;.  Diainoml  Crystal  Salt...  5,837 

Dixie  Cr.vstal  Supar.  .  .  .  lOX'" 

i.ks'si’o  R''  Extra,  ts...  ■>4,«(|„ 

q.’o'qi'-  R^miiio  Supar  .  288.471 

d..),.J8,  Durkee's  Dressiiip  .  4.5.48ii 

n«  -4-  F'l'*'!»'<l*l>'"'*f  Corn  Syrup  4.3.10h 

in’-mj  R"’*’*  N.'ISi; 

^4  mv,  Franklin  Supar  .  71.59:1 

"qaai!  Freii,-li's  Mustard  .  (W.IK! 

-li'sitB  Girards  French  Dressinp  3,155 

in’iaa  Giroux  Greiiuiliiie  .  l,.55:i 

ni-'oo'n  Grandma’s  Molasses  .  .  .  I.99, 

I  Grav.v  M. aster  .  IS.'llfi 

11  KKc  Gulden's  Mustard .  2'20,93: 

Heinz  Tomato  Ketchup..  .359.1R>; 

“aosna  Mustard  .  4.27!, 

d.),8li8  H,.in7,  Pickles  .  26..35'; 

1X3  001  i  Rf*'"'  Vinopar  .  IS.Otk 

'“'’'"’’I  I  Hidlman’s  Mayonnaise  .  .  IS'l.SOii 

’x'anl  ^  R'l':l*l'“’'l  Maple  Syrup  .  .  8.82.i 

I  l"'I'<’''>al  Supar .  75.76(: 

^h’4-"  Mayonnaise  .  .  .  34.‘23o 

Ivanhoo  Products  .  9.70.'! 

,  Ja,‘k  Frost  Supar .  469..34P 

^'SSa’iio  R"’'f  Syrup  .  8.09.! 

I'fi'noQ  Kitchen  Bouquet  .  8,65!> 

Kraft  Mayonnaise  .  7i.'J03 

1,7,400  Kraft  Miracle  Whip  Sala,l 

Dressinp  .  402,204 

oTa'Si  o  Lake  Shore  Honey  ....  4.457 


I.  Rp  ; .  R*')*  *  Perrins  Sauee .  . . 

Shasta  Water  .  8,097  |  Cabin  Syrup . 


85.31.3  Beverapes  .  Mapleine  . 

\  K'hy  Celestins  .  47.614  Mazola  Oil  . 

37.499  '’‘Wnia  Dare  Bi’verapes  8.350  McCormick’s  Bee  Braml 


37  499  '  '’Ifkinia  Dare  Beverapes 
'll  075  Virpinia  Dare  Ginper  Ale 
7  "54  Virpinia  Dare  White  Soda 
Welch’s  Grape  Juice... 
loiio*  ,, 

13  667  MiHceliAneniis 

I  Baker’s  Coooa  . 

3"  07.1  i  Borden's  Chm  olate  Drink 


6  063  R6seo  .  102.6‘21 


i?’ex7  Cinnamon  . 

"’55’  MeCormiek's  Extraets  .  . 
446,164  MeCormiek’s  Bee  Brand 

Spices  . 

61  n"Q  Morton’s  Salt  . 

ii'VSo  Newman’s  Garb,-  Sauee. 
,110,166  Oriental  “Show  I'oii'’ 


104'.171  . 

2.341  Ihiri-Ri,  h  . 

oiilsso  , . 

20  167  ^  or-Aid 

~5’j,74  Fry’s  Cocoa  . 

1 00  346  Ghirardelli's  Cho,‘olate  . 
73  606  Heinz  Tomato  Juice  .  . .  . 
73!87’2  HorlbK's  Malted  Milk.  .. 


,  Keehler  Crai'kers  .  102,761  Kemps  Sun  Ra.v<*,l  To- 

■,'XnJxi  L.aiipeiiilorf  Bakinp  Co...  12.459  ,’^8ice  . 

I  I’J.  221  Loose-Wiles  Bis,  uit  Co.  . 

Crackers  .  26.3,406  . 

6.85.5  Merita  Bread  &  Cake..  146,115  Libby  s  Tomato  June.  .  . 

1  Merita  Cakes  1".3  7"7  Martinelli  Cider  . 

26.08!)  Xatioiial  Biseuit’  ‘  '  Co  ~  '  ~  Nestle’s  Ever-Rca,l.v  Coooa 

1  o.e  Products  .  .30.3.187  ’r.”,”G’ . 

1.916  oeeideiit  Flour .  7.348  Cocktail  Mix - 

6,158  Omar  Breail  .  80  249  Rock  woods  Cocoa  . 

6.012  Omar  Flour  .  38,052  S‘'lli''io«8  . . - 


P'b'l^elP  . 

8,572  Quaker  Supar  . 

01 03  R*"  l-'ntberto  Olive  Oil... 

30x0  Sehillinp  Extra,'! s  . 

-o’oAo  Sehillinp  Spices  . 

"a'lon  William  Woreester- 

V'i'PA  shire  Sauce  . 

4.7,6  Slade's  Spices  . 

Snider  Catsup  . 

116*?<V3  '  R'*'®  R*'  . 

^ Sunny  Cane  Supar . 

-,2’is-  Teiidra  . 

-'46*3  ’*  *  I  Supar . 

S’Ia’o  Vermont  Maid  Syrup.. 
„»2'1’i?  W,  ssoii  Oil  . 


.30.3.187  '2  . .  Worcester  Salt 


Pceko  Cocktail  Mix.  . 


80*249  Rofltwoods  Cocoa 


1,284  oniepa  Cake  Floiir!  !  .  .  13i99.3  Slokely's  'Tomato  Juice. 


Omepa  Flour  . 

-i7’’]’i’2  Phillips  Flour  . 

o.>,41 ,  Pi|]sbiir,v's  Best  Flour .  . 
,00.0  Pillshury’s  Pan,  ake  Flour 

-«2'o.,  P'’*’"'®  Flour  . 

'’”3'”“  Queen  of  the  Panlrv 

13,958  Klour  . 

’ft  2*^1  Rainbo  Bi*(*ad  . 

9,94  <  Royal  Bakin?  Powder.. 
„  Rnmford  Bakin?  Powder 

1 ,808  Ry-Krisp  . 

S,'hillinp  Bakinp  Powder 
.),.I6.»  Seal  of  Testeil  Qualitj' 

.,1  o. .  Douphnuls  . 

o.A’2i1  Silver  Cup  Brea,i . 

640,0.34  Speed-I-Mix  . 

SiH'i-ry  Drifleil  Snow 
Flour  . 


6;i.37  Whiskey  1.907,6.35  sta-rry  Pancake  &  Waffle 

6  415  William  Jameson  Irish  Fiioir 

1.3:029  wi'i  sixrry  proiitmts' ;:::*.;; 

Label  Whlike.,;  .  .  55.3.324  See 


4  7.58  Windsor  Whiskey  . 

^^”*967  AMrSKMEN'TS 

6  101  Go>«"ibia  Pictures . 

10  090  G<»'""ol>nli*an  Pictures.  . 
40A8,3  Eastern  States  Exposition 
"40*275  Metro  -  Goldwyn  -  Mayer 
~  6:881  P'P'ures  . 


388,6.34  SiXTry  Prodti,’ts . 

Swansdowii  Cake  Flour 

o’J’r’AoA  Ta.vstee  Bread  . 

.)4.>.6~0  Town  Crier  Flour . 

Ward's  Brea,l  . 

.3  330  White  Lily  Fhiiir . 

o’.'T'ooo  Williams  Cake  . 

'3* ’.3-0  Wonder  Bread  . 

8.6,0  _ 

Beverapes 

00  31 3  CoflTee  &  Tea 


""*073  Thompson’s  Mailed  Milk  32 

~7*103  Toddy  .  78 

19.5*816  Tree  Sweet  Lemon  Juioe 
176*746  Tree  Sweet  Oranpe  Jiiu-e  2 

36*318  Welch's  Juice  Prodiiols  17 

lenoo  Cereals  &  Breakfast  Foods 

io‘252  Alliers  Cereals  .  20 

3~0'8  Alliers  Corn  Flakes....  41 

JS’O.O  Cream  of  Ri,e .  15 

88’50'2  Cream  of  Wheat .  383 

lo'oou  Dinamile  .  10 

19,2_8  Dwai'fies  Whealniix  ....  2 

.  00  ooo  Force  .  220 

183.388  Graiie  Nuls  .  18 

3,998  Grape-Nuts  Flakes .  473 

51  <8  H-O  0,als  .  260 

Heeker's  Cream  Farina..  41 

18 <,306  Heinz  Riexj  Flakfjs .  2S 

.0  ooo  Huskies  .  426 


2,105  . 

6,723 

74*160  DAIRY  PRODl  (  TS 

3"*461  Abbott  Dairies,  Ine. 

78’55'7  R'*'»8» . 

837  Ahhott's  lee  Cream.... 

2  o'80  Abbott's  Milk . 

17  800  Arden  Dairies  . 

’  Armour's  Clover  Bloom 

lods  Butter  . 

20,045  Bluhill  Cheese  . 

41.900  Bor,l,'irs  Cheeses  . 

1.5.06'’  Bonk’ii's  Condensed  Milk 
383,010  Ihirik'ii's  be  Cream.... 

10.022  Bor, lens  Milk  . 

2,6.37  Borili'ii's  Dair.v  Proiliii'ts 
220.357  Borilen's  St.  Charles 
18,921  Evaporated  Milk  .... 

473,330  Bre.ver's  lee  Cream . 

260,946  Carnation  Evaporated 

41.. 384  Milk  . 

28. . 328  Churnpohl  Oleomarpartiie 
426.070  Creamo  Marpariiie  .... 


Kellopp’s’Ali  ’  Bran:  :::  :  1.001 :782  Dairylea  Milk  ....:*.:: 


.  Kellopp's  Ccr,‘als 


8.3,018  Dairymen’s  Le.ts'ue  Coop- 


Paramount  Pictures  ....  132:681  Airwu.v  Coffee  .  43,627  Malt-O-Meal 


3~,506  Kellopp’s  Corn  Flakes..  740,289  erative  Assn.  Groe.... 

4x’oQfi  Kellopp’s  Pep  .  160,097  Dixie  Marparino  . 

x'q’aob  Kellopp’s  Rice  Krispies.  .  234,405  Durkee’s  Oleoniarpariii,' 

58’088  Kellopp’s  Rye  Flakes.  .  .  15,997  Fairmont's  Butter  .... 

J8.816  Kellopp’s  Wh,at  Krispies  90,047  Fairmont’s  lee  Cream. 

'8.9,2  Kellopp's  Whole  Wheat  Fro-Joy  Lt  Cream... 

- - ,314  Flakes  .  8,757  Furnas  Ice  Cream . 

Kellopp's  Whole  Wheat  Hoods  lee  Cream . 

Krumbles  .  10,308  Hood’s  Milk  . 


1  lOR  Pl.vmoulh  Theatre  .... 

RKO.  Pbliircs  . 

4,690  R''b>'RRe  Pictures  . 

8098  Tc'hnieolor  Motion  Pi,-- 

7:845  Corp . 

169  470  Twentieth  Century  Pi,*- 


1  207  AutoiTat  Coffee  .  18,791  Mother's  Oats  . 

77  86"  Coffee  .  362,034  Opilvie  Oats  . 

56  44"  Coffee  .  124,41.3  Pearls  of  Wheal . 

Butter-Nut  Coffee  .  96.16'7  Pillshury’s  Farina  .  .  .  . 

1.3,073  Coffee  .  19, .30.3  Post-O  . 


234,405  Durkee’s  Oleoniarpariii,'.  67.14i| 

15,997  Fairmont’s  Butter  .  14.0J(' 

90,047  Fairmont’s  lee  Cream .  . 

Fro-Joy  Lt  Cream....  114.821 

8,757  Furnas  Ice  Cream .  47.1'9 

Hoods  lee  Cream .  40.230 

10,308  Hood’s  Milk  .  88.««8 

8,099  Jelke  Good  Lu,'k  Oleo- 

67,655  marparine  .  128.499 

:i4,491  Jersc.v  Ire  Cream . 

27,411  Kim,'taste  Cheese  .  44,198 

17,608  Kraft  Cheeses  .  271,01; 

52,3’J4  Lan<l  O'Lakes  Butter,  . .  .  58.1-3 


1880-0  i'b’es  . . .  14.3487  ""bcaii  Coffee  Co .  21,939  Post's  Cereals  . 

103  440  Artists  6L901  F'l'*’3'’8's  Dependable  Cof-  Post-Toasties  . 

235  746  Warner  Bros  Picture-  'oe  .  2.3,288  Post’s  Whole  Bran  Shreds 

6*4*8  •733  . .'  67  756  Folpcr  s  (toffee  .  200,184  Quaker  Bran  . 

-1  700  i  '  '  Washinplon  Coffeq.  .  .36.5  Quaker  Corn  Flakes.... 

no', ,01  CONFECTION'S  Golden  West  Coffee .  15.8.36  Quaker  Muffets  . 

'  \,lams  Gum  "i"-n.i  R®”®® .  843, .333  Quaker  Oats  . 

"9  ".30  Alyee  Chase  Ciiniv . £®*’®® .  41,774  Quaker  Oats  Cereals... 

10*470  B.al)v  Rutircm  , Iv  .  "n-VSoQ  ’^®*®'  ^ea  Co.  Coffei' .  .  .  42.303  Quaker  Puffed  Rk-e - 

10.479  Baby  Rut  I  .  Tea  Co..  Ine .  88,095  Quaker  Puffed  Wlieat... 

1- 4'r«  1  Hfv.m-ni  r„n,  *'  .  io'?S  Kellopp's  Kaffee  Hap  Cof-  Quick  Mother’s  Oats... 


Caswell's  Coffee  .  19,30.3  Post-O  .  62..324  Lanil  O'Lakes  Butter.  ..  . 

Chase  &  Sanborn's  Coffee  1,108.705  Post’s  Bran  Flakes .  489,522  Lan,l  O’Lakes  Dairy 


CONFECTIONS 


G,  Wasliinpton  Coffeq.  . 
Golden  West  Coffee . 


I  Baker’s  Chocolate  . 

17,478  Beeiiiaii  Gum  . 

1  686  CurtNs  (^ndV  .  4r’*7n-  ?«"'»'*»  Coffee *:::*.::: :  ““7:268  Raisiii-Bran" .".“.7:  : 

"3?4  Cvnll,ra  Sweet- .  Tea  .  379,483  Ralston  Wheat  Cereal  . 

Itoilyne  Che^iP  Gum  o?*r?^  Coffee  .  393.897  Ralston  Wheat  Oats.  ..  . 

RSR3S  Fleer^  Dubbi'  R.liViUe  R4"»5.3  Martinson’s  Coffee .  1.505  Shn-ddeil  Ralston  _ 

68.6.38  M^rs  Dubbi, ;  Bubble  Maxwell  House  Coffee..  484:052  Shre,l.led  Wheat  . 

4r.  BO"  Jollv-.lulr .  I’i'oe-  MoCormick’g  Tea  .  9.3,886  3  Minute  Oat  Flakes.. 

4.^8.).  J«)ii>  J.RK  .  J4,80o  McLauphlin’s  Manor  Weetabix  . 

xnano  Lfte’s-.?;^  '  Pt.mnis  -9..^40  House  Coffee  .  26.904  Wheat  Hearts  . 

66,800  Lie  Sate™  .  N.ash’s  Coffee  .  28.732  Whealena  . 


39,471  Prods . 

69.3.417  Libby’s  Evaporated  Milk 
88,286  Meadow  Gold  Dairy 

3.827  Prods . 

27,161  Meadow  Gold  lee  Cream 
3.32,161  National  loe  Cream  Co.. 

372,878  National  Milk  Week _ 

.399,338  Nestle’s  Milk  Prod . 

128.449  Nueoa  Oleomarparine  .  . 
474,080  Nutmaid  Marparine  .  .  . 
40,583  Pabst-ett  Cheese  . 


fee  .  265,687  Quick  Quaker  Oats .  141.748  Parka.v  Oleomarparine 


393,897  Ralston  Wheat  Oats. 

1,505  Shn-ddeil  Ralston  . 
484.052  Shrclded  Wheat  .  . 


66.800  Life  Savers  . 

I  Life  Savers  Gum . 

23.050  :  Maillanl's  Candy  . 


on’*i  01  I  *  Coffee  .  28.732  Whealena 

'  Norwood  Coffee  .  16.867  I  Wheaties 


30*  1  Parkway  Tea 


4.180  i  Wheatswoi'th  Cereal 


2,‘247  Pasteurized  Milk  . 

284,298  Pet  Milk  . 

19,454  Phila.  Dairy  Proils.  Co. 

387,515  Ii-e  Cream  . 

1,067,664  Re,l  Mill  Cheese  Spre.id. 

93.89.3  Roquefort  Cheese  . 

56,812  Scaliest  System  Labs.  Inc. 

27.408  Sepo  Milk  . 

182,137  Sheffield  Farms — Milk  . 

8,496  Shefford  Cheese  . 

70,134  Southern  Dairies  Cheese. 
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B4IKV  rRODl’CTS— Continued 
TOTAI, 
LINAGE 

Southern  Dairies  Ice 

Cream  .  17w.5o6 

Southern  Dairies  Milk.  .  96,433 

Southern  Dairies  Prods..  14,661 

state  ol  N.  Y.  Bureau  ol 

Milk  Publicity  .  183,620 

Sunfreczc  Ice  Cream.  ..  .  9,773 

Wplec  Butter  .  7.848 

Supplec  Cheese .  11,964 

supplee  Dairy  Pro<ls -  16,794 

supplee  lee  Cream .  69.819 

Supplee  Milk  .  143,771 

Swift's  Allswcet  Oleomar- 

irarint*  .  196,360 

Swift's  HrookfleUl  Butter  7,091 

Swift's  lee  Cream .  17,966 

Sylvan  Seal  Milk .  103,166 

TelliiiKs  IcS‘  Cream .  45,726 

Tillaiiiouk  Cliet-se  .  37,610 

Watrers  lee  Cream .  19,686 

Wis<'(>iisin  Creamery  Hut- 


Wis<-onsiii  State  Branil 
Dairy  Prods . 


V.  A  .  ., 
Antieidc  . .  , 
Anirol  .  .  .  .  , 
Apex  Prod.s. 
Bif . 


riy-Tox  . . 

Giilfsitray  . 

J-O  Exterminators  .... 

K-R-O  . 

Kill  Kwi.k  . 

Larvex  . 

Lysol  . 

Mi  Cormiek's  Bee  Branil 


Otie  Spot  Flea  Killer .  .  . 

Ozoirernio  . 

Peterman's  Exterminaiors 

Sanovan  . 

Silver  Germieide  . 

standard  Oil  Fly  Spray .  . 
Steam’s  Electric  Paste.  . 

T.  N.  T . 

Talbot  Ant  Powder.  .  .  . 


Ahsoretie  . 

Ammo  . 

Babbitt's  Prod . 

Bab-O  . 

Barton's  Dyansbine  .... 
Bennett's  Silver  Polish  .  . 

Blue  Barrel  Soap . 

Boti-Ami  . 

Bowlene  . 

Brillo  . 

r-x  . 

I'ando  Prods . 

•'arlxtna  Shoe  Wbitener . 
I'hiek  Chick  Matrie  Wand 

Dye  . 

I'hipso . 

i'limalene  . 

i'limax  Walliiaper  Cleaner 

Olorox  . 

Ooliratc's  Soap  Products, 
i'rystal  White  Soap .... 

Die-A-Doo  . 

box  . 

Dreft  . 

Driitns . 

Dupont  Dueo  Polish.... 

Paiiltless  Starch  . 

Pels  Naptha  Soap  . 

Pels  Naidha  Soap  Chip.s . 

Plash  Cleaner . 

Oold  Dust  . 

Gorham  Silver  Polish .... 
Gottsi'halk's  Metal 

Sponee  . 

Grinin  Allwite  Shoe 

Polish  . 

Gypsy  D.ve  . 

H  &  H  Cleaner . 

H.  R,  H . . 

Haitpy  Btinn.v  Easter  Ectr 

Color  . 

Heiker's  Soap  Corp. 

Proils . 

Hy-Pro  . 


Pro  Dura  . 

TOT.\L 

LIN.4GE 

5,319 

Purex  . 

15,160 

Quick  Elastic  Starch... 

"8,864  1 

Rainbow  . 

"8.00.3 

Uinso  . 

1,477.547 

Kit . 

06,315 

Roman  Cleanser  . 

•33.715  i 

S.  O.  S . 

30.83.3  , 

Sani  Flush  . 

91,867  1 

Satina  . 

34.033 

Shinola  . 

164, ‘339  1 

Shu  Milk  . 

.34.113  1 

Silver  Dust  . 

73.676  ; 

Silver  Dust  &  Gold  Dust 

5,730  1 

Silver  Suils  . 

1.717 

Simoniz  . 

4.3.3.34  1 

Skidoo . 

1 6.365  1 

Sno-Kist  Shoo  Whilener.  . 

1 .623 

Soil-Off  . 

6.363  ; 

Staley’s  Gloss  Starch 
Cubes . 

45,798 

Sun  Hrite  Cleanser . 

5,955  1 

Sunlikht  Soap  . 

44,812  , 

Super  Suds  . 

427,070 

StiiK-r  Suds  Coneentated. 

1. 542.093 

Tatr  Soap . 

20.309 

1  Tintex  . 

375,994 

Two-In-One  Shoe  Polish. 

47.681 

riiion  Glass  Cleaner.  .  .  . 

34. .548 

Wax-Rite  Floor  Wax... 

22.588  ' 

Werx  Flakes  . 

34.000 

White  Kink  Gramil.ated 
Soa?>  . 

105.RR5 

Wyandotte . 

74,34.3 

AIEATS.  FISH  &  POI'LTKA' 

Auklo  Corned  B<*ef . 

47.683  1 

Armour  Meat  Prods . 

1 .37.->..54.5 

An»eako  Meat  Pro<ls.... 

98.810 

Binl’s  Eye  Prods . 

7.740 

Breast  O’Chieken  Tuna 
Fish  . 

12R.90T 

Canned  Salmon  Induslry 

88.180  ] 

Chieken  of  the  Sea  Tuna 

192.908  j 

Clover  Leaf  Salmon.... 

7.334  i 

Crossed  Fish  . 

16.450 

[  ('udahy  Paekiuk  Co. 

Proils . 

9". 31  3 

-  Deerfoot  Farms  Meat 

J  Prods . 

16.057 

y  Esska.v  Meat  Proils . 

.5*3.318 

^  F'irst  Prize  Meat  Prods.. 

44.3.31 

i  Geisha  Fish  Prods . 

8.R08 

i  Gol>el  Meat  Prods . 

3.370 

Gorton's  Fish  Prodnets. 

2rt4.R7Jt 

.  Lvuden  Chieken  . 

9.9.54 

Norbest  Ttirkp.vs  . 

6.883 

Norweki.'in  Sanlincs  .  .  .  . 

1 1 5.277 

t  Peter  Pan  Salmon . 

1 5,499 

^  Pink  Bi’anty  Salmon... 

in..598 

1  Kilhardson  &  Robbins 
g  '  Boned  Chieken  . 

37.864 

:  Stinire.  J.  P.  To.  Meat 
> 1  Prods . 

74.843 

1  j  Swift’s  Meat  Prods . 

500.172 

7  !  Three  Diamonds  Crab 

0  Meat  . 

10,175 

1  Vokt’s  Meat  Prods . 

24.89<i 

Wliife  Star  Tuna  Fish. 

147.794 

Wilson  Meat  Prods.  .  .  . 

49r.40!i 

9 

7  '  MISCELLANEOI’S 

1  Albers  f)lives  . 

s.;2o 

.Vineriean  Beaiitv  Maea 

.  roni  Profls . 

20.497 

*  American  Be.auty  Spak- 
hetli  . 

3.145 

betti 

ebbardi 

Came 


TfiTAL 

lAN.VGE 

3. .‘BIS  I  Duo-Therm  . 

I  Essoltnrner  . 

53,5.37  I  P’airbanks-Morse  .Auto¬ 
matic  Stoker  . 

]  3.798  I  Frei'-Man  Stoker  . 

7/.I41  '  Gar  Wood  . 

8!371  I  General  Elec.  Gas  Furnace 
•>o’92.5  General  Elec.  Oil  Burners 

379,714  I  Holland  Furnace  . 

.350  Hotimint  Automatic  Elec- 
1.3,196  j  trie  Water  Heater  .  .  . 

li78C  I  li'on  Fireman  . 

I,po9'oi.3  Kelvinator  Stoker  . 

~1  970  Dink  Belt  Automatic  Coal 

907!486  !  StokiM-s  . 

40,493  '  Master  Kraft  . 

I  Nortfc  Oil  Burner . 

8  511'N"ri-'e  Stoktrr  . 

14i!635  I  Petro-Nokol  . 

9,550  Wniet  May  . 


TOT.AL 

I.IN.4GE 

8,748  Robbins  &  Myi  rs  Fans.  . 
161,676  Ro.val  Vacuum  Cleaner.  . 

Roylace  Patter  Produr'ts . 

33,797  Silex  Coffi-e  Maker . 

3,226  Simmons  Prods . 

35,941  So-Lo  Pla.stic  Rubie  r.  .  .  . 

9,506  Sparklet  Syphon  . 

67.170  SiH-rti  Sun-Lamp  . 

64,060  S|)rin!r-Air  Mattress  .  .  . 

Sunbeam  .Appliances  .  .  . 
39,140  Sunbeam  Ironmaster  .  . 
336,033  Siinlteam  Ironinsr  Set .  .  . 
30,336  Sunbeam  Mixmaster  .  .  . 

Sunbeam  Toaster  . 

14,851  .3  in  One  Oil . 

6,88.3  Vitalaire  Refriperator  .  . 
.53,806  Vollroth  Queens  Ware.  .  . 

9,846  Wapner  Sweeper  . 

11,761  Wear-Ever  Aluminum  .. 

54,309  j  Weslitiphouse  Fan  . 

,  .5.6li4  Westiiiphousc  Iron . 


8  887  I  Spencer  Aiitoniatie  Heater  .5.6li4  Westiiiphousc  Iron 

4;t  311  Slokol  Stoker .  39,0.34  Westinphouse  Misi 

36!49!>  1  Yiinken  Oil  Burner .  71.094  Wool  O'  The  Wes’ 

15]lj5(j  1  Toi'iilheet  .  3,776  kets  . 

79  876  Ignited  Fai'tories  .  16,1.30 

•’"s  1)64  "  Bilinp  Stoker  .  11.311  IIK.ATERS 

.■i8!646  !  "’Bl'anis  Oil-O-Matic  ...  169,346  Akron  Lamp  Co. 


TOT.VL 
LINAGE 
.3,647 
19,685 
67,396 
138,466 
75,80:i 
7,103 
30.048 
14,47  9 
30,537 
34,30ii 

1V33S 
43,54.1 
38. .395 
10.013 
9,461) 
4,930 
31.036 
173.51 1 
9.0:t9 
3.38:f 
15.317 


liitinp  Stoker  .  11.311  IIK.ATERS  A  STOVKS 

illianis  Oil-O-Matic  ...  I  "9,346  |  Akron  Lamp  Co.  HeaPr 
_  i  Aniri'ii  uii  Hlowrr  I'orp. . 

ACTIIMATIC  REFRIGERATION  |  Am,.,.i,.,,„  Radiator  cI,. 


Knox  Gelatine 


37. .303  I  Ap.  x  .  .  . 

3.3.33  j  CoiH'laml 
33,180  1  Crosley  . 


Ivory  Flikes  50:541 


651  ‘*66  ,  Myer's,  Mrs.  .lam..  11.445 

5so'7KO  ’  Api).il.-n  liian  Apples  .  ,  .  59.951 

■  ki'koa  -Irmoiir’s  Proiluets  ...  58.911 

.Atwooil  Graix>frtiit  ....  19.871' 

Tnoan-r  Bake.1  Beans 5  7.!)Of 

is'koTo  Bartlett  Pears  .  37.74’: 

Beech-Xllt  Products  .  .  .  'MB. 381 

*  008  Ib'ceh-Niit  Strainetl  Foods  lO.SOf 

coo  Ben  Hiir  Prod .  10.44!’ 

o’Snn  Best  Fooils  Sandwich 

•■6  140  .Sore.ad  1 3..5.3‘ 

■fj’s.,.  Bird's  E.vc  Frosted  Foods  187.297 

30  007  Blue  Goose  Apples .  .'lO-i 

can  380  Blue  Goose  Celery .  45.’ 

‘  Blue  Goose  Grapefruit..  .'1.7'>) 

oo'ano  Blue  Goose  Oranpes .  .  .  .  11,901 

■5''e.,7  Blue  Goose  Potatoes...  1.71.' 

Blue  Goose  Proiluets.  .  .  4.38( 

.*0-0  Blue  Goose  Tomatoes...  1,16- 

'•••  '  Blue  Ribbon  Bouillon 

1 8  038  CuIh’S  .  .>.40 

Blue  Ribbon  Malt .  169.831 

-'nea  Bose  Pears  .  11.48: 

li'aon  Bovril  .  .-,3.521 

J).-i«o  Brazil  Nut  .Ass'n .  31.75 

Brieks  Minee  Meat .  8.29: 

‘•'‘  Brown  Beattl.v  Beans...  311.801 

a  0’>’r  Burnett's  Prods .  1.69 

C-H-B  Prmlucts  .  1.91 

r.ains  Snre.-iU  •*  «•» 


•lohnson'.s  Auto  Polish .  .  23.613 

■Johnson  s  Glo-Coat  ....  56,601 

■Jotinson's  Products  _  34.032 

Johnson  s  Wax .  ‘2.*i7.912 

Johnson's  Wax  Polishes.  114.871 

Jvirkman’s  Soap  .  3,448 

Jtirkman's  Soap  Chips.  .  11.575 

jjltehen  Klenzer  .  16,435 

Ivutol  WallpaiH-r  Cleaner  .5,997 

J-»ei|uerwax  .  4,404 

J-a  Frame  .  315’.;t98 

J-anndry  Gems  .  6,686 

•I^over  Bros.  Prods. 

.  139. 9*27 


California  Rartlott  Poars 
'sit'ori,  California  Canneil  Pe.aehes 


34’03’*  f'alw'hey  . 

*3”  91  o  •'amphell’s  Soups  . 

r’la'u-T  Canned  Hawaiian  Pine- 

3  448  '‘"Pie  . 

11  Canada  Starch  Co.  Pro»1. 

11.5 1 5  Corto 

^  -  QO"  follepc'  inn  Prmis. 

a'aea  ^ox’s  Gelatin  . 

315:398 

9.686  CriHp  Katin  Lctiuco.  .  .  . 

CmMfnr*  . 


Mufti  . 

NinriO'tt  Shoe  Cleaner.  . 

Oakite  . 

O  CiHlar  Polish  . 

Old  Dutch  Cleanser.... 


or  okA  Apples  . 

Durham  Corn  Staroh... 
Diirkee  Mower  Marshmal- 

^  4  sort  low  Fluff  . 

Ol  QQQ  Cranberries  .... 


Voi  a'.aner*'^*"^"'' .  V4ol 

Gxol  .  onR  coK  Y'ovida  Gapefr 

Gx.v.loi  .  O  I83'78S  Florida  Oranpes  . 

B.ilm«liv4  Prineesi'Soap  ■  ~  P'»vi<la  Tanperines  ... 

Flakes  .  .  43  007  Fontana  Prods . 

Phimite  .  'oSo  Fonld's  Macaroni  . 

Pro.  ter  & 'Gimbi;  ■i4ods‘.  21,190  w""!'!:"  . 


21,190  spasrh^'lti 


Kre-mel  Desserts  . 

.313.997  1  F 

La  Clioy  Prod . 

12.975  i  F 

Lever  Bros.  Prods . 

101.:t94  G 

Libb.v’s  Biihy  Fooils .... 

]80.:!1.3  !  G 

Libby's  Prods . 

38;t.S45  '  G 

Libby’s  Spakhclti  . 

S.743  H 

Lu.wiry  Produets  . 

8.449  K 

M.  C.  P.  Liquid  Peel  in.  . 

16.066  ,  K 

.Maine  Potatoes  . 

.S.5.978  L 

Maine  Produets . 

1.748  ^  N 

Mideo  lee  Box  Freeze.  .  . 

30.083  1  S 

Minnesota  Valley  Cannink 

1  ^ 

Co.  Prod . 

45.1  IPS 

Minute  Tapioca  . 

.Morton  Hotise  Date  Pud- 

3.3.080  ;  1 

i  '■ 

dink . 

2.425  ! 

Mueller's  Ekk  Noodles.  , 

13.’361 

Mindler’s  Maearoni  .... 

14.‘M3 

Mueller’s  Prods . 

14,117  1 

Mueller's  Spakbetti  .... 

!I.R94  > 

My-T-Fine  Desserts  .... 
Di-ean  Spray  Crantn-rry 

52.501 

Sauce  . 

188.331  ‘ 

Ohio  A|it)le  Institute  .  .  . 

3,600  , 

Oxo  CulX'S  . 

I’l-amit  Cruiieb  Peanut 

.50.487  [, 

Butter  . 

8.57  1  i  ■ 

PliiIIi|>s  Soups  . 

Quaker  Qiiii-k  Milk  Maea- 

109.912  ’ 

roni  . 

15.806 

Quick  Fudkc  Mix . 

47,306  , 

Rio  Grande  Valley  Citrus 

i 

Exchnuke  . 

3.5.:i9.5 

S  &  W  Prods . . 

58.584 

'^altse.a  Clam  (’howiler.  . 

8.RS2 

j  Sa-Vo  Shorteniuk  . 

13.845  i 

[Snowdrift  . 

458.430 

‘‘ioulhern  Rice  Imiustry. 

36.131 

'‘ipi’y  .  1.991.517  j 

Staley's  Cream  Corn  ’ 

SI  arch  . 

8.084 

•^taley's  Products  . 

“'tandard  Oil  HousehoM 

l»i.49T 

Prodnets  . 

49.4:tO 

SliiTo  Rouillon  Cubes.. 

43.743 

Stokely's  Baby  Foml... 

.3S..5.-.4  1 

1  Sunkist  Lemons . 

.'15,743  i  ' 

'  Sunkist  Orankes . 

05.{»72  1 

Sunsweet  Prunes  . 

31.746 

1  Sure  .lell  . 

88.000 

Sw(‘et  Eatin’  Melons  .  . 

57.072 

'  Swifts  Jewel  Shorteniuk 

291.9  70 

Swifts  Prods . 

15.031 

Sylmar  Olives  . . 

2’e\snni-Tex  Maid  GrajM*- 

10.7t»0 

fiuit  . 

6.61  1 

2’ree  Sw<*et  Oranke  Butter 

10.702 

'  rrii-Hlti  Berries  . 

14.050 

I'liii.’i  S|>r(vl  . 

791 

.  I’lKk  rwood  Clam  ChowdrT 

8.022  . 

1  I'mlerwooij  Proiluets  .  .  . 

14.009 

1 'nderwooil  Puddiiik  .... 

17.113  1 

United  Fruit  Bananas... 

131. .504 

Walker's  ProdlK’ts  . 

10. .*198 

Washinkton  State  Apples. 

160,:!41  ! 

,  Welch's  Prods . 

25.t>52 

'  While  House  Fruit  Pectin 

2.885  ' 

White  House  Rice  Proils. 

1.718 

1  Wyandotte  Olives  . 

1  Wvlers  Hioth  Bouillon 

1 .958 

. 

910 

HOUSING  EQUIPMENT 

&  SUPPUES  ; 

.\IK  COMHTIONTNG  i 

'  Carrier  .Air  Conditionink 

18.310  1 

Uhrvsler  Airtemp  .... 

74.1.50 ; 

Deli’O  Conditionair  .... 

30.191  . 

1  1  Deleo  Frikidaire  . 

1  1  Frikiilaire  Eleetrie  Room 

20.048 

1  1  General  Elee.  .Air  Condi- 

19.467  1 

;  1  tionink  . 

1  Kelvinator  .Air  Condi- 

47.4‘’9 

*  \  tioner . 

20.570  ' 

Norke  .Air  Condiliom-r .  . 

.3,31"  ' 

»  1  Sunbeam  Air  Conditionink 

I  1  Westinkhouse  Air  Condi- 

1 .556  1 

4.311 

:  1  5'oik  .Air  Conditionink.  . 

3.3.103 

l\  .\UTOM.\riC  HEATING  ! 

.American  Radiator  Co... 

I  .\ntomatie  Anthracite 

29.410 

\  Water  Heater  . 

4.3.140 

5  Bettendorf  Oil  Burner.  . 

9  :»60 

I  Blue  Coal  Burner . 

3  Chr.vsler  Airtemp  Oil 

1,810 

4  Burner . 

1  Conihustioneer  Aiitomatie 

9,3.30 

1  Coal  Burner  . 

30.040 

3  Deleo  .Automatic  Furnace 

4.88.2 

S  •  Deleo  Oil  Burner . 

201.942  ' 

Beauty  ware  Fix- 


t»,529  !  Proiluets  . 

<>7.480  Burham  Boiler . 

1. *19. 51 8  Chambers  Ranges  . 

47,971  Coleman  Ranjfe  . 

l.H7tl,t)64  Crane  Boilers  . 

3,657  Crawfonl  Ele<’trio  Ramre 
979,299  Dno-Thorm  Heater  .... 
♦10  892  Estates  Electric  Ran*fe.. 
49.092  Estates  Gas  Rantres.  ..  . 

.*18,273  Estates  Heatrola  . 

013,607  Fitztribbons  Boiler  .... 

2,929  Florence  Stoves  . 

110.083  General  Ele<‘lrir  Rainres.  . 

70,2.224  Glenwood  RaiiL'cs  . 

97.2.170  Hotpoint  Electric  Ran»p*. 
22.490  Kelvin, iior  Elec.  Rantre. 
121, ♦tH9  ;  L  &  H  Electric  Ran^re.  .  . 

07.tl2l  ;  Matrix*  Chef  Ranpre . 

;  Norsre  Elei'trii*  Ran»res.. 

.■»!t.2.728  i  Noi  irc  (ias  Ranke . 

*  Norkc  Heat  Circulator.. 

I  Nf)rt:c  Oil  Hcat»*r . 

U  270  1  CcrO  ftioii  Oil  Rankes.  . 
i*crfciiion  Heaters  .... 


tandard  Sanitary  PI  unit >• 
iiik  Fixtur(‘8  . 


.  &  H.  Lairkawanna  An 
tliracite  . 


4  022  Quality  Rankes . 

liiiud  Heaters  . 

<)  092  Flame  Oil  Heater. 

I  Siiperfcx  Heaters  .... 

7  9<”>9  'i'uppan  Gas  Ranke.  .  . 

I  nivcrsal  Ranke  .... 
(j.»  .  Wcsiiiikhonse  Elci-tri* 

Kaiike  . 


]4S.'y:A  '  MIS(  KI.LANEOrS 

.V.  H.  C.  Products . 

2.2.190  I  A.  B.  C.  Washer . 

17.292  .  A.  B.  (’.  W’asher  &  Ironer 

!  Atw*x  Products  . 

1 1.2,880  Hendix  Washer  . 

9,449  :  Crosley  Products  . 

1 92.289  I  D<-leo  Prwlucts  . 

10. .208  Easy  Wa.«her  . 

(rcnoral  Electric  Ironer. 
29<».27<>  General  Elec.  Products.. 
45,734  General  Electric  Washer. 

17.778  Horton  Washer  . 

2.'{S.950  ‘  Hotpoint  Pro<iuets  .... 

2.020  I  Holjioiiit  Washer  . 

24.540  !  Tec  &  lee  Refrigeration 
24.2.22  I  (’o.,  Inc . 


FI  KNITI  KE  &  FI’RMSIlINGS 

American  Art  Assn. — 

Amlerson  Galleries  .  .  2,91 

Amerii-rni  Berinty  Iron..  24.22 

.\inistronk‘s  Quaker  Ruks  208,27 

Best  Test  PaisT  (’ernenl.  2,7d 

Bikelow  S.inford  Cai2>ets  !t0.7-l 

Bis>ell  Swee|><T  .  .28. .20 


inks  . 

Can-0*Lites  . 

♦  ’lop.iy  Shades . 

Club  Aluminum  . 

(’onkoleum-Nairii  Eino- 

lenm  . 

Coolerator  . 

<'ut-Rlto  . 

Death  Ray  Eamp  Co . 

Dennison's  Paper  Pro<ls.. 

Esso  Hanil.v  Oil . 

Eureka  Vafiium  Cleaner 
Evrready  Flashlikht  & 

Batterie.-  . 

Eole.v  Foofl  Hill . 

Fuller  Brush  Co . 

G(‘neral  Ehs-trie  Fans.. 
General  Kleetrie  Lamps.  . 
General  Electric  Vacuum 


Hamilton  Beach  Foo<l 

Mixer  . 

Hamilton  B^*aeh  Vaenum 

Cleaner  . 

Hanovia  Sun  Lamp.  .  .  . 


Hotpoint  Iron 


Liul.v  PeptMTell  Sheets  & 

Pillow  Cases  . 

.Mi  Kec  R(“frikerator  .  ,  . 

Me.vereord  Decals . 

Mirror  Aluminum  Uten¬ 
sils  . 

Nes<^*o  Roastmastcr  .... 


Proctor  Roaster 


1  Kelvinator  Pro<luet8  ....  02,288 

lINGS  !  Ma.vtak  W’ashcr  .  281, .259 

Ma.vtak  Produc'ts  .  12,178 

2,914  M  inneapolis  Honeywell 

24.225  Thermostat  .  71.019 

208,27t»  Norke  Prwluets  .  1.575,189 

2,747  Norke  Washer  .  20.402 

!»0.740  Permutit  .  0.126 

.28. .208  Scott-Newcomb,  Ine.  ...  1.780 

1.959  Speed  Queen  Washer....  14,101 

Suiilxjam  Products  ....  0.124 

4  :i44  Thor  Washer  .  14.459 

0.209  Westinkhouse  Products  .  018.221 

0.562  Westinkhouse  Washer  .  .  7.008 

4.473 

.J--  INDUSTRIAL 

110  *942  Acme  Quality  Paints.  ,  .  .  4,990 

4K  ‘{84  Aluminum  Co.  of  Americ*a  228.004 

1.25  !  American  Can  Co .  720. .29.2 

4  fiVl  B‘'irre  Granite  .  1,522 

2  2*22  barreled  Sunlikht  Paint 

8  fi‘>R  Products  .  27.991 

B«*thlehem  Steel  Co .  97,7.20 

4*’  99*’  Boysen  Tru-Lite  Enamel  9,071 

2  720  Burroukhs  Cash  Rekister  12.900 

ILSDO  Shimrles  .  0.367 

106,870  ‘“'Ob’*  .  ‘."81 

636  886  Chamberlin  Ho.  k  Wool.  3.3.T3 

17:1577  Chioaxo  Sisrn  Salt-s  Corp.  !)80 

4o'‘’00  Continental  Can  Co .  153.154 

60  373  Cook's  Paints  .  48.107 

'  '  Corona  Typewriter  ....  111.750 

Ik  35-’  Thivoe  Paint  Products...  10.101 

I. ->,00-  DowOake .  •13.0'34 

•’O  ‘*90  Bit  Pont  Paint  Prodii.’ts  .33.070 

•"’1  107  Dutch  Boy  Paints .  1.006 

0'i3  Kdiphone  .  7.640 

vVsok  Kdwards  Mfp.  Co .  3..545 

343'8'l8  Hleetric  Are  Welder....  311 

"  660  Fenestra  Casements  ....  37.800 

-7  ‘180  Flintknte  Proiluels  ....  .5.070 

‘  •'  Fuller  Proiluets  .  :t!t.673 

1  7  554  Glass  Container  Ass'n.  of 

47  307  -Ameriea  .  80.8.S5 

90"  Glidtlen  Co.  Paint  Prorls.  8.347 

'  ImprTial  Washable  5VaU 

55  40"  Faper .  43.0i:i 

""  059  International  Mill  &  Tim- 

36  015  her  Co.  .  516 

1  7’r2‘'  Diternational  Tyi»ewriter 

Exchauke  .  1.197 

2  RIH  Johns-Manville  Products  47.597 

s’oRO  Kimsul  Buildink  Insula- 

2:S8ii  . 

3  498  : 

19.759  {Additional  Advertising  .dccounts  xvilt 

28. .299  i  be  carried  next  week) 
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British  Secrets 
Act  Decision 
Jolts  Fleet  St. 

Appectls  Court  Upholds 
Conviction  of  Writer  .  .  . 

Press  Curb  Feared 

By  EDWIN  HARTRICH 

An  English  appeals  court  has  up¬ 
held  the  conviction  and  fine  of  a  news- 
pajjer  reporter  for  failure  to  disclose 
to  the  police  the  sources  of  informa¬ 
tion  for  a  published  story. 

This  is  the  sequel  of  the  Manchester 
Daily  Dispatch  case  of  last  September. 
The  appeals  decision  was  htmded 
down  by  the  King’s  Bench  Divisional 
Court  under  Lord  Chief  Justice 
Hewart.  Opinion  is  that  it  clarifies 
to  some  extent  the  liabilities  of  the 
English  press  under  the  ponderous 
Official  Secrets  Act,  but  more  impor¬ 
tant,  it  draws  tighter  the  restrictions 
on  the  freedom  of  the  press  under 
such  a  statute. 

Police  Circular  Involved 

Involved  in  the  case  was  Ernest  D. 
Lewis,  Stockport  correspondent,  who 
sent  a  story  to  the  Dispatch  detailing 
information  about  a  man  wanted  by 
the  police  for  fraud,  on  the  basis  of  a 
police  circular  which  he  obtained. 
The  paper  printed  the  story,  which 
angered  the  Stockport  constable. 
Charged  with  violating  the  Official 
Secrets  Act,  Lewis  refused  to  disclose 
where  he  obtained  the  circular.  He 
contended  it  had  not  been  marked 
confidential,  and  that  the  Secrets  Act 
was  mainly  for  the  safeguarding  of 
military  and  naval  matters. 

The  magistrate  upheld  the  con¬ 
stable’s  contention  that  he  was  an 
“officer  of  the  Crown”  and  that  the 
information  was  “confidential.” 

In  the  appeal  Lewis’  counsel  claimed 
that  a  country  constable  did  not 
possess  authority  to  act  under  the 
Secrets  Act.  It  was  also  claimed  that 
in  such  a  case,  the  statute  had  no 
legal  bearing. 

Dofousc  CoutontioRt  Deniod 

In  the  decision  the  Chief  Justice 
denied  the  defense’s  contentions.  He 
held  that  the  ordinary  police  circular 
was  “confidential”  and  its  public  use 
violated  of  the  1911  Secrets  Act. 

But  the  punch  of  the  Hewart  find¬ 
ing  was  his  statement  that  under  the 
Act  of  1920,  it  is  the  duty  of  every 
person  to  give  on  the  demand  of  a 
chief  officer  of  the  police,  or  any  mem¬ 
ber  of  His  Majesty’s  forces,  any  in¬ 
formation  relating  to  an  offense  or 
suspected  offense,  and  if  a  person  fails 
in  this  duty,  he  is  guilty  of  a  mis¬ 
demeanor. 

After  putting  a  clincher  identifica¬ 
tion  of  an  ordinary  constable  as  an 
officer  of  the  Crown,  Chief  Justice 
Hewart  summed  up  his  opinion  of  the 
case:  “In  my  opinion,  this  case  is  al¬ 
most  too  plain  for  argument.” 

While  the  principals  and  penalties 
are  not  important  journalistically 
speaking,  the  case  has  great  impor¬ 
tance  to  the  English  press.  For  when 
an  Act  as  dangerous  in  its  implica¬ 
tions  to  public  freedom  as  the  Secrets 
Act  becomes  defined  mainly  by  the 
judiciary,  then  such  a  finding  is  an 
important  precedent  for  other  courts. 

Fleet  Street  is  distiurbed  deeply  by 
the  non-compromising  verdict  of  the 
higher  court. 

WRIN  PROMOTES  TWO 

The  Racine  (Wis.)  Journal-Times 
radio  station  WRJN  has  announced 
promotion  of  Harold  Newcomb  to 
general  manager  and  Robert  G.  Venn 
to  commercial  manager. 


©bituarp 


WILLIAM  L.  MEAD,  67,  former  city 
editor,  Hartford  Times,  died  of  a 
heart  attack  April  17  at  his  home 
there.  He  joined  Ithaca  (N.  Y.)  Jour¬ 
nal  and  later  the  Troy  (N.  Y.)  Times, 
subsequently  becoming  city  editor. 
He  joined  the  Hartford  Times  in  1907 
and  was  city  editor  from  1911  to  1915, 
when  he  resigned  to  become  first  sec¬ 
retary  of  the  chamber  of  commerce. 

Aaron  Z.  Jessup,  77,  owner  and  edi¬ 
tor  of  Nanton  (Alta.)  News  since 
1905,  died  at  his  home  recently.  He 
is  survived  by  his  wife,  two  sons, 
Ralph,  who  publishes  the  Macleod 
Gazette,  and  Clyde,  who  has  been 
partner  in  the  Nanton  paper. 

Carlyle  Noel  Ross,  43,  a  former 
advertising  manager  of  the  old  New 
York  Telegram  and  a  former  publicity 
executive,  died  April  18  in  Birming¬ 
ham,  Ala. 

Robert  William  Worden,  52,  co¬ 
publisher  and  managing  editor.  Daily 
Calumet,  a  South  Chicago  community 
newspaper,  died  there  April  18.  He 
had  been  a  newspaperman  more  than 
40  years. 

Mrs.  Olive  Crothers,  49,  wife  of 
J.  H.  Crothers,  editor  and  general 
manager.  Eureka  (Cal.)  Humboldt 
Times,  died  April  13. 

Forrest  E.  Richmond,  58,  Toronto 
(O.)  Daily  Tribune  publisher,  died 
April  11  in  Columbia  Hospital,  Wil- 
kinsburg.  Pa.,  from  injuries  suffered 
in  an  automobile  crash. 

Mrs.  Maud  McCreery,  55,  nationally 
known  campaigner  and  organizer  for 
labor  unions,  woman  suffrage  and 
other  liberal  causes,  died  unexpect¬ 
edly  at  her  hotel  in  Milwaukee,  April 
10.  In  1917  she  joined  the  Milwaukee 
Leader  as  editor  of  the  woman’s  page, 
later  becoming  city  hall  reporter  and 
labor  editor.  Her  last  newspaper  work 
was  with  the  New  Deal  at  Sheboygan, 
Wis.,  now  the  Sheboygan  Times, 
which  she  edited  for  two  years. 

Craig  L.  Wiley,  39,  for  seven  years 
market  editor  of  Sioux  City  (la.) 
Journal,  died  in  his  home  there  April 
13  after  a  heart  attack. 

George  William  Turner,  61,  cir¬ 
culation  manager  of  Marshall  (Tex.) 
Evening  News,  who  retired  in  1934 
because  of  ill-health,  died  April  11  at 
his  home  there. 

Harry  L.  Fentress,  61,  a  former 
mechanical  superintendent  of  Norfolk 
Virginian-Pilot  and  Charlotte  (N.  C.) 
Observer,  died  of  a  heart  attack  April 
16  at  his  home  in  Norfolk. 

Frank  Thompson  Bruno,  42,  adver¬ 
tising  representative  for  This  Week, 
died  April  18  at  Maplewood,  N.  J. 

Alexander  Bell  Filson  Young,  62, 
correspondent  for  the  Manchester 
Guardian  during  the  South  African 
and  World  Wars  and  more  recently 
an  advisor  on  British  Broadcasting 
Company,  died  in  London,  April  19. 

■ 

HERBERT  C.  HOTALING 

Herbert  Cleveland  Hotaling,  72, 
publisher  of  the  Mapleton  (Minn.) 
Blue  Earth  County  Enterprise  for  50 
years,  president  of  the  National  Edi¬ 
torial  Association,  and  its  first  exec¬ 
utive  secretary,  serving  from  1919  un¬ 
til  he  retired  in  1933,  died  at  his  home 
in  Mapleton,  Minn.,  April  15,  of 
uremic  poisoning.  Born  in  Mankato, 
Minn.,  Mr.  Hotaling  began  his  news¬ 
paper  career  as  a  printer’s  apprentice 
on  the  old  Mankato  Review.  He  later 
worked  on  newspapers  in  Wisconsin 
and  Minnesota,  taking  over  Enter¬ 
prise  at  Mapleton  50  years  ago.  He 
had  also  served  as  president  of  the 
Minnesota  Editorial  Assn.  He  is  sur¬ 
vived  by  his  wife,  a  daughter,  and 
four  brothers. 


CLASSIFIED 

ADVERTISING 


RATES 

SITUATIONS  (Cash  with  Order) 

I  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  Time  —  .85  per  line 

4  Times  —  .70  per  line 

Count  six  words  to  the  line  when  sending 
cash  with  order.  Box  number  or  your  own 
address  to  be  counted  as  three  words. 
Ads  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  classify 
edit  or  reject  any  copy. 


Service  at  No  Extra  Cost 


Every  Editor  tc  Publisher  Subscriber  hss 
the  privilege  of  asking  any  question,  at 
any  time,  on  any  subject  connected 
with  newspapers  or  advertising.  Our 
reference  files  go  back  for  years,  and 
we  are  well  organized  to  give  quick, 
cheerful  and  intelligent  information 
service.  And,  too,  advertising  men  and 
newspaper  executives  sre  cordiallv  in¬ 
vited  to  make  Editor  Sc  Publisher’s  office, 
in  the  heart  of  New  York,  their  business 
headquarters  during  the  ANPA  Conven¬ 
tion,  or  when  visiting  the  Metropolis. 

EDITOR  &  PUBLISHER 
Suite  1700  Times  Bldg.  New  York  City 
BRyant  9-3052 


Nowtpgpor  Sarvoy  Sorvico 


NEWSPAPER  PUBLISHERS: 

.Are  you  in  the  black!  Confi¬ 
dent  you  can  stay  there! 
Congratulations  —  and  you 
don’t  need  os. 

But  if  you're  in  the  red,  con¬ 
fused  by  mounting  costs  and 
falling  income,  you  need  ex¬ 
pert  advice,  competent  per¬ 
sonal  assistance  to  stop  losses 
and  keep  you  in  the  black. 

An  inquiry  places  you  under 
no  obligation.  State  your 
problem  briefly  and  frankly. 
We’ll  be  brief  and  frank  in 
telling  you  whether  or  not 
we  can  help  you. 

GOODMAN  and  GOWEN 
Newspaper  Consultants 
Two  Forty  Two  Lake  Avenue, 
Newton  Highlands,  Mass. 


Ncwipopors  For  Solo 


Tell  us  what  you  want.  We  specialize  in 
Florida  newspapers.  Don  B.  Newburn, 
realtor,  Sarasota,  Florida. 


_ Nowtpgper  Brokort _ 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feighner  Agency,  Nashville,  Mich. 


If  you  are  Interested  in  buying  a  Pacific 
coast  newspaper  see  me  at  the  Waldorf- 
Astoria  during  week  beginning  April  23. 
M.  C.  MOORE,  NEWSPAPER  BROKER, 
Beverly  Hills,  California. 


NEWSPAPER  PROPERTIES 
Bought,  sold,  merged,  appraised. 
NEWSPAPER  APPRAISAL  CORP’N. 
Times  Bldg.,  Times  Square,  New  York 


4'APABLE  MEN 

(AND  WOMEN) 

are  available  for  positions  with 
newspapers,  magazines  and  in 
allied  fields. 

For  competent,  trained  as¬ 
sistance —  consult  the  “Situa¬ 
tions  Wanted”  ads  on  these 
pages  today. 


Nowtpaport  Waited 


Wanted  to  purchase — small  daily  in  Cen¬ 
tral  or  Southern  state.  Have  rush.  Box 
3688,  Editor  &  Publisher. 


Wanted — weekly  newspaper  in  northern 
states  or  Canada.  Pay  half  or  more  caik. 
Box  3747,  Editor  &  Publisher. 


Owners  of  dallies  wishing  to  sell  can  nego 
tiate  through  us  with  buyers  having  cash 
ready  for  down  payments  uji  to  $100,000. 
Newspaper  Appraisal  Corporation.  Times 
Bldg.,  'Times  Square,  New  Y’ork. 


Circulation  Promotion 


For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan 
THE  CHARLES  PARTLOWE  CO.,  Occi 
dental  Bldg.,  Indianapolis. 


Miscellaneous 


Nature’s  Magician  —  Mystery  house  plant 
closes  leaves  at  touch,  opens  later  again. 
Grows  easily  from  seed  in  cig.ar  boxes, 
tins  or  bowls.  Goodwill  and  reader- 
interest  builder.  Write  for  sample  pkt. 
and  particulars. 

BROW  SEEDS  ROSE  HILL,  N.  T. 


Feature  Material  Wanted 


Wanted:  Feature  material,  news,  pictures, 
etc.,  for  a  new  country  weekly  to  be 

gublished  as  an  advertising  medium. 

end  samples  and  details  to  Box  37S5, 
Editor  &  Publisher. 


Help  Wanted 


Childless  owner  and  publisher  of  successful 
middle  states  daily,  city  of  20,000,  has 
possible  opening  for  competent  man 
about  40  to  head  editorial  department 
with  view  to  permanent  connection  if 
mutually  satisfactory.  Send  business  rec¬ 
ord,  samples  of  work,  salary  requirement, 
and  recent  picture,  preferably  snapshot, 
of  self  and  family.  Would  sell  part  in¬ 
terest  to  right  person.  Box  3752,  Editor 
&  Publisher. 


CLASSIFIED  ADVERTISING 
SALESMEN 

We  have  openings  for  three  men  with 
proven  sales  ability.  Good  salary  and 
opportunity  for  advancement  on  a  news¬ 
paper  that  leads  in  circulation  and  Classi¬ 
fied  advertising. 

If  yon  are  aggressive,  ambitious  and 
know  how  to  sell,  write,  giving  full  de¬ 
tails  to  Box  372."».  All  replies  held  in 
confidence. 


Syndlcato  Salesmen:  Exclusive  territory; 
liberal  commissions;  famous  swift-paced 
editorial  cartoon ;  Interview  New  York, 
Convention  week.  Box  3645,  Editor  t 
Publisher. 


Situation  Waited 
Advertiainf 


Active  local-national  salesman  asks  inter¬ 
view  Convention  week  N.  Y.  C.  Linage 
record,  small  and  big  paper.  Salesman- 
executive  training.  Modest  salary,  oppor¬ 
tunity!  A-1  references.  Wire  Box  3743, 
Editor  Sc  Publisher. 


Advertising  Man — Eleven  years’  experience 
as  National  Advertising  Manager  with  a 
pai»er  of  60,000  circulation.  Knowledge 
of  production,  markets,  agency  require¬ 
ments,  supervise  trade  surveys.  Clean 
eut,  neat,  and  aggressive.  Desires  per¬ 
manent  eonneetion.  .Married:  38.  8alar> 
optional.  Box  3704,  Editor  (c  I’alilisher. 


Advertising  manager,  hard  worker,  had  s 
31.7%  inereaso  last  year.  Linage  this 
year  shows  increase.  Known  for  creative 
ability  in  planning  and  executing  pivi' 
motions  necessary  to  extract  PLUS  busi¬ 
ness.  seeks  new  position.  7  years'  pres' 
eiil  publisher.  1‘2  years’  experienee:  31 
years  old.  Box  SOO.'i.  Editor  A  Publisher 


Advertising  Sales,  copy  or  executive.  No* 
local  and  national  advertising  inans^f 
daily  newspaper.  University  trained. 
Age  31.  Single.  8  years’  experience. 
Overnight  trip  for  New  York  interview 
can  be  arranged.  Box  3740,  Editor  « 
Publisher. 


Clsssifled  Manager:  —  Sixteen  years  ex¬ 
perience  on  Metropolitan  newspapers- 
Proven  record  as  linage  builder.  Sound 
knowledge  of  sales  promotion  and  bow 
to  merchandise  classified.  College  gmO' 
ate;  single.  Willing  to  go  anywhere. 
Salary  secondary  to  opportunity.  ^ 
ences  furnished.  Address  J.  F.  Hsu- 
ratty,  c/o  Editor  &  Publisher. 


SKILLFUL  WBITING  Combined  With 
SUCCESSFUL  SALESMANSHIP  .  -  •  , 

16  years’  experience  offered  to  sounu 
publication.  Write  Box  3618,  Editor  • 
Publisher. 


Wanted — Advertising  management  of 
ic  Coast  daily,  with  small 
high  -  grade  copywriter  -  salesman.  *’0 
3698,  Editor  &  Publisher. 


1 


for  APRIL  2  3,  1938 


87 


Situations  Waatod 

Circulation 


—  I  attention  me.  publisher  I 


Home  delivery  manager  available  at  once. 
.\ge  28.  Married.  De.sire  connection 
with  publisher  who  needs  hard-hitting 
firculation  executive.  12  years’  success¬ 
ful  experience.  Unexcelled  references. 
Exitert  in  carrier  promotion.  Know  in¬ 
surance.  Can  produce  home  delivered 
circulation  at  lowest  possible  cost.  De- 
partment  conducted  on  sound  economical 
basis.  Interested  in  reasonable  salary 
plus  bonus  on  increased  revenue.  Inter- 
riew  at  niy  expense. 

Box  3720.  Editor  &  I'ublisher 


Circulation  Manager  —  Expert  in  organiz¬ 
ing  highly  efficient  carrier  systems. 
Promotion  methods  sound  and  economi¬ 
cal.  Hard  aggressive  worker.  Practical 
ideas  based  on  years  of  experience. 
Available  for  interview  at  Publishers 
Convention.  Box  3732,  Editor  &  Pub¬ 
lisher. 


Circulation  Manager  experienced  in  all 
phases  of  Home  Delivery.  Ten  years  with 
two  leading  dailies.  Excellent  references. 
Box  3713,  Editor  &  Publisher. 


Circulation;  Business  Manager  —  Magazine 
publishing  experience.  Knowledge  all 
phases  newsstand  distribution.  Would 
like  to  make  connection  with  another 
publishing  company.  Box  3722,  Editor 
k  Publisher. 


Circulation  Profits.  Publishers,  realize  ex¬ 
tra  thousands  having  circulator  who  is 
consistently  crashing  records.  Box  3749, 
Editor  &  Publisher. 


A-1  Reporter,  24,  experience  in  news, 
features,  rewrite,  interviews,  liHckgriiund 
in  movie-dramatic  reviewing.  University 
journalism  graduate.  Best  references. 
Wants  opportunity  anywhere.  Box  3723, 
Editor  &  Publisher. 


Able  Reporter-Deskman.  Former  Hcarst 
man  with  five  years’  experience.  24, 
married.  Steady,  aggressive.  Travel 
anywhere.  Box  3682,  Editor  &  Pub¬ 
lisher. 


Alt  DirMtor  wants  position.  Advertising 
magazine  or  news.  Studied  art  here  and 
abroad.  Knows  picture  sources  and  the 
processes  of  engraving.  Box  3718.  Editor 
t  Publisher. 


Capable  publisher  and  editor.  20  years’  ex¬ 
perience  seeks  position  as  editor-man¬ 
ager  of  good  daily.  Excellent  references. 
Box  3654,  Editor  &  Publisher. 


Cartoonist.  Experienced.  Only  asks  chance 


not  salary.  Box  3727,  Editor  &  Pub¬ 
lisher. 


Cartoonist — Anything  in  comics  and  carica¬ 
tures.  Free-iance  basis  or  salary.  Write 
Kassoy,  2854  So.  15th  St.,  Philadelphia, 


Deskman:  20  years  country,  metro  experi¬ 
ence  wishes  contact  with  evening  pub¬ 
lisher  seeking  accuracy,  informative  heads, 
harmony  with  shop;  town  25,000  up  ex¬ 
cept  Pacific  Coast,  Newsman,  114  Estaugh 
Ave.,  Haddonfield.  N.  J. 


Situations  Wanted 

EditoriaJ 


EDITOR:  MANAGING  EDITOR 

Now  doing  outstanding  job  on  important 
paper,  wants  change  for  excellent  per¬ 
sonal  reasons.  Capable  of  taking  com¬ 
plete  charge  of  news  and  editorial  end; 
forceful  writer,  executive,  dynamic  per¬ 
sonality,  knows  mechanics;  New  York 
background;  now  in  city  of  400,000,  but 
will  go  anywhere  offering  opportunity. 
Forty,  college,  married  and  sober.  Box 
3745,  Editor  &  Publisher. 


Gag  writer.  Idea  man.  I  specialize  in  car¬ 
toon  ideas  and  suggestions  for  comic 
strips.  Don  Frankcl,  3623  Dickens,  Chi¬ 
cago. 


to  send  convincing  reprints.  23  years 
old,  single.  Interested  in  opportunity. 


Cttb,  23,  Recession  victim — Military  School, 
University  educated;  edited  college 
weekly,  yearbook;  corresponded  for  daily, 
radio  news  service;  covered  home  state 
for  UP  during  1936  elections;  six 
months’  asst,  editor  radio  news  service; 
desires  daily  newspaper  opportunity 
anywhere  at  subsistance  wage ;  available 
at  once;  references.  Box  3648,  Editor 
A  Publisher. 


Editorial  Man  available;  32  college.  Ex¬ 
perienced.  Now  in  New  York.  Box 
3739,  Editor  &  Publisher. 


Hard-hitting  reporter,  featurizer;  doing 
space  Cleveland  daily  and  publicity  for 
national  organization.  Travelled.  Mas¬ 
ter’s  degree,  24.  Car.  Want  daily  staff 
job.  City  Hall,  courts,  boards,  inter¬ 
view,  rewrite,  desk.  Will  go  North, 
South,  East  or  West.  Box  3738,  Editor 
&  Publisher. 


I’LL  MEET  YOU 

at  the  A.N.P.A.  if  you  need  an  experienced 
young  reporter  editor,  NYU  journalism 
graduate,  at  modest  salary.  Ray  Nathan, 
215  Clarkson  Avenue  Brooklyn,  New 
York. 


Proofreader  (Female)  —  seventeen  years* 
publishing  and  commercial  experience. 
References.  Box  3607,  Editor  &  Pub¬ 
lisher. 


Reporter,  college  graduate,  trained  all 
beats,  seeks  job  150-mile  radius  New 
York  City.  Box  3733,  Editor  &  Pub¬ 
lisher. 


Reporter:  college  graduate.  Three  years’ 
newspaper  experience.  Background ; 
opera  publicity,  library,  selling,  features, 
police,  sports.  Go  anywhere.  Age  27. 
Box  3714,  Editor  &  Publi.sher. 


Reporter,  copyreader,  27,  4  years  with 
metropolitan,  small  town  dailies  in 
Middle  West.  University  graduate, 
travel  anywhere.  Box  3734,  Editor  & 
Publisher. 


Reporter,  deskman,  American  trained:  five 
years’  foreign  staff  London  daily; 
features  that  build  circulation;  com¬ 
mentator,  paragrapher;  recession  wage. 
8696  Dumbarton,  Apt.  404,  Detroit, 
Michigan. 


Reporter-Editor,  25;  college;  5  years  of  ex¬ 
perience.  Syndicate  bought  my  fiction. 
Assistant  Editorship  on  weekly  afforded 
me  copy  reading,  rewrite,  feature,  desk 
work.  Hearst  taught  me  ropes  of  news 
gathering.  Department  store  advertis 
ing  payed  my  college  tuition.  Locate 
anywhere.  Weekly-Daily.  Box  3717, 
Editor  &  Publisher. 


Smart,  Reliable,  Level-headed  Reporter  and 
Editor.  Exceptional  professional  and 
education  background.  Single,  age  3(i. 
Have  worked  under  some  of  the  best  men 
in  the  business.  Seeking  permanent,  re¬ 
sponsible  job  in  daily  or  weekly  field. 
Active  territory.  Box  3685,  Editor  A 
Publisher. 


Sports  —  Department  head  25,000  daily 
seeks  change.  Eager  for  real  chance. 
Sober.  Accurate.  Box  3741,  Editor  & 
Publisher. 


Trained  Reporter,  Editor,  Feature  Writer; 
28,  knows  principal  cities  in  East;  refer¬ 
ences.  Box  3657,  Editor  &  Publisher. 


Editorial  Writer  with  broad  training,  suc¬ 
cessful  experience,  and  excellent  refer¬ 
ences  seeks  connection  with  a  superior 
newspaper  which  wishes  to  strengthen  or 
enUrge  its  editorial  staff. 

.  He  will  be  available  for  an  interview 
in  New  York  during  the  Publishers  con¬ 
vention,  having  with  him  copies  of  his 
editorials  which  have  been  widely 
Quoted,  letters  of  reference  from  ALL 
“18  previous  employers,  and  unsolicited 
letters  commending  his  work  sent  in  by 
reMers  scattered  from  Maine  to  Florida. 

“'ll’®  do  really  good  work  on 

**■**")[  good  newspaper  and  is  confident 
1  that  the  publisher  or  editor  who  an- 
I  *****  •<!  be  glad  to  give  him 

I  tne  opportunity  to  prove  that  be  can 

!  editorials  which  will  appeal  to 

j  the  average  reader  as  well  as  to  the 
leaders  of  the  community.  Box  3742, 
-  Editor  &  Publisher. 

Edltortal  Writer,  38,  now  employed  writing 
national  and  international  politics  for 
If.*'*®  daily,  wants  position  in  Middle 
west.  West  or  South;  university  educa¬ 
tion,  10  years’  experience,  excellent  ref- 
erences.  Box  3715,  Editor  &  Publisher. 


General  &  Admimstrative 


Newspaper  Owner  or  Publisher; 


Editorial  Writer,  first-rate,  many  years’  ex- 
penence,  widely  informed,  references, 
available  for  interview  at  Convention. 
Box  3726,  Editor  &  Publisher. 


Situations  Wanted 

General  &  Administrative 


SEASONED  EXECUTIVE 
LOOKS  FOR  TOUGH 
ASSIGNMENT 


Fifteen  years’  experience  as  reporter,  edi¬ 
tor.  foreign  correspondent,  proiiiotion 
manager,  advertising  manager,  business 
manager,  with  successful  record  on  mid- 
western  and  Atlantic  seaboard  newsjm- 
pers  in  both  small  and  metropolitan  i-en 
ters,  now  employed  by  Metropolitan 
newspaper  for  last  five  years,  desires 
change  to  permanent  position  on  medium 
or  small  daily  as  assistant  publisher,  gen¬ 
eral  manager,  business  manager  or  ad¬ 
vertising  manager.  Tough  assignment 
wanted  where  there  is  opportunity  to  use 
ideas  tested  by  past  experience  and  grow 
with  aggressive  publication.  Available 
for  interview  in  New  Y'ork  during 
A.N.P.A.  Convention.  Write  Box  3690, 
Editor  &  Publisher,  or  telephone  BRyant 
9  3055,  Extension  24. 


University  trained,  hard  hitting  sports 
writer.  Flare  for  features.  23.  Em¬ 
ployed.  City,  small  daily  experience. 
Box  3702,  Editor  &  Publisher. 


Mechanical 


Young  woman  wants  job  daily  or  good 
weekly;  ex^)crience  general  reporting, 
features,  society;  university  degree;  good 
references.  Bo.x  3692,  Editor  &  Pub 
lisber. 


Able  lieutenant  is  available  to  relieve 
you  of  detail  or  take  over  whole  job. 

Young  man  with  outstanding  record 
America  and  Europe.  Extensive  experi¬ 
ence  handling  costs,  reorganization,  cir¬ 
culation  or  advertising  drives  and  labor 
relations. 

Saved  one  paper  $100,000  annually; 
another  $200,000;  and  converted  loser  of 
$300,000  annually  to  profit  maker  in  less 
than  four  years. 

University  graduate  with  practical  ex 
perience  all  departments.  Formerly  as¬ 
sistant  to  head  of  one  of  America’s 
largest  chains. 

Remuneration — will  accept  percentage 
savings  or  increased  revenue,  or  salary. 
References — will  substantiate  above. 

Box  3710,  Editor  &  Publisher. 


Situations  Wanted 

Mechanical 


Newspaper  pressman  as  foreman  or  jour¬ 
neyman,  capable,  efficient  and  depend¬ 
able,  is  available  at  once  for  position 
with  responsibie  concern.  Twenty  years’ 
experience  on  black  and  color  newspaper 
presses.  Good  references.  Box  3602, 
Editor  &  Publisher. 


Photo  -  Engraving  Superintendent  accus¬ 
tomed  to  liiigu  piuuuctioii.  Experienced 
with  all  processes  of  reproduction.  Box 
3708.  Editor  &  Publisher. 


Pressman  Stereotyper  with  journeyman 
card.  Eleven  years’  experience  on 
Tubular  Press.  Wants  steady  job.  Ref¬ 
erences.  Box  3730,  Editor  &  Publisher. 


Working  Superintendent-Foreman;  38;  life¬ 
time  experience  throughout  large,  small 
dailies-job  shops.  Fifteen  years  Super¬ 
intendent.  Do  all  floor  work,  operate 
and  A-1  nnichinist  all  machines.  Know 
presses,  estimating,  costs,  O.  K.  jobs, 
good  executive.  Union.  State  salary. 
M.  J.  Bass,  General  Delivery,  Decatur, 
Illinois. 


SOME  CHICAGO 
TRADE  JOURNAL  PUBLISHER 
who  wants  to  retire  in  a  few  years,  will 
answer  this  advertisement.  I  am  30. 
University  graduate,  ten  years  of  news¬ 
paper,  magazine,  publicity  and  public 
relations  work.  I  want  to  be  in  business 
for  myself,  as  publisher-editor  of  an  es 
tablished  trade  journal  with  editorial 
offices  in  Chicago.  I  will  accept  employ¬ 
ment  at  a  nominal  salary  plus  option  to 
purchase  all  or  part  of  publishing  enter¬ 
prise  within  two  to  five  years.  Can  invest 
as  much  as  $50,000  in  right  proposition. 

Box  3744,  Editor  &  Publisher. _ 

BUSINESS  EXECUTIVE, 

Under  present  business  conditions, 
loyalty  of  employees,  good  will  of  adver¬ 
tisers.  and  a  thorough  knowledge  of  eco¬ 
nomical  operations  are  essential.  If  you 
are  looking  for  a  man  who  can  accom¬ 
plish  these  objects  I  solicit  your  inquiry. 

I  am  47,  of  sterling  character,  splen¬ 
did  address  and  personality.  Have  had 
twenty  years’  executive  experience, 
closely  contacting  all  departments,  my 
achievements  and  references  yon  will 
find  unparalleled.  My  relations  with  my 
present  employer  are  most  pleasing. 

Box  3700.  Editor  &  Publisher. 


Photography 


News  and  Aerial  Photographer.  Available 
at  once.  12  years’  experience.  Will  go- 
anywhere  in  world.  Best  references. 
Jack  Duffey,  1083  Scott  St.,  Columbus, 
Ohio. 


Pboto^apher — 26,  own  car;  two  years’  ex¬ 
perience  N.  Y.  C.  newspaper.  Have  com¬ 
plete  Speed  Graphic  equipment.  Loca¬ 
tion  immaterial.  Box  3716,  Editor  & 
Publisher. 


Promotion  Manager:  Fifteen  years’  news¬ 
paper  and  syndicate  experience.  Well- 
versed  in  all  phases  of  newspaper  pro¬ 
motion.  Possesses  original  ideas  for 
advertising  and  circulation  campaigns. 
Seeks  opportunity  as  manager  or  assist¬ 
ant.  College  graduate;  single;  willing 
to  locate  anywhere.  Box  3638,  Editor 
&  Publisher. 


Business  Manager. — Hard  hitting,  univers¬ 
ity  trained  Advertising  Director.  31.  to 
run  small  daily.  Writes  editorials.  Box 
3608,  Editor  ft  Publisher. 


Promotional  Manager — Ten  years  general 
newsp.aper  and  public  relations  experi¬ 
ence.  Radio  and  public  speaking  ability. 
Can  sell  your  paper  to  the  general  pub¬ 
lic  and  relieve  other  executives’  crowded 
schedules.  Now  employed.  Address  Box 
3705,  Editor  ft  Publisher. 


I  am  seeking  some  newspaper  that  can  use 
an  experienced,  proven,  productive  and 
efficient  manager.  Preference  where 
management  of  business,  exclusive  of 
news  department,  would  be  under  direc 
tion  of  business  manager.  Might  pur¬ 
chase  in  part.  References.  Box  3686, 

Editor  ft  Publisher. _ 

Publisher’s  Assistant. .  Experienced  and 
steady.  Familiar  with  the  details  of  the 
editorial  and  mechanical  departments. 

Box  3712.  Editor  &  T’nhiisher. _ 

To  Publishers  Attending  A.N.P.A.  Conven¬ 
tion;  Interview  desired  with  publisher  in¬ 
terested  in  employing  general  manager 
or  assistant  publisher  with  clean  record 
for  sound  business  building  and  unusual 
profits.  Can  refer  to  many  well  known 
publishers  attending  convention.  Want 
permanent  location  east  of  Chicago.  City 
40.000  to  200,000.  Inquire  at  Editor 
&  Publisher  Convention  headquarters,  or 
write  in  advance  to  Box  3728,  Editor  & 
Publisher. 


Newspaper  Statistician — Familiar  with  Me¬ 
dia  Kecord.s,  ABC  Reports  and  special 
promotion  statistics.  Chart  expert.  Avail¬ 
able  for  interview  during  convention. 
Married.  Salary  secondary  to  opportun¬ 
ity.  Write  E.  R.  Tompkins,  1111  Over 
brook  Road,  Haiti’ —  ,»,  Maryland. 


Money  To  Loan 


Loans  to  heirs  or  sale  arranged  against  un¬ 
settled  estates,  legacies,  trust  funds, 
Chatham  Discount  Company,  170  Broad¬ 
way,  New  York. 


Presses  &  Mochinery  For  Sale 


Combination  Stereotyper-Pressman.  Tubu¬ 
lar,  Unitubnlar,  semi-cylindrical.  News¬ 
paper  or  circulars.  Color  work.  Any¬ 
where.  Married.  Best  references.  Box 
3619,  Editor  &  Publisher. 


For  Sale  —24-page  Duplex  Tubular  Press 
complete  with  O-.'iO  motor,  stereo,  equip 
ment,  conveyor,  electric  roll  hoist.  Has 
had  perfect  care.  Can  be  seen  in  opera¬ 
tion.  Bargain  at  $20,000.  Zanesville 
Publishing  Co.,  Zanesville,  Ohio. 


Composing  Room  Foreman  or  Mech.  Supt. 
will  consider  high  class  connection.  Many 
years’  experience  New  York  and  San 
Francisco  newspapers;  thorough  execu¬ 
tive,  low  cost  producer,  expert  in  every 
line  of  newspaper  mechanical  efficiency; 
middle  age;  executive  20  years;  go  any¬ 
where.  Box  3694,  Editor  &  Publisher. 


Hoe  Double  High  Speed  Former  Folder  for 
21^^"  sheet  cut-off.  Ostrander  full  page 
Dry  Mat  Roller,  like  new.  Goss  Curved 
Plate  Router.  Hoe  heavy  duty  Stereo¬ 
type  Saw.  7  and  8-column  Casting 
Boxes.  For  further  details:  Thos.  W. 
Hall  Co.,  Stamford,  Conn. 


German  refugee,  wants  a  start.  Seventeen 
years’  technical  and  commercial  experi¬ 
ence  in  printing  and  e«><apapers.  Now- 
located  in  New  York.  Will  go  anywhere. 
Box  3711.  Editor  &  Publisher. 


Thirty-two  page  Hoe  Press  and  stereotype 
equipment,  single  width,  chain  drive, 
Westinghouse  motors,  Cline  automatic 
control,  color  unit,  compensators  be 
tween  decks  for  running  color.  Good 
condition.  Price  for  press  $5,000;  stereo¬ 
type  equipment  included  $7,000.  SANTA 
MONICA  TOPICS,  3440  South  Hope 
Street,  Los  Angeles,  California. 


Mechanical  Superintendent,  of  proven  abil¬ 
ity  will  coordinate  departments,  exercise 
eponomy.  increase  production,  deliver 
your  printed  newspaper  on  schedule, 
create  harmony  and  abolish  ’’sharp  prac¬ 
tices”  should  any  exist.  Box  3620,  Edi¬ 
tor  &  Publisher. 


12  Fonts  of  6*/4  point  Ideal  Type. 

Each  Font  containing  1500  characters. 
These  matrices  are  in  first-class  con¬ 
dition.  Price  $40.00  per  Font. 

John  F.  Tims,  Jr., 
Treasurer-Business  Manager, 
The  Times-Picayune  Pub.  Co., 
New  Orleans,  La. 


Mechanical  Superintendent,  Composing 
Room  or  Press  Room  Foreman.  Twenty- 
years’  experience.  References.  William 
Frederick,  Mansfield,  Georgia. 


DUPLEX  Flatbed  Model  “R”  like  new 
$4,250.  All  equipment.  Write  or  wire 
”Le  Messager,”  Lewiston,  Maine. 


Newspaper  Foreman  (All-around  Printer) 
of  seventeen  years’  experience  seeks  per¬ 
manent  connection  with  daily  who  needs 
re-organization.  Excellent  production 
record;  strong  references.  Age  38. 
Maurice  E.  Strange,  Russellville,  Ken¬ 
tucky. 


Fhoto-Engraving  Eqaipmant  For  Solo- 


Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


EDITOR 


P  U  B  L  I  S  H  E* 


SHOP  TALK  AT  THIRTY 

By  ARTHUR  ROBB 

HEYWOOD  BROUN,  president  of  the  fair  provision,  designed  to  eliminate  (1)  That  the  publisher  apply  to  the 


the  editorial,  advertising  and  ciro^ 
tion  departments,  the  business  office,  I 
janitors,  and  maintenance  workoi 
They  formed  a  picket  line  but  did  bn 
stop  the  mechanical  employes  frea 
entering  the  building.  1 


ON  APRIL  6,  the  publisher,  havin 
consulted  with  his  associates,  tt- 


American  Newspaper  Guild,  bucked  labor  troubles.  The  contract  was  not  guild  for  candidates  to  fill  vacancies  jected  the  closed  shop  demand,  r*. 


a  lot  of  noise  from  the  floor,  during  changed.  ...  -  _ , 

the  debate  with  the  Work  continued  under  its  pro-  torial  department.  Guild  to  I'ess  to  continue 

A  Look  at  Shop  Talker  last  visions.  Within  two  weeks  after  these  (2)  If  the  guild  could  not  supply  Wojy-  "ShoD’*  negotiations  as  k 
o  week,  when  he  de-  discussions,  Carl  E.  Johnson,  as  griev-  these  candidates  within  five  days,  the  P  wages,  hours,  and 

tho  Record  vmequivocally  ance  committee  chairman  for  the  publisher  could  fill  the  positions  with  Newimeu  conditions  of  em|doy. 

io  Dolotk  fgj.  sanctity  of  guild,  called  the  publisher’s  attention  other  persons,  “provided  they  are  ment,  asked  for  ter- 

contracts.  We  believe  to  employes’  claims  for  certain  ad-  eligible  for  guild  membership.”  mination  of  the  strike  (as  a  clear  rio- 

Mr.  Broun  was  sincere  in  that  declara-  justments  “under  the  terms  of  the  (3)  Employes  under  the  contract  lation  of  the  existing  contract)  prior 

tion,  and  in  saying  that  he  knew  noth-  contract  signed  between  the  Herald  must  be  and  remain  members  of  the  to  resumption  of  negotiations,  and 

ing  of  the  Duluth  strike  until  he  read  and  News-Tribune  units  of  the  Lake  guild  in  good  standing;  employes  not  promised  that  the  strikers  would  not 

of  it  in  New  York  newspapers.  Nor  Superior  Newspaper  Guild  and  the  members  at  the  time  of  the  signing  be  discriminated  against  in  any  waj. 
was  he  party,  except  by  acquiescence,  management  of  these  newspapers  as  of  the  contract  must  becorne  members  On  April  7,  the  union  put  “beef  a 
to  the  attempt  of  another  guild  officer  of  June  1,  1937.”  That  was  on  Dec.  1.  within  30  days  after  the  signing  or  of  the  picket  lines.”  A  leaf  was  dram 
to  establish  that  there  was  no  valid  The  claims  were  adjusted,  apparently  their  addition  to  the  staff.  from  the  Seattle  book  and  the  build- 

contract  between  the  guild  members  to  the  guild’s  satisfaction.  (4)  The  guild  would  admit  to  mem-  ing  was  surrounded  by  CIO  huakie 

of  the  Duluth  Herald  and  News  Trib-  On  Jan.  24,  1938,  the  management  bership  any  employe,  subject  to  its  from  the  Duluth  docks  and  ships.  Ha 


A  Look  at 
tho  Record 


or  add  additional  employes  to  the  edi-  peated  his  willinj. 

torial  department.  Guild  to  "ess  to  continue 

(2)  If  the  guild  could  not  supply  Woiw.  "Shoo”  negotiations  as  k 

jse  candidates  within  five  days,  the  “  wages,  hours  ud 

blisher  could  fill  the  positions  with  Newimeu  conditions  of  emrioj. 

ler  persons,  “provided  they  are  mgnt,  asked  for  te- 

gible  for  guild  membership.”  mination  of  the  strike  (as  a  clear  tw- 

(3)  Employes  under  the  contract  lation  of  the  existing  contract)  jatot 


of  the  Duluth  Herald  and  News  Trib- 


eir  addition  to  the  staff.  from  the  Seattle  book  and  the  build- 

(4)  fhe  guild  would  admit  to  mem-  ing  was  surrounded  by  CIO  huskiK 


from  the  Duluth  docks  and  ships.  Hu 


line  staffs  and  the  management  of  received  a  letter  from  John  A.  Magill.  constitution  and  by-laws,  with  no  dis-  printing  unions  and  other  AFL  organ- 
those  newspapers.  For  the  informa-  executive  secretary  of  the  Lake  Su-  crimination  because  of  “sex,  race,  re-  izations  refused  to  accept  police  pro- 
tion  of  Guild  members  principally,  perior  Guild,  naming  certain  em-  ligious  or  political  convictions,  or  tection  to  break  this  picket  line,  and 
we  have  since  asked  a  few  questions,  pioyes  who,  by  length  of  service,  anything  he  writes,  draws,  photo-  the  papers  suspended, 
the  answers  to  which  speak  for  them-  were  entitled  to  pay  increases  under  graphs  or  otherwise  prepares  for  pub-  On  April  8,  conferences  commenced 
selves.  contract.  The  employes  listed  re-  Hcation  by  the  publisher.”  under  the  supervision  of  a  U.  S.  De- 

_  .u _ _  ceived  their  increases.  *  ♦  *  partment  of  Labor  conciliator,  be¬ 
tween  representatives  of  the  guild 


selves.  m®  contract,  me  employes  iistea  re- 

First,  was  there  a  contract,  recog-  vr  m  c  ii  ^ 

nized  and  operated  by  both  manage- 

ment  and  members  of  the  newspaper  Pressed  the  managing  editor  request- 
staffs?  adjustment  according  to  the 

_  ■  ,  •  j  .  T  u  contract  for  an  employe  who  had 

There  was.  It  was  signed  by  J.  H.  transferred  to  a  new  classifica- 

Jordan,  publ^her,  ai^  by  Gustaf  A.  adjustment  was  promptly 


arch  16,  1938,  Mr.  Magill  ad-  THE  PUBLISHER  asked  time  for  tween  representatives  of  the  guild 

the  managing  editor  request-  consideration  and  suggested  that  the  and  the  newspapers.  Only  the  guild 

adjustment  according  to  the  next  point  be  discussed.  He  was  told  shop  was  discussed. 

for  an  employe  who  had  “there  isn’t  any  next  On  April  10,  the  conciliator  aA»<l 

msferred  to  a  new  classifica-  "A  Pistol  of  until  you  have  given  the  newspapers  if  they  would  nego- 


Nordin,  president,  A.  E.  Ramberg,  sec- 

retary,  Lloyd  V.  Gustafsim,  treasurer,  same  date,  Mr.  Johnson,  by 

j  this  time  president  of  the  Lake  Su- 


Your  Hood — 
Sign  Hero" 


‘Duluth  Herald  and  News-Trib- 


us  an  affirmative  an-  tiate  for  a  closed  shop  agreement  as 
swer  on  the  guild  ta  the  advertising,  business,  circula- 
shop.”  He  replied  tion,  maintenance  and  allied  depart- 
that  this  matter  had  ments,  if  the  guild  wholly  waiv^  ki 


une  unit  of  the  Lake  Superior  News-  Mr.  Jordan; 


perior  Guild,  and  Mr.  Magill,  wrote  to  be  discu.ssed  with  associates,  some  demand  for  a  guild  shop  in  the  edi 


ot  whom  were  not  immediately  avail-  torial  and  news  departments. 


paper  Guild  affiliated  with  the  Arner-  “This  letter  constitutes  notice  that  able,  and  asked  an  extension  of  sev-  Mr.  Jordan  agreed  to  this  proposal 
lean  Newspaper  Guild  (repre^^ing  Duluth  Herald  and  News-Tribune  eral  days.  He  was  told  that  he  could  with  the  following  conditions: 
editorial  ^ploj^s  of  the  Duluth  Her-  unit  of  the  Lake  Superior  Newspaper  have  until  1:00  p.m.,  the  next  day,  1.  That  executives,  advertising  soli- 
ald  and  News-- Tribune).  Guild  affiliated  with  the  American  April  3,  for  an  affirmative  answer.  At  citors  and  people  in  certain  confiden- 

It  was  effective  for  one  year,  from  Newspaper  Guild,  desires  to  make  the  expiration  of  that  time,  he  wrote  tial  positions  be  exempt. 

June  1,  1937,  and  provided  for  pay  changes  in  the  contract  made  June  1,  the  committee  that  he  had  not  been  2.  That  the  contract  provide  fw 
increases,  working  hours,  etc.,  a  joint  1937,  between  the  imit  and  the  Duluth  able  to  reach  a  decision  in  the  few  arbitration  of  differences  arising  out 


four-man  grievance  committee.  Ap-  Herald  and  News-Tribune. 


pointment  of  a  disinterested  fifth 
member,  in  the  event  of  a  disagree¬ 
ment,  was  also  provided. 

The  contract  declared  that  “it  shall 
continue  indefinitely  for  yearly  peri- 


hours  and  requested  another  confer-  of  claimed  contract  violations  and 


“This  notice  is  in  accordance  with  ence  at  the  committee’s  convenience,  prohibit  strikes  or  lockouts  unless  one 


paragraph  (a)  of  section  7  (Miscel¬ 
laneous)  of  the  said  contract. 

“A  guild  committee  desires  to  meet 
with  you  prior  to  May  1,  1938,  to  con- 


This  meeting  was  held,  and  again  Mr.  party  refused  to  arbitrate  or  abide 
Jordan  explained  that  he  could  not  by  the  results  of  arbitration, 
reach  his  associates  before  Wednes-  3.  That  the  agreement  to  resume  I 
day  morning,  April  6.  negotiations  with  the  guild  rest  iqwn 


ods  unless  the  employes  or  manage-  rioontiatinnc  Mav’  wo  V«avo  an  Jordan  reports  that  the  follow-  the  guild’s  maintenance  of  its  right 

- - -t  _  ^uct  negotiations.  May  we  nave  an  conversation  ensued:  ■-  --  --  — - - -  **“ 


ment  serve  written  notice  of  a  desire 
t.-i  change  at  least  60  days  prior  to 
May  31,  1938,  or  any  May  31  of  suc- 


early  reply?” 


to  act  as  bargaining  agents  for  thf 


Mr.  Gilfillan:  “Mr.  Jordan,  we  employes, 
would  like  to  call  you  a  S.O.B.,  but  A  few  hours  later  the  concilintot 


ceeding  years.”  And  it  recognized  the  IT  WAS  ALLEGED  by  Victor  Pasche,  have  been  so  decent  in  these  re-  was  informed  that  an  AFL  uniai- 
ri^t  of  editorial  staff  members  to  treasurer  of  the  ANG,  at  last  week’s  lations  that  we  can’t  do  it;  but  there  claimed  the  right  to  represent  the  I 
join,  or  to  refuse  to  join,  any  organiza-  dc  bate,  that  the  contract  was  not  valid  jg  g  pistol  at  your  head  and  you  have  office  workers,  and  he  withdrew.  The  [ 


tion  of  their  own  choosing,  and  pro¬ 
vided  that  there  would  be  no  dis¬ 
crimination  against  members  of  the 
staffs  for  membership  in  any  labor 
organization. 


because  (1)  it  had  nothing  to  do  but  to  answer  in  the  guild  refused  to  continue  without  hh 


What  Poseho  not  been  approved  by  affirmative.” 


Told  tho 
N.  Y.  Guild 


the  International  Ex-  Jordan  replied  that  he  did  not 

ecutive  Board  (2)  it  believe  the  paper’s  employes  would 
was  not  a  guild  con-  stand  for  such  unfair  tactics. 


supervision. 


*  *  *  iininn”  /-nntr  ^  Company  Gilfillan;  “That  is  beside  the 

union  contract  (3)  whatever  contract  .  ,  » 

THAT  IS  the  document  which  was  there  was  had  been  invalidated  by 

attacked  as  a  “company  union  con-  violations  on  the  part  of  the  manage-  ..  .  ^ 

tract.”  Our  knowledge  of  law  is  im-  ment.  Well,  if  that  is  the  case,  there  is 

perfect,  but  we  There  was  a  contract,  in  full  force  do  except  for  you  to  go 

How  tho  should  be  willing  to  on  March  16,  and  operated  under  by  trigger. 

Contract  defend  that  agree-  both  management  and  the  Lake  Su-  Within  two  hours  Mr.  Stevens  called 
ment  in  any  court  for  perior  Guild — which  is  not  a  company  home  with  the  word  that 


neve  tne  paper  s  employes  would  ^R.  BROUN  MAY  be  proud  of  that 
md  for  such  unfair  tactics.  record.  It  may  vindicate  his  pro- 

Mr.  Gilfillan;  “That  is  beside  the  fession  that  the  guild  is  an  auton- 


How  tho 

defend  that  agree-  both  management  and  the  Lake  Su-  Within  two  hours  Mr.  Stevens  called  ...  oinerwise  vmimoi^ 

ment  in  any  court  for  perior  Guild— which  is  not  a  company  *1*"^  at  his  home  with  the  word  that  "eutl 

is  a  fair  two-sided  nired  by  organizers  ot  the  Ameriefn  h»tel  would  remain  until  he  with  Mr 

agreement  and  was  recognized  as  such  Newspaper  Guild  as  late  as  April  2,  agreed  to  the  guild  shop;  no  employe  ® 

until  the  guild  violated  it  by  calling  a  when  Don  Stevens  of  Chicago,  and  would  be  available  for  newspaper  duty  « 

strike  on  April  4.  R.  a  Gilfillan  of  Minneapdlii,  as  uf  til  H*  Suild  shop  was  granted-  "“J  «  P”*"  ;»  Dul™  « 

ri!.  ““  «««*  as  its  InT X'i"  ft 


omous  outfit.  He  nuy 
And  Mr.  Bronn  find  in  this  narratiw 

Didn't  Know 

A  <■  1 9 1  Mr-  Pasche  s  false  «• 
on  April  13!  section,  before  ar 

otherwise  vminfonned 


Superior  Newspaper  Guild  last  Nov.  five  “observers”  from  the  local  guild  absence  of  a  strike  vote. 


other  publishers  for  contracts.  Aw 


If  The  argument  was  made  that  the  unit  to  discuss  its  renewal.  The  “ob-  At  9:30  Sunday  evening,  the  com-  wfcveral  thousand  vnilH  mp.mh4.rs 
1Q17 _ _ f.u-AXT/-.  U-IJ -fz—  cprwpwc”  ri;r4  T,r,t  ot  Ti/Tw  Towri — ’ooflRoo  ccai  inousano  guiio  mcm Dcrs 


1937  convention  of  the  ANG,  held  after  servers”  did  not  participate  in  the  mittee  appeared  at  Mr.  Jordan’s  office 


the  contract  became  effective,  re-  discussions. 


with  a  preliminary  agreement,  de¬ 


find  they  have  something  to  thiof 
about  in  an  international  presid®' 


quired  that  the  guild  signatory  be  the  The  publisher  recognized  this  com-  clanng  that  he  would  make  a  con-  jq  ^4 

“Lake  Superior  Newspaper  Guild”  and  mittee  as  representative  of  the  em-  tract  with  the  guild,  including  the  ’anything  about  its 

not  the  local  unit  of  that  organiza-  pioyes.  Before  any  conditions  of  the  shop  provision.  He  refused  to  circumstances' 

tion.  The  negotiators  also  advised  the  contract  had  been  considered,  the  sign  it.  ’The  committee  informed  him  Duluth  record  needs  no  em- 

publisher  that  the  grievance  commit-  spokesmen  demanded  that  the  new  fhat  unless  he  gave  an  affirmative  broidery  It  is  a  record  of  reckless 

tee  clause  had  not  been  approved  by  contract  should  provide  the  guild  answer  before  10:00  p.m.,  a  strike  irresnonsibilitv  both  toward  emplof- 

the  ANG  International  Executive  shop  for  all  employes  except  those  vote  would  be  taken.  erfand  JoS  the  merand  woiin 

®®ard.  who,  as  of  that  date,  were  members  At  11:45  p.m.,  he  was  notified  in  who  pay  their  dues  and  assessment 

The  publisher  declared  his  will-  other  labor  organizations  under  writing  by  Gilfillan,  Stevens  and  The  game  today  is  to  strengthen 
ingness  to  have  the  signature  changed,  contract  with  the  newspapers. 


ingness  to  have  the  signature  changed,  contract  with  the  newspapers.  Johnson  that  the  guild  was  on  strike,  guild  as  a  CIO  union and  if  eilh'f 

hut  refused  to  change  the  grievance  The  guild  shop  proposal  would  have  Approximately  90  out  of  300  em-  publishers  or  guild  members  blodt 
committee  part,  whi^  he  believed  a  required:  pioyes  struck,  including  members  of  that  goal— to  Hell  with  them! 


